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Aperture  Profile:  Bill  Frakes, 
Sports  Illustrated  Photographer,  Monticello,  New  York 

Each  October  for  the  last  10  years,  Bill  has  journeyed  to  Monticello  Raceway 
to  shoot  the  imagery  associated  with  harness  racing.  Using  Aperture,  Bill 
customizes  the  way  he  stores  his  images,  tags  them  and  can  access  them 
within  seconds.  From  home,  the  track  or  anywhere  in  the  world. 


After  25  years  of  shooting, 

Bill  Frakes  needs  more  than  a 
good  memory  to  find  his  photos* 

Bill  Frakes  has  shot  millions  of  images  over  his  career.  His  life's  work  is  his  most 
valuable  asset.  Decades  of  Sports  Illustrated  cover  shots,  over  20  Kentucky 
Derbies,  photos  from  the  Tour  de  France  and  the  more  than  10,000  shots  he's 
taken  at  Monticello  Raceway  -  they're  all  important  to  him.  Which  is  why  he's 
moving  his  entire  library  over  to  Aperture.™ 

With  his  digital  work  already  moved  over  and  his  film  work  well  on  its  way,  Bill 
is  trusting  his  storied  past  and  busy  future  to  Aperture's  comprehensive  photo 
management  tools.  Now,  for  the  first  time  in  his  career,  all  his  photos  will  be 
in  one  place,  where  he'll  be  able  to  tag  them,  store  them  in  whatever  way  he 
sees  fit  and  locate  them  with  just  a  few  keystrokes.  Bill's  livelihood  depends 
on  being  able  to  find  specific  images  for  clients,  and  with  Aperture  they'll  be 
safer,  more  secure  and  more  easily  accessible  than  ever  before. 

Aperture  allows  you  to  manage,  compare,  adjust  and 
archive  photos  in  a  whole  new  way,  which  is  something  any 
photographer  can  appreciate.  Whether  you've  been  shooting 
for  several  months,  or  several  decades. 

Learn  more  about  Aperture  1.5  and  download  a  free  trial  at  apple.com/aperture 


*  Aperture 


EPSON 

EXCEED  YOUR  VISION 


Now  your  ideas  can  look  as  good  in  your  hand 
as  they  do  in  your  head. 


The  Epson  Stylus®  Pro  3800  and  4880.  Your  perfect  design  deserves  a  perfect  print. 

The  creative  process  can  be  exciting.  It  can  also  be  frustrating.  Because  eventually,  you  have  to  find 
a  way  to  get  all  those  wild  ideas  out  of  your  head  and  onto  paper.  Designed  to  meet  your  highest 
standards,  the  Epson  Stylus  Pro  3800  and  new  4880  with  Vivid  Magenta  UltraChrome  K3™  ink 
technology  are  loaded  with  features  that  will  showcase  your  hard  work  and  deliver  the  highest  print 
quality.  Imagine  that.  For 

more  information  on  the  ^ B _ -  — l 

full  line  of  Epson  printers, 
call  800.241.5373  or  visit 
proimaging.epson.com. 


$  1,495  Epson  Stylus  Pro  3800 
Professional  Edition* 


$2,495  New  Epson  Stylus  Pro  4880 
ColorBurst  Edition* 


mm 


WfW 


'Price  includes  PostScript®  Language  Level  3  Compatible  RIP  by  ColorBurst®  Optimized  for  Windows 
XP  and  Mac  OS  X.  Epson,  Epson  Stylus,  Epson  Exceed  Your  Vision  and  Epson  UltraChrome  K3  are 
trademarks/registered  trademarks  of  Seiko  Epson  Corporation.  All  other  trademarks  are  properties 
of  their  respective  companies.  Copyright  2007  Epson  America,  Inc. 
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ALL-NEW  iPods! 


iPod  shuffle  starting  at  $  78"!  #7297 622 
iPod  nano  starting  at  $  144! #7297625 
iPod  classic  starting  at  $244! #7297631 
iPod  touch  starting  at  s294!t  7297636 

PLUS...  FREE  FM  Transmitter, 
Shipping  &  Engraving!* 


FREE  HP  C3180 
All-in-One  Printer 
after  rebates! 

With  CPU  purchase.  See  below. 


MacMall  Has  the  Best  Deals  on  Apple8  Computers! 

Call  MacMall  and  learn  how  to  integrate  your  iPod"  and  your  computer  with  your  widescreen  plasma  or  LCD  TV! 


The  ALL-NEW 
Apple  iMac! 

Now  up  to  2.4GHz! 

The  coolest  all-in-one  computer  just  got  an  overhaul 
that  makes  it  faster,  sleeker  and  more  desirable  than 
ever  before!  The  NEW  iMac  has  packs  incredible  power, 
new  graphics  and  an  iSight  video  camera  in  a  gorgeous 
aluminum  design  that  looks  like  a  work  of  art! 

■  NEW!  Intel  Core  2  Duo  processor  at  up  to  2.4GHz  or 
Intel  Core  2  Extreme  processor  at  2.8GHz 

■  NEW!  ATI  Radeon  HD  video  graphics 

■  NEW!  Aluminum  casing  and  ultra-thin  keyboard 

Faster  than  Ever-^,  starting  at  $JT94 

: j  ..minurr  (mail-in  rebate)'  -  $50 


NEW  iMac 
starting  at 


1144! 
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MacBook 

Get  up  to  S1 00  cash  back!' 

Parallels  Desktop  3.0 
for  Mac-only  S9ST 

With  MacBook  purchase, 
After  mail-in  rebates.  While 
supplies  last!  Cali  for  details. 


NEW!  Apple  iLife  '08 

#7288385 


starting  at  11094  : 
(mail-in  rebate)'  -75  I 


$ 


7079/ 


only 


$6998! 


m 

life  flEl 


* 


I  #7288386  Apple  iLife  ’08  Family  Pack 
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Mac  mini 

Get  s25  cash  back!' 

Parallels  Desktop  3.0 
for  Mac— only  T!' 

With  Mac  mini  purchase. 
After  mail-in  rebates.  While 
supplies  iast!  Cali  for  details 


NEW!  Apple  iWork™  '08 

#7288383 


starting  at  $S94 
(mail-in  rebate)1  -75 


$569! 


$6998! 


IWork  V 


*  ;  only 

I  I  #7288384  Apple  iWork  ’08  Family  Pack  W 


MacBook  Pro!  Now  up  to  2.4GHz! 


a  NEW!  Intel  Core  2  Duo  up  to  2.4GHz 
S  NEW!  NVIDIA  pro  video  graphics 
m  NEW!  1 5”  model  with  LED-backlit  display 
and  1 7"  model  with  optional  1 920  x  1 200 
S  iSighf,  wireless  and  Gigabit  Ethernet 

starting  at  . 

{mail-in  rebate)  ~  $ I 


*?  m  m  mw 
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MacBook  Pro 


starting  at 

UP  TO  S200  CASH  BACK  OFFER-Get  up  to  S200  Cash  Back  via  MacMall  mail-in  rebate  with  purchase  of  select  computer  models.  Ends  10/7/07.  ■  PARALLELS  DESKTOP  OFFER-Get 
Parallels  Desktop  3.0  tor  Mac  (#7257816)  for  only  S9.99  after  S10  mfr.  and  S60  MacMall  mail-in  rebates  with  purchase  ot  any  new  Intel-based  Apple  CPU.  Price  before  rebates  is  S79.99. 
Ends  10/7/07.  ■  FREE  PRINTER  OFFER-Get  an  HP  PhotoSmart  C3180  All-in-One  FREE  alter  S20  MacMall  instant  rebate  and  after  $29.99  MacMall  mail-in  and  S50  mfr.  mail-in  rebates  with 
purchase  of  any  Apple  computer.  Price  before  rebates  is  $99.99.  OR  get  an  Epson  Stylus  Photo  R260  Printer  FREE  after  SI 9.99  MacMall  mail-in  and  S70  mfr  mail-in  rebates  with  purchase 
of  any  Apple  computer  Price  before  rebate  is  S89.99.  Offers  may  not  be  combined.  Ends  10/7/07.  ■  FREE  ENGRAVING  OFFER-Get  select  iPod,  iPod  touch.  iPod  classic,  iPod  nano  and  iPod 
shuffle  models  engraved  for  FREE  when  you  purchase  them  through  MacMall.  No  rebate  required.  There  is  a  S9.99  charge  tor  select  iPods.  Call  or  visit  www.macmall.com/myipod  to  place 
your  order  I  FREE  SHIPPING  OFFER-Free  UPS  ground  shipping,  after  mail-in-rebate,  for  most  orders  S125  or  more  (not  including  taxes  and  shipping  costs).  Limit  one  rebate  per  mailing 
address.  Total  rebate  amount  not  to  exceed  S40  per  shipping  address.  Valid  only  if  the  product(s)  is  purchased  at  the  price  listed  on  the  Web  on  the  day  the  order  is  placed.  Rebate  must 
be  postmarked  within  20  days  of  shipping  (Invoice)  date.  Offer  good  online  or  through  MacMalls  call  center  at  1  -800-622-6255.  Offer  valid  (of  all  orders  placed  before  [1:59p.m.  POT  on 
10/7/07  Applies  to  UPS  ground  orders  only.  ■  FREE  FM  TRANSMITTER  OFFER-After  $19.99  MacMall  mail-in  rebate.  Price  before  rebate  is  $19.99.  Ends  10/7/07.  ■  All  OFFERS  VALID  ONLY 
while  supplies  last.  ■  fFor  rebate  terms  and  conditions,  please  visit  our  Web  site  and  enter  the  applicable  part  number.  Download  rebate  coupons  at  www.macmall.com/rebates 

1-800-321-7532  I  www.macmall.com 
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OPINION 


9  From  the  Editor's  Desk 

Just  when  you  think  Apple  might  start  coasting  on 
its  recent  successes,  it  stomps  on  the  gas  instead. 

14  Feedback 

Readers  respond. 


20  New  iPods  Abound 

Apple  updates  line  and  adds  touch-screen  model. 

24  Laptops  on  the  Rise 

Apple  gains  market  share  in  the  notebook  world. 

26  iPhone  Lifesaver 

Phone  comes  between  golf  ball  and  man’s  body. 

32  Hot  Stuff 

Check  out  the  cool  products  we’re  into  right  now. 


34  i Work '08 

Apple’s  business  suite  is  more  than  just  Pages 
and  Keynote— it  now  sports  a  spreadsheet 
program,  Numbers.  Is  iWork  the  alternative  to 
Microsoft  Office  that  people  have  been  waiting 
for,  or  just  another  step  in  the  right  direction? 

40  macworld.com/reviews 

We’re  constantly  reviewing  the  latest  Mac  hardware 
and  software  on  Macworld.com.  Here  are  quick 
summaries  of  this  month’s  online  exclusives. 

44  Top  Products 

Looking  for  a  new  printer,  monitor,  digital 
camera,  or  other  hardware?  Check  out  our 
current  favorites,  as  well  as  a  complete  listing 
of  all  current  Macs  and  iPods. 

46  Mac  Gems 

Make  your  Apple  Remote  do  more,  preview 
youre-mail  in  a  floating  window,  turn  your 
iPhone  into  a  hard  drive,  and  speed  up  Boot 
Camp’s  switching  routine. 
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Lock  It  Up! 

Simple  passwords,  unlocked  systems, and  careless 
settings  are  just  some  of  the  bad  habits  that  leave 
your  system  vulnerable.  If  you’re  serious  about 
protectingyour  info,  take  our  Mac  security  pledge. 


Inside  iLife  ?o8 

From  new  organizational  tools  in  iPhoto  to  a 
completely  redesigned  interface  in  iMovie,  Apple 
has  overhauled  every  piece  of  its  consumer 
creativity  suite.  We’ll  tell  you  whether  it’s  worth 
your  $79. 

iLTfma 

Working  Mac 

Baffled  by  garbled  text  or  mysterious  font 
substitutions?  We’ve  got  answers  to  your 
type  troubles. 

Playlist 

Take  control  of  your  iTunes  library  by  better 
understanding  several  of  its  tags. 

Digital  Photo 

From  online  image  editorsto time-saving 
shortcuts,  here  are  the  coolest  tools  and  Web 
sites  for  photo-sharingfanatics. 

Mobile  Mac 

Check  out  these  22  tricks  to  help  you  get  the  most 
out  of  your  iPhone. 

Geek  Factor 

Learn  about  one  Mac  user’s  system  for  creating  a 
truly  paperless  office. 


Mac  OS  X  Hints 

Link  to  Web  sites  or  local  files  in  your  iCal  events, 
regain  disk  space  by  axing  old  Mail  attachments, 
and  more. 

Mac  911 

Customize  your  Mac’s  voice,  outwit  an  annoying 
updater,  automatically  dismantle  subfolders, 
and  more. 


Spotlight 

Andy  Ihnatko  is  not  the  Fake  Steve  Jobs— there  are 
enough  of  them  as  it  is. 


MACWORLD.COM’S  TOP  5 


The  top  5  stories  on  Macworld.com  are: 


1  Apple  Mac  Event — Live  Update 

Macworld’s  editors  provide  a  running  update  from  the  Apple 
Event  (macworld.com/3066). 

2  Apple  Updates  iMac  Offerings 

Apple  announced  an  overhaul  of  its  iMac  line,  now  with  an 
aluminum-and-glass  design  (macworld.com/3067). 

3  Apple  Ushers  In  iLife  ’08  Suite 

Steve  Jobs  unveils  iLife  ’08,  the  updated  suite  of  digital 
lifestyle  applications  (macworld.com/3068). 

4  Analysis:  What  Apple’s  iWork  Moves  Mean  for  Office 

Philip  Michaels  looks  at  whether  the  new  iWork  ’08  suite 
threatens  Microsoft  (macworld.com/3101). 

5  Mac  vs.  PC  Cost  Analysis  Revisited 

Computerworld  offers  some  insight  on  the  key  points  in  its 
Mac  versus  PC  cost  battle  (macworld.com/3069). 


(Ranking  valid  as  of  August  30, 2007.) 
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Adobe  Acrobat 


Fujitsu  ScanSnap.  It’s  a  snap.  Why  push  paper  when  you  can  push  a  button?  Free  yourself  with  the 
new  ScanSnap  S5 1 OM  scanner,  the  most  powerful  solution  in  its  class  for  turning  paper  into  electronic  documents.  Since  the 
Fujitsu  ScanSnap  comes  preloaded  with  Adobe®  Acrobat®  8.0  Professional  (a  $449  value),  one  touch  of  a  button  is  all  it  takes  to 
turn  double-sided  documents  into  searchable  PDFs,  ideal  for  storing,  protecting  and  sharing  documents.  And  you’ll  be  doing  it  fast.  Native 
support  for  the  new  Intel®  chipset  delivers  a  blazing  1 8  pages  per  minute  scan  speed.  All  this  and  it’s  small  enough  to  fit  where  your  inbox  used 
to  be.  So  get  rid  of  paper  and  get  back  your  cool  with  the  Fujitsu  ScanSnap.  It’s  a  snap!  Visit  us  at  http://us.fujitsu.com/scanners/96C5 
for  more  information. 


ScanSnap  S5 1  OM 

$495  MSRP 


Q  Advance 

W  EXCHANGE 

Service  and  maintenance  option  also  available. 


Fujitsu 

THE  POSSIBILITIES  ARE  INFINITE 

covp  Insight.  Macjm 


©  2007  Fujitsu  Computer  Products  of  America,  Inc.  All  rights  reserved.  Fujitsu  and  the  Fujitsu  logo  are  registered  trademarks  of  Fujitsu  Ltd.  Adobe  and  Acrobat  are  registered  trademarks  or  trademarks  of  Adobe  Systems 
Incorporated  in  the  United  States  and/or  other  countries.  All  other  trademarks  are  the  property  of  their  respective  owners. 


GRIFFIN 


Elan'  Snap-In 


iCtear" 


iPhone" Cases 


Carry  your  iPhone  the  way  you  want... 

Holster,  dear  hardshell,  armband,  quick  access  snap-in,  or  full- 
coverage  leather  sleeve  -  Griffin’s  got  your  iPhone  covered 


ITHpAutO  carstereQ0"  V°Ur 


Amplifi  Tabletop  jukebox 


Buy  now  at  www.griffintechnology.com 


PHOTOGRAPH  BY  PETER  BELANGER 


FROM  THE  EDITOR’S  DESK 


By  Jason  Snell 


Going  for  It 

Apple  isn't  resting  on  its  laurels.  It's  as  aggressive  now  as  it  has  ever  been. 


Ten  years  ago,  Apple  and  the  Mac 
were  at  a  low  point.  Sales  were 
sagging.  Microsoft  was  giving 
Apple  walking-around  money.  The  Mac 
clones  were  dead.  The  two  leading  Mac 
magazines,  Macworld  and  MacUser, 
were  folded  together  into  a  single  mag¬ 
azine.  Things  looked  bad. 

How  things  change.  Apple  is  riding 
higher  now  than  it  ever  has  in  my  time  at 
Macworld,  which  stretches  back — you 
guessed  it — exactly  ten  years.  Not  only  is 
Apple  selling  more  Macs  than  ever 
before,  but  the  company  continues  to 
expand,  with  products  like  the  iPod,  the 
Apple  TV,  and  the  iPhone.  Whenever  you 
think  Apple  could  coast,  Steve  Jobs 
instead  puts  his  foot  on  the  gas. 

Out  with  the  Old 

The  best  example  of  this  is  the  wholesale 
replacement  of  the  iPod  mini  two  years 
ago.  The  mini  was  the  most  successful 
iPod  model  at  the  time,  but  Apple  tossed 
it  overboard  and  replaced  it  with  the 
iPod  nano.  That  ruthless  approach  con¬ 
tinues  this  month,  with  Apple  compre¬ 
hensively  refreshing  the  entire  iPod 
product  line  (see  page  20).  In  addition  to 
new  video-playing  iPod  nanos  and  the 
classic  iPod  (reborn  as  the,  er,  iPod  clas¬ 
sic),  Apple  has  touch-screen  devices:  the 
iPhone  and  the  new  iPod  touch. 

In  less  than  three  months,  Apple  has 
sold  more  than  a  million  iPhones. 
That’s  a  huge  number  for  any  company, 
but  Apple  dreams  bigger.  And  so  the 
company  introduced  a  $299  8GB  iPod 
touch  based  on  the  same  hardware  and 
software  as  the  iPhone,  and  reduced  the 
8GB  iPhone’s  price  from  $599  to  $399. 

Predictably,  early  iPhone  buyers  cried 
ford  over  that  price  drop,  so  much  so  that 
Apple  has  tried  to  make  amends  with  a 
$100  store  credit  to  those  who  bought  an 
iPhone  before  the  cut.  Steve  Jobs’s  expla¬ 
nation  for  the  price  drop  neatly  summed 
up  Apple’s  attitude:  “We  have  the  chance 
to  ‘go  for  it’  this  holiday  season.” 

In  truth,  Apple’s  been  “going  for  it” 
for  years,  and  I  expect  that  to  continue. 


Wheneveryou 
think  Apple  could 
coast,  Steve  Jobs 
instead  puts  his 
foot  on  the  gas. 

With  the  iPod  a  continued  smashing 
success  and  the  Mac  on  an  upward  tra¬ 
jectory,  Apple  decided  to  take  on  a  whole 
new  market  with  the  iPhone.  Rather 
than  protect  iPhone  sales  for  the  holiday 
season,  Apple  has  gone  ahead  and 
released  an  iPod  based  on  the  same 
technology,  and  at  the  same  time  made 
the  iPhone  much  more  affordable.  This 
is  not  a  company  content  to  run  out  the 
clock  and  protect  its  lead.  This  is  a  com¬ 
pany,  to  steal  some  James  Bond  termi¬ 
nology,  that’s  bent  on  world  domination. 

In  with  the  New 

Bold  action  can  have  unexpected  conse¬ 
quences.  Apple’s  seen  this  play  out 
numerous  times  over  its  history,  per¬ 
haps  most  notably  (at  least  until  this 
iPhone  price  cut)  with  its  elimination 
of  the  floppy  drive,  SCSI,  and  serial 
ports  when  it  released  the  original 
iMac.  What  was  a  bold  move  then 
seems  almost  quaint  now,  but  at  the 
time  Mac  users  were  furious  that  Apple 
would  make  their  floppy  disks,  key¬ 
boards,  and  serial  devices  obsolete. 


The  release  of  iLife  ’08  (see  page  62) 
included  a  similar  bold  gesture  that 
generated  anger  in  some  quarters.  In 
this  case,  fans  of  iMovie,  Apple’s  vener¬ 
able  video-editing  program,  were  up  in 
arms  over  Apple’s  wholesale  rewrite  of 
the  software.  The  company  tossed  the 
old  iMovie  on  the  heap  and  replaced  it 
with  something  completely  different. 

Having  used  iMovie  ’08  a  bit,  I  find  it 
to  be  brilliant  at  making  it  easy  to  quickly 
cut  videos.  But  I  also  understand  why 
iMovie  veterans  are  steamed.  The  older 
iMovie  was  much  more  full-featured, 
allowing  users  to  generate  professional¬ 
looking  output  cheaply  and  easily.  Will 
Apple  respond  to  their  concerns,  as  it  did 
with  the  early  iPhone  adopters?  I  sure 
hope  so.  There’s  definitely  a  place  in  the 
Mac  software  market  for  a  video  editor 
that’s  more  than  iMovie  ’08  but  less  than 
Final  Cut  Express.  Here’s  hoping  that 
Apple  finds  a  good  way  to  provide  those 
features  to  the  people  who  want  them. 

Ten  Years  Later  .  .  . 

Ten  years  ago,  with  the  November  1997 
issue,  two  great  Mac  magazines,  Mac¬ 
world  and  MacUser,  combined  into  one. 
As  I  said  at  the  start  of  this  column, 
that  year  was  a  tough  time  for  Apple.  It 
was  also  a  tough  time  for  those  of  us 
who  write  about  Apple.  The  merger 
caused  incredible  staff  turmoil,  but  the 
Macworld  machine  kept  on  churning 
during  those  dark  times.  Less  than  a 
year  later,  Apple  released  the  first  iMac. 

In  that  decade,  I’ve  gone  from  being 
the  Web  site  editor  at  Mac  User  to  the 
editorial  director  of  Macworld,  with  a 
half-dozen  jobs  in  between.  But  there’s 
always  been  one  constant  in  my  work: 
the  enthusiasm  of  Mac  users  and  the 
wonderful  community  that  has  grown 
around  Apple  and  its  products. 

Here’s  to  another  ten  great  years.  Q 


Got  a  comment  about  the  latest  iPods,  iMovie  ’08, 
or  anything  else  Apple’s  released  lately?  Join  the 
discussion  at  macworld.com/forums,  or  drop  me 
a  note  at  jason_snell@macworld.com. 
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'We  must  use  time  as  a  tool, 
not  as  a  crutch."  , .  r  „  . 

John  F.  Kennedy 

While  other  project  managers  take  time  to  enter  project  tracking 
information,  you  use  Project  X's  unique  Web  App  to  let  your 
resources  do  the  tedious  data  entry  for  you. 

One  click  instantly  incorporates  timesheets,  expense  reports,  and 
other  task  information,  so  you  can  spend  time  where  it  counts- 
managing  your  project! 

Successful  project  management  has  never  been  so  easy. 


Project  management  for  the  rest  of  us. 

Visit  www.projectx.com 
to  download  your  FREE  trial  today 
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you  could 

A  furniture  solution  for  work  sessions  that  go  into  the 
wee  hours?  Well,  actually  it's  just  a  whimsical  "what  if." 
But  it  proves  that  Anthro's  built-in  modularity  helps  you 
do  things  with  furniture  you  never  thought  possible. 
Here,  for  example,  is  our  extra-strong  AnthroBench 


if  you  wanted  to 

showing  off  its  muscle  and  some  handy  outboard 
shelves.  So  for  a  workstation  that  fits  you  and  your 
work  exactly,  contact  our  friendly  and  knowledgeable 
Technology  Furniture*  folks  at  800.325.3841  or  anthro.com/mac.  We'll 

-Fast  and  Friendly!  ,  ,  ,.  .  .  .  ,  , 

help  configure  something  just  for  you! 


ANTHRO 


Elevate"'1  Corner,  Electric  Lift  Table 


Adjustable  Laptop  Cart 


Fit  System'-  Console  Unit 


We  improved 
perfection. 

When  you  need  to  simplify,  identify,  track  or  organize, 
the  Smart  Label  Printer  from  Seiko  Instruments  is  ideal. 

Easily  create  custom  labels  with  1-D  and  2-D  bar  coding,  such  as 
Codabar,  UPC,  EAN,  Code  128,  MaxiCode,  PDF417  or  Data  Matrix 
using  our  bundled  Smart  Label  software.  Simply  plug  the  SLP  into  your 
Mac®and  print  labels  quickly,  as  fast  as  one  label  per  second,  in  clear, 
legible,  machine-scannable  300  dpi.  The  SLP  is  hassle  free  with  no  ink, 
noise,  or  fuss  thanks  to  our  clean  and  quiet  direct  thermal  printing, 


Choose  from  three  great  SLP  models  and  our  expanding  line 
of  SmartLabels'r  See  all  the  Smart  Label  Printer  products  at 

www.siibusinessproducts.com  or  our  authorized  resellers. 


Buy.com  •  CDW  •  CompUSA 
Fry's  Electronics  •  Micro  Center 


Mark  or  identify 
with  SLP-35L 
or  SLP-27210 


Tyler 


Label  packages 
with  SLP-SRL 
orSLP-SRLC 


Seiko  Instruments  USA  Inc. 


©  2007  Seiko  Instruments  USA  Inc  All  rights  reserved  'Smart  Label  Printer'  is  a  registered 
trademark  and  'SmortLobels'  is  a  trademark  of  Seiko  instruments  USA  Inc.  'Sir  and  'Sir 
logo  are  registered  trademarks  of  Seiko  Instruments  USA  Inc.  All  other  brands  and  trade¬ 
marks  are  the  property  of  their  respective  companies 
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Go  The  Distance  With  Power® 
High  Capacity  Batteries 


Built  to  outrun  and  outlive  any  other  battery 

-  Balanced  top  tier  Li-Ion  power  cells  for 
unmatched  quality  and  performance 

-  Thermal  Fuse  Technology  protects 
you  and  your  laptop. 

-  Preserves  original  appearance  of  your  s 

laptop  with  matching  fit  \, 

and  finish. 

-  Free  battery  recycling 
return  label. 

-  RoHS  compliant.  > 

-  Made  in  the  USA. 


with  the  performance." 

-  MacOpinion.com 
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Mercury-Free  '****  ******** 

Starting 
from  $99.95 


COMINGSOON... 

MacBook  and  MacBook  Pro  Batteries! 


NuPower  ViDEO+ 

Rechargeable  battery  pack, 
stand,  and  docking  station 
for  the  5th  Gen  iPod  video. 


iPod  Batteries 

Listen,  watch,  and  play 
longer  with  HOURS 
added  to  your  runtime! 


product.. .more  than  quadrupled  ! 
my  video  or  audio  plaffiackttm&$* 
-  the  iPod  Observer 


ig  and  Play  for 
:ortless  enjoyment 
your  digital  media 


ger  needed, 
connector. 

IRS  of  Video  OR 
fnusic  playtime. 


Matching 
rotatable  I 
Silicone  p 


HIGHLY  RECOMMENDED 

>  pcdlounge  .om 


n  sleeve 


Whatever  iPod  model  you  have.  Power 
lets  you  run  longer  between  recharges! 


To  purchase  NewerTech  products,  visit  distributor 

IMMM  VMM  MiiMlMliMJ 

at  www.macsales.com  or  (800)275-4576 


http://www.newertech.com 
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PowerBook®  &  iBook®  Batteries  "...completely  delighted 


FEEDBACK 


Software  Goodies 


Plus:  iPhone  reactions,  Google  docs,  and  the  science  of  color 


Launcher  Dilemma 

I  loved  reading  the  program  reviews 
in  the  August  2007  issue  (“Software 
Treats”).  While  I  found  many  of  them 
useful,  there  was  one  that  left  me 
looking  for  more.  The  review  of  Butler 
was  fine  in  and  of  itself.  But  when  it 
comes  to  programs  that  help  launch 
applications  and  manage  other  tasks, 
three  names  keep  popping  up:  Launch- 
Bar,  Butler,  and  Quicksilver.  I’ve  found 
that  people  love  whichever  one  of  these 
programs  they  use.  But  I  have  never 
found  someone  who  has  tested  all  three 
and  compared  them.  Which  is  the 
fastest?  The  easiest  to  use?  The  most 
feature-rich?  And  let’s  not  forget  that 
Quicksilver  is  free.  If  one  of  the  others  is 
better,  is  the  difference  worth  the  cost? 

H  David  Jaffe 

The  challenge  is  that,  although  all  three 
programs  work  similarly  at  a  basic  level, 
beyond  that  they’re  very  different. 
LaunchBar  is  likely  the  easiest  to  use; 
Quicksilver  and  Butler  are  more  powerful, 
but  their  scope  makes  them  a  bit  mere 


confusingfor  users  who  just  want  to 
launch  programs  and  open  files.  Butler 
probably  has  the  most  built-in  features, 
including  a  macro  tool  for  automating 
actions.  Quicksilver  is  the  most  extensible 
and  has  a  large  following  of  users  who  add 
features.  In  other  words,  there  isn’t  one 
that’s  the  “best”  for  every  user.  We  rec¬ 
ommend  downloadingthe free  demos 


and  trying  all  three  out  to  see  whichyou 
prefer. — Dan  Frakes 

How  Many  Colors? 

Beyond  the  legal  issue  of  misrepresen¬ 
tation,  Jason  Snell’s  article,  “When  ‘Mil¬ 
lions’  of  Colors  Equal  262,144”  {Mac 
Beat,  August  2007),  brings  up  a  bigger 
issue:  how  many  colors  can  the  human 
eye  see?  The  CIE  chromaticity  diagram 
(macworld.com/2974)  generally  repre¬ 
sents  the  visual  spectrum.  The  colors 
possible  in  a  computer  display  can  be 
described  as  a  triangle  on  that  dia¬ 
gram,  the  vertices  of  which  are  colors 
of  the  red,  green,  and  blue  phosphors 
(or  LEDs).  As  far  as  I  can  tell  from  my 
research,  no  one  knows  how  small  a 
change  in  the  chromaticity  coordinates 
the  ideal  human  can  recognize  under 
ideal  conditions,  which  in  turn  would 
tell  you  how  many  colors  that  human 
can  distinguish.  But  whatever  that 
number  is,  it’s  probably  less  than  “mil¬ 
lions,”  and  possibly  even  less  than 
262,144.  Since  we  don’t  know  the  num¬ 
ber  of  colors  a  human  can  perceive, 
most  representations  of  display  colors 
remain  merely  hype. 

H  Kimball  Kramer 


OVERHEARD  ON  THE  FORUMS 


The  transparent  menus  and  3-D  Dock  [in  Leopard]  make 
absolutely  no  sense  to  me,  other  than  showing  the  public  that 
Apple  can  do  eye  candy  just  like  Microsoft  Vista. 

icerabbit 

macworld.com/2975 


The  Mac  mini  is  a  great  personal  and  business  computer:  inexpensive, 
powerful,  and  unobtrusive.  Now  Apple  needs  to  gear  up  and  bring  out  a 

small  tower  that  will  fit  two  hard  drives,  at 
least  4GB  of  RAM,  and  maybe  a  couple  of 
slots — the  successor  to  the  ill-fated  Cube 
and  theyounger  brother  to  the  Mac  Pro. 

lwdesign 

macworld.com/3089 


I  remember  in  the  old  days,  when  Apple 
I  Is  and  other  early  desktop  Macs  came 
with  13-  and  14 -inch  monitors.  To  the  rest 
of  the  PC  industry,  those  were  14-  and  15- 
inch  displays.  Apple  chose  to  advertise 
the  viewable  area  of  the  monitor  rather 
than  the  raw  CRT  size.  There’s  no  telling 
how  many  buying  decisions  people 
made  on  that  distinction  alone:  “I  can 
get  a  bigger  monitor  if  I  get  a  PC.”  Here 
again,  how  many  sales  would  be  lost  if 
they  thought,  “I  can  get  millions  of  col¬ 
ors  on  a  Dell  or  HP  and  only  262,144  on 
a  Mac”?  Sometimes  you  just  have  to  go 
with  the  industry  standard  even  if  it  goes 
against  your  own  integrity. 

Q  Jim  Newman 
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PHOTOGRAPHS  BY  PETER  BELANGER 


EDIT.  PAINT.  DRAW.  WRITE.  SIMPLIFY. 


Now  there’s  a  simple,  easy,  and  fun  way  to 
harness  your  creativity.  Bamboo  Fun,  a  new 
pen  tablet  from  Wacom,  turns  your  computer 
into  your  canvas.  Freely  express  yourself  by 
simply  touching  the  pen  tip  to  the  tablet. 

Touch  up  digital  photos.  Draw  by  hand.  Create 
artwork  and  paintings.  Even  write  in  your  own 
handwriting. 


Bamboo  Fun  includes  full  editions  of  valuable 
creative  software  to  help  get  your  creative 
juices  flowing.  Edit  photos  with  Adobe'® 
Photoshop®  Elements.  Create  artwork  with 
Corel®  Painter1"  Essentials.  And  apply  photo 
effects  with  Nik®  Color  Efex'M  Pro.  Bamboo 
Fun  is  available  in  a  variety  of  colors  and  sizes 


www.BambooFunPenTablet.com/MWM 


uuacom 


amazon  com  COMPUSA 


iPhone  Reactions 

I  love  my  new  iPhone.  It’s  the  most 
significant  improvement  to  the  way  I 
interact  with  an  operating  system 
since  the  invention  of  the  mouse.  But 
in  a  few  months,  the  romance  will 
begin  to  fade.  I’m  going  to  wake  up 
one  morning  and  realize  I  have  a 
mobile  computing 
device  with  no  printer 
support,  no  way  to 
edit  or  save  Word  and 
Excel  docs  or  PDFs, 
no  word  processor, 
no  games,  a  Web 
browser  without 
Flash,  and  a  camera 
without  image 
adjustment.  It's 
the  best  iPod  yet, 
but  it’s  designed 
intentionally  to 
forbid  the  use  of 
non-Apple  head¬ 
phones.  It’s  the  best  hand¬ 
held  computer  yet,  but  it’s  designed 
intentionally  to  forbid  the  use  of  third- 
party  apps.  My  eye  will  wander. 

El  Andrew  Payne 


been  using  all  three  for  over  a  year,  and 
I  have  been  pleased.  Here’s  a  tip  I’ve 
found  useful:  If  you’re  using  a  tabbed 
browser,  like  Firefox,  configure  it  to 
open  all  new  windows  as  new  tabs.  This 
way,  when  you  open  a  new  calendar  or 
document,  it  will  open  in  the  same  win¬ 
dow,  right  next  to  the  original.  It’s  a 
great  way  to  keep  your  online  office 
organized  in  one  window. 

B  JohnEischeid 


Apple  without  Steve? 

Regarding  John  Siracusa’s  Spotlight  col¬ 
umn  in  your  August  issue  (“A  Day  with¬ 
out  Steve”):  Someday  Steve  Jobs  will  no 
longer  be  running  Apple.  And  while 
Jobs  is  driven  to  succeed,  he's  lately 
come  to  understand  that  he’s  not  doing 
this  alone.  For  example,  at  recent  prod¬ 
uct  introductions,  he's  started  thanking 
all  of  the  people  who  made  these  things 
possible.  It’s  been  a  big  step  for  him  to 
do  that,  and  it’s  nice  to  see  the  people 
in  the  background  recognized. 

B  Michael  Murdock 


Another 
Google  Tip 

I  was  glad  to  see  your  tips 
for  Google’s  document, 
spreadsheet,  and  calendar 
services  (“The  Google 
Office,”  August  2007).  I’ve 


The  next  product  I’d  like  to  see  from 
Apple:  the  iKeyboard.  Using  the  touch¬ 
screen  technology  it  used  on  the  iPhone, 
the  company  could  make  an  entirely  flat, 
shiny  black  keyboard  with  no  visible  keys 
at  all  until  you  turned  it  on.  The  keys 
would  be  touch  sensitive.  To  operate  the 
arrow  keys,  you’d  just  move  your  finger 
in  the  direction  you  wanted  the  cursor  to 
go.  By  pinching  and  unpinching  your 
fingers,  you  could  resize  pictures  in 
iPhoto.  Other  application-specific  keys 
could  be  added  for  the  rest  of  iLife.  Apple 
could  make  it  wireless  or  USB  cable. 
They  could  make  it  wider  for  better 
ergonomics.  Besides  looking 
supercool,  it  would  be  easy  to 
clean  up — no  more  cookie 
crumbs  between  the  keys. 

B  Paul  A.  Gunneman 


Win  Some 

I  am  so  grateful  for  Kirk  McElhearn’s 
article  “Breathe  New  Life  into  an  Old 
iPod”  (Playlist,  July  2007).  I  had  an 
older  20GB  iPod  I  was  going  to  sell 
online.  But  after  I  read  your  article,  I 
downloaded  DasBoot,  installed 
DiskWarrior,  and  turned  my  old  iPod 
into  a  portable  toolkit. 

B  Gil  Forrester 

Lose  Some 

My  response  to  the  back-page  column 
( Spotlight )  you  introduced  with  the 
redesign  of  Macworld  earlier  this  year: 
Wow!  As  in,  what  a  Waste  of  Words  (or 
rather  a  waste  of  space).  I’m  tired  of 
people  yakking  about  how  much  they 


READER  POLL 


Have  you 
bought 
an  iPhone 
yet? 


Source:  Karlin  Associates, 
August  2007 


know  about  Apple,  the  Mac,  Steve  Jobs, 
blah  blah  blah.  How  does  any  of  that 
help  me  use  my  Mac?  I  get  enough  of  it 
with  Jason  Snell  in  the  front  ( From  the 
Editor’s  Desk).  We  don’t  need  any  more 
yada  yada  yada. 

B  Rob  Bowers 


There  was  a  time  when  Macworld  cov¬ 
ered  Macs.  While  this  is  still  mostly 
true,  I’m  really  tired  of  all  the  pages 
wasted  on  iPhone  and  iPod  coverage. 
Why  don’t  you  guys  stop  it  already?  Cre¬ 
ate  a  separate  magazine  for  all  that 
junk.  I’ve  been  suffering  through  mul¬ 
tiple  screen  replacements  on  my  LED- 
backlit  MacBook  Pro  as  well  as  kernel 
panics  while  playing  games  (because 
Apple’s  drivers  for  the  Nvidia  8600M 
GT  are  terrible).  Yet  those  problems  get 
zero  coverage  in  your  magazine  and  on 
your  Web  site.  It’s  a  Mac!  Cover  it! 

Apple  can’t  even  make  a  computer  right 
these  days:  that  should  be  the  story!  Not 
phones  and  MP3  players! 

B  Jon  Gilbert 


Contact  Us 

c?  Post  comments  on  our  forums 
(www.macworld.com);  send  them  by 
mail  to  B  Letters,  Macworld, 

501  Second  Street,  6th  Floor,  San 
Francisco,  CA  94107;  or  send  them 
by  e-mail  to  letters@macworld.com. 
Include  a  return  address  and  day¬ 
time  phone  number.  Due  to  the 
high  volume  of  mail  we  receive,  we 
can’t  respond  personally  to  each 
letter.  We  reserve  the  right  to  edit 
all  letters  and  posts.  All  published 
letters  and  forum  comments 
become  the  property  of  Macworld. 
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zCover 

L%yvCii 

show  style  enjoy  functionality 

www.zCover.com 

zCover  iSAglove  for  Apple  iPhone 


Made  from  durable,  washable,  high  quality  silicone  rubber,  the  iSAglove  protection  case  is  a  stylish  accessory  available  in  five 
zCover  ice  series  colors:  blue,  purple,  grey,  pink  and  clear,  designed  to  work  seamlessly  with  iPhone's  light  sensor  and  the  proximity 
sensor  (that  causes  the  screen  to  turn  off  when  you  bring  the  phone  up  to  your  ear).  The  iSAglove  protection  case  incorporates 
zCover  Clip  System  and  co-ordinates  with  zCover’s  existing  range  of  products  including  the  Rotary  Belt  Clip,  Armband  and  Window 
Clip  as  well  as  the  purpose  designed  zAdapter  Dock  Extension  Set 


zAdapter  Dock  Extension  Set 


Allows  docking  of  the  iPhone  without  removing  the  iSAglove 
protection  case. 


The  zAdapter  Dock  Extension  Set  consists  of  two  simple 
pieces:  the  zAdapter  Port  Extension  and  a  Dock  Podium.  The 
Dock  Extension  is  shaped  to  fit  the  thumb  and  forefinger,  and 
its  surface  is  enhanced  with  finger  grips  for  comfortable 
attachment  and  removal. 

Simply  plug  the  zAdapter  Port  Extension  into  the  iPhone  dock 


connector,  slip  the  Dock  Podium  over  the 
top,  and  flip  open  the  iSAglove’s  port 
protection  cover  and  you’re  good  to  go.  It’s 
as  simple  as  Plug  &  Play! 

>  Easy  attachment 

>  Finger-forming  zAdapter  for  comfort 

>  Enhanced  grip  surface  for  simple 
attachment  and  removal 

>  zAdapter  matches  Apple’s 
30-pin-port  design 


zCover  Universal  Armband 

A  sleek  and  simple  design  to  fit  any  arm. 

The  zCover  Armband  is  fully  adjustable  from  6  to  18  inches 
making  it  suitable  for  everyone,  from  small  children  to  beefy 
body  builders.  Because  the  armband's  entire  surface  is 
adhesive,  it  can  be  secured  at  any  point;  you’ll  never  be 
“between  sizes"  again.  It's  even  seasonal,  comfortably  fitting 
your  bare  arm  in  the  summer  or  a  expanding  to  fit  over  a  heavy 
coat  in  the  winter.  Simply  fold  the  Armband  to  the  desired  size, 
slip  it  through  the  armband  clip,  and  press  closed. 


Made  from  innovative  micro-Velcro  all  surfaces  of  the  Armband 
are  soft  and  pleasing  to  touch,  making  for  comfortable  contact 
with  the  skin.  Hand-washable  and  fully  reversible,  the  stylish 
black  strip  is  trimmed  with  silver  reflective  tape.  The  super 
strong  micro-Velcro  squares  are  in  pairs  just  in  case  one  comes 
loose;  Secure  Ring  reinforced  the  strong  micro-Velcro  in  place 
and  secures  the  band  from  loose.  You  always  have  an  extra 
one  for  backup. 


zCover’s  Clip  System 

The  Clip  Tab  attaches  the  iSAglove  protection  case  to  all  other 
zCover  accessories.  Made  out  of  high  quality  PC,  the  Clip  Tab  is 
virtually  unbreakable  and  with  its  unique  locking  system  loss 
proof.  Preparing  your  zCover  for  use  with  zAccessories  requires 
but  a  few  simple  steps. 


Rotary  Belt  Clip 


Allows  you  to  enjoy  hands-free  mobility  by  attaching  your  iPhone 
to  any  belt  or  loop. 

Press  for  Release 


Once  the  Belt  Clip  is  in  place  the  iPhone  can  be  rotated  360 
degrees,  so  you  can  easily  check  the  time  or  your  inbox  with  just 
a  simple  twist.  A  comfort  piece  sits  in  front  of  the  release  button 


to  prevent  the  Belt  Clip  from  jabbing  into  the  user's  side.  The 
Rotary  Belt  Clip  is  sure  to  keep  your  iPhone  safely  and  snugly  in 
place. 


>  100%  removable 

>  One-button  release  for  easy  removal 

>  360  degree  rotation 

>  Comfort  piece  for  protection 

>  Comfortable  finger  grips 

>  Audible  confirmation  of  attachment 
and  removal 

>  Incorporating  spring  closing  gear  for 
a  super  tight  grip 

>  High-quality  PC  plastic 

>  Unbreakable 


Just  like  the  belt  clip,  the  iPhone  is  secured  to  the  Armband 
with  zCover’s  exclusive  clip  system.  The  360  degree  rotation 
allows  you  to  easily  change  the  iPhone’s  position  to  confirm 
your  new  running  record,  or  repeat  your  favorite  song. 


Press  for  Release 


>  fits  any  sized  arm 

>  Large  enough  to  wear  over  a  coat 

>  Sleek  &  simple  design 

>  Fully-reversible 

>  Soft  micro-Velcro 

>  Comfortable  contact  with  skin 

>  360  degree  rotation 

>  Double  Velcro  attachment 

>  Super  strong  adhesive  squares 

>  Audible  confirmation  of  attachment  and  removal 

>  Hand-Washable 


► 


Window  Clip 

Creates  a  portable  hands-free  workstation  or  entertainment  unit 
almost  anywhere,  including  the  office,  car,  plane,  boat  and 
home. 


The  Window  Clip  attaches  by  suction  cup  to  any  clean  and 
glossy  flat  surface:  As  well  as  car  windscreens  and  windows  it 
can  also  be  placed  upright  to  work  as  a  stand  or  docking 
centre.  The  low  profile  and  functional  design  attaches  to  the 
zCover  with  the  Clip  System  and  the  suction  cup  is 
guaranteed  not  to  fall  or  slide  off.  The  design  of  the  clip  allows 
it  to  be  used  in  two  positions  ensuring  that  the  iPhone  is  always 
convenient  and  accessible. 


On  Windshield 


>  Attaches  to  any  smooth  glossy  surface 

>  Super  strong  suction  cup 

>  Adjustable  to  90  or  45  degrees 

>  High-quality  PC  plastic 

>  One-button  release  for  easy  removal 

>  Audio  confirmation  of  attachment  and  removal 

>  Unbreakable  on  side  window 
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fashionable  protection  cases 
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Apple  New  Aluminium  Keyboard 


Show  Style, 
Enjoy  Functionality. 

Nomination 


www.zCover.com 


zPrint  Language  Keyboard 


iSA  micro2  for  Apple  iPod  nano  Aluminium 


CE  YOU  KNOW,  YOU  NEHEGG 


Click  to  see 
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Protect  Your  Investment 


Extended  warranty  is  oof 
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S642" 

Adobe  Photoshop  CS3 
For  Mac  13102498 

Standard  For  Mac  OS  X  v.10.4.8 


S 75999 

Western  Digital 
WDG2TP20000N 

My  Book  Pro  II  2TB  7200  RPM 
USB  2.0 /IEEE  1394a/  1394b 


$ 206 99 

Western  Digital 
WDG1T5000N 

My  Book  Pro  500GB  7200  RPM 
USB  2.0 /IEEE  1394a /1394b 


S9999 

Macally  TunePro 

The  latest  NXT  Flat  Panel 
Stereo  Speaker  for  iPod 


s  13995 

Quickertek  nCard-PCMCIA 

nQuicky  PCMCIA/CardBus 
Upgrade  Kit  Wireless  Accessory 


Winner  3  Years  in  a  Ron! 

BEST  PLACE  TO  BUY  * 


-  ONLINE 

-  SOFTWARE 


-  PERIPHERALS 

-  CORE  COMPONENTS 


Apple 


SJQ99 

Recertified:  Apple  MA350LL/A 

iPod  nano  Black  1GB  1.5"  (diagonal) 
color  LCD  with  LED  backlight  1.5  oz. 


I iPod  not  included) 


Belkin  F8Z126 

Power  Dock  AV  a  great  way  to  charge 
and  play  your  iPod  video  &  nano 


* 


$2499 

Belkin  F8Z145 

Dual  USB  Power  Adapter  for  your  iPod 
and  mini-USB  device  at  the  same  time 


S3999 

Speck  Products  MB15-BLK-SEE 

Two  piece  snap-on  protective  hard  shell 
for  MacBook  Pro  15"  See  Thru  -  BLACK 


^FWTRiST 


LOG  ON  TO  SEE  BEST  PRICE 
Patriot  PSA22GICDS 

1GB  DDR2  667  (PC2  5300)  Dual  Channel 
Kit  Memory  for  Apple  Notebook 


<m 


CORSAIR 


Logitech 


LOG  ON  TO  SEE  BEST  PRICE 
Mushkin  971504A 

1GB  200-Pin  DDR2  SO-DIMM  667  (PC2 
5300)  Memory  for  Apple  Notebook 


LOG  ON  TO  SEE  BEST  PRICE 
Corsair  VSA2GSDSKIT667D2 

2GB  DDR2  667  (PC2  5300)  Dual  Channel 
Kit  Memory  for  Apple  Notebook 


$8999 

Logitech  920-000264 

Black  104  Normal  Keys  14  Function  Keys 
USB  Cordless  Ergonomics  Desktop 


•  99%  of  orders  ship  within  1  business  day  •  Over  700,000  product  reviews  from  customers 
•  "A"  rating  on  ALL  merchant  ranking  sites  •  Over  50,000  customer  testimonials 


Canon 


$ 349 99 


Canon 


s 799 99 

Canon  Rebel  XTI 

Black  10.1  MP  2.5"  230K  LCD  22.2  x 
14.8mm  CMOS  w/EF-S  18-55mm  f/3.5-5.6 


Canon  SD850  IS 

Silver  8.0  MP  1/2.5"  CCD  2.5"  230K 
LCD  4X  Optical  Zoom  4X  Digital  Zoom 


Canon 


$19999 

Canon  A570  IS 

Silver  7.1  MP  1/2.5"  CCD  2.5"  115K  LCD 
4X  Optical  Zoom  4X  Digital  Zoom 


(griffin) 


$3499 

Griffin  9734-ITALK30-2 

iTalk's  twin  built-in  mics  High  Quality 
Stereo  Microphone  for  iPod  -  Black 


{#  Optiarc 


&TDK 


R)  XtremeMac 


FREE  SHIPPING 


$33" 


Sony  NEC  Optiarc  AD-7170S-OB 

5"  Black  2MB  Cache  SATA  DVD  Burner 
160ms  DVD-ROM  Access  Time  -  OEM 


FREE  SHIPPING 


$3399 


Samsung  SH-203B/BEBN 

Black  20X  DVD+R  8X  DVD+RW  12X 
DVD+R  DL  DVD  Burner  -  OEM 


FREE  SHIPPING 

TDK  DVD+R47FCB100 


$2299 


4.7GB  16X  DVD+R  100  Packs  Cake  Box 


Disc  up  to  six  hours  of  video 


V 

$1999 

XtremeMac  IPU-ICA-10 

InCharge  Auto™,  Power  &  Charge  your 
iPhone  or  iPod  in  any  vehicle 
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New  iPods  Abound 


Touch-screen  model  joins  revamped  lineup 


Since  2001,  Apple  has  sold  a  stag¬ 
gering  no  million  iPods.  Yet  the 
company  hadn’t  made  substan¬ 
tial  changes  to  the  bulk  of  its  line  of 
portable  music  players  for  two  years — 
until  Apple  CEO  Steve  Jobs  took  the 
stage  for  a  special  event  in  early  Sep¬ 
tember.  In  addition  to  updated  versions 
of  previous  iPod  models,  Apple  intro¬ 
duced  a  touch-interface  wide-screen 
iPod,  a  spin-off  of  the  company’s  popu¬ 
lar  iPhone. 

iPod  Touch 

Looking  almost  exactly  like  the  iPhone 
and  using  many  of  the  same  technolo¬ 
gies,  the  iPod  touch  features  a  3.5-inch 
multitouch  wide-screen  display  with 
the  same  type  of  navigation  buttons 
found  on  the  iPhone.  It  has  icons  on 
the  display  for  Safari,  YouTube,  Calen¬ 
dar,  Contacts,  Clock,  Calculator,  and 


Settings.  Icons  on  the  bottom  of  the 
display  allow  you  to  access  music, 
video,  and  photos,  as  well  as  the  newly 
announced  iTunes  Wi-Fi  Music  Store 
(see  “iTunes  Wi-Fi  Music  Store 
Launches”  for  details). 

“When  we  introduced  the  iPhone  in 
January,  we  said  it  was  the  best  iPod 
ever,”  said  Jobs  at  the  event.  “And  people 
have  been  asking  us,  wondering  when 
are  we  going  to  bring  this  technology  to 
an  iPod?  The  answer  to  that  question  is 
we’re  going  to  do  it  today.” 

As  the  Safari,  YouTube,  and  iTunes 
buttons  imply,  the  iPod  touch  shares 
the  iPhone’s  ability  to  connect  to 
the  Internet  via  Wi-Fi  support  for 
802.11b  and  802. ng  networks.  Users 
can  surf  the  Web,  but  can  also  connect 
to  wireless  hotspots  in  hotels,  airports, 
and  cafes  by  logging  in  through  a  Web 
page. 


Aside  from  some  minor  design  dif¬ 
ferences — the  iPod  touch  is  3.5mm 
thinner  than  the  iPhone,  for  exam¬ 
ple — what  separates  this  iPod  from  the 
iPhone  is  its  lack  of  telephony  capabili¬ 
ties  and  an  e-mail  program. 

Another  difference  between  the  iPod 
touch  and  the  iPhone  is  that  this  new 
iPod  is  being  made  available  world¬ 
wide  at  launch.  It’s  the  first  touch 
product  Apple  has  shipped  outside  the 
United  States,  and  it’s  been  localized 
into  many  languages. 

Apple  says  that  the  iPod  touch  will 
last  for  up  to  22  hours  of  audio  play¬ 
back  and  five  hours  of  video  playback 
per  charge.  The  player  comes  in  two 
configurations — 8GB  and  16GB,  for 
$299  and  $399,  respectively.  Both 
models  should  be  available  by  the  time 
you  read  this,  “in  plenty  of  time  for  the 
holiday  season,”  according  to  Jobs. 
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iPod  Classic 

When  Apple  released  the  original  iPod, 
there  was  no  reason  for  a  modifier  at 
the  end  of  the  name.  But  now  the  com¬ 
pany  has  decided  the  full-size  iPod 
needs  a  little  help  to  differentiate  it 
from  other  models.  Now  known  as  the 
iPod  classic,  it  gets  some  design  and 
interface  changes  as  well. 

The  iPod  classic  retains  its  2.5-inch 
LCD  with  320-by-240-pixel  resolution 
and  the  same  form  factor  and  Click 
Wheel  interface  as  the  previous  iPods. 
What’s  different  is  the  iPod’s  composi¬ 
tion — it’s  now  an  all-metal  enclosure 
made  of  aluminum  and  steel,  and  it 
comes  in  either  silver  or  black  colors 
(there  are  no  longer  any  white  iPods 
for  sale). 

The  iPod  classic  also  includes  Cover 
Flow — a  feature  imported  from  the 
iPhone  and  iTunes  that  lets  you  scan 
through  the  music  on  your  iPod  visu¬ 
ally,  as  if  you  were  looking  at  album  cov¬ 
ers — and  has  a  redesigned  interface. 
Apple  also  includes  three  games:  iQuiz, 
an  entertainment  trivia  game;  Vortex,  a 
3-D  brick-bashing  game;  and  Klondike, 
a  solitaire  card  game. 

The  other  big  change  comes  in  the 
form  of  capacity.  The  iPod  classic  is 
available  in  80GB  and  160GB  versions, 
for  $249  and  $349,  respectively.  That 
doubles  the  hard-drive  space  available 
in  the  previous  generation  of  the  iPod. 

“The  first  iPod  put  1,000  songs  in 
your  pocket,”  said  Jobs.  “This  new  iPod 
puts  40,000  songs  in  your  pocket.” 


iPod  Nano 

First  there  was  the  iPod  mini,  and  then 
the  iPod  nano — both  of  which  held  the 


iTunes  7.4  Update 
Adds  iPhone 
Ringtone  Maker 

Hardware  wasn’t  the  only  thingto  see  an  update  durir 
Apple’s  special  event.  The  new  version  of  iTunes  adds 
custom  ringtone  maker  that  lets  you  put  ringtones  onyour  iPhone,  addressing  what 
many  users  felt  was  a  glaring  omission  from  the  mobile  device. 

To  make  a  ringtone  in  iTunes  7.4, you  choose  from  the  eligible  songs— marked 
with  a  bell  icon  inyour  iTunes  Library— that  you’ve  purchased  from  the  iTunes  Store 
(currently  half  a  million  songs  in  the  iTunes  catalogare  eligible,  but  Jobs  said  that  he 
expects  the  number  to  increase  overtime).  When  you  click  on  the  bell  icon,  a  ring- 
tone  maker  pops  up  in  iTunes  that  shows  a  waveform  of  the  song.  A  draggable  inter¬ 
face  lets  you  select  a  30-second  clip  of  the  song,  and  you  can  also  adjust  fade-ins  and 
fade-outs  or  loop  the  file.  Once  created,  ringtones  go  into  their  own  folder  in  iTunes. 
You  can  sync  them  with  an  iPhone  from  a  new  Ringtones  tab  in  the  iTunes  interface. 

Ringtones  cost  $1.98—99  cents  forthe  ringtone  plus  the  cost  of  the  iTunes  down¬ 
load.  If  you’re  makinga  ringtone  out  of  a  songyou’ve  already  purchased  from  iTunes, 
the  cost  is  99  cents— Apple  doesn’t  charge  you  for  the  same  download  twice. 

Previously,  the  iPhone  letyou  assign  one  of  25  included  sounds  to  incoming  calls  or 
specific  callers;  however, you  couldn’t  select  any  songs  in  your  music  library  as  a  ring- 
tone.  Several  third-party  developers  offered  their  own  customizable  ringtone  hacks, 
and  Ambrosia  Software  recently  released  its  own  ringtone  effort,  the  $15  iToner,  to 
install  custom  ringtones  without  hackingthe  iPhone.  iToner  ringtones  should  continue 
to  work  with  future  iPhone  software  updates. — jim  dalrymple 


title  of  Apple’s  best-selling  iPod 
model.  And  both  have  met  the  same 
fate,  as  Apple  has  once  again  radically 
changed  the  look-and-feel  of  its  top 
seller.  Images  that  appeared  on  gadget 
sites  in  the  week  leading  up  to  the 
event  proved  to  be  quite  accurate — 
Apple’s  redesigned  iPod  nano  sports  a 
much  wider  design  than  before,  while 
still  retaining  the  device’s  razor-thin 
depth:  6.5mm. 

The  iPod  nano  eschews  its  1.5-inch 
screen  for  a  larger,  2-inch  color  LCD 


that  Jobs  described  as  having  the  high¬ 
est  pixel  density  of  any  device  in  Apple 
history — 204  pixels  per  inch.  This 
enables  it  to  display  320  by  240  pix¬ 
els — the  same  as  the  iPod  classic — up 
from  176  by  132.  The  high  pixel  density 
makes  small  text  easier  to  read,  and 
the  display  is  also  65  percent  brighter 
than  before. 

To  go  along  with  its  music  playback 
and  photo  capabilities,  the  new  iPod 
nano  also  gains  the  ability  to  play 
video  content.  With  the  wider  screen 
comes  an  enhanced  interface  that 
shows  the  iPod  nano’s  menus  on  the 
left  side  and  a  preview  of  what  you’re 
listening  to  on  the  right,  and  the  new 
nano  supports  Cover  Flow  as  well. 

The  4GB  iPod  nano  ($149)  comes  in 
silver  only;  the  8GB  model  ($199)  is 
available  in  five  colors,  including  a  red 
version  that  is  part  of  the  Product  Red 
initiative,  which  helps  fund  the  Global 
Fund  to  Fight  AIDS,  Tuberculosis,  and 
Malaria.  The  Product  Red  campaign, 
supported  by  Apple  and  other  con¬ 
sumer  electronics  manufacturers,  has 
raised  over  $11  million  for  the  Global 
Fund  to  date. 
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iPod  Shuffle 

Not  leaving  any  iPod  product  untouched, 
Apple  also  modestly  refreshed  its  tiny 
iPod  shuffle.  The  iPod  shuffle  remains 
priced  at  $79  and  still  features  1GB  of 
storage  capacity.  It’s  available  in  four 
new  colors.  Along  with  the  original  sil¬ 
ver,  Apple  offers  the  iPod  in  turquoise, 
green,  and  purple.  There  is  also  a  red 
model  that — like  its  nano  counterpart — 
is  part  of  the  Product  Red  initiative. 

Other  than  the  new  colors,  the  iPod 
shuffle  remains  largely  untouched — it 
still  features  a  built-in  clip  designed  to 
attach  to  your  clothing,  weighs  about 
half  an  ounce,  and  includes  a  circular 


control  pad  with  Click  Wheel-style  func¬ 
tions,  a  battery  indicator,  a  shuffle  switch, 
and  a  tiny  dock  that  connects  to  a  Mac 
or  a  PC  via  USB.  Users  can  expect  up 
to  12  hours  of  playback  on  one  charge, 
says  Apple.  Q 


iPod  Shuffle 


Macworld  Senior  Editor  Peter  Cohen,  Mac- 
world.com  News  Director  Jim  Dalrymple,  and 
Macworld.com’s  Executive  Editor  Philip 
Michaels  contributed  to  this  story. 


iTunes  Wi-Fi 
Music  Store 
Launches 

In  addition  to  overhauling  its  iPod 
line-up,  Apple  also  launched  the  iTunes 
Wi-Fi  Music  Store,  anew  service  for 
iPod  touch  and  iPhone  users  allowing 
them  to  purchase  and  download  music 
directly  to  their  wireless  devices. 

When  accessed  from  the  iPod  touch 
or  the  iPhone,  the  music  store  displays 
four  buttons:  Features,  Top  Tens, 

Search,  and  Downloads.  The  Wi-Fi  store 
works  just  as  the  desktop  version  of  the 
iTunes  Store  does — whenyou  find  a 
songyou  want,youtapon  Buy  Now  to 
download  the  song. 

Pricingfor  songs  purchased  on  the 
iTunes  Wi-Fi  Store  is  the  same  as  that  on 
the  iTunes  Store.  Your  iPod  touch  or 
iPhone  will  also  take  care  of  syncing  any 
songs  you’ve  purchased  to  your  iTunes 
library  onyour  computer. 

The  iTunes  Wi-Fi  Music  Store  will  be 
available  internationally  in  every  coun¬ 
try  where  Apple  operates  an  iTunes 
Store,  said  Jobs,  and  it  should  be  avail¬ 
able  bythetimeyou  read  this. 

At  the  same  time,  Apple  introduced 
a  partnership  with  Starbucks  that  will 
let  customers  purchase  songs  they 
hear  while  grabbing 
their  daily  coffee. 

Whenyour  Wi-Fi- 
enabled  iPod  or 
iPhonegets  neara 
Starbucks,  a  new 
Starbucks  button 
will  automatically 
appear  onyourdis- 
play.  You  can  then 
see  what  song  is 
currently  playing  in 
that  Starbucks  loca¬ 
tion  and  immediately 
purchase  it,  as  well 
as  look  back  to  the 
last  10  songs  played 
and  purchase  those  as  well.  y 

Starbucks  will  begin  offering  the  serv¬ 
ice  in  Seattle  and  New  York  in  October, 

in 

the  San  Francisco  Bay  Area  in  Novem¬ 
ber,  Los  Angeles  in  February  2008,  and 
then  Chicago  in  March  2008.  The  com¬ 
pany  will  have  all  of  the  Wi-Fi  stores 
completed  by  2009.— jim  dalrymple 


Apple  Slashes  8GB  iPhone 
Price  by  $200 

Those  4GB  i  Phones  just  became  collector’s  items.  Apple  dropped  the  4GB  version  of 
its  mobile  phone  and  slashed  the  price  on  the  8GB  model  to  $399— $200  less  than  its 
introductory  price. 

Apple  hopes  that  the  price  cut  will  spur  sales  of  the  mobile  device  it  released  in  June. 
“We  want  to  put  iPhones  in  a  lot  of  stockings  this  holiday  season,”  said  Jobs. 

iPhone  sales  have  been  closely  watched  since  Apple  released  its  mobile  phone  to 
much  fanfare  on  June  29.  Back  in  July,  Apple’s  stock  slumped  badly  after  AT8<T 
announced  iPhone  activation  figures  that  failed  to  meet  analyst  expectations. 

Apple  reported  that  it  sold  270,000  iPhones  during  its  fiscal  third  quarter  and  told 
analysts  in  July  that  it  expected  to  sell  i  million  phones  by  the  end  of  September.  By 
early  September,  Apple  announced  that  it  had  met  that  goal. 

“We  want  to  make  iPhone  even  more  affordable  for  even  more  people  this  holiday 
season,”  said  Jobs. 

Many  early  adopters  of  the  iPhone  reacted  angrily  to  the  price  drop,  unhappy  that 
they  had  paid  $200  more  for  the  iPhone  only  to  see  the  price  plummet  after  two 
months.  In  response  to  the  outcry,  Jobs  posted  an  open  letter  on  Apple.com  explaining 
the  flexible  nature  of  technology  and  its  pricing,  and  offering  a  $100  credit  at  the  Apple 
Store  for  anyone  who  had  purchased  an  iPhone  at  the  higher  price  (see  macworld 
.com/3098  for  more  information). 

And  while  the  4GB  iPhone  may  be  leaving  Apple’s  product  line,  the  remaining  stock 
has  undergone  a  price  cut  of  its  own.  At  press  time,  the  Apple  Store  was  selling 4GB 
models  for  $299— a  $200  drop  from  their  introductory  price. — philip  Michaels 
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UP  TO  93% *  PANTONE®  COVERAGE  MEANS 
100%  STUNNING  COLORS. 


Get  leading  PANTONE®  color  performance  with  HP  DreamColor  Technologies  in  the  latest  HP  photo 

printers.  It's  simple.  More  colors  mean  more  accuracy,  clarity  and  brilliance  in  your  print  output. 
You  can  achieve  up  to  93%  PANTONE  color  coverage  with  HP  DreamColor  Technologies  in  our 
HP  Designjet  Z2100  photo  printer  for  jaw-dropping  print  quality  in  your  comps,  layouts,  contact 
sheets,  mockups  or  exhibition  prints.  A  built-in  spectrophotometer  in  the  HP  Z  series  photo  printers 
produces  a  new  level  of  color  accuracy  that  stays  consistent  time  and  again,  even  across  different 
media  types.  Stunning  color.  Simple. 


HP  DESIGNJET  Z3100** 
24"-  44"  pedestal  printer 
with  12  Vivera  pigmented  inks 


HP  DESIGNJET  Z2100** 
24"-  44"  pedestal  printer 
with  8  Vivera  pigmented  inks 


HP  PHOTOSMART  PRO  B9180*  * 
13"  x  19"  desktop  printer 
with  8  Vivera  pigmented  inks 


Get  up  to  a  $1,075  mail-in  rebate  with  the  purchase  of  a  select  new  HP  Designjet  Z  series  photo 
printer  and  HP  Care  Pack.  Visit  www.hp.com/go/zhotdeals5  for  more  information  or  to  request 
a  print  sample.1 

-PAKTONE  Cotor  teshng  for  HP  Desrgniet  Z3IOO  pending,  results  stated  are  for  tlte  HP  DesignJet  Z2100.  HP  Hot  Deals  promotion  is  open  to  U.S  residents  only  HP  Hot  Deak  promotion  is  nvailoWe  orriy  for  efigMe  purdiases  morle  during  Ibe  promotion 
penod  of  August  1 . 2007— October  31 , 2007  Additional  restrictions  opply.  Void  where  prohibited,  taxed,  or  restricted  by  low.  For  qualifying  product  options,  loll  terms  ond  conditions,  ond  drum  form,  visit  wwwhp  com/steo/spec ml/tioldeoh  ’  ‘Mac  and 
PC  hilly  compatible  PANTOlif  Coiois  displayed  here  inoy  not  match  PANTONE-identified  standards  Consult  ament  PANTONE  Colot  Publications  for  ixturate  iota  PAHtONF  ,  the  PANTONf  Chip  design  ond  other  Ponlone,  Inc.  Irodemmls  me  the  property 
of  Pontonc,  Inc  Portions  ©  Ponlone,  lot ,  2007  All  rights  reserved.  ©  2007  Hewlett-Packard  Development  Company,  If.  All  tights  reserved.  The  informotton  contained  herein  is  sutyect  to  change  without  notice.  Some  ol  the  images  ore  stmuktled. 
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HARDWARE 

Laptops  on  the  Rise 

Apple’s  notebook  market  share  climbs  to  17.6  percent 


While  Apple  may  be  focusing 
a  lot  of  its  attention  on  the 
iPhone  lately,  consumers  are 
clearly  still  interested  in  the  company’s 
computer  offerings.  Data  from  one  mar¬ 
ket  research  firm  shows  that  Apple's 
notebook  business  broke  17  percent  of 
the  market  while  another  firm  says  that 
Apple  has  moved  into  third  place  among 
computer  makers. 

According  to  NPD  Group,  Apple’s 
U.S.  retail  notebook  market  share  for 
June  2007  was  17.6  percent,  an  increase 
of  2.2  percentage  points  over  the  same 
period  last  year  when  Apple  posted  a 
15.4  percent  market  share. 

As  well  as  the  notebooks  are  doing, 
Apple’s  overall  standing  among  com¬ 
puter  makers  is  up,  too.  According  to 
data  from  market-research  firm  I  DC, 
Apple’s  continued  rise  in  computer 
sales  puts  it  in  third  place  overall 
among  all  computer  makers  in  the 
United  States.  This  is  the  first  time 


since  1996  that  Apple  finds  itself 
this  high  on  the  list  of  top-selling 
manufacturers. 

Dell  takes  the  top  spot,  with  HP 
coming  in  second  place  for  total  unit 
sales.  Apple  takes  the  number  three 
spot,  and  Gateway  and  Acer  round  out 
the  top  five. 

The  good  news  continues  for 
Apple — with  increased  notebook  sales 
pushing  it  forward,  the  company  now 
has  an  overall  market  share  of  5.9  per¬ 
cent,  up  1.1  percentage  points  from  the 
4.8  percent  it  posted  this  time  last  year. 

In  its  most  recent  financial  quarter, 
Apple  sold  a  record  1.76  million  Macs, 
a  33  percent  rise  over  what  it  shipped 
in  the  third  quarter  of  2006  and  2.5 
times  the  industry-wide  growth  rate 
published  by  I  DC.  Of  those,  laptop 
unit  sales  skyrocketed  42  percent  to 
1.13  million  portables.  All  told,  64  per¬ 
cent  of  the  Macs  sold  during  the  quar¬ 
ter  were  laptops.— jim  dalrymple 


TECH  TRENDS 


eBrand  Emergency 

Apple  is  accustomed  to  win¬ 
ning  popularity  contests,  but 
it  appears  that  the  company 
has  some  work  to  do  to 
improve  its  online  brand  pres¬ 
ence.  In  a  recent  survey, 
JupiterResearch  asked  con¬ 
sumers  what  their  favorite 
online  companies  were,  and 
Google  and  Yahoo  took  the 
top  two  spots,  with  Apple 
picked  by  only  3  percent — 
just  enough  to  keep  it  from 
being  lumped  in  with  the 
“Others”  category—  maryann 
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PHOTOGRAPH  COURTESY  OF  APPLE;  ILLUSTRATION  BY  CHRIS  PHILPOT 


Maintain  your  Mac  like  a  Pro. 


The  complete  Macintosh  problem  solving  utility. 
Now  for  both  Intel  and  PowerPC  Macs. 

Why  throw  away  your  money  on  a  multitude  of  utilities  that  force  you  to  learn  different 
interfaces  and  deal  with  a  variety  of  companies  and/or  different  products?  Micromat 
gives  you  everything  you  need  in  one  box-forfar  less  money. TechTool  Pro  is  a  complete 
Macintosh  repair  shop  in  a  box.  In  fact,  it's  so  good  that  Apple  includes  a  copy  of  its 
sibling,  TechTool  Deluxe,  in  its  AppleCare  Protection  Plan.  If  you  experience  freezes, 
kernel  panics,  or  other  problems, TechTool  Pro  can  help  you  get  your  computer  running 
smoothly  again.  Nothing  else  even  comes  close  to  TechTool  Pro!  Use  TechTool  Pro  for: 

Diagnostics  and  Repair 

Ensure  that  your  computer  keeps  running  its  best. 

Optimization 

Enhance  the  overall  performance  and  simplify  file  layout  of  your  hard  drives. 

Data  Recovery 

Recover  important  data  from  corrupted  hard  drives. 

Safety 

Protect  your  computer  and  hard  drives  automatically  in  the  background. 

eDrive 

Create  an  emergency  startup  partition  so  TechTool  Pro  is  always  available. 


TechTool  Pro  is  a  feature-packed  release  of  the  most  comprehensive  diagnostic,  repair, 
and  maintenance  utility  of  all  time!  A  must-have  Macintosh  application,  this  utility  from 
Micromat  is  truly  the  one  indispensable  product  you  need  to  ensure  your  Mac  is  always 
trouble  free. 


Hardware  |  Drives  }  Volumes  [  Files  i 


e 


Pressing  the  Run  button  w«t  execute  the  selected  Hardware  tests 
-  selections  by  using  the  Hardware  Tests  disclosure  arrow  below. 


©  Cache 


O  Clock 
$ 
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Micromat,  Inc.,  5329  Skylane  Blvd.,  Santa  Rosa,  CA  95403,  USA 
800-829-6227  707-566-3831  info@micromat.com  www.micromat.com 

©2007  Micromat  Inc.  All  rights  reserved.  TechTool  is  a  registered  trademark  of  Micromat  Inc  DiskStudio  and  Protege  are  trademarks  of  Micromat,  Inc 
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Also  From  Micromat 

DiskStudio  & 
TechTool  Protege 


library  essentials 
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❖  vita  I  source 

The 

Must 

Haves. 

Completely  portable  set 
of  Essential  References 

+ 

160  Classics  of 
Literature,  History, 
Philosophy,  Math 
and  Science,  in 
one  package 

Library  Essentials 


Includes  Hougton  Mifflin's 
American  Student  Heritage 
Dictionary  and  Thesaurus,  and 
Colombia  Electronic  Encyclopedia. 


Featured  Authors: 

Shakespeare  •  Melville  *  Eliot 
Emerson  •  Jefferson  •  Lincoln 
Alcott  •  Dickenson  •  Hobbes 
Conrad  *  Hawthorne  *  Freud 
Thoreau  •  Shelley  •  Wells 
Nietzsche  •  Hippocrates 
Conrad  *  Crane  •  Cather 


Get  your  copy  at  www.vitalsource.com 
or  at  your  local  Apple  Store 


PEOPLE 

iPhone  Lifesaver 

Golfer  loses  his  phone,  but  saves  his  skin 


As  the  proud  owner  of  a  brand- 
new  iPhone,  golfer  Irwin  Koss 
decided  that  leaving  the  pre¬ 
cious  device  in  the  golf  cart  was  too 
risky — it  might  fall  out  and  get  lost  or 
damaged.  So  he  slipped  the  phone  into 
his  pocket.  While  that  decision  didn’t 
end  well  for  the  iPhone,  it  may  very 
well  have  saved  the  53-year-old’s  life. 

As  his  companion  teed  off  on  the 
seventh  hole,  Koss  was  standing  within 
the  firing  line  of  the  ball.  The  drive 
from  his  companion’s  3  wood  struck 
him  in  the  side.  Koss  was  left  with 
some  ugly  black-and-blue  bumps  and 
bruises,  but  the  consequences  could 
have  been  far  worse. 

Fortunately  for  Koss,  the  phone  in 
his  pocket  took  the  brunt  of  the  ball’s 


impact,  which  shattered  the  phone’s 
expansive  touch  screen  (the  iPhone 
was  completely  destroyed).  The 
device’s  sacrifice  wasn’t  in  vain,  how¬ 
ever.  At  the  time  of  the  incident,  Koss 
had  recently  undergone  surgery  for 
prostate  cancer,  leaving  him  with  a 
four-inch-long  scar  running  from  his 
navel.  Had  the  golf  ball  hit  his  body 
straight  on,  he  would  likely  have  suf¬ 
fered  serious  injury,  possibly  requiring 
a  trip  to  the  emergency  room. 

After  the  phone’s  death  in  the  line  of 
duty,  Koss  bought  a  new  one  the  next 
morning.  Koss’s  wife,  Kathleen,  offers 
some  practical  advice  for  his  next  trip 
to  the  links,  and  for  golfers  everywhere: 
“Put  the  iPhone  down.  You  need  to 
focus  on  your  game.”— dan  moren 


WIDGET  OF  THE  MONTH 


DashQuit  2.0 

Dashboard  can  be  quite  handy,  offering  instant  access  to 
useful  tools  and  information.  But  it— or,  more  precisely,  all 
the  widgets  you  have  running  in  it— can  eat  up  a  lot  of  memory.  If  you’re  running  short 
on  RAM,  and  your  Mac’s  churning  away  on  virtual  memory,  DashQuit  lets  you  quit  Dash¬ 
board  to  free  up  that  memory.  The  no-cost  utility’s  display  shows  the  percentage  of 
your  Mac’s  RAM  all  your  widgets  are  using;  clicking  on  the  Stop  button  instantly  quits 
Dashboard — and  all  those  widgets  (macworld.com/3046). — dan  frakes 


HARDWARE 

EOS-iDs  Mark  III,  from  Canon  (www.usa.canon 
.com):  21.1-megapixel  full-frame  camera  features  a 
5-frames-per-second  shooting  speed  and  six 
recording  speeds  ($7,999). 


Epson  Perfection  V500  Photo,  from  Epson  Amer¬ 
ica  (www.epson.com):  Photo  scanner  with  6,400- 
dpi  optical  resolution  features  48-bit  color  depth 
and  can  scan  images  up  to  17  by  22  inches  ($250). 
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WATCH 


•  Ideal  for  storing  and  backing  up  music,  video,  photos  and  more 

•  Hi-Speed  USB  2.0  and  FireWire  allow  fast  data  transfer  rates  and  make 
setup  a  snap 

•  Includes  2GB  account  on  MyFabrik.com  for  photo  and  file  sharing 

•  Compatible  with  Windows®  or  Mac® 

•  One-year  warranty 


SmpleTech 


250GB  $129.99  CDW  1213455 
750GB  $289.99  CDW  1213457 


Rugged  USB  2.0  hard  drive  designed  by  Pininfarina 
Data  transfer  speed:  up  to  480Mbps 
Plug-and-play  and  hot-swappable 
USB  powered,  no  AC  adapter  needed 
Three-year  warranty 


SmpleTech 


$12999 

CDW  1137025 


/ 
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Your  data  is  organized,  accessible  and  protected. 
Thanks  to  a  storage  solution  from  CDW. 


SimpleTech  SimpleDrive™  3.5"  External  Hard  Drive 


SimpleTech  160GB  SimpleDrive  ”  Portable  Hard  Drive 


CDW  1213455 


CDW  1213457 


We're  there  with  the  storage  solutions  you  need. 

Today,  with  more  data  being  stored,  more  assets  are  at  stake.  And  that  makes  the  difference  between 
storage  and  secure  storage  much  more  important.  At  CDW,  we're  there  with  storage  and  backup  specialists 
that  will  work  with  you  to  find  the  right  solution  for  your  setup.  Then,  we'll  draw  from  a  full  line  of  top-name 
storage  technology  so  you  can  increase  capacity  and  reduce  risk.  So  call  today  and  make  sure  your  data  and 
your  company  are  secure. 


CDW.com  800.ALL.MACS 


FireWire  is  a  registered  trademark  of  Apple  Computer  Corp.  Offer  subject  to  CDW's  standard  terms  and  conditions  of  sale,  available  at  CDW.com, 
©2007  CDW  Corporation 


The  Right  Technology.  Right  Away. 
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“NoteBook  is  a  must-have  if 
you’re  using  your  computer 
as  a  true  digital  hub.” 

Tera  Patricks,  Mac360.com 


“NoteBook  is  now  open  on 
my  desktop  all  the  time.” 

Shawn  King,  Host/Exec. 
Producer,  Your  Mac  Life 


MUSIC 

Mac  Pro  Shines  at 
Ozzfest 

Apple  and  Digidesign  help  make  music 


In  August  I  took  my  yearly  pilgrimage 
to  Ozzfest  at  the  Tweeter  Center  in 
Mansfield,  Massachusetts,  where  I 
was  treated  to  a  tour  of  the  sound  engi¬ 
neers  booth.  Veteran  engineer  Greg  Price 
walked  me  through  everything  from  the 
Digidesign  Venue  console  to  the  quad- 
core  Mac  Pro  running  Pro  Tools  and  how 
it’s  all  being  used  to  achieve  the  sound 
and  live  recording  at  the  show. 

With  32  years  of  experience  as  a 
sound  engineer,  Price  has  worked  with 
musicians  such  as  Eddie  Van  Halen, 
Ozzy  Osbourne,  and  Zakk  Wylde,  and 
bands  ranging  from  Steely  Dan  to  Lamb 
of  God.  He’s  used  almost  every  piece  of 
equipment  you  can  think  of.  However, 
his  main  gear  these  days  comes  from 
two  companies:  Apple  and  Digidesign. 

Situated  midway  up  the  auditorium, 
the  sound  engineer  is  responsible  for 
everything  you  hear  at  a  concert.  After 
spending  years  working  on  analog  con¬ 


soles,  Price  has  switched  to  a  digital 
setup,  using  Digidesign’s  Venue  system. 

After  routing  the  microphone  wires 
into  the  Venue  console,  Price  then  runs 
the  sound  into  his  quad-core  Mac  Pro 
and  records  the  64  tracks  coming  from 
the  stage. 

“Between  Apple  and  Digi,  this  stuff 
is  just  getting  started,”  says  Price.  “Are 
there  other  consoles  out  there?  Yes,  but 
nothing  works  like  Apple  and  Pro 
Tools.”— JIM  DALRYMPLE 


DIALOG  BOX 


“If  we  were,  I 
wouldn't  tell  you; 
if  I  weren’t,  I 
wouldn’t  tell 
you.” 

Microsoft  CEO 
Steve  Ballmer,  when 
asked  if  his  company  was  in 
negotiations  to  buy  Yahoo 


“John  would  have  loved 
the  fact  that  his  music 
will  now  be  available  in  a 
format  suited  to  a  new 
generation  of  listeners” 

Yoko  Ono,  on  the  addition  of  her  late  husband  John 
Lennon’s  catalog  to  the  iTunes  Store 


“And  for  those  of  you  out  there  who  think  you  can  get  away  with  a  crime  on 
the  Internet,  no  one  is  anonymous  in  cyberspace.” 

Motion  Picture  Association  of  America  Senior  Vice  President 
Mike  Ellis,  in  a  warning  to  would-be  movie  pirates 


SOFTWARE 

Adium  1.1,  from  Adium  (www.adiumx.com):  Multi¬ 
service  instant-messaging  and  chat  client  adds  tab 
support  (free). 


iDive  1.8,  from  Aquafadas  (www.aquafadas.com): 
Updated  digital  video  cataloging  software  adds  a  new 
capture  model  for  video  footage  and  pre-roll  sup¬ 
port  ($70;  upgrade  from  version  1.5, free). 
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PREMIUM  LEATHER  IMPACT  RESISTANT  SHELL  FULL  FACE  SCREEN  PROTECTION 
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Available  at  select  AT&T  stores  nationwide 


Extract  Anything 
from  Your  DVDs! 


Now  with  Cinematize  2  Pro,  you  can  extract  virtually 
anything  stored  on  a  DVD,  be  it  video,  menus, 
subtitles,  or  multi-channel  audio  tracks.  Suddenly 
your  DVD  collection  becomes  a  treasure  trove  of 
multimedia  content  ready  for  use  in  your  favorite 
applications  -  QuickTime,  iMovie,  Final  Cut,  Keynote, 
PowerPoint,  iTunes,  Apple  TV,  or  even  your  iPod. 

Now  you  can: 

•  Put  movie  clips  into  your  presentations 

•  Create  favorite  scene  collections 

•  Create  movie  clips  with  subtitles 

•  Create  still  pictures 

•  Replace  a  movie  soundtrack  with  your  own 

•  Remove  commercials  from  recorded  TV 
programs 

•  Reuse  DVD  menu  elements 

•  Burn  songs  or  sound  effects  onto  CDs 

•  Listen  to  soundtracks  or  watch  movies  with 
iTunes,  Apple  TV,  or  your  iPod 

Share  your  movie  clips  on  the  web 

And  much  more! 


VIDEO 

Is  the  DVD  Dead? 

Apple  shifts  focus  to  online  content  delivery 


Apple  made  a  significant  contri¬ 
bution  to  the  DVD-authoring 
market  in  January  2001  when 
it  launched  the  first  version  of  iDVD, 
allowing  users  to  easily  create  DVDs 
for  friends  and  family.  In  the  years 
since,  iDVD  has  evolved,  as  has 
Apple’s  professional  DVD  applica¬ 
tion,  DVD  Studio  Pro.  How¬ 
ever,  as  the  times 
change,  so  does  Apple’s 
focus — to  the  point  that 
in  the  latest  version  of 
iLife,  iDVD  received  min¬ 
imal  updates,  while  the 
company  focused  on  Web 
distribution. 

Does  this  mean  that  Apple 
is  moving  away  from  DVDs,  a 
market  the  company  helped 
pioneer  for  the  last  seven  years?  Right 
now,  the  answer  appears  to  be  yes.  In 
doing  so,  Apple  says  that  it’s  taking  its 
lead  from  the  consumers  buying  its 
equipment. 

“The  market  is  moving  away  from 
the  DVD,”  says  Rob  Schoeben,  Apple’s 
vice  president  of  applications  product 
marketing. 

Mike  McGuire,  research  vice  presi¬ 
dent  at  market-research  firm  Gartner, 
agrees:  “To  a  large  degree,  this  change 
is  customer-driven.  People  view  digital 
distribution  as  less  of  a  hassle.” 

With  the  increase  in  broadband 
connectivity  and  the  power  of  personal 
computers,  consumers  have  become 
accustomed  to  receiving  information 
immediately — wherever,  whenever 
they  want  it. 

“What  people  really  want  to  do  is 
share  their  content  in  a  much  better 
way,”  says  Schoeben.  “.Mac  Web 
Gallery  is  immediate,  fast,  and  easy.” 


Better  Ways  to  Distribute 

When  iDVD  came  out,  there  was  no 
Apple  TV  to  let  people  watch  videos  and 
purchased  television  shows,  nor  was 
the  iPhone  more  than  just  a  glint  in 
Steve  Jobs’s  eyes.  And  YouTube  wasn’t 
always  the  smashing  suc¬ 
cess  that  we  know  today. 
Ross  Rubin,  director 
of  analysis  at  market- 
research  firm  NPD 
Group,  says  that  we 
are  moving  away 
from  traditional  dis¬ 
tribution  of  media, 
like  DVDs.  Rubin 
calls  digital  distri¬ 
bution  an  “emerg¬ 
ing  phenomenon”  and  one 
that  we  all  have  the  chance  to  use. 

YouTube  visitors  are  quite  content 
to  watch  a  two-minute  video  taken 
from  a  digital  camera  or  cell  phone 
because  it  meets  their  expectations. 
Apple  has  been  able  to  take  advantage 
of  the  popularity  of  YouTube  by  incor¬ 
porating  it  into  three  of  its  newest 
products:  the  Apple  TV,  the  iPhone, 
and  the  iPod  touch. 

For  years,  Apple  allowed  users  to 
publish  content  on  the  Web  through 
its  .Mac  service.  However,  the  release 
of  iLife  ’08  gave  us  a  glimpse  into 
how  serious  the  company  is  about  dig¬ 
ital  distribution  for  its  customers. 
Highlighting  its  announcement  was 
the  .Mac  Web  Gallery,  a  new  way  for 
people  to  share  photos  and  videos 
online — and  best  of  all,  it’s  immediate. 
Also  new  to  .Mac  is  a  tenfold  increase 
in  online  storage,  so  users  now  have 
10GB  to  hold  all  of  the  media  Apple 
expects  them  to  upload  and  share 
online.— jim  dalrymple 


SOFTWARE 

FileSalvage  6,  from  SubRosaSoft.com  (www 
.subrosasoft.com):  Data-recovery  software 
adds  the  abilities  to  define  custom  file  types  for 
recovery  and  to  search  for  embedded  files  ($90; 
download,  $80;  upgrade,  $30). 


Popcorn  3,  from  Roxio  (www.roxio.corr):  Updated 
video  conversion  and  disc-burning  software  adds 
support  for  TiVoToGo  for  transferring  recorded  TV 
programs  to  a  Mac  ($50;  upgrade,  $30). 
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VIDEO 


Cheaper  TV  Shows? 

Report:  Apple  pushingfor99-cent  TV  downloads 


With  the  exception  of  some 

PBS  offerings,  Apple  sells  TV 
shows  on  the  iTunes  Store 
for  $1.99  per  episode.  That’s  been  the 
price  since  Apple  first  added  TV  down¬ 
loads  to  its  online  digital  content  store  in 
2005.  But  according  to  a  report  in  Daily 
Variety,  Apple  is  considering  cutting  the 
price  of  TV-show  downloads  to  99  cents 
apiece.  The  entertainment-industry  trade 
publication  also  reports  that  content  mak¬ 
ers  are  opposed  to  the  idea. 

Apple’s  video  offerings  have  grabbed 
headlines  lately,  as  contract  talks 
between  Apple  and  NBC  Universal 
broke  down  recently  over  flexible  pric¬ 
ing.  NBC  Universal  will  pull  its  shows 
from  iTunes  in  early  December. 

The  Variety  report  says  that  Apple  is 
trying  to  convince  entertainment  com¬ 


panies  that  a  lower  price  will  help  drive 
an  increase  in  digital  downloads  of 
their  programming,  but  that  media 
companies  don’t  want  to  jeopardize 
sales  of  DVD  box  sets.  The  end  result 
could  be  tiered  pricing  for  TV  program¬ 
ming  similar  to  what  iTunes  offers  for 
movie  downloads,  where  new  releases 
sell  for  $14.99 — $5  rnore  than  older 

titles. — MACWORLD  STAFF 


GAME  BUZZ 


EA  Ships 
Four  Mac 
Games 

Electronic  Arts 
(EA)  has  said 
that  it  is  ship- 
pingfourof  its 
promised  six  newgamesforthe  Mac: 
Harry  Potter  and  the  Order  of  the 
Phoenix,  Need  for  Speed  Carbon,  Bat¬ 
tlefield  2142,  and  Command  &  Conquer 
Tiberium  Wars.  The  releases  come 
soon  after  the  Windows  versions,  but 
not  as  quickly  as  EA  had  promised 
attendees  at  Apple’s  Worldwide  Devel¬ 
opers  Conference  in  July.  All  of  the  new 
games  were  developed  for  the  Mac 
usingCider,atechnology  created  by 
TransGamingthat  lets  Intel-based  Macs 
run  Windows  games  inside  atranslation 
layer  runningon  OS  X.  They  are  not 
playable  on  PowerPC-based  Macs.  All 
games  are  currently  exclusive  to  Apple’s 
online  and  retail  stores. — peter  cohen 
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Your  Mac  Pro's  Dream  Date 


The  3ware®  Sidecar  by  AMCC  is  a  powerful  SATA  RAID  desktop  storage  solution  designed  specifically  for  the  Apple®  Power  Mac®  G5  with  PCI  Express 
and  Mac  Pro.  At  speeds  4-8x  faster*  than  Firewire  or  USB,  it  can  store  and  protect  tons  of  your  photos,  songs,  videos,  illustrations  and  web  pages. 


Whether  you're  editing  and  archiving  digital  photo  shoots  or  snapshots,  home  movies  or  future  Academy  Award®  winning 
films,  garage  jam  sessions  or  professional  mixes  —  rest  assured  your  data  will  always  be  protected.  The  3ware  Sidecar  is 
designed  for  creative  professionals  and  enthusiasts  who  care  about  their  data  and  just  can't  risk  losing  it!  With  the  3ware 
Sidecar,  your  data  is  RAID  protected,  so  a  failed  drive  won't  mean  the  loss  of  hours  of  creative  output. 

On  the  set,  in  your  studio  or  at  the  office,  the  3ware  Sidecar  lets  you  think  outside  the  box.  And  with  up  to  3TB**  of  storage 
capacity,  there's  no  need  to  worry  about  running  out  of  space.  Just  install,  set  up  and  connect  —  it's  as  easy  to  use  as  1  -2-3. 

3ware  Sidecar,  the  perfect  partner  for  your  G5  or  Mac  Pro  workstation  —  no  dinner  required. 


>4MCC 


Think  Outside  the  Box 

Find  out  more  at  WWW.3ware.COm 

Or  call  (877)  88-3ware;  877-883-9273 
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•  SATA  II:  300M8/second;  Firewire:  80MR/S  or  40MBA;  USB  2.0:  48MB/S 
’*  Using  four  250MB  SATA  drives  (not  included) 
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Hot  Stuff 


USB  2.0  Portable  External  Hard  Drive 

Everyone  knows  the  value  of  a  good  backup,  but  what  about  when  you’re  out  on  the 
road?  Until  recently,  external  hard  drives  that  were  small  enough  (in  size)  to  fit  in  your 
laptop  bag  weren’t  big  enough  (in  capacity)  to  back  upyour  entire  hard  drive  without 
costing  a  mint.  But  Toshiba’s  $180  USB  2.0  Portable  External  Hard  Drive  givesyoua 
whopping  200GB  of  portable  storage  space— enough  to  back  up  almost  any  laptop 
drives,  so  you  can  be  up  and  running  in  no  time  if  disaster  strikes.  The 
enclosure  provides  a  shock-resistant  mounting  for  the  drive 
inside  and  is  constructed  of  rugged  aluminum  that  dissi¬ 
pates  heat, yet  the  entire  package  weighs  just  over 
one  pound.  And  because  it’s  bus-powered, 
you  don’t  need  to  carry  around  a 
power  adapter  (sdd.toshiba 
COm).— DANFRAKES 


What  we're  raving  about  this  month 


Cerulean  Fi 


We  live  in  an  increasingly  wireless 
world,  and  yet  we  remai  n  tethered 
to  our  music  by  pesky  headphone 
cables.  iSkin’s  slick  $130  Cerulean  Fi 
headphones  let  you  enjoyyour 
tunes  in  complete  freedom.  The  Fi 
combines  a  pair  of  wireless  stereo 
headphones  with  a  microphone  so 
that  it  can  double  as  a  Bluetooth  headset  foryour  cellular  phone.  Controls  on  the  head¬ 
phones  let  you  play,  pause,  and  skip  tracks;  adjust  volume;  and  answer  and  make  phone 
calls.  If  you  want  to  use  the  headset  with  your  iPod,  you’ll  also  need  to  pick  up  iSkin’s 
$150  Cerulean  TX+RX  kit,  which  includes  a  Bluetooth  adapter  that  connects  to  the 
iPod’s  dock-connector  port.  Unfortunately,  while  most  of  the  FTs  phone  features  will 
work  with  the  iPhone,  Apple’s  lack  of  support  for  Bluetooth’s  wireless  music  protocol 
means  that  you’ll  still  needyourwired  headphones  (www.iskin.com).— dan  moren 


Scrabulous 


Aside  from  a  brief  fling  with  online  card 
games  afewyears  back,  I’ve  managed  to 
keep  my  casual  gaming  confined  to  the 
arcade  variety;  I  can  start  and  finish  an 
arcade  game  in  the  course  of  a  few  min¬ 
utes.  But  recently  I’ve  been  sucked  into 
the  Scrabble  universe,  and  it’s  eating  up 
my  free  time.  Andtruth  be  told,  I’m  loving 
it.  My  arena  is  Scrabulous,  an  online 
Scrabble  community  geared  toward  non¬ 
competitive  play,  with  an  emphasis  on 
timed  matches.  This  way,  I  avoid  cut¬ 
throat  trash  talkers  and  (pretend  to) keep 
my  Scrabble  addiction  at  a  manageable 
level.  If  you’re  not  feeling  competitive, 
you  can  choose  to  play  Solitaire  Scrabble 
or  match  wits  with  a  robot  competitor. 
The  interface  could  be  prettier,  but  the 
people  I’ve  played  against  couldn’t  be 
friendlier.  It’s  A-W-E-S-O-M-E  (www 
.scrabulous.com).— eric  suesz 


Hazel  2 


Noodlesoft’s  Hazel  2  takes  an  interesting 
approach  to  file  organization— it  lets  you 
organize yourfiles  accordingto  logical  rules 
that  you  devise.  The  $22  preference 
pane  is  a  little  like  Mail’s  Rules  meets 
Folder  Actions.  You  can  attach  mul¬ 
tiple  rules  to  folders,  specifying  how 
thefiles  inthat foldershould  be 
treated.  Forexample,you  could 
drop  MP3  files  into  afolderto 
importthem  automatically  into 
iTunes.  Oryou  could  have  the 
program  move  files  to  a  certain 
location,  renamingthem  as  desired 
(www.noodlesoft.com).— dan  moren 
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Encore  CS3’s 
Flash  Output 

Earlierthisyear,  I  edited  my  wedding 
video  and  used  Apple’s  DVD  Studio  Pro 
to  create  a  lovely  DVD  to  send  out  to 
friends  and  family.  But  I  also  wanted  to 
put  the  videos  online,  and  that’s  why  I 
was  excited  when  I  saw  a  demo  of 
Adobe’s  Encore  CS3,  about  to  make  its 
debut  on  the  Mac.  Now  it’s  shipping. 

In  addition  to  burning  standard  and 
Blu-ray  DVDs,  Encore  also  has  an  option 
for  turningyour  disc  into  a  Flash  proj¬ 
ect— with  the  same  menus  and  naviga¬ 
tion  as  the  DVD  version.  Encore  Flash 
encoding  takes  a  long  time,  and  the  pro¬ 
gram  is  somewhat  unintuitive  and 
resource  hungry,  butthere’s  no  arguing 
with  the  results — a  DVD  you  can  watch 
online  in  virtually  any  browser  (www 
.adobe.com).— Jonathan  seff 
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Made  for 

iPod 


Rock  and  roll  out  of  bed  with  your  iH8  iPod®  alarm 
clock  radio.  From  your  first  stretch  to  your  last  yawn, 
groove  to  your  favorite  tunes.  Your  iPod®  powers  up 
on  the  one-size-fits  all  charging  dock,  while  the  clear 
Reson8™  speakers  take  your  music  to  a  higher  level. 
Sounds  like  another  beautiful  day. 

H)))  The  world’s  #1  producer  oP 
clock  radios  Por  the  iPod 

Chech  out  the  entire  line  at  uuaiuj.ihomeQudio.com 

Available  at: 

Apple  Store  (g ©  RadioShack. 


iHome  and  its  products  are  trademarks  of  SOI  Technologies,  Inc.  iPod®  is  a  trademark  of  Apple  Inc.,  registered  in  the  U.S.  and  other  countries. 
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Markup  View  $D» 


“Thunk“  Isn't  really  a  word.  | 
Old  you  get  your  poetic  license 
from  a  university  that  let  you 
assign  yourself  your  own  grades? 

CrkSvea 
Today.  2:2«  PM 


Should  you  specify  that  this  is 
the  MUNI  train  and  not  the  BART 
train?  Good  detail  to  know  If 
someone  else  plans  on  taking  this 
same  trip. 


Cja/xiptrtQ^  0/7  A/TOj&I  Xs/a/id 


Who  would  have  thunk  it? 

You  can  go  camping  on  an  island  in  the  middle 
of  the  San  Franc is^co  Bay.  Angel  Island  is  a  sexor. 
popular  day-trip  spot  for  tourists  and  residents, 
although  I,  a  long-time  San  Francisco  resident,  had 
never  even  visited  before  Henry  and  I  decided  to  take 
a  camping  trip  to  the  island. 

You  can’t  take  much  with  you,  since  you  have  to 
carry  in  everything,  including  your  tent.  And,  you 
can’t  build  any  camp-fires  on  the  island,  so  this  is 
more  like  a  real  camping  trip  and  less  like  car 
camping.  The  hike  in  when  you  get  there  is  two  miles 
to  the  campground,  so  I  had  to  consider  carefully 
what  we  would  take.  Six  yearolds  can’t  carry  much  for 
more  than  two  minutes. 

_ One  of  the  aeatcool  things  about  this  trip  is 

that  we  started  by  taking  the  J  train,  which  stops  right 
in  front  of  our  apartment.  Once  the  train  dumped  us 
off  at  the  Ferry  Building,  we  hopped  on  a  ferry  to  the 
island.  Public  transportation  all  the  way. 

When  we  stepped  off  the  ferry,  we  were  greeted 
by  the  island’s  park  ranger,  who  let  Henry  know  that 
he  could  become  a 

Jh||  Junior  Ranger  by 
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©  Pages’ new 
Track  Changes 
tools  finally  allow 
you  to  show  for¬ 
matting  changes, 
additions,  dele¬ 
tions,  and  com¬ 
ments  so  you  can 
edit  in  tandem 
with  others. 

©  The  new 
Instant  Alpha  tool 
makes  it  easy  to 
cut  images  out  of 
backgrounds. 

©  Also  new  to 
Pages  are  en¬ 
hanced  picture¬ 
formatting 
options,  such  as 
these  attractive 
Picture  Frame 
choices. 

©  The  Media 
Browser  helps  you 
import  audio, 
photos,  and  even 
movies  into  your 
documents. 


Pages  ’08 

New  features  shine,  but  program  has  room  for  improvement  by  jeffery  battersby 


Apple’s  new  Pages  ’08  is  an 
impressive  word  processing 
and  page-layout  program  with 
dozens  of  new  features  and  enhance¬ 
ments  that  make  the  program  easier  to 
use  and  are  likely  to  make  Pages  the 
only  word  processing  and  page-layout 
program  most  people  will  ever  need. 

But  some  missing  key  features — such 
as  a  good  mail-merge  tool — and  one 
serious  bug  may  prevent  certain  users 
from  taking  the  Pages  plunge. 

One  Workspace,  Two  Worlds 

With  Pages  ’08,  Apple  has  made  a  subtle 
but  significant  change  to  how  you  work 
with  your  documents.  There  are  now 
two  distinct  document-creation  modes, 


one  for  word  processing  and  the  other 
for  page  layout.  You’ll  see  this  difference 
immediately — Pages’  template  browser 
now  separates  templates  into  two  differ¬ 
ent  groups,  and  each  document  you 
open  now  displays  either  Word  Process¬ 
ing  or  Page  Layout  at  the  top  of  the  doc¬ 
ument’s  window.  Except  for  documents 
with  complicated  layered  images  and 
text,  documents  created  in  both  modes 
in  Pages  translated  seamlessly  to 
Microsoft  Word  2004  in  our  testing. 


The  Word  Processing  mode  handles 
text  in  a  linear  fashion,  like  a  typical 
word  processor. 

The  Page  Layout  mode  is  designed 
for  placing  and  manipulating  objects  on 
a  page;  rulers  at  the  top  and  on  the  left 
side  of  your  workspace  aid  you  in  plac¬ 
ing  objects.  While  generally  easy  to  use, 
this  mode  requires  a  lot  of  screen  real 
estate.  On  a  large  display,  like  that  of  the 
iMac,  this  isn’t  really  a  problem,  but  it 
can  be  on  a  much  smaller  MacBook. 


For  most  people.  Pages  ’08  should  be  a 
perfect  fit  for  their  day-to-day  word 
processing  and  page-layout  needs. 
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HOW  WE  RATE 
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Various  Views 

You’ve  got  a  lot 
more  viewing 
options  in  Pages 
’08,  but  if  you  opt 
toshowallthe 
tool  bars,  you’ll 
find  yourself  feel¬ 
ing  cramped 
when  working  on 
a  small  screen. 


Format  Freely 

Pages  has  a  reworked  toolbar  that 
makes  it  easier  to  add  tables,  charts, 
comments,  shapes,  and  text  boxes  to 
your  documents.  It  also  includes  a  con¬ 
textually  aware  Format  Bar,  which  is  a 
key  feature  of  all  three  iWork  programs. 
The  new  Format  Bar  gives  you  one-click 
access  to  the  majority  of  your  font  and 
document-formatting  settings.  Further¬ 
more,  select  a  chart  or  image  in  your 
document,  and  the  Format  Bar  changes 
to  help  you  manipulate  that  specific 
type  of  object.  If  you  select  a  picture,  for 
example,  the  Format  Bar  allows  you  to 
quickly  change  the  picture’s  frame  and 
opacity,  add  a  shadow  or  reflection, 
change  text-wrapping  properties,  or 
open  the  image  editor.  Select  a  table, 
and  the  Format  Bar  changes  so  you  can 
adjust  the  table’s  fill  color  and  text 
alignment,  and  add  rows  and  columns. 

Tables  and  charts  in  Pages  have  also 
been  updated.  The  program  now 
includes  a  better  formula  editor,  condi¬ 
tional  formatting,  and  several  Quick 
Formulas  for  adding  basic  calculations 
to  a  table.  Charts  now  include  several 
new  textures  and  color-editing  options. 
Unfortunately,  there’s  no  way  to  link  a 
table  to  a  chart  in  your  document  and 
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Show  Styles  Drawer  OXT 

Hide  Page  Thumbnails  XX  P 
Show  Search  XXF 
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XXT 

have  that  chart  dynamically  update 
whenever  you  change  the  information 
in  your  table  (as  you  can  in  Word). 

Apple  has  also  added  features  to 
Pages’  image-editing  tools,  which  now 
include  an  easy-to-use  alpha-channel 
editor  that  makes  quick  work  of  sepa¬ 
rating  an  object  from  a  background  (as 
you  might  do  with  a  more  sophisticated 
program  like  Adobe  Photoshop). 

Finally,  Pages’  updated  Track  Changes 
tool  is  significantly  improved,  but  it’s 
still  missing  some  features.  Turning  on 
Track  Changes  opens  up  a  small,  unob¬ 
trusive  menu  bar  just  below  the  Format 
Bar.  When  this  feature  is  active,  Pages 
takes  note  of  any  changes  you  make  to 
the  text.  A  button  allows  you  to  tem¬ 
porarily  pause  tracking,  and  a  drop¬ 
down  menu  allows  you  to  hide  deleted 
text,  hide  your  text  markup,  or  hide  the 
change  bubbles  (which  mn  along  the  left 
side  of  your  document  window).  Unfor¬ 
tunately,  only  changes  made  to  text  are 
tracked.  So  if  you  change  data  in  a  table, 
adjust  a  chart,  or  crop  an  image,  Track 
Changes  won’t  help. 

Mail-Merge  Madness 

In  the  last  version  of  Pages,  the  mail- 
merge  capabilities  were  weak.  Unfortu¬ 
nately,  Apple  has  done  nothing  to  rectify 
this  problem.  Pages  allows  you  to  create 
mail-merge  documents  only  using  data 
that  you’ve  stored  in  Apple’s  Address 
Book.  If  you  store  your  contact  data  in 
FileMaker  Pro,  Microsoft  Excel,  or  Apple’s 
new  Numbers  program,  it  will  be  useless 
to  you  in  Pages.  This  may  make  switch¬ 
ing  to  Pages  difficult  for  some  business¬ 
es  and  individuals,  even  for  printing 
something  as  basic  as  address  labels.  It 
also  significantly  undermines  the  value 
of  what  is  otherwise  an  amazing,  versa¬ 
tile,  and  powerful  program. 


Pages  ’o8 

$$$' 

PROS:  New  Format  Bar 
eases  document  format¬ 
ting  enhanced  image¬ 
editing,  table,  and  chart  tools;  useful  Track 
Changes  features;  nearly  seamless  document 
sharingwith  Microsoft  Word. 

CONS:  Poor  mail-merge  abilities;two  or 
more  users  can  editthe  same  document  at  the 
same  time;  charts  aren’t  dynamically  linked  to 
table  data;  Track  Changes  feature  doesn’t 
monitor  changes  to  images,  tables,  and  charts. 

OS  X  COMPATIBILITY:  10.4  (Tiger) 
PROCESSOR  COMPATIBILITY:  Universal 
PRICE:  $79  as  part  of  iWork ’08 
COMPANY:  Apple, www.apple.com 
FULL  REVIEW:  macworld.com/3041 


Network  Bug 

Pages  contains  a  bug  that  appears  in 
all  three  iWork  applications.  If  you 
have  a  document  stored  on  a  network 
or  if  you  share  iWork  documents  on 
your  computer,  two  or  more  people 
can  open  and  edit  that  document  at 
the  same  time.  So  you  could  unknow¬ 
ingly  overwrite  somebody  else’s 
work — or  someone  else  could  save  a 
file  over  yours. 

Macworld’s  Buying  Advice 

Pages  ’08  is  a  great  program.  For  most 
people,  it  should  be  a  perfect  fit  for 
their  day-to-day  word  processing  and 
page-layout  needs.  But  if  you  want  to 
share  and  edit  files  on  a  network,  or  if 
you  need  powerful  mail-merge  fea¬ 
tures,  Pages  will  not  be  enough  to  ful¬ 
fill  your  needs.  S3 


Jeffery  Battersby  is  a  regular  contributor  to 
Macworld.  You  can  read  his  blog,  Building  the 
Perfect  Beast,  atwww.jeffbattersby.com. 
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Formatting  Options  The  new  version  of  Pages  offers  more  toolbar-customization  options;  in  the  main  toolbar  ©,  you  can  pile  on  or  clear  out  icons  to 
your  heart’s  content.  The  contextual  Format  Bar©,  which  appears  in  all  three  iWork  applications,  changes  based  on  the  type  of  contentyou’re  altering — 
making  formatting  images,  text,  and  charts  much  easier. 
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Numbers  ’o8 

New  spreadsheet  program  shows  real  potential  by  rob  Griffiths 
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Flexible  Layouts  Unlike  that  of  Excel  or  AppleWorks,  Numbers’  work  area  offers  a  highly  flexible  lay¬ 
out  that  lets  you  position  tables  and  charts  exactly  where  you  want  them. 


I  Work  is  slowly  but  surely  turning 
into  a  full-fledged  office  suite, 
thanks  to  the  addition  of  Numbers, 
Apple’s  latest  foray  into  the  world  of 
spreadsheet  programs.  So  what  is  Num¬ 
bers?  Is  it  at  long  last  a  replacement  for 
the  spreadsheet  component  of  Apple- 
Works?  Is  it  a  direct  competitor  to 
Microsoft  Excel?  Will  it  enable  users 
looking  for  alternatives  to  finally  move 
from  either  AppleWorks  or  Microsoft 
Office  to  iWork? 

The  answers  to  these  questions  are 
yes,  no,  and  maybe,  depending  on 
your  specific  spreadsheet  needs.  If 
your  needs  are  basic,  you’ll  be 
impressed  with  Numbers’  ability  to 
make  short  work  of  your  projects.  If 
your  needs  are  more  complex,  or  if 
you’re  hoping  to  migrate  from  Excel  or 
AppleWorks,  you’ll  find  the  transition 
more  difficult.  And  some  of  you — sci¬ 
entists,  students,  and  advanced  Excel 
users,  in  particular — may  find  that  cer¬ 
tain  details  in  Numbers  make  it 
impossible  to  use  the  product  in  its 
current  form. 

New  Approach  to  Spreadsheets 

Traditionally,  spreadsheet  programs 
present  you  with  a  full-screen  grid  of 
rows  and  columns.  Numbers,  however, 
is  more  like  a  page-layout  program — 
you  start  with  a  blank  canvas,  into 
which  you  can  drag  as  many  tables  as 

Numbers  ’08 

Mf 

PROS:  Easy-to-use,  ele¬ 
gant  interface;  free-form 
layout  options;  drag-and- 
drop  formulas;  compatible  with  Excel. 

CONS:  Files  exported  to  Excel  often  lose 
formatting  details;  doesn’t  support  Excel 
macros;  limited  scientific  graphing  options; 
larger  files  slow  down  the  program. 

OS  X  COMPATIBILITY:  10.4  (Tiger) 
PROCESSOR  COMPATIBILITY:  Universal 
PRICE:  $79  as  part  of  iWork ’08 

COMPANY:  Apple.www.apple.com 
FULL  REVIEW:  macworld.com/3042 


you  need  onto  the  work  area.  Each  table 
is  a  miniature  spreadsheet  of  its  own, 
complete  with  its  own  grid  of  rows  and 
columns,  cell-formatting  options,  and 
row  and  column  heights  and  widths. 
You  can  even  apply  handy  styles  to  any 
of  your  inserted  tables  via  the  Styles 
pane  at  the  left  of  the  document  win¬ 
dow.  Numbers  treats  these  tables  as 
separate  objects,  and  you  can  align 
them  anywhere  on  the  page. 

This  free-form  layout  feature  over¬ 
comes  one  of  the  big  problems  with 
traditional  spreadsheet  programs:  it’s 
difficult  to  make  all  of  the  rows  and 
columns  look  attractive  when  printed 
(wide  cells  in  one  column  will  throw  off 
rows  above  and  below,  for  example). 
Since  each  table  in  Numbers  is  an  inde¬ 
pendent  object,  setting  differing  heights 
and  widths  for  rows  and  columns  has 
no  impact  on  other  tables,  and  you  can 
easily  align  tables. 

If  you’re  an  experienced  spreadsheet 
user,  this  new  approach  may  take  some 
getting  used  to — it’s  visually  different 


from  an  Excel  or  AppleWorks  spread¬ 
sheet  module.  But  the  effort  will  pay 
off,  because  Numbers  provides  great 
flexibility  and  aesthetic  value. 

Useful  New  Data  Features 

In  addition  to  reworking  the  basics  of 
spreadsheet  layout,  Numbers  also  pro¬ 
vides  some  new  ways  of  working  with 
the  spreadsheet’s  numbers  themselves. 
Drag-and-drop  formulas,  for  instance, 
make  it  easy  to  place  a  sum,  average, 
minimum,  maximum,  or  count  for¬ 
mula  on  your  worksheet.  Highlight  a 
column  of  numbers,  and  you’ll  see  the 
current  value  for  each  of  those  formu¬ 
las  in  the  sidebar  on  the  left.  Just  drag 
and  drop  the  one  you’d  like  to  use  into 
an  empty  cell  on  your  worksheet,  and 
you’re  done. 

Drop-down  menus  on  row  and  col¬ 
umn  headers  make  it  easy  to  sort,  add, 
delete,  and  hide  rows  and  columns. 
You  can  also  add  rows  and  columns 
simply  by  dragging  the  corners  of  the 
table  to  resize  it. 
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0(0  Document  Warnings 

Some  problems  occurred: 

Type  Description 

Import  Warning  Sorting  criteria  were  removed. 


Missing  Font _ |  MS  Sans  Serif 


Replace  Font~  f  Clear  ^ 

i  .  A 

Warnings  Numbers  can  import  Excel  files,  but  it  doesn’t  support 
some  Excel  functions.  The  Document  Warnings  window  makes 
spotting  problems — or  substitutinga  missing  font — easy. 


Printing  has  also  received  special 
attention  in  Numbers.  Instead  of  set¬ 
ting  a  print  range,  you  can  use  a  special 
Print  View  to  see  and  control  exactly 
how  your  printout  will  appear.  This 
mode  is  fully  interactive,  so  you  can 
rearrange  your  document  as  you  wish; 
a  scaling  slider  at  the  bottom  of  the 
screen  resizes  your  output  in  real  time 
as  you  change  the  scaling  factor. 

Excel  Compatibility 

Numbers  is  to  some  degree  compat¬ 
ible  with  the  vast  majority  of  Excel 
spreadsheets;  however,  the  program  is 
unable  to  open  a  password-protected 
Excel  worksheet. 

Other  compatibility  problems  have 
to  do  with  macros  and  functions. 
Numbers  has  no  macro  support  (and 
no  AppleScript  support,  either),  so  if 
you  import  a  macro-enabled  Excel 
worksheet,  the  macros  will  be  lost. 
Also,  Numbers  has  fewer  functions 
than  Excel  (about  100  fewer),  so  cells 
that  use  unsupported  formulas  will  be 
converted  to  values.  Other  differences 
related  to  print  settings,  cell  format¬ 
ting,  and  sorting  may  cause  Numbers 
to  modify  your  Excel  file.  Any  changes 
Numbers  makes  are  shown  in  a  sum¬ 
mary  report,  and  the  specific  cells  are 
flagged  with  a  small  blue  triangle. 
Mouse  over  the  triangle,  and  a  pop-up 
window  displays  exactly  why  that  cell 
was  changed;  in  the  case  of  unsup¬ 
ported  functions,  you’ll  be  able  to  see 
the  original  Excel  function. 

In  our  testing,  basic  Excel  files 
imported  either  perfectly  or  with  only 
minor  problems  (see  “Warnings”). 

Such  files  can  also  be  successfully 
exported  back  to  Excel.  More-advanced 
spreadsheets,  though,  caused  more 
problems.  Depending  on  how  heavily 
the  imported  worksheet  relies  on 
macros,  formulas,  and  unsupported 


formatting  options,  you 
may  not  be  able  to  repli¬ 
cate  Excel’s  functionality 
within  Numbers. 

Exporting  an  original 
Numbers  document  to 
Excel  is  possible,  but  the 
result  will  likely  not 
resemble  the  original, 
due  to  the  free-form 
nature  of  Numbers. 

When  exported  to  Excel, 
each  separate  table  on  a 
Numbers  worksheet 
becomes  a  separate  sheet 
in  an  Excel  workbook.  So  your  perfect 
layout  from  Numbers  won’t  translate, 
though  all  your  data  and  formulas  will. 

The  Flaws 

As  noted  up  front,  Numbers  isn’t  ideal 
for  everyone.  Scientists  will  find  the 
chart  options  lacking — there  aren’t 
many  pure  scientific  graphing  options. 

Students  may  find  that  Numbers 
makes  it  hard  to  display  a  formula 
(instead  of  its  result)  in  a  worksheet 


(some  teachers  require  this  on  print¬ 
outs,  to  show  how  the  student 
obtained  a  given  result). 

Advanced  Excel  users  may  find 
Numbers’  lack  of  macro  support  and 
its  smaller  function  set  to  be  limiting. 
Numbers  is  also  missing  quite  a  few 
power-user  features,  such  as  custom 
number  formats,  pivot  tables,  cell 
naming,  cell  locking,  password  pro¬ 
tection,  window  splitting,  and  text- 
alignment  options  within  a  cell, 
among  others. 


The  other  problem  for  advanced 
Excel  users  is  Numbers’  poor  perform¬ 
ance  with  larger  models.  When  tested 
with  a  couple  of  large  financial  models, 
Numbers  loaded  the  files,  but  basic 
operations — such  as  typing  numbers 
and  adding  and  deleting  rows — were 
quite  slow,  often  taking  10  to  15  seconds 
to  complete. 

For  users  of  large  worksheets,  such 
performance  issues  are  just  not  accept¬ 
able.  To  make  matters  worse,  Numbers 


lacks  a  manual  recalculation  feature, 
which  would  allow  you  to  control  when 
the  sheet  recalculates. 

Macworld’s  Buying  Advice 

Numbers  ’08  is  a  strong  entry  for  Apple 
in  the  spreadsheet  arena,  especially  for 
people  who  find  Excel’s  feature  set  over¬ 
whelming.  With  its  free-form  layout, 
easy-to-use  templates,  and  elegant  inter¬ 
face,  Numbers  is  a  powerful,  yet  friendly, 
tool.  If  you  work  with  large  data  models, 
or  you  rely  on  Excel’s  macros  or  some  of 
its  more  advanced  functions  and  fea¬ 
tures,  you  likely  won’t  migrate  all  your 
work  to  Numbers  just  yet — at  least  not 
with  this  first  version.  You  may  still  find 
Numbers  useful  for  smaller  projects, 
though,  as  its  ability  to  let  you  quickly 
create  stunning  reports  could  help  you 
win  some  clients  or  promotions.  Q 


Senior  Editor  Rob  Griffiths  writes  the  Mac  OS  X 
Hints  Weblog. 
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Ready-Made  Formulas  Numbers  provides  handy  drag-and-drop  formulas  to  helpyou  calculate 
common  equations  for  your  rows  and  columns. 


With  its  free-form  layout,  easy-to-use 
templates,  and  elegant  interface. 
Numbers  is  a  powerful,  yet  friendly,  tool 
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Keynote  ’08 

Solid  presentation  program  puts  ideas  in  motion  by  franklin  n.  tessler 
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©  You  can  now  change  the  size  of 
yourthumbnails  in  the  Slides  navi¬ 
gator,  making  it  easierto  visualize 
your  presentation’s  bigger  picture. 


©  You  can  add  picture  frames  to 
make  your  images  look  sharp,  and 
even  include  impressive  shadow 
and  reflection  effects. 


0  The  biggest  change  to  Keynote 
is  the  addition  of  animation.  It’s  easy 
to  define  and  change  the  path  of  an 
object’s  movement,  as  well  as  add 
special  effects. 


©  As  with  the  other  i  Work  pro¬ 
grams, you  can  customize  the 
Keynote  toolbar,  and  the  contextu¬ 
ally  aware  Format  Bar  offers  a  quick 
way  to  format  images  and  text. 


In  the  four-and-a-half  years  since  its 
launch,  Keynote  has  matured  from 
a  promising  but  flawed  program 
into  a  strong  performer  that  outshines 

Keynote  ’08 

ffffl 

PROS:  Handy  Format 
Bar;  Smart  Build  feature 
automates  the  display  of 
multiple  images  per  slide;  path-based  anima¬ 
tion  options;  transparent-background  fea¬ 
ture;  new  themes  and  special  effects. 

CONS:  Hard-to-define  circular  motion 
paths;  no  timeline  display  for  animations. 

OS  X  COMPATIBILITY:  10.4  (Tiger) 
PROCESSOR  COMPATIBILITY:  Universal 
PRICE:  $79  as  part  of  iWork ’08 

COMPANY:  Apple.www.apple.com 
FULL  REVIEW:  macworld.com/3043 


Microsoft  PowerPoint  2004  in  most 
areas.  Although  Keynote  ’08  has  room 
for  improvement,  it’s  a  must-have  for 
anyone  who’s  using  an  earlier  version 
of  Keynote;  and  now  more  than  ever, 
it’s  an  attractive  presentation-program 
option  for  new  users. 

Smoother  Workflow 

Keynote  ’08  retains  an  uncluttered 
interface.  It  makes  putting  together 
polished  presentations  easy,  and  it 
introduces  features  that  boost  effi¬ 
ciency.  For  example,  the  new  Format 
Bar,  a  small  optional  toolbar  that 
appears  just  below  the  main  toolbar, 
lets  you  adjust  fonts,  colors,  shadows, 
opacity,  and  more.  It’s  a  simple  addi¬ 
tion  that  means  less  shuffling  through 
Inspector  tabs  to  tweak  the  look  of 
objects  on  a  slide. 


The  new  Smart  Build  feature  is 
another  huge  time-saver  that  lets  you 
show  a  series  of  images  on  one  slide 
without  putting  them  on  separate 
frames  or  using  builds  to  display  them 
one  by  one.  When  you  set  up  a  Smart 
Build,  a  resizable  placeholder  and  a 
translucent  overlay  appear  on  a  slide. 
The  overlay,  similar  to  Keynote’s 
image-adjustment  window,  has  a  space 
for  you  to  drag  and  drop  the  images 
that  you  want  to  present  from  the 
Media  Browser  or  Finder,  along  with 
thumbnails  of  the  ones  that  you’ve 
chosen  so  far. 

When  you’re  done,  Keynote  displays 
the  pictures  using  one  of  ten  special 
effects,  including  a  turntable  that 
rotates  to  bring  succeeding  images 
into  view  and  another  that  shows  pic¬ 
tures  on  a  spinning  cube. 
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Another  feature  lets  people  with  less 
than  perfect  vision  choose  from  one  of 
three  magnification  levels  for  the  slide 
thumbnails  in  the  Slides  navigator  and 
Light  Table  views.  Though  less  flexible 
than  a  variable  slider,  this  welcome  addi¬ 
tion  saves  you  time  by  letting  you  read 
slides  without  having  to  look  at  them  in 
the  Slide  Only  or  Navigator  view. 

Objects  in  Motion 

Previously,  animation  was  not  Key¬ 
note’s  strong  suit,  but  this  version’s 
impressive  roster  of  motion  builds  and 
other  effects  help  you  avoid  having  to 
resort  to  cumbersome  workarounds  or 
programs  like  Adobe  Flash  to  simulate 
simple  actions  such  as  moving  a  ball 
across  a  floor.  Keynote’s  support  for 
path-based  animation  lets  you  define 
exactly  how  objects  move.  And  in  addi¬ 
tion  to  controlling  an  object’s  position, 
you  can  specify  actions  that  change  its 
size,  rotation,  or  opacity  at  any  point  in 
time  to,  for  example,  simulate  a  space¬ 
ship  that  grows  larger  as  it  approaches 
the  viewer  from  a  distance. 

You  create  animation  paths  by  build¬ 
ing  them  from  straight  lines  or  Bezier 
curves,  one  section  at  a  time.  Although 
this  approach  works  well  for  many 
applications,  plotting  out  motion  along 
a  circle  or  an  ellipse  means  stringing 
together  several  Bezier  curves.  And 
because  you  have  to  use  Keynote’s  fixed- 


size  build  drawer  to  set  up  the  order  and 
timing  of  movements  and  other  effects, 
it’s  difficult  to  choreograph  multiple 
objects.  A  timeline  for  setting  up  builds 
and  other  effects  would  be  helpful  in  a 
future  Keynote  update. 

Picture  Perfect 

Other  enhancements  build  on  Keynote’s 
considerable  graphics  prowess.  Picture 
Frame,  a  new  stroke  option  in  the 
Graphic  Inspector,  draws  a  border 
around  any  text  or  graphic  object.  You 
can  choose  any  of  12  frame  styles,  rang¬ 
ing  from  simple  lines  to  shadowed  bor¬ 
ders  that  are  similar  to  the  picture 
cutouts  in  some  of  Keynote’s  older 
themes.  And  now  that  Keynote  lets  you 
define  pictures  on  master  slides  as 
media  placeholders,  it’s  easier  than  ever 
to  design  your  own  themes. 

Another  new  feature,  Instant  Alpha, 
lets  you  render  transparent  back¬ 
grounds  without  having  to  use  an 
external  image  editor,  such  as  Adobe 
Photoshop.  The  process  works  best  on 
pictures  containing  foreground  objects 
that  stand  out  from  the  background, 
such  as  a  red  company  logo  set  against 
a  white  backdrop.  When  you  click  on 
the  background,  contiguous  pixels 
with  similar  colors  turn  purple.  As  you 
drag,  the  range  of  selected  colors 
shrinks  or  grows.  When  you’re  satis¬ 
fied  with  the  selection  you’ve  made, 
press  return  and  the 
background  disap¬ 
pears,  leaving  the  rest 
of  the  picture  intact. 

Of  course,  no 
Keynote  update  would 
be  complete  without  a 
few  cool  themes  and 
special  effects.  New 
build  effects  include 
Flame,  which  makes 
objects  appear  or 
disappear  in  a  blaze; 
and  Confetti,  which 
makes  objects  self- 
assemble  from  or 
explode  into  a  cloud 
of  specks.  (Confetti 
also  makes  an  appear¬ 
ance  as  a  new  transi¬ 
tion  effect.)  Keynote 
’08  also  sports  nine 
new  themes. 


O  Click  the  color  you  want  to  make  transparent, 
then  drag.  As  you  drag,  the  selection  grows 
to  include  areas  that  use  simitar  colors. 

Drag  multiple  times  to  make  other  areas 
transparent.  When  finished,  press  Return. 


Cut  Out  Backgrounds  The  new  Instant  Alpha 
tool  makes  it  easy  to  create  cut-out  images.  It 
works  best  on  pictures  with  foreground  objects 
that  stand  out  from  the  background,  like  this  one. 

Sight  and  Sound 

Keynote  has  improved  its  support 
for  video,  but  it’s  still  imperfect.  For 
example,  the  program  no  longer  auto¬ 
matically  begins  to  play  movies  the 
instant  they  appear — you  now  have  the 
flexibility  to  adjust  a  movie’s  start  and 
stop  points  in  the  QuickTime  Inspec¬ 
tor.  In  addition,  you  can  publish  Key¬ 
note  presentations  directly  to  YouTube. 
Another  new  export  option  lets  you 
save  your  slide  show  in  an  iPod-  or 
iPhone-compatible  format;  you’re  lim¬ 
ited  to  either  fixed  or  recorded  timing, 
however,  so  this  option  will  be  of  little 
value  if  you  want  to  practice  your  pres¬ 
entation  on  the  go.  And  Keynote  does 
not  let  you  interact  with  QuickTime  VR 
movies  during  a  presentation. 

Macworld’s  Buying  Advice 

Despite  a  few  rough  edges,  Keynote 
’08  is  more  impressive  than  ever.  With 
PowerPoint  2008  slated  for  release 
early  next  year,  here's  hoping  that  the 
competition  will  compel  Apple  to 
address  Keynote’s  few  remaining 
shortcomings  before  then.  Q 


Franklin  N.  Tessler  is  a  radiologist  and  univer¬ 
sity  professor  who  lives  in  Birmingham,  Alabama, 
and  frequently  writes  and  lectures  on  the  topic 
of  presentations. 


KIDDING  AR 


Multiple  Image  Builds  Usingthe  new  Smart  Build  feature, you  can 
set  up  multiple-image  builds  on  one  slide.  This  one,  called  Turntable, 
spins  images  on  an  elliptical  axis,  moving  different  images  to  the  fore¬ 
ground  and  background  in  a  modifiable  sequence. 
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What  we're  reviewing  online  this  month 


SOFTWARE 


FileMaker  Pro  9 

rating:  ♦MM  price:  $299;  upgrade,  $179 
company:  FileMaker  url:  www.filemaker.com 

FileMaker  Pro  9  contains  a  number  of 
nice  but  undramatic  improvements  over 
previous  versions  of  the  product,  and 
offers  one  major  surprise:  support  for 
direct  access  to  structured  query  lan¬ 
guage  (SQL)  databases.  Feel  intimidated 
by  the  very  sound  of  it?  Don’t  be.  File¬ 
Maker  still  has  the  lowest  geekiness- 
to-power  ratio  of  any  database-manage¬ 
ment  system  on  the  market.  And  new 
customers  will  be  buying  the  most 
attractive  version  of  the  product  ever 
(macworld.com/3051). 


Heredisio.2  a 

rating:  mm  price:  $69;  upgrade,  $49  com¬ 
pany:  BSD  Concept  url:  www.myheredis.com 
Heredis  10.2.3  is  a  well-designed 
genealogy  program  with  ten  customiz¬ 
able  fields  that  make  short  work  of 
collecting  and  organizing  data  about 
your  family.  Heredis  also  allows  you 
to  collect  and  integrate  multimedia 
files — such  as  audio  and  video — of 
your  relatives.  While  its  iPhoto  inte¬ 
gration  and  support  for  LDS  (The 
Church  of  Jesus  Christ  of  Latter-day 
Saints)  ordinances  are  weak,  Heredis 
is  very  good  at  gathering  and  main¬ 
taining  your  family  history  (macworld 
.com/3052). 

FIND  IT  ONLINE  Forexpand- 
ed  reviews,  type  the  blue  URL  at 
the  end  of  each  summary  into 
.your  browser’s  address  bar. 
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LightZone  3.0  a 

rating:  ♦MM  price:  $250;  upgrade,  $50  com¬ 
pany:  Light  Crafts  url:  www.lightcrafts.com 
If  you  long  for  an  easy-to-use  photo 
editor  in  an  unbloated  piece  of  soft¬ 
ware,  give  LightZone  3.0.6  a  try.  In  the 
year  and  a  half  since  its  initial  release, 
this  program  has  matured  at  warp 
speed.  Its  unique  visual  approach  to 
editing,  time-saving  styles,  and  well- 
designed  help  system  aid  the  learning 
process.  Combining  a  simple  interface 
with  a  new  way  to  adjust  lighting 
effects,  LightZone  includes  a  few  of 
Adobe  Photoshop’s  more  powerful  fea¬ 
tures,  but  it’s  much  less  expensive 
(macworld.com/3053). 
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Mining  Sync  f<n  BlackBerry 


**L»*I  Sync 

6/15/07  11:49  AM 
6/1S/07  11:50  AM 
6/15/07  11.50  AM 
2/17/07  8.22  AM 
6/15/07  11:51  AM 
2/17/07  8  22  AM 
6/15/07  11:52  AM 


Sync  Aaioo 

Synchronize  events  in  ail  c 
Synchronize  contacts  in  all  g.. 
No  folders  selected 
Oo  nothing 

Synchronize  notes  in  ait  cate.. 
Do  nothing 

Synchronize  tasks  in  all  caJe.. 


The  Missing  Sync  for 
BlackBerry  1.0  a 


rating:  MM  price:  $50;  $40  download  com 
pany:  Mark/Space  url:  www.markspace.com 
The  Missing  Sync  for  BlackBerry  1.0.1 
will  be  familiar  to  anyone  who’s  used 
Mark/ Space’s  other  syncing  programs. 


Its  clean  interface  presents  a  list  of 
plug-ins,  which  offer  seven  basic  syn¬ 
chronization  functions:  calendar,  con¬ 
tacts,  folder  sync,  music,  notes,  photos, 
and  tasks.  The  program  has  room  for 
improvement — it  needs  e-mail  syn¬ 
chronization,  Bluetooth  support,  and 
profile  automation,  to  begin  with.  But 
it’s  light-years  ahead  of  other,  free 
options,  and  it’s  worth  the  price  if  you 
depend  on  your  BlackBerry  to  get 
through  your  day  (macworld.com/2923). 


Star  Wars:  Empire  at  War  a 

rating:  MM  price:  $50  company:  Aspyr 
Media  url:  www.aspyr.com 

Star  Wars:  Empire  at  War  from  Aspyr 
Media  is  the  Mac  gaming  giant’s  first 
offering  designed  exclusively  for  Intel- 
based  Macs.  As  such,  it  has  left  a  sour 
taste  in  the  mouths  of  many  PowerPC 
Mac  users.  Regardless  of  whether  it 
should  have  or  even  could  have  been 
produced  to  run  on  PowerPC-based 
Macs,  Empire  at  War  is  a  fantastic  real¬ 
time  strategy  game  set  in  the  Star 
Wars  universe;  if  you  have  the  equip¬ 
ment  to  run  it,  it’s  well  worth  consid¬ 
ering  (macworld.com/3055). 


TurboSketch  Studio 

rating:  MM  price:  $100  company:  IMSI 
Design  url:  www.imsisoft.com 

TurboSketch  Studio  is  a  plug-in  for 
Google  SketchUp  Pro  (also  included 
with  this  software).  SketchUp  Pro  is 
typically  used  for  architectural  render¬ 
ings,  but  it  ships  with  minimal  light¬ 
ing  and  surfacing  effects.  That’s  where 
TurboSketch  Studio  comes  in,  allow- 
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...since  the  big  project  started  i've  been  on  every  desk 

in  this  office  and  no  one  has  the  same  interface.  Yesterday  the  sales  VP  slapped  me  with 
a  couple  gigs  of  forecasts  via  USB  2.0.  Creative  Services  crammed  me  with  30GB  of  RAW 
product  photos  and  had  me  editing  real-time  video  on  the  fly  with  FireWire  800.  Now  I'm  on 
my  way  to  see  the  Big  Cheese  for  some  FireWire  400  time.  Financial  reports.  Woo  hoo.  If  they 
find  out  my  shortcut  button  can  automatically  back  up  everything  on  their  computers  with  one 
push,  I  can  kiss  my  1 .5Gb/s  eSATA*  server  backup  gig  goodbye. 


LaCie  d2  Quadra  Hard  Drive 

Quadruple  Interface  |  320GB  -  1TB 


www.lacie.com 


•eSATA  burst  transfer  rates  up  to  approx.  80-90M8/S.  1 GB  =  1 ,000,000,000  bytes.  Total  accessible  copocily  varies  depending  upon  operating  environment  (typically  5--10%  less).  The  LaCie  logo  is  a  trademark  of  LoCie.  @2007  LaCie.  Al!  rights  reserved. 
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ing  you  to  add  textures  and  lighting  to 
lend  a  sense  of  realism  to  SketchUp 
models.  TurboSketch's  photorealistic 
renderings  have  a  downside — they  sig¬ 
nificantly  slow  the  operation  of 
SketchUp,  and  effects  are  not  applied 
in  real  time.  Before  purchasing,  play 
with  SketchUp  to  see  if  the  basic  ren¬ 
dering  options  that  come  with  the  pro¬ 
gram  are  sufficient  for  your  needs 
(macworld.com/3054). 


HARDWARE 


D4OX  D> 

rating:  MM  price:  $800  (with  i8mm-55mm 
DX  Zoom  Nikkor  lens)  company:  Nikon 
url:  www.nikonusa.com 

The  D40X  is  a  very  good  camera  that 
takes  great  pictures.  It’s  a  great  fit  for 
casual  shooters  who  are  DSLR  new¬ 
comers,  but  who  want  a  little  more  res¬ 
olution.  If  you’re  a  novice  photogra¬ 
pher  looking  to  move  up  to  a  DSLR, 
choosing  the  D40X  over  the  D40  will 


mostly  come  down  to  whether  you  want 
more  megapixels  (for  bigger  prints), 
higher  resolution  (for  better  cropping), 
a  faster  burst  mode,  and  a  slightly 
wider  ISO  range.  If  you’re  just  looking 
for  a  weekend  or  vacation  camera  for 
snapshots,  the  D40  is  probably  all  you 
need  (macworld.com/3056). 

EasyShare  5300 

rating:  MM  price:  $200  company:  Kodak 
url:  www.kodak.com 

The  Kodak  EasyShare  5300  is  a  multi¬ 
function  device  with  scanning,  copy¬ 
ing,  and  printing  capabilities.  It  also 
comes  with  a  special  promise  from 
Kodak:  the  company  asserts  that  this 
multifunction  printer  (MFP)  will  save 
you  money  on  ink,  thus  reducing  the 
cost  per  print.  The  EasyShare  5300 
utilizes  a  dual-cartridge,  six-ink  sys¬ 
tem;  the  total  cost  for  an  ink  refill  is 
only  $25.  And  even  though  you’ll  save 


Mac  Mini 

rating:  MM  price:  1.83GHz,  $599;  2GHz,  $799  company:  Apple  url:  www.apple.com 


money  in  the 
long  run,  you 
won’t  have  to 
compromise  on 
the  quality  of 
your  scans  and 
prints.  This 
impressive  MFP 


^presents  a  strong  start  for  Kodak 


m 


George  a 

rating:  MM*  price:  $499  company:  Chest¬ 
nut  Hill  Sound  url:  www.chillsound.com 

George  is  an  impressive  package  of 
technology,  combining  a  wireless 
handheld  remote  that  gives  you  access 
to  your  iPod’s  menus  from  across  the 
room,  a  great  iPod  speaker  system, 
and  a  very  good  desktop  stereo.  It  pro¬ 
vides  excellent  sound  quality,  is  easy 
to  use,  and  offers  features  not  found 
on  any  other  audio  system  we’ve  seen. 
The  fact  that  it’s  got  room  to  grow — 
in  terms  of  both  software  and  hard¬ 
ware — means  it  shouldn’t  become 
obsolete  in  a  year  or  two.  George’s 
biggest  drawback  is  its  price:  few 
desktop  audio  systems  even  come 
close  to  its  $499  price  tag  (macworld 
.com/3058). 


With  its  low  price  and  small  size,  the  Mac 
mini  offers  a  versatile  and  economical 
Mac  experience.  It  was  a  welcome  sur¬ 
prise  when  Apple  quietly  updated  the 
Mac  mini  to  include  Intel  Core  2  Duo 
processors,  the  same  processors  the 
MacBook,  MacBook  Pro,  and  iMac  have 
been  using  since  2006.  The  good  news 
for  those  users  who  remain  loyal  to  the 
Mac  mini,  or  for  people  just  looking 
for  the  least  expensive  Mac 
available,  is  that  this  under¬ 
hyped  upgrade  gives  the  Mac 
mini  an  impressive  perform¬ 
ance  boost  in  several  pro¬ 
grams.  With  its  faster 
performance  and  DVD-burning 
capabilities,  the  2GHz  Mac  mini  is  worth 
the  extra  $200;  but  if  DVD  burning  isn’t 


somethingyou  need,  the  1.83GHz  Mac 
mini  offers  a  lot  of  bangfor  the  buck.  Still, 
if  space  is  not  an  issue  and  you  don’t  have 
a  spare  keyboard,  mouse,  and  display 
hanging  around, you  maybe  better  off 
with  an  iMac,  whose  superior  graphics 
and  hard-disk  performance  might  justify 
its  extra  cost  (macworld.com/3060). 


i-P22  Portable 

rating:  MM  pr|ce:$90  company:  Sonic 

Impact  Technologies  url:  www.si5.com 

If  you’re  in  the  market  for  a  compact, 
rugged  speaker  system  for  your  dock¬ 
able  iPod,  the  i-P22  is  what  you’re  look¬ 
ing  for.  A  rigid,  ballistic-nylon  exterior 
lets  the  i-P22  survive  the  roughest  road 
trips — although  it  adds  more  bulk  and 
weight  than  you’ll  find  in  less-hardy 
systems — and  a  small  compartment 
inside  can  hold  your  earbuds  and  a 
dock-connector  cable.  The  sound  quality 
is  surprisingly  good  given  the  system’s 
size,  and  the  battery  life  is  impressive. 
It’s  an  easy  choice  for  people  who  need 
a  compact  speaker  system  that  offers 
good  sound  and  will  hold  up  to  some 
abuse  (macworld.com/3059). 
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MAC  MINI  PHOTOGRAPH  BY  PETER  BELANGER 


MiniStation  TurboUSB 

•Up  to  64%  Faster  than  a  4200  RPM  USB  Hard  Drive 
•Shock  Resistant  Design 
•Convenient  Wrap-Around  USB  Cable 
•Up  to  250  GB 

»Up  to  64,000  raw  images! 


Turbocharged  USB  Hard  Drives 


numa 


' 
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DriveStation  TurboUSB 


-M*-  •+>■*,  -Wr-WS  '  MUM#, 

• 


•Up  to  37%  Faster  than  a  7200  RPM  USB  Hard  Drive 
•Silent,  Fanless  Design 

•Turns  On  and  Off  Automatically  with  your  PC 
•Up  to  1.0  TB 


H) 

Ext«rnoi 

HoroDitk 
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Up  to  200,000  raw  images!' 


Available  at  these  fine  Retailers: 


Buy.com 


mi  cio  cznzzi 


MacConnection 


BUFFALO 


Top  Products 

Your  guide  to  the  best  hardware  weVe  tested.  See  more  at  macworld.com/reviews. 


PRINTERS 


LASER  PRINTER 

C6ioodn 

rating:  mm* 
price:  $749 
company:  Oki  Data 

url:  www.okidata.com 

The  C6ioodn,  from  Oki  Data,  produces 
great-looking  prints  and  includes  built- 
in  duplexing.  It  also  offers  easy  network 
connectivity  and  quick  printing  speeds 

(macworld.com/1670). 

INK-JET  PHOTO  PRINTER 

Pixma  iP6700D 

rating:  MM* 
price:  $115 
company:  Canon 
url:  www.canon 
.com 

The  Canon  Pixma  iP67ooD  prints 
excellent-quality  photos  comparable 
to  those  developed  in  a  lab.  Its  ease 
of  use  ensures  that  veteran  photogra¬ 
phers  won’t  miss  the  long  days  they 
spent  in  a  darkroom  (macworld 
.com/2700). 

COMPACT  PHOTO  PRINTER 

Pixma  mini26o 

rating:  MM  price:  $89 
company:  Canon 
url:  www.canon.com 

The  Pixma  mini26o 
produces  excellent  4-by- 
6-inch  photos.  Its  easy- 
to-use  scroll  wheel  and  intuitive  inter¬ 
face  make  photo  printing  easy  and  fun 
(macworld.com/1694). 

MULTIFUNCTION  INK-JET 

Photosmart  07180  /  ~  . . . .  , 

rating:  MM 
price:  $262 
company:  Hewlett- 
Packard 

url:  www.hp.com 

The  HP  Photosmart  C7i8o’s  features, 
connection  options,  and  solid  print  and 


MACS 


PRODUCT  I  PROCESSOR 

DESKTOP 


iMac 


Intel  Core  2 
Duo/2GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/1 ,83GHz 

Intel  Core  2 
Duo/2GHz 

Intel  Xeon/ 
two  dual-core 
2.66GHz 


I 

RATING 

PRICE* 

i  SPEEDMARK  4.5  FIN 

DISPLAY  i  SCORE8  COI 


PORTABLE 


MacBook 


Intel  Core  2 
Duo/2GHz 

Intel  Core  2 
Duo/2.1 6GHz 

Intel  Core  2  Duo/ 
2.16GHz  (black) 

Intel  Core  2 
Duo/2.2GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/2.4GHz 


MM  $i  ,194  20  inches 

MM  $1,494  20  inches 

MM*  $1  ,799  24  inches 


MM  $599 
MM  $794 
MM  $2,248 


MM* 

MM* 

MM* 

MM* 

MM* 

MM* 


$1,060 

$1,260 

$1,400 

$1,890 

$2,350 

$2,450 


not 

included 

not 

included 

not 

included 


13  inches 
13  inches 
13  inches 
15  inches 
15  inches 
finches 


257  3029 

280  3028 

279 

195  3030 

210  3031 

1 299  2489 


192  2863 

195  2864 
202  2865 
220  2932 
234  2933 
237  2934 


A  From  a  PriceGrabber  survey  of  retailers  as  of  September  11, 2007.  “Speedmark  4.5  is  Macworld  Lab’s  standard  test  tool  for  bench¬ 
marking  systems  running  Mac  OS  X  10.4  (Tiger).  For  information  on  Speedmark  testing,  go  to  vvww.macA'orldxorrt/speedmark.  ,  ' 
cTyping  in  find  codes  after  macworld.com/  directs  you  to  a  product’s  review  or  overview.  For  example,  naavorld.com/2489  con¬ 
tains  an  overview  of  the  2.66GHz  Mac  Pro. 


scan  quality  make  it  an  excellent  ink-jet 
MFP  (macworld.com/2475). 


MULTIFUNCTION  LASER 

AcuLaser  CX11NF 

rating:  MM  price:  $779 
company:  Epson 
url:  www.epson.com 

This  device  has  it  all: 
it’s  a  color  laser  print¬ 
er,  a  sheet-fed  scanner, 


a  copier  with  networking  capabili¬ 
ties,  and  a  fax  machine  (macworld 

.com/1669). 


FLATBED  SCANNER 


Perfection  V700  Photo 

rating:  MM 
price:  $461 
company:  Epson 
url:  www.epson.com 


Top  Products  are  those  we’ve  recently  reviewed  in  a  comparison  of  like  products.  As  new  products  become 
available,  we’ll  update  this  list.  For  longer  reviews  of  these  products  and  for  other  product  recommenda¬ 
tions,  go  to  macworid.com/reviews.  All  prices  are  the  best  current  prices  taken  from  a  PriceGrabber  survey 
of  retailers  as  of  September  11, 2007.  All  products  were  available  as  of  August  20, 2007. 


The  Epson  Perfection  V700  Photo  is 
an  excellent  midrange  scanner  for 
people  who  need  to  scan  both  reflec¬ 
tive  media  and  transparencies,  espe- 
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dally  at  high  resolutions  (macworld 
.com/1519). 


DIGITAL  CAMERAS 


DIGITAL  SLR 

D40 

RATING:  MM 
price:  $497 
company:  Nikon 
url:  www.nikonusa.com 

The  Nikon  D40  is  a  great  value.  This 
6.1-megapixel  camera  comes  with 
every  feature  you’d  desire  in  a  DSLR, 
such  as  adjustable  ISO,  Raw  mode, 
and  a  variety  of  image-processing  fea¬ 
tures  (macworld.com/2498). 

COMPACT  DIGITAL  CAMERA 

Coolpix  S7C 

rating:  MM 
price:  $279 
company:  Nikon 
url:  www.nikon.com 

The  7-megapixel  Nikon  Coolpix  Syc's 
ease  of  use  and  convenient  Wi-Fi  fea¬ 
tures  add  great  value  to  a  fine  camera 

(macworld.com/2386). 


MINIDV  CAMCORDER 


PV-GS320 

rating:  MM 
price:  $370 
company:  Pana¬ 
sonic  url:  WWW 

.panasonic.com 

Compared  with  other  3-CCD  MiniDV 
camcorders,  the  Panasonic  PV-GS320 
is  a  bargain.  And  it’s  a  good  choice  for 
people  who  want  a  camcorder  that 
shoots  high-quality  video  and  still 
images  for  half  the  cost  of  a  high  defini¬ 
tion  device  (macworld.com/2701). 


LCD  MONITORS 


LARGE  DISPLAY 

LP2465 

RATING:  MM 
price:  $599 
company:  Hewlett- 
Packard 

url:  www.hp.com 

The  LP2465  is  an 
affordable  and  flexible  24-inch  desktop 
LCD  with  a  16:10  wide-screen  aspect 
ratio  that  immediately  makes  one  think 
of  the  cinema  (macworld.com/2508). 


MEDIUM  DISPLAY 

MultiSync 
2i9oUXi 

rating:  MM* 
price:  $1,049 
company:  NEC 
url:  www.necdisplay 
.com 

The  21-inch  NEC  MultiSync  2igoUXi 
doesn’t  come  cheap,  but  it  has  vivid 
and  accurate  colors,  as  well  as  a  wide 
viewing  angle  (macworld.com/1445). 


DUAL-LAYER  DVD  BURNER 


DRX-830UL-T 

rating:  MM* 
price:  $98 
company:  Sony 
url:  www.sony.com 

The  Sony  DRX- 
830UL-T  external 
rewritable  drive  can 
bum  multiple  formats  at  very  fast  speeds. 
You  can’t  ask  for  much  more  from  a  CD 
and  DVD  burner  (macworld.com/2510). 


FIREWIRE  HARD  DRIVES 


The  G-Drive  Q  SATA  hard  drive  has 
nearly  every  type  of  connection  you 
could  want,  and  it  operates  without 
a  fan,  so  it’s  very  quiet  (macworld 
.com/1622). 

PORTABLE  DRIVE 

Rocbit  2B 

rating:  MMf 
price:  $237 
company:  Roc- 
secure  url:  www.rocsecure.com 

The  Rocbit  2B  is  a  fast  and  pleasantly 
quiet  portable  hard  drive  featuring 
real-time  encryption.  It’s  well  worth  its 
cost  if  security  is  a  concern  (macworld 
.com/1443). 


DESKTOP  DRIVE 

G-Drive  Q 
500GB 

rating:  MMf 
price:  $245 
company:  G-Technology 
url:  www.g-technology.com 


iPODS 


iPod  classic 


iPod  classic 


iPod  touch 

SJOO 
o  -  T 

iPod  touch 

.  SSflC 

•  .  • 

iPod  nano 


80GB 


160GB 


8GB 


16GB 


4GB 


iPod 

shuffle 


8GB 


1GB 


not  yet  $249 
rated 


not  yet  $349 
rated 


not  yet  $299 
rated 


not  yet  $399 
rated 


notyet  $149 
rated 


notyet  $199 
rated 


MM  $77 


2.5-inch  30  hours  of  music  Music,  3090 


color 

playback;  5  hours  of 
video  playback 

photos, 
album  art, 
video, 
games 

2.5-inch 

color 

40  hours  of  music 
playback;  7  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video, 

3091 

games 

3.5-inch 

color 

22  hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video 

3092 

3.5-inch 

color 

22  hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video 

3093 

2-inch 

color 

24hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video,  games 

3094 

2-inch 

color 

24  hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video,  games 

3095 

none 

12  hours  of  music 
playback 

Music 

2238 

'From  a  PriceGrabber  survey  of  retailers  as  of  September  11, 2007.  “Typing  in  find  codes  after  macworld.com/directs  you  to  a  product’s 
review  or  overview.  For  example,  macworld.corry2233  contains  an  overview  of  the  30GB  video  iPod 
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Mac  Gems 

Get  more  and  expanded  reviews  at  macworld.com/macgems  by  dan  frakes 
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mira 
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Applications  Button  Actions  for  Delicious  Library  (Enabled) 

?!  Global  Profile  A 

5?  Acrobat  L  ^  ■ 
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?$  ^  CarageBand 
9?  <§>  Google  Earth  T 
5?  CraphicConvet  T 


Keystroke:  t 
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►  II)  Keystroke;  Jt/  -  Shelf  View  Toggle 


Click  the  lock  to  make  cham 


Remote  Control  Mira  lets  you 
customize  your  Apple  Remoteto 
work  with  many  more  programs. 


No  Action 
✓  Global  Action 

Keystroke... 

System  Action 

► 

System  Volume 

► 

DuoPress 

► 

Launch  Menu 

Open  Item 

Application  Switcher 

► 

p  FinderPop  Items 

► 

HE  Desktop 

* 

is  selected. 


1 


MENU 


UTILITY 

Mira  1.2.81*2 


rating:  MM  price:  $16  company:  Twisted 
Melon  url:  twistedmelon.com 


If  you’ve  got  a  Mac  that  works  with 
Apple’s  Remote — recent  Mac  laptops, 
iMacs,  and  the  Mac  mini — you  know 
that  you  can  use  the  Remote  to  control 
Front  Row  and  to  perform  basic  func¬ 
tions  in  iTunes,  iPhoto,  DVD  Player, 
and  Keynote.  But  wouldn’t  it  be  nice  if 
you  could  use  it  to  do  even  more  in 
these  programs — and  to  control  other 
programs  as  well? 

As  it  turns  out,  a  number  of  third- 
party  developers  have  created  utilities 


that  let  you  do  precisely  that.  My  cur¬ 
rent  favorite  is  Mira  i.2.8r2 — not 
because  it  has  the  most  features  (it 
doesn’t),  but  because  it’s  the  easiest  to 
set  up  and  use. 

Install  Mira  and  it  appears  as  a  new 
pane  in  System  Preferences.  In  Mira’s 
main  screen  on  the  left,  you’ll  see  a 
number  of  default  program  configura¬ 
tions — over  6o  in  all,  including  many 
of  the  most  common  Mac  ones.  You 
can  hide  configurations  for  programs 
that  aren’t  installed  on  your  Mac,  and 
you  can  add  a  new  one  by  clicking  on 
the  plus-sign  (+)  button  below  the  list. 


On  the  right  are  the  settings  for  the 
currently  selected  program:  these  spec¬ 
ify  the  action  that  should  occur  when 
you  press  each  button  on  the  Apple 
Remote  while  in  that  program.  Click 
on  a  button’s  icon  to  choose  a  new 
action  for  that  button. 

The  impressive  variety  of  available 
actions  includes  user-defined  keystrokes; 
system  commands;  opening  a  program, 
script,  document,  or  URL;  DuoPress,  a 
preconfigured  pair  of  actions  triggered 
by  a  short  or  long  button  press;  and 
bringing  up  Mira’s  Launch  Menu. 

The  latter  option  lets  you  create  your 
own  on-screen  program  list;  you  decide 
which  programs  appear  in  it,  and  you 
can  use  your  Remote  to  launch  or 
switch  to  any  of  those  programs.  You 
can  also  export  and  import  configura¬ 
tions  to  share  them  between  Macs. 

As  I  mentioned,  similar  add-ons  out 
there  offer  more  features;  but  if  you’re 
just  looking  to  get  more  out  of  your 
Apple  Remote,  Mira  offers  a  good  com¬ 
bination  of  features  and  ease  of  use. 


E-MAIL 

MiniMail  1.0.1 

rating:  MM  price:  $9  company:  OliveToast 
url:  www.olivetoast.com/MiniMail 


Apple’s  Mail  e-mail  client  displays  the 
number  of  unread  messages  in  its 
Dock  icon,  making  it  easy  to  see 
whether  anything  is  waiting  to  be  read. 
But  one  feature  I  particularly  like  in 
Microsoft’s  Entourage  is  a  small  float¬ 
ing  window  that  displays  a  short  sum¬ 
mary  of  each  new  message  that  arrives 
while  Entourage  is  in  the  background. 
Click  on  a  message  preview  to  open 
the  full  message. 

If  you  would  like  to  have  something 
similar  for  Mail,  check  out  MiniMail 
1.0.1.  Once  you  install  MiniMail,  click¬ 
ing  on  the  green  Resize  button  in 
Mail’s  main  window  shrinks  the  win¬ 
dow  to  a  much  smaller  version  that 
still  offers  useful  functionality. 
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Where  your  iPod  lives -at  home 


My  Jukebox 
Playlists 
Shuffle  Songs 
HomeDock  Settings 


HomeDock  Deluxe  puts  your  iPod  at  the  center  of  your  home  theater.  Use  the  HomeDock  Deluxe 
On-TV  iPod  interface  to  navigate  and  select  music,  videos,  podcasts  and  more  on  your  TV.  Control 
your  iPod  playback  from  the  comfort  of  your  couch  with  the  full-function  remote.  Release  the 
content  trapped  in  your  iPod  with  the  DLO  HomeDock  Deluxe. 


Streamlined 

"  Stow  Rur*r*r  !  No  Qfs3sse?r>b*e 


Welcome  to 

HOMEDOCK  OELUXE 


Music 


HomeDock  Deluxe 


Videos 


Entertainment  Dock  with  On-TV  Navigation  for  iPod 


3 

i 

i 


| 

f 


!  kiciitu  imu 


On-Screen  Album  Art 
See  what's  playing  at  a  glance 


Enjoy  iPod  Videos  on  TV 
Control  iPod  videos  from  the  sofa 


New 'My  Jukebox' 

Create  a  party  playlist  on  the  fly 


DIGITAL  LIFESTYLE  OUTFITTERS  ♦  FOR  MORE  INFORMATION  VISIT  US  AT  WWW.DLO.COM/HOME 


2007  0<giUt  Lifestyle  Outfitter*.  The  QUO  logc.  Oigioi  Lifestyle  Outfitter  l  end  HomrOocti  Deluxe  .ire  'rude-'nar  t  -  ol  Digit-it  Lifcsly'e 


J2JEE9  Mac  Gems 


The  top  of  the  mini  Mail  window  dis¬ 
plays  the  number  of  unread  messages 
and  which  one  you’re  currently  viewing. 
The  main  area  of  the  window  shows  a 
preview  of  that  message  along  with  the 
subject  line  and  sender;  you  can  resize 
the  window  to  view  more  or  less  of  each 
message’s  body.  Double-click  on  any 
message  preview  to  open  that  message. 

But  you  can  also  perform  actions  on 
messages  right  in  the  MiniMail  window 
via  the  Action  menu — open,  reply,  reply 
all,  forward,  redirect,  bounce,  mark  as 
junk,  mark  as  read,  flag,  or  delete.  The 
Check  Mail  and  New  Message  buttons 
let  you  check  for  new  e-mail  and  create 
new  messages,  respectively.  MiniMail  is 
a  great  add-on  for  e-mail  addicts  who 
need  (or  just  want)  to  keep  an  eye  on 
incoming  mail. 


PHONE 

iPhoneDrive  1.1 

rating:  w*  price:  $10  company:  Ecamm 
Network  url:  ecamm.com/mac/iphonedrive 

One  of  the  more  common  complaints 
we’ve  heard  about  the  iPhone  here  at 
Macworld  is  that,  unlike  the  iPod,  it 
doesn’t  offer  a  Disk  Mode  option — the 
capability  to  function  as  a  removable 
drive  for  storing  and  transferring  files. 
Ecamm  Network’s  iPhoneDrive  1.1 
brings  some  of  that  iPod  Disk  Mode 
magic  to  the  iPhone,  although  not 
without  limitations. 

Connect  your  iPhone  to  your  Mac 
and  launch  iPhoneDrive,  and  your 
iPhone’s  free  space  will  appear  in  a 
browser  window  that  looks  much  like 
a  Finder  window  in  Col¬ 
umn  view.  To  copy  files 
to  the  iPhone,  drag 
them  into  the  browser 
window;  to  get  files 
from  the  iPhone  to  your 
computer,  just  drag 


iPhone  Storage  iPhoneDrive  brings  iPod  Disk 
Mode  to  your  iPhone. 


them  from  the  browser  to  your  desk¬ 
top  or  to  another  Finder  window. 
(There  are  also  Copy  To  iPhone  and 
Copy  From  iPhone  buttons  in  the  tool¬ 
bar  of  the  iPhoneDrive  window,  and 
corresponding  commands  in  iPhone- 
Drive's  menus.) 

Alternatively,  double-clicking  on  a  file 
in  the  browser  downloads  it  to  your 
Documents  folder.  One  minor  quirk  is 
that  there’s  no  progress  bar,  so  you 
can’t  monitor  the  process. 

You  can  create  new  folders  on  the 
iPhone,  drag  and  drop  files  between 


%  ©  @  3  of  3  New  Messages 

|  ^  Meeting  jon  Seff  <example@macwortd.com> 

So  are  we  still  on  for  lunch  tomorrow?  -) 


/A 


Manage  Your  Mail  MiniMail  lets  you  keep  an  eye  on — and  deal 
with — incoming  e-mail. 
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folders  in  the  iPhoneDrive  browser  to 
organize  them,  and  delete  files.  A  status 
bar  at  the  bottom  of  the  browser  dis¬ 
plays  the  amount  of  free  space  available 
on  your  iPhone. 

iPhoneDrive’s  biggest  limitation  is 
that  you  need  to  have  a  copy  of  the  soft¬ 
ware  on  any  computer  from  which  you 
want  to  access  your  iPhone’s  drive  data, 
and  since  iPhoneDrive  is  Mac-only,  you 
can  access  that  data  only  from  a  Mac. 
(Thankfully,  iPhoneDrive’s  license 
lets  you  install  the  software  on  all  your 
Macs;  you  don’t  need  to  purchase  a 
copy  for  each  computer.)  In  addition, 
you  can’t  access  your  iPhone’s  media 
content  through  iPhoneDrive;  you 
can  use  iPhoneDrive  only  to  store  files. 
Finally,  note  that  if  you  ever  need  to 
restore  your  iPhone,  you’ll  lose  any 
data  you’ve  saved  to  it  through 
iPhoneDrive. 

Still,  until  Apple  adds  an  official 
Disk  Mode  feature  to  the  iPhone, 
iPhoneDrive  is  an  easy-to-use  work¬ 
around — as  long  as  all  your  computers 
are  Macs. 


WINDOWS 

BootChamp  o.i 

rating:  not  rated  price:  free  company:  Kevin 

Wojniak  url:  www.kainjow.com 

Apple’s  Boot  Camp,  which  lets  you  run 
Windows  on  an  Intel-based  Mac,  is  cool 
technology.  But  unlike  software  that 
allows  you  to  run  Windows  from  within 
Mac  OS  X,  Boot  Camp  requires  that  you 
restart  your  Mac  and  boot  into  Windows 
as  if  you  were  using  a  Windows  PC. 

BootChamp  o.i  makes  this  process 
a  little  bit  more  convenient.  Launch 


Authenticate 

BootChamp  requires  that  you  type  your  password. 

Name:  Sally  Sample 

Password:  . | 

►  Details 

('Cancel  )  f  0K~) 

Windows  Restart  All  you  have  to  do  is  launch 
BootChamp  and  type  inyour  password,  and  your 
Mac  will  restart  in  Windows. 


BootChamp  and,  after  you  enter  your 
administrator-level  account  password, 
your  Mac  will  restart  into  Windows. 
(Your  Boot  Camp  partition  must  be  for¬ 
matted  as  NTFS  and  mounted  when  you 
launch  BootChamp.)  In  other  words, 
you  don't  have  to  open  the  Startup  Disk 
preference  pane  and  change  the  startup 
disk  to  your  Windows  partition,  or  hold 
down  the  option  key  at  startup  and  wait 
for  bootable  volumes  to  appear;  place 
BootChamp  in  the  Dock,  for  example, 
and  Windows  is  just  a  click  away.  This  is 
a  huge  time-saver  for  people  who  often 
switch  between  operating  systems. 

BootChamp  has  another  handy  fea¬ 
ture:  it  doesn’t  change  your  official 
startup  disk,  so  the  next  time  you 
restart  after  using  Windows,  you'll 
boot  right  back  into  OS  X  without  hav¬ 
ing  to  do  a  thing.  63 


Dan  Frakes  is  a  senior  editor  at  Macworld  and 
the  senior  reviews  editor  at  Playlistmag.com. 
Send  your  thoughts  on  this  column,  or  on 
things  you’d  like  to  see  in  future  columns,  to 
macgems@macworld.com. 
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es  to  security,  you  ma^  be 

hen  it  comes  w hat  puts 

your  own  wors  hthe  firewall, 

you  at  risk  is  not  s  do  (or 

virus, or  other  security -so  may  have 

kedup-Ca  .  .  ^  ^ 

sx^ssr  ^°u'd y< 

3  about  it?  Start  deve o  ^  threat  to 

T*eour 

-pcurity  manifesto 

users:  five  promises  you 

should  make  to  yourse  we’ve  a|s0 

av0id  compromisingy°^st  hat,„  help  you  keep 
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^touidyoubethetog^ 

y^Jour  Mac  secunty  pledge 


ijji  Lock  It  Up! 


I  will  keep  my  Mac  safe 
from  other  users. 

I  know  that  anyone  can  access  my  computer  whenever  Pm  not  looking,  so  HI  try 
to  prevent  others  from  getting  at  my  private  data. 


SECURITY 

4  Makesyou  practically 
invulnerable. 

3  Good,  strong  protection— but  a  really 
~  determined  intruder  can  overcome  it. 

2  Helps  deter  casual  meddlers,  but  some¬ 
one  who  wants  to  get  in  will. 

1  Makes  you  feel  better,  but  won’t  really 
. |  keep  out  intruders. 


Let’s  be  honest:  it’s  a  pain  in 
the  neck. 

Takes  consistent,  considerable 
effort. 

Takes  a  little  effort,  but  it’s  not  a 
big  problem. 

Set  it  and  forget  it. 


Use  Admin  Accounts  for 
Administration  Only 

:  When  you  initially  set  up 
|  your  Mac,  OS  X  creates  a 
'  single  user  account  for 
you.  That  account  includes  administra¬ 
tive  rights,  which  give  you  the  authority 
to  install,  change,  or  delete  anything  on 
the  computer. 

Using  that 
administrator 
account  as  your 
normal,  day-to- 
day  login 
account  can  be 
risky.  First,  you 
make  it  easier  to 
mistakenly 
change  or  delete 
something  crucial 
to  your  computer’s 
operation.  And  sec 
ond,  you  open  a  potential 
security  hole:  if  you  step  away  from 
your  computer  without  logging  out, 
someone  else  will  have  complete 
access  to  your  Mac’s  data  and 
settings.  So  the  safest  course  is  to  set 


up  a  second  user  account,  without 
administrative  privileges,  and  use  that 
as  your  main  day-to-day  account. 

When  you  need  to  install  software  or 
perform  some  other  administrative 
tasks,  you  can  still  log  in  to  the  admin¬ 
istrator  account. 

To  set  up  a  new  nonadministrator 
account,  open  the  Accounts  pane  of 

System  Prefer¬ 
ences.  If  the 
lock  icon 
in  the  bottom 
left  corner  is 
closed,  click  on  it 
and  enter  your 
administrator 
password.  Then 
click  on  the  plus  (+) 
icon  to  create  a  new 
account.  You  can  use 
the  same  first  and 
last  name  as  in  your 
existing  account,  but  you  must  choose 
a  different  Short  Name.  Enter  and  ver¬ 
ify  a  password,  but  do  not  select  Allow 
User  To  Administer  This  Computer. 
Then  click  on  Create  Account.  If  you 
want  to  transfer  any  data 
(such  as  preferences 
files  or  e-mail  messages) 
from  your  current 
account  to  the  new  one, 
drag  the  items  from 
their  current  location  in 
your  Home  folder  to  the 
corresponding  location 
in  the  new  account’s 
Home  folder. 

Now,  choose  Log  Out 
user  name  from  the 
Apple  menu  and  log 
back  in  as  the  new,  non- 
administrative  user. 

From  now  on,  use  your 
standard  account  except 
when  you  have  a  specific 
reason  not  to. 


Don’t  Share  User  Accounts 

If  more  than  one  per¬ 
son  uses  your  com¬ 
puter,  make  sure  each 
user  has  a  separate  account.  Doing 
so  keeps  mail,  documents,  keychains, 
browser  history,  and  other  personal 
data  safe  from  casual  snooping. 

To  add  an  account  on  your  Mac,  open 
the  Accounts  pane  in  System  Prefer¬ 
ences.  If  the  lock  icon  at  the  bottom  of 
the  pane  is  closed,  click  on  it.  When  the 
Authenticate  dialog  box  appears,  enter 
your  administrator  password.  Then 
click  on  the  plus  (+)  button  right  above 
the  lock,  enter  long  and  short  user 
names  and  a  password  for  the  new 
user,  and  click  on  Create  Account.  Do 
not  select  the  Allow  User  To  Adminis¬ 
ter  This  Computer  option. 

Once  your  accounts  are  set  up,  be 
sure  to  use  them.  Whenever  you  fin¬ 
ish  working  on  your  computer,  choose 
Log  Out  user  name  from  the  Apple 
menu.  The  computer  will  then  display 
the  login  screen,  where  the  next  user 
can  enter  a  user  name  and  password 
to  log  in. 


^  0  o 


Accounts 


LltJCT 

Name: 

jam: 

■  Dan  I 

■  y  -  Admil 

Short  Name: 

, 

I  Other  Accd 

Password: 

A  adm* 

P*'r  Admit 

Verify: 

Password  Hint: 

(Optional) 

Dan  Miller  (non-admin) 


danmillernon-admin 


1  L  Allow  user  to  administer  this  computer 


(_  Cancel  (  Create  Account  J) 
X^clress  Book  tarij'"^  Open' 


Login  Options 


T 


2  Allow  user  to  administer  this  computer 


,  i 

LtiJU 

i £ 


Click  the  lock  to  prevent  further  changes. 


Nonadmin  Accounts  Whenyou  regularly  use  a  nonadministrator 
account,  it’s  harder  for  someone  to  walk  up  and  take  overyour  Mac. 
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Turn  On 
Password 
Prompts 

By 

default, 

OSX 

logs  you  in  when  you 
turn  on  your  com¬ 
puter.  But  forcing 
your  Mac  to  ask  for  a 
password  on  such 
occasions  can  increase 
your  security. 

First,  open  the 
Accounts  pane  in  Sys¬ 
tem  Preferences  and, 
if  necessary,  click  on 
the  lock  icon  at  the 
bottom  of  the  window 
and  authenticate  with 
your  administrator 
password.  Then  click  on  Login  Options 
and  deselect  the  Automatically  Log  In 
As  option. 

Next,  go  to  the  Security  preference 
pane  and  make  sure  Require  Password 
To  Wake  This  Computer  From  Sleep  Or 
Screen  Saver  is  enabled.  In  that  same 
window,  select  all  four  of  the  check 
boxes  at  the  bottom:  Disable  Automatic 
Login  ensures  that  all  users  have  Auto¬ 
matically  Log  In  disabled;  Require  Pass¬ 
word  To  Unlock  Each  Secure  System 
Preference  prevents  changes  to  sys¬ 
temwide  settings  without  an  administra¬ 
tor  password;  Log  Out  After  XX  Minutes 
Of  Inactivity  logs  you  out  (closing  any 
encrypted  disk  images  in  the  process)  if 
you  step  away  for  an  extended  period 
of  time  (I  suggest  entering  a  small  inter¬ 
val,  such  as  10  or  15  minutes);  and  Use 
Secure  Virtual  Memory  encrypts  por¬ 
tions  of  your  RAM  as  they’re  swapped 
out  to  your  hard  disk. 

For  even  greater  security,  consider 
using  Griffin  Technologies’  SecuriKey 
(MM;  macworld.com/2969).  Once  you've 
set  up  the  software  for  this  USB  device, 
you  must  have  the  key  physically  plugged 
into  your  computer,  and  enter  a  pass¬ 
word,  to  access  your  files. 

Encrypt  Sensitive  Files 

If  your  computer  were 
stolen,  the  thief  would 
be  able  to  read  any  of 
your  files.  Requiring  a  password  to  log 
in  wouldn’t  keep  your  data  safe,  because 


Accounts 

j  4  ►  |  [  Show  All  I 

(o.  } 

i  Account 

®an  M'Ner 

Mai  Admin 

C2  Automatically  log  In  as:  J 

i  Other  Accounts 

% 

admin 

Admin 

■Hj  Hump  ,  tart  III 
Standard 

Display  login  window  as: 

®  Ust  of  users 

Q  Name  and  password 

5?  Show  the  Restart.  Sleep,  and  Shut  Down  buttons 

Cj  Show  Input  menu  in  login  window 
_j  Use  VoiceOver  at  login  window 

5?  Show  password  hints 

5?  Enable  fast  user  switching 

§8j||g§§|j 

View  as:  Name  "Tf 

i 

f|  Click  the  lock  to  prevent  further  changes.  ' 

Disable  Automatic  Login  Although  settingyour  Mac  to  log  in  to  your 
account  automatically  is  convenient,  it’s  also  unsafe. 


someone  could  use  an  OS  X  Install  disc 
to  reset  your  password,  or  remove  your 
hard  drive  and  view  the  files  on  another 
computer.  Encrypting  your  most  sensi¬ 
tive  files  is  the  best  solution. 

FileVault,  introduced  in  OS  X  10.3 
(Panther),  can  do  this,  but  encrypting 
all  your  data  in  this  way  can  be  danger 
ous;  even  a  minor  disk  error  could 
leave  you  unable  to  access  any  of  your 
files.  A  better  way  is  to  create  an 
encrypted  disk  image. 

In  Disk  Utility,  create  a  new  disk 
image  (File:  New:  Blank  Disk  Image). 
Then,  under  Encryption,  choose  AES- 
128.  From  the  Format  pop-up  menu, 
choose  Sparse  Disk  Image  and  specify 
a  name  and  location. 

When  the  Authenticate 
dialog  box  appears, 
choose  a  password;  click¬ 
ing  on  the  key  button 
next  to  the  Password 
text  box  will  summon 
Apple’s  Password  Assis¬ 
tant,  which  can  help  you 
generate  a  secure  one. 

(For  full  instructions, 
see  macworld.com/2425; 
if  that  seems  like  too 
much  trouble,  you 
can  also  create  an 
encrypted  disk  image 
with  a  third-party 
product  such  as  PGP 
Desktop  Home  [S99; 
macworld.com/2970].) 


Once  you’ve  created  an  encrypted 
disk  image,  you  can  use  it  to  store 
any  files  containing  private  data.  Just 
remember  that  as  long  as  the  disk 
image  is  mounted,  your  files  are  vulner¬ 
able.  So  be  sure  to  log  out  (or  at  least 
unmount  the  disk  image)  whenever 
you  step  away  from  your  computer. 

Attach  a  Security  Cable 

Every  Mac  has  a  small 
slot  (marked  by  a  lock 
icon)  designed  to 
accommodate  security  cables.  You  can 
wrap  the  cable  around  an  immovable 
object  or  attach  it  to  a  desk  with  a 
mounting  bracket  to  prevent  someone 
from  walking  off  with  your  computer 
(or  opening  its  case — say,  to  remove 
your  hard  drive).  For  laptop  users  in 
particular,  I  strongly  recommend 
securing  your  Mac  anytime  you  take 
it  out  of  its  case  in  a  cafe,  library,  or 
other  public  place. 

Although  security  cables  are  great  for 
when  you’re  out  on  the  town,  they  pro¬ 
vide  little  deterrence  against  theft  when 
your  computer  is  at  home  and  you’re 
away.  So  be  sure  to  keep  your  laptop  out 
of  sight  when  it’s  not  in  use;  locking  it 
in  a  drawer  or  cabinet  not  only  conceals 
it  but  adds  another  barrier  to  theft. 

If  you’re  really  serious,  you  can  buy 
a  laptop  locker  (such  as  those  sold  by 
Datum  Filing;  www.datumfiling.com);  it 
bolts  to  your  desk  or  other  office  furni¬ 
ture  and  offers  a  stronger  lock  than  a 
typical  office  cabinet  does. 
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Encrypted  Disk  Images  Storingyourfiles  in  a  password-protected, 
encrypted  disk  image  means  nobody  can  casually  browse  through  them. 
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(JjEE9  Lock  It  Up! 


ILJ 


I  will  use  good 
passwords. 


I  will  make  life  difficult  for  anyone  trying  to  break  into  my  Mac  or  my  online 
accounts  by  choosing  excellent  passwords  and  protecting  them  properly. 


4 


Choose  Strong  Passwords 

i  Miscreants  wanting 
to  break  into  one  of 
1  your  accounts  would 
start  by  trying  to  guess  your  pass¬ 
word.  They’d  begin  with  words  and 
numbers  that  have  significance  to 
you.  Therefore,  you  should  never  use 
the  following  as  passwords:  your 
name  or  nickname;  the  names  of 
your  spouse,  kids,  or  pets;  your  birth- 
date,  anniversary,  or  spouse’s  or  kids’ 
birthdays;  any  part  of  your  address  or 
telephone  number;  any  word  or 
phrase  associated  with  your  hobbies, 
favorite  sports  teams,  or  book  or 
movie  quotes;  anything  else  that 
someone  who  knows  you  well  might 
be  able  to  guess,  or  that  could  be 
found  in  public  records. 

But  even  a  seemingly  random  pass¬ 
word  is  not  necessarily  secure.  For 
more  advice  on  choosing  better  pass¬ 
words,  see  “Fix  Password  Glitches”  at 
macworid.com/3063. 

However  you  choose  your  pass¬ 
words,  be  sure  to  use  different  ones 
for  each  account.  If  you  use  one  pass¬ 
word  for  everything,  all  your  data  can 
be  compromised  if  someone  guesses 
it.  Again,  see  “Fix  Password  Glitches”  at 
macworid.com/3063  for  more  details. 
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Change  Keychain  Password 
Enter  a  new  password  for  keychain  ‘login’'. 


Current  Password 


New  Password 


GE*l>  €5*^ 


yk  Dan  U AkrS  iMar  CS 
Dan  Mdterv  Mar  CS 

■■HnnuMf a 


AppteSftarc  password 


Keychain  Access  Unless  you  change  your  default  keychain  passwords 
stranger  could  have  access  to  all  your  passwords. 


Change  Your  Keychain 
Password 

HPjfflPl  OS  X  stores  passwords 
l^rJ  for  things  like  AirPort 
Ekasil  base  stations  and  file 
servers  in  a  special  encrypted  keychain 
file;  Safari  also  uses  this  file  for  storing 
user  names  and  passwords. 

The  keychain  presents  several  prob¬ 
lems,  however:  by  default  it  uses  the 
same  password  as  your  user  account; 
also,  when  you  log  in,  you  automatically 
unlock  your  keychain;  and  worse,  when 
you  turn  on  your  Mac,  your  keychain 
automatically  unlocks  by  default  (unless 
you  manually  change  some  settings). 

The  best  solution  is  to  change  your 

keychain  password. 
To  do  this,  open 
Keychain  Access 
(in  /Applications/ 
Utilities/).  If  the 
button  in  the  bot¬ 
tom  left  corner  of 
the  window  says 
Show  Keychains, 
click  on  it.  In  the 
Keychains  list  in 
the  top  left  comer, 
select  your  default 
keychain,  which 
appears  in  boldface 
(it’s  usually  called 


n  2/20/M  1  49  rn 
1/21/M  10  SI  AM 


“login,”  but  it  may  have  another  name, 
such  as  your  short  user  name).  Then 
choose  Edit:  Change  Password  For  Key- 
chain  keychain  name,  enter  your  current 
password,  type  in  and  confirm  a  new 
password,  and  click  on  OK.  Thereafter, 
the  first  time  OS  X  needs  to  access  your 
keychain  after  you  log  in,  it  will  prompt 
you  to  enter  your  new  keychain  pass¬ 
word  to  unlock  it. 

Keep  Your  Passwords  Safe 

Your  passwords,  and 
especially  your  keychain 
password  (since  it  pro¬ 
tects  other  passwords),  are  valuable 
pieces  of  information.  If  you  write 
them  down  on  a  sticky  note  attached  to 
your  monitor,  it  doesn’t  matter  how 
long  or  complex  they  are — they’re  no 
longer  secure.  For  maximum  security, 
memorize  your  login  password  and 
your  keychain  password  (plus  the  pass¬ 
word  to  your  third-party  password 
vault,  if  you  use  one).  As  long  as  you 
have  those  two  or  three  passwords 
committed  to  memory,  you  can  let 
your  computer  remember  all  your  oth¬ 
ers  for  you. 

In  some  cases,  however,  you  actually 
decrease  security  by  keeping  your  pass¬ 
words  only  in  your  head.  For  one  thing, 
you  could  forget  them,  especially  if  you 
don’t  use  them  every  day.  For  another, 
an  emergency  could  arise  in  which 
someone  else  legitimately  needs  to 
know  them.  If  you  were  incapacitated, 
for  example,  your  spouse  might  need 
access  to  your  medical  records,  or  your 
business  partner  might  need  to  get  at 
your  company’s  financial  data.  To  pre¬ 
pare  for  such  eventualities,  make  sure 
an  appropriate  other  person  knows 
your  login  and  keychain  passwords.  If 
this  means  writing  them  down,  be  sure 
to  put  them  in  a  mutually  agreed  upon 
place  where  they’re  unlikely  to  be 
found  accidentally. 
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Welcome  to  your  peace  of  mind. 


Get  organized. 
Stay  organized. 

Relax. 


OmniFocus  is  a  personal  productivity  application  that  helps  you  capture  your  thoughts, 
turn  ideas  into  actions,  and  free  your  mind  to  focus  on  what's  really  important. 

•■*1 

Coming  soon  from  The  Omni  Group.  Learn  more  at  www.omnigroup.com/omnifocus 


Lock  It  Up! 


I  will  be  careful  when  I’m  * 
using  a  wireless  network. 

Wireless  networks  are  easily  hacked,  and  public  networks  are  the  least  secure. 

I  won’t  take  any  chances;  I’ll  always  encrypt  my  wireless  connection. 


9  «•  «»  •«  (Charged)  Fri  12:57  26  PM  toe  KisselTlM  Q 
Hotspot  Shield  1  Disconnect 

i!tp://l27.0.0.1:69S/conft9/  Show  Control  Panel 
. Quit 


Anchor  Free 

State: 

VPN  IP  Address: 


Protection  via  VPN  With  AnchorFree’s  Hotspot  Shield  software 
installed, you  can  connect  to  a  free  VPN  anywhere  through  this  sys¬ 
temwide  menu;  a  Control  Panel  (shown  here  in  Safari)  indicates 
your  VPN  connection  status  and  current  (private)  IP  address. 


Set  Up  WPA  Encryption 

Assuming  that  you  own 
the  wireless  base  station 
you’re  using,  configure 
it  to  use  WPA  or  WPA2  encryption  (see 
macworld.com/2971).  You’ll  have  to 
choose  a  password  and  enter  that  pass¬ 
word  on  each  computer  that  connects 
to  the  network;  be  sure  to  follow  my 
advice  on  passwords  when  you  do  so 
(see  “I  Will  Use  Good  Passwords”). 
Remember  that  you  can  use  the  key- 
chain  on  each  computer  to  remember 
those  passwords  so  that  you  have  to 
enter  them  only  once. 

All  recent  Macs  and  AirPort  base 
stations  support  WPA,  which  is  rea¬ 
sonably  secure.  The  first-generation 
AirPort  base  stations,  however,  support 
only  the  older  WEP  standard,  which 
is  easy  to  break.  Some  third-party  wire¬ 
less  access  points  also  lack  WPA 
support.  If  your  base  station  doesn’t 
support  WPA  (or  WPA2),  consider 
upgrading  to  one  that  does.  If  that’s 
not  feasible,  consider  using  a  VPN 
(see  “Use  a  VPN  in  Public  Places”). 

You  could  skip  this  step  if  you  live  far 
from  any  potential  eavesdroppers.  But 


even  then,  it  doesn’t  hurt 
to  set  up  WPA  encryp¬ 
tion — it’s  a  one-time 
change  that  could  keep 
you  safer  later  on. 

Use  a  VPN  in  Public 
Places 

If  you’re 
not  con¬ 
necting  to 

your  own  base  station — 
but  instead  are  using  a 
public  access  point, 
whether  paid  or  free — 
your  wireless  security  is  at 
risk.  Public  hotspots  rarely 
use  WPA  encryption,  and 
even  the  few  that  do  aren’t 
necessarily  secure.  That’s  because 
WPA  protects  the  data  only  between 
your  computer  and  the  base  station; 
you  have  no  way  of  knowing  what's 
happening  between  the  wireless  base 
station  and  the  Internet.  So  the  safest 
tactic  is  to  use  a  VPN,  or  virtual  private 
network,  which  encrypts  all  the  data 
sent  between  your  computer  and  the 
Internet.  It’s  the  most  reliable  way  to 
keep  anyone  from 
watching  your  data 
when  you’re  con¬ 
necting  wirelessly 
on  the  road. 

Numerous  ven¬ 
dors  offer  Mac- 
compatible  VPN 
services,  such  as 
WiTopia  (S40; 
www.witopia.net) 
and  PublicVPN 
($60;  www.public 
vpn.com);  at  least 
one — AnchorFree’s 
Hotspot  Shield  (www 
.anchorfree.com/ 
hotspot-shield) — is 
free.  After  down¬ 


loading  and  installing  the  software, 
you  simply  choose  Connect  from  the 
Hotspot  Shield  menu  and  wait  a  few 
seconds  for  a  connection  message  to 
appear  in  Safari.  Thereafter,  all  your 
wireless  traffic  will  be  encrypted. 

Security 

Standards 

Don’t  get  us  wrong:  when  we  say  that 
safe  computing  is  a  matter  of  chang¬ 
ing  some  of  your  personal  computing 
habits,  we’re  not  sayingyou  should 
ignore  other  security  precautions; 
we’re  just  sayingthose  precautions 
may  not  be  enough  on  their  own. 
Here,  just  to  remind  you,  are  the 
five  things  all  Mac  users  should  be 
doing  to  keep  their  systems  safe 
(see  macworld.com/2971  for  more 
security  stepsyou  can  take): 

1.  Use  antivirus  software. 

2.  Install  Apple’s  security  updates. 

3.  Turnonthe  MacOSXfirewall. 

4.  Turn  on  encryption  in  iChat. 

5.  Backupyourfiles. 
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Wireless  Mode:  Create  a  wireless  network 


Network  Name:  Example 
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Wireless  Protection  Using  Apple’s  AirPort  Utility  (shown  here)or  Air¬ 
Port  Admin  Utility,  choose  one  of  the  WPA  or  WPA2  options  in  the  Wire¬ 
less  Security  section,  rather  than  the  older  and  much  less  secure  WEP. 
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And  wherever  I  go,  my  music,  my 
family  photos  and  my  earnings 
reports  go  with  me.  Some  might 
say  I  have  my  whole  world  in  the 
palm  of  my  hand. 


Maxtor  OneTouch"III  Mini  Edition 


Introducing  up  to  160GB  of  portable  storage  and  automated  backup  that  lets 
you  take  your  digital  life  on  the  road,  sync  data  between  two  or  more  computers 
and  keep  your  files  secure  with  Maxtor  DriveLock "  and  Encryption. 


That’s  a  lot  of  Good  Thinking  in  a  mini  package 
Learn  more  at  www.MaxtorSolutions.com 
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cautiously  online. 
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I  can’t  always  know  when  I  can  trust  a  Web  site  to  guard  my  private  data. 

L _ A 

So  I  will  take  steps  to  keep  personal  information  personal.  A 1 

k _ _ _ _ _ -1 

Secure  Your  Browser 

Most  Web  browsers  have 
pyjf  handy  autofiU  features 
that  enable  you  to  enter 
passwords,  addresses,  credit  card 
numbers,  and  other  data  in  forms 
with  just  a  couple  of  clicks  or  key¬ 
strokes.  Autofill  isn’t  dangerous  in 
and  of  itself,  but  it  can  lead  to  prob¬ 
lems.  For  example,  someone  with 
access  to  your  computer  could  poten¬ 
tially  log  in  to  your  bank  account,  make 
purchases  in  your  name,  or  discover 
where  you  live.  The  same  would  be  true  if 
your  computer  were  stolen. 

If  you  follow  the  other  practices  in  this 
manifesto — always  log  out  before  leaving 
your  computer,  use  a  keychain  password 
that’s  different  from  your  login  pass¬ 
word,  attach  a  security  cable,  and  so 
on — your  risks  from  using  autofill  are 
minimal.  The  very  safest  practice,  espe¬ 
cially  if  you’re  unable  to  secure  your  Mac 
in  all  the  other  ways  discussed  here,  is  to 
disable  autofill  and  delete  all  the  informa¬ 
tion  that  your  browser  has  already  stored. 

To  do  this  in  Safari,  choose  Safari: 
Preferences,  click  on  AutoFill,  and  dese¬ 
lect  User  Names  And  Passwords  and 
Other  Forms.  Then  click  on  the  Edit  but- 
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Secure  Web  Sites  To  be  sure  a  Web  site  is  safe,  check  for  https:  in  the 
address  bar  and  a  lock  icon  in  the  corner  (exact  location  varies  by  browser). 


ton  next  to  each  of  these  options,  and,  in 
the  sheet  that  appears,  click  on  Remove 
All  and  then  on  Done.  In  Firefox,  choose 
Firefox:  Preferences,  click  on  Security, 
and  deselect  Remember  Passwords  For 
Sites.  Then  go  to  /Users /your  user  name/ 
library /Application  Support/Firefox/ 
Profiles/your  profile  and  delete  the 
formhistory.dat  file. 

Change  Insecure  Passwords 

BPH^l  Most  Web  sites  that  col- 
Pppyi  lect  personal  information 
wmsmm  ask  you  to  register  with  a 
user  name  and  pass¬ 
word.  If  you  chose 
an  obvious  or  easy- 
to-crack  password 
when  you  originally 
signed  up  for  a  site, 
change  it  to  some¬ 
thing  more  secure 
the  next  time  you  log 
in.  Passwords  that 
protect  private  data, 
especially  financial 
data,  should  be  at 
least  ten  characters 
long  and  should 
include  uppercase 
letters,  lowercase  let¬ 
ters,  and  numbers. 
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Check  Web  Sites’  Security 

Before  you  enter  credit 
card  numbers  or  any 
other  highly  confidential 
information  on  a  Web  page,  make  sure 
the  site  uses  SSL  encryption.  You 
should  look  for  two  signs:  a  lock  icon 
in  your  browser  (in  the  upper  right 
comer  in  Safari;  in  the  lower  right 
comer  in  Firefox),  and  a  URL  begin¬ 
ning  with  https:  instead  of  http.  SSL 
protects  your  information  against  inter¬ 
ception  while  it  travels  between  your 
computer  and  the  Web  server. 

Once  your  data  is  on  the  server,  how¬ 
ever,  you  must  trust  the  server’s  owner 
to  keep  it  private.  So  you  should  also 
check  a  site’s  privacy  policy  before  enter¬ 
ing  any  private  data.  Virtually  every 
commercial  site  has  one;  you  may  find 
it  linked  from  an  About  or  FAQ  page. 
Privacy  policies  are  rather  dry  reading, 
but  they’re  worth  looking  at,  because 
they  spell  out  what  personal  data  the 
site  collects;  whether,  and  under  what 
circumstances,  the  company  can  share 
that  information;  and  what  steps  it  takes 
to  keep  your  data  private.  If  a  site  has  no 
privacy  policy,  or  if  the  policy’s  terms 
aren’t  satisfactory,  avoid  entering  your 
personal  data. 

Nevertheless,  I  can’t  stress  this 
strongly  enough:  No  security  policy  can 
ultimately  protect  your  data.  However 
well  intentioned  a  company  might  be, 
the  possibility  of  a  security  breach 
always  exists.  A  software  malfunction,  a 
disgruntled  employee,  or  a  corporate 
spy  could  potentially  expose  your  pri¬ 
vate  information. 

That’s  why  you  should  think  twice 
before  storing  your  credit  card  number 
on  Web  sites.  Many  shopping  sites  let 
you  do  this  as  a  convenience  feature,  to 
make  checking  out  easier  next  time. 

But  storing  your  number  also  increases 
the  number  of  ways  in  which  it  could 
be  compromised.  If  you  see  a  check  box 
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Privacy  Policies  A  Web  site’s  privacy  policy  may  not  be  scintillating 
reading— but  it’s  the  only  way  to  know  how  the  site  will  handleyour 
personal  information. 


asking  whether  you’d  like  to  store  your 
credit  card  number,  leave  it  deselected. 
And  if  you’ve  already  stored  your  credit 
card  number  on  a  site,  log  in,  go  to  the 
portion  of  the  site  where  your  billing 
preferences  are  listed,  and  delete  that 
credit  card  entry. 

You  should  also  keep  an  eye  on  your 
credit  card  statements.  Check  every 
statement  carefully  to  make  sure  you 
recognize  each  transaction.  If  you  see  a 
suspicious  charge,  call  your  bank 
immediately.  Banks  generally  don’t 
hold  you  liable  for  amounts  charged  to 
your  account  fraudulently  as  long  as 
you  report  the  problem  promptly. 

Finally,  give  out  as  little  information  as 
possible.  If  a  site  asks  you  to  join  a  mail¬ 
ing  list,  say  no.  If  it  asks  you  for  demo¬ 
graphic  information,  don’t  give  any.  Pro¬ 
vide  only  the  information  needed  to  com¬ 
plete  your  transaction. 

Network  Carefully 

I  An  increasing  number 
of  Web  sites  exist  to  help 
'  people  make  friends 
online  and  expand  their  networks  of 
contacts.  Some  of  these,  like  Linkedln, 
are  oriented  toward  business  network¬ 
ing  and  job-hunting;  others,  like  Face- 
book  and  MySpace.com,  are  intended 
more  for  socializing  and  dating.  Although 
membership  details  vary  from  one  site 
to  the  next,  typically  you  begin  by  enter¬ 
ing  a  profile  of  yourself — including 
facts  such  as  your  employment  back¬ 
ground,  and  hobbies  to  help  other  users 
find  you  based  on  common  interests. 


Some  social  network¬ 
ing  sites  also  provide 
a  blog  for  you  to  share 
information  about 
yourself. 

Often  you  can 
restrict  access  to  your 
profile  so  that  only 
people  you  designate 
can  see  certain  details. 
Some  social  network¬ 
ing  sites  operate  on 
the  friend-of-a-friend 
(FOAF)  model,  so  that 
your  contacts  can  put 
you  in  touch  with 
their  contacts  and  so 
on,  expanding  your 
network;  people  more 


distantly  connected  to  you  may  have  less 
access  to  your  profile  details. 

Unfortunately,  sometimes  profile 
restrictions  don’t  work  as  you’d  expect. 
Mishaps  such  as  software  bugs  can  lead 
to  personal  information  getting  into  the 
wrong  hands.  And  social  networks 
make  it  easy — sometimes  too  easy — for 
people  who  aren’t  truly  trusted  friends 
to  worm  their  way  into  your  circle  of 
contacts,  where  they  can  potentially  see 
more  information  than  they  should. 

When  using  social  networking  sites, 
assume  that  any  information  you  enter 
about  yourself  is  effectively  public. 

Before  you  post  your  home  address,  a 
story  about  getting  into  a  drunken  brawl, 
or  a  scathing  rant  about  your  ex,  ask 
yourself  a  couple  of  questions:  What 
would  your  current  or  future  employer 
think?  Or  your  mother,  spouse,  or  kids? 
The  safest  choice  is  not  to  post  anything 
you  wouldn’t  be  comfortable  writing  on 
a  conventional,  public  blog. 

Never  post  your  home  address  online. 
If  a  friend  needs  to  know  it,  you  can 
send  an  e-mail  message.  For  anyone 
else,  knowing  your  city  or  neighborhood 
is  more  than  adequate.  Likewise,  don’t 
post  details  about  exactly  where  you’re 
going  or  when. 

A  lot  of  shady  characters  on  the 
Internet  may  pretend  to  be  friendly  and 
work  to  gain  your  trust  for  nefarious 
reasons.  Be  wary  when  someone  seems 
to  make  a  special  effort  to  win  your  con¬ 
fidence,  and  don’t  hesitate  to  break  off 
contact  with  someone  if  you  become 
uncomfortable  or  suspicious. 


Threat 

Assessment 

The  degree  of  caution  you  should 
exercise  when  usingyour  Mac 
depends  on  where  you  are.  Here  are 
some  rough  guidelines  of  the  risks 
attendant  to  three  common  com¬ 
puting  environments. 

All  things  being  equal, 
home  is  the  safest  place 
foryour  computer.  You  have  the  most 
control  over  who  can  accessyour 
computer,  and  most  of  them  are  fam¬ 
ily  members  and  trusted  friends. 

Of  course,  someone  could  break 
into  your  house, andyou  neverknow 
whatyourkids’friendsareupto.  If 
you  live  close  to  neighbors,  some¬ 
one  could  intercept  your  Wi-Fi  sig¬ 
nal.  Forthese  reasons, you  should 
follow  our  advice  in  “Security  Stan¬ 
dards,”  make  sure  you’re  using  effec¬ 
tive  passwords,  maintain  good 
account  discipline,  and  be  cautious 
online  and  withe-mail. 


Home 


Office 

If  you  work  in  a  typical 
office, your  coworkers 
likely  have  physical  access  to  your  Mac, 
even  when  you’re  not  at  your  desk. 

On  the  other  hand, your  place  of 
business  may  be  more  secure  than 
your  home,  with  both  physical  and 
electronic  measures  in  place.  In  addi¬ 
tion  to  taking  the  same  precautions 
you  would  at  home,  be  particularly 
careful  about  your  passwords. 


On  the  Road 


THREAT  LEVEL 


3  4 


When  you’re  traveling 
with  a  laptop, you  face 
numerous  risks.  Someone  could  grab 
your  computer  case  off  your  shoulder 
as  you  walk  down  the  street,  or  swipe  it 
from  a  cafe  table  when  you  go  up  to 
the  counter  for  a  refill.  Someone  could 
even  watch  overyour  shoulder  as  you 
type  in  your  password. 

In  short,  laptop  users  should  take 
every  security  measure  possible.  For 
extra  protection,  carry  your  computer 
in  a  case  that  doesn’t  look  like  a  typical 
computer  case,  to  make  it  a  less  obvi¬ 
ous  target  for  theft. 
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Beware  Phishing  Attempts 

By  now  you  may  already 
have  received  hundreds 
of  fake  messages  that 
appear  to  have  come  from  a  bank, 
PayPal,  eBay,  or  another  site  that 
stores  and  processes  financial  infor¬ 
mation.  These  messages  often  warn 
you  of  dire  consequences  unless  you 
click  on  a  link  to  “confirm”  or  “ver¬ 
ify”  your  account.  If  you  do,  you’re 
taken  to  a  Web  site  that  mimics  the  real 
thing  but  whose  only  purpose  is  to  col¬ 
lect  your  login  information.  E-mail 
messages  that  attempt  to  get  you  to 
reveal  a  password  or  other  personal 
data  are  referred  to  as  phishing  attacks. 

Some  antispam  software,  such  as 
Michael  Tsai’s  SpamSieve  (Ifftf; 

$30;  macworld.com/2671),  can  identify 
most  phishing  attempts.  But  phishers 
are  getting  more  sophisticated  and 
subtle  in  their  approaches,  so  you 
may  still  encounter  some  messages 
whose  authenticity  is  uncertain. 

For  additional  tips  on  figuring  out 
whether  a  message  is  authentic,  see 
macworld.com/1287. 


Be  Smart  about  Using 
Web  Mail 

Most  e-mail  providers 
offer  a  way  for  you  to 
read  your  e-mail  in  a 
Web  browser.  This  makes  it  convenient 
to  access  your  messages  when  you’re 
away  from  your  main  computer.  How¬ 
ever,  when  you’re  using  a  public  com¬ 
puter  (or  someone  else’s  computer)  to 
read  your  e-mail,  you  have  no  way  of 
knowing  what  security  measures  are  in 


place,  and  you  run  the  risk  that  some¬ 
one  else  may  be  able  to  access  your 
e-mail — even  after  you’ve  left. 

When  using  Web  mail  in  a  public 
place,  make  sure  your  session  is  secure. 
Look  for  the  lock  icon  in  your  browser 
window;  if  it’s  not  there,  don’t  type 
your  user  name  or  password. 

You  should  also  make  sure  that  no 
one  is  watching  when  you’re  entering 
your  password;  consider  covering  the 
keyboard.  If  the  browser  offers  to 
remember  your  password,  say  no. 

Also,  if  someone  has  sent  you  a  doc¬ 
ument  as  an  attachment  and  you  want 
to  make  sure  no  one  else  will  be  able  to 
see  it,  don’t  even  download  it  in  the  first 
place.  Although  you  can  (and  should) 
erase  any  downloaded  files,  recovering 
deleted  files  is  often  quite  easy;  some¬ 
one  with  the  right  software  could  later 
look  at  a  document  you  thought  you 
had  erased. 

When  you’re  finished  browsing,  be 
sure  to  erase  the  browsing  history  and 
cookies  of  sites  you’ve  visited.  If  you 
don’t  know  how,  check  your  browser’s 
Help  menu.  After  covering  your  tracks, 


Walking  the  Walk 


It’s  one  thingto  recommend  safe  comput¬ 
ing  habits.  It’s  entirely  anotherto  implement 
those  recommendations.  We  asked  Senior 
Editor  Rob  Griffiths  to  spend  a  couple  of 
days  implementing  as  many  of  the  sugges¬ 
tions  outlined  in  this  article  as  he  could. 

Physical  Security 

The  toughest  recommendation  for  many  of 
us  to  follow  is  to  not  use  an  admin  account 
every  day. 

The  first  problem  I  ran  into  when  I  tried  to 
implement  it  was  that  my  administrator 
account  owned  some  folders  on  the  nonad¬ 
ministrator  account  because  I  didn’t  set  up  a 


nonadmin  account  on  my  Mac  from  day  one. 
Switchingthe  folders  overto  my  new  non¬ 
admin  account  took  a  fair  bit  of  time. 

As  a  nonadmin  user,  I  quickly  grew  accus¬ 
tomed  to  entering  my  password  in  the 
Authentication  dialog  box.  It  showed  up 
whenever  I  tried  to  install  an  application,  use 
Disk  Utility  to  repair  permissions,  or  work 
with  certain  System  Preferences  panes. 

The  other  big  hassle  with  using  nonad¬ 
ministrator  accounts  is  Terminal.  I’m  used 
to  typing  sudo  at  the  command  line  before 
runninga  command  with  root  privileges — 
for  example,  to  copy  anything  out  of  a 
system-owned  directory.  Nonadmin  users 


can’t  use  sudo.  I  had  to  use  the  login 
command  to  log  in  to  my  admin  account, 
run  sudo, and  then  logout  ofthe  admin 
account  when  I  was  done. 

Not  sharing  user  accounts  isn’t  a  prob¬ 
lem  for  me.  Every  user  on  every  Mac  in  my 
house  already  has  his  or  her  own  account. 

Enabling  password  prompts  is  similarly 
simple  enough— I’m  surprised  that  Apple 
still  ships  systems  with  automatic  login 
enabled— but  they  can  be  a  pain.  I  walked 
away  from  my  main  Mac  for  20  minutes  and 
came  back  to  find  myself  logged  out.  Time 
to  enter  a  password.  Similarly,  I  quickly  grew 
annoyed  by  having  to  unlock  System  Pref- 
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quit  the  Web  browser  and,  if  possible, 
restart  the  computer. 


Use  SSL 


Just  as  a  Web  site  can 
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Encrypt  Sensitive  Messages 

Even  if  your  e-mail 
client  uses  SSL,  the 
messages  you  send  are 
encrypted  only  until  they  reach  your 
use  SSL  to  encrypt  infor-  outgoing  mail  server.  Then  they’re 
mation  you  type  into  transmitted  in  plain  text  over  the  Inter¬ 

forms,  your  e-mail  program  can 
use  SSL  to  encrypt  e-mail  sent 
between  your  computer  and 
your  mail  server.  Using  SSL  pro¬ 
tects  not  only  your  e-mail  mes¬ 
sages,  but  also  the  password  you 
use  to  check  your  e-mail,  against 
interception  during  transit. 

Using  it  is  crucial  if  you’re  on  an 
unencrypted  wireless  network; 
but  even  on  a  wired  network, 

SSL  is  a  smart  choice. 

Most  ISPs  and  e-mail  pro¬ 
viders,  including  .Mac,  offer  SSL 
(though  interestingly — and  trou- 
blingly — .Mac  does  not  offer  SSL 
for  Web  mail).  Check  with  your 
provider  to  make  sure  it’s  avail¬ 
able;  if  not,  consider  a  new  e-mail 
provider  such  as  FastMail  (www 
.fastmail.fm),  which  offers  accounts 
ranging  from  free  to  $40  per 
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Check  with  your  system  administrator  before  changing  any  of 
the  advanced  options  below. 
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SSL  Mail  To  keep  your  e-mail  at  least  partially  safe  from  prying 
eyes,  enable  SSL  in  Mail. 


year.  Then  turn  on  SSL  in  your  e-mail 
client.  In  Mail,  choose  Mail:  Preferences, 
click  on  Accounts,  and  select  your 
account.  To  turn  on  SSL  for  incoming 
mail,  click  on  Advanced  and  select  Use 
SSL.  To  turn  on  SSL  for  outgoing  mail, 
click  on  Account  Information,  click  on 
Server  Settings,  select  Use  Secure  Sock¬ 
ets  Layer  (SSL),  and  dick  on  OK. 


net  (which  can  include  hops  through 
numerous  other  servers),  to  the  recipi¬ 
ent’s  e-mail  server,  and  finally  to  the 
recipient’s  computer.  That  means  your 
ISP,  the  recipient’s  ISP,  or  anyone  in 
between  could  conceivably  access  the 
contents  of  your  message. 

Most  of  the  time,  you  needn’t  worry 
about  this;  it’s  analogous  to  the  fact  that 


someone  could  walk  up  to  your  mailbox, 
pull  out  a  letter,  open  it,  and  read  it.  It 
can,  and  does,  happen  occasionally,  but 
most  of  us  still  safely  send  and  receive 
mail — paper  and  electronic — contain¬ 
ing  moderately  sensitive  information 
without  difficulty. 

But  on  the  occasion  when  you 
can’t  take  any  chances — when 
you  must  be  absolutely  certain 
that  only  you  and  the  intended 
recipient  can  read  the  mes¬ 
sage — you  must  use  encrypted 
e-mail.  Doing  so  requires  that 
both  the  sender  and  the  recipi¬ 
ent  use  the  same  type  of  encryp¬ 
tion  system. 

Apple’s  Mail  can  encrypt 
messages,  though  the  proce¬ 
dure  to  set  up  encryption  is  a 
bit  involved  (see  macworld.com/ 
2972  for  details).  It’s  easiest  if 
the  recipient  also  uses  Mail, 
but  some  other  e-mail  programs 
can  also  decrypt  messages 
encrypted  in  Mail.  Another 
alternative:  you  and  your  recipi¬ 
ent  could  both  use  PGP  Desk¬ 
top  Home,  which  supports  a 
wide  variety  of  e-mail  clients  on  both 
Mac  and  Windows  platforms.  The 
open-source  alternative  Mac  GNU  Pri¬ 
vacy  Guard  (macgpg.sourceforge.net) 
is  also  compatible  with  PGP.  Q 


Joe  Kissell  is  the  senior  editor  of  TidBits  and  the 
author  of  Take  Control  of  Passwords  in  Mac  OSX 
(Take  Control  Books,  2006). 


erences  panes  with  a  password  every  time  I 
wanted  to  change  something. 

I’ve  been  using  encrypted  disk  images  for 
some  time  now,  and  they  aren’t  hard  to  live 
with.  Sure, you  must  mount  the  disk  image, 
which  requires  a  password,  before  you  can 
use  the  files  on  it.  But  it’s  worth  it. 

As  far  as  physical  security  goes,  I  figure 
that  if  someone  really  wanted  my  Mac 
Pro,  they  could  easily  break  my  desk  to 
free  a  cable. 

Passwords 

I’d  never  bothered  to  secure  my  keychain. 
Having  done  so  now,  I  feel  much  better. 


To  memorize  strong  passwords,  I  use 
the  initials  of  the  words  in  sentences.  For 
example,  “Mary’s  brother  Tom  has  a  4- 
year-old  golden  retriever  that  weighs  60 
pounds”  would  yield  the  strong  password 
“MbTha4yogrtw6op.” That  password 
would  be  nearly  impossible  to  guess,  but 
the  sentence  is  easy  enough  to  remember. 

Online 

I  tried  running  my  browser  without  any 
stored  passwords  for  a  day  or  so— but  that’s 
as  much  as  I  could  handle.  I  log  in  to  so  many 
sites  from  so  many  machines  that  I  really  felt 
the  impact  of  not  having  stored  user  names 


or  passwords.  So  I  went  back  to  storing 
passwords  in  my  now-secured  keychain. 

E-mail 

Amazingly,  I  already  do  pretty  much  every¬ 
thing  Joe  suggests:  I  receive  all  my  e-mail  in 
plain  text,  I  never  use  Web  mail  except  as 
an  absolute  last  resort,  and  my  key  e-mail 
accounts  have  SSL  encryption.  The  only 
thing  I  don’t  do  is  send  encrypted  mes¬ 
sages.  I  probably  send  one  or  two  a  month 
that  should  be  encrypted,  but  I’ve  never 
done  it.  I  might  feel  differently  if  my  job 
involved  sending  confidential  financial  data 
via  e-mail.— rob  Griffiths 
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lay  down  $79.  Do  all  the  newfeatures  add  up  to  a  worthwhile  upgrade? 
Our  reviewers  go  deep  inside  each  program  to  find  out. 
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Photo  Editor  Offers  Better 
Organization  and  Editing  Tools 


BY  RICK  LEPAGE 


In  the  five  years  since  iPhoto  was 
first  released,  we’ve  seen  the  rise  of 
the  inexpensive  digital  SLR,  the 
emergence  of  the  Raw  file  format,  and 
the  release  of  such  high-end  photo¬ 
management  and  -editing  applications 
as  Adobe’s  Photoshop  Lightroom  ($ $ff ; 
macworld.com/2589)  and  Apple’s  own 
Aperture  macworld.com/2560). 

Through  all  of  these  developments, 
iPhoto’s  key  selling  point  has  been  its 

iPhoto  *08 

♦m 

PROS:  Easy-to-use  photo 
organizer  with  flexible 
events;  improved  editing 
tools;  nondestructive  editing;  Web  Gallery  fea¬ 
ture  creates  slick  online  portfolios;  improved 
home  printing; flexible  search  functions. 

CONS:  Web  Gallery  feature  requires  .Mac 
account. 

OS  X  COMPATIBILITY:  10  4  (Tiger) 
PROCESSOR  COMPATIBILITY:  Universal 

PRICE:  $79  (as  part  of  iLife  ’08  suite); 
bundled  free  with  new  Macs 

COMPANY:  Apple.www.apple.com 
FULL  REVIEW:  macworld.com/306l 


ease  of  use,  especially  for  amateur  pho¬ 
tographers.  For  such  users,  the  new 
iPhoto  ’08  should  not  disappoint:  Apple 
has  kept  it  simple,  while  enhancing  it 
enough  to  keep  it  current  with  more- 
advanced  products. 

Organizing  Your  Library 

In  iPhoto  ’08,  Apple  has  replaced  the 
film-roll  metaphor — in  which  each 
batch  of  imported  pictures  is  stored  as  a 
“roll” — with  Events,  which  organizes  pic¬ 
tures  based  on  when  they  were  taken. 

The  idea  is  to  immediately  segment 
pictures  into  weekly,  daily,  or  even  hourly 
chunks,  depending  on  what  works  best 
for  you.  The  default  time-split  for  events 
is  one  day,  because  that  corresponds  to 
the  way  most  people  take  pictures. 

If  you  don’t  like  the  way  iPhoto  splits 
a  group  of  images,  you  can  move  pic¬ 
tures  in  and  out  of  events  with  ease  and 
merge  multiple  events  into  one.  If  you 
don’t  like  the  way  events  work  at  all, 
you  can  simply  turn  the  feature  off; 
iPhoto  ’08  will  then  create  a  single 
event  for  each  import  session. 

Each  event  is  represented  by  a  thumb¬ 
nail  image  in  iPhoto’s  viewing  area. 


Events  Replacing  Rolls  as  iPhoto’s  pri¬ 
mary  organizational  metaphor,  Events 
sorts  photos  based  on  when  you  take 
them,  not  whenyou  download  them. 

When  you  slowly  move  the  cursor  back 
and  forth  over  the  thumbnail,  iPhoto 
“skims”  the  event,  displaying  the  pictures 
inside  it — a  very  cool  feature.  Double¬ 
clicking  on  an  event  displays  a  gridlike 
view  of  your  photos,  and  double-clicking 
on  a  photo  will  either  open  it  for  editing 
or  display  it  at  a  larger  size,  depending 
upon  your  preference. 

Events  aren’t  the  only  new  organiza¬ 
tion  tool  in  iPhoto.  The  interface  for 
editing  and  applying  keywords  is  much 
improved,  and  includes  the  capability  to 
create  keyboard  shortcuts  for  frequently 
used  keywords.  In  addition  to  rating 
photos,  you  can  also  flag  them  (as  you 
would  an  e-mail  message)  for  easier 
tracking.  You  can  also  quickly  hide  and 
unhide  photos,  to  reduce  visual  clut¬ 
ter — another  very  cool  feature. 

The  new  quick  Search  field  lets 
you  search  for  photos  based  on  title, 
description,  date,  keyword,  or  rat¬ 
ing;  between  this  feature  and  Smart 
Albums,  you  can  perform  almost  any 
level  of  image  filtering. 

Editing  Your  Photos 

While  there  are  no  huge  enhancements 
to  iPhoto’s  editing  capabilities,  there 
are  enough  small  ones  to  make  it  a  bet¬ 
ter  photo  editor  than  it  was  before. 

The  Adjust  palette’s  design  has  been 
updated,  with  the  histogram  now  located 
at  the  top  of  the  window.  The  Levels 
adjustment  finally  has  a  midpoint  slider 
for  adjusting  the  midtones  in  your  pho¬ 
tos,  and  new  Highlights  and  Shadows 
sliders  help  restore  detail  from  over-  or 
underexposed  images.  You  can  also  copy 
all  of  the  adjustments  you’ve  made  from 
one  photo  and  apply  them  to  other  pho¬ 
tos — good  for  fixing  a  group  of  images 
shot  with  similar  settings. 

Apple  has  also  updated  the  Retouch 
tool  with  a  variable  size  brush  and  new 
algorithms,  making  it  much  more  use¬ 
ful  than  before:  unlike  with  the  previ¬ 
ous  version  of  the  tool,  I  was  actually 
able  to  easily  remove  camera  dust  and 
other  spots  from  photos  without  having 
to  jump  through  too  many  hoops. 

Like  Aperture,  iPhoto  ’08  can  now  do 
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Print  Layouts  iPhoto  ’08  offers  several  new  printing  options,  including 
customizable,  multiphoto  layouts  with  matte  borders. 


nondestructive  editing.  The  program 
keeps  a  list  of  all  your  editing  changes. 
When  you  click  on  the  Done  button  in 
the  Edit  view,  iPhoto  uses  that  list  to 
create  a  copy  of  your  original  photo.  If 
you  decide  later  to  reedit  the  image, 
iPhoto  ’08  uses  the  updated  list  to 
regenerate  a  copy  from  the  original. 
This  ensures  that  iPhoto  is  always 
using  your  original  as  the  basis  for  any 
editing  changes.  You  can  also  reset 
many  of  your  edits  to  their  original  con¬ 
dition  without  having  to  revert  com¬ 
pletely  to  the  original  version.  (You 
can’t  backtrack  changes  made  with  the 
Retouch  or  Enhance  tools,  however.) 

All  of  these  are  welcome  improve¬ 
ments,  but  iPhoto  still  isn’t  a  high-end 
photo  editor  like  Photoshop  (MM; 
macworld.com/2757),  Photoshop  Ele¬ 
ments  (MM*;  macworid.com/1238), 
Lightroom,  or  Aperture.  Photoshop, 
for  example,  still  gives  you  much  finer 
control  over  tonality  and  color. 

Better  Web  Portfolios 

iPhoto  ’08’s  high-profile  new  feature  is 
the  Web  Gallery.  This  specialized  album 
works  with  your  .Mac  account  to  help 
you  produce  slick  online  portfolios  of 
your  pictures.  As  with  any  other  album, 
you  can  arrange  your  photos  any  way 
you  like,  and  iPhoto  uploads  the  images 
in  the  background  while  you  work.  If 
you  make  changes  to  a  Web  Gallery — by 
adding  or  removing  pictures,  or  rearrang¬ 
ing  photos  and  updating  titles — iPhoto 


keeps  the  page 
up-to-date. 

You  can  protect 
your  gallery  by 
requiring  a  user 
name  and  pass¬ 
word,  and  you  can 
set  up  each  gallery 
so  that  people  can 
download  pictures 
(or  not).  Each 
gallery  can  be  con¬ 
figured  so  that  you 
(or  others)  can  add 
photos  to  it  via  a 
Web  browser  or  a 
custom  e-mail 
address  that  iPhoto  creates  for  each 
gallery.  I  was  able  to  upload  images  to 
one  gallery  from  my  iPhone  and  let 
friends  update  another  with  photos 
from  a  recent  trip  we  took  together. 

Of  course,  if  you  don’t  have  a  .Mac 
account,  you  can’t  take  advantage  of  Web 
Galleries.  If  you  have  a  Web  site  on 
another  hosting  service  or  through  your 
ISP,  you  can  use  iPhoto’s  Web  export 
functionality  to  create  simple  galleries, 
and  use  the  Send  To  iWeb  feature  to  cre¬ 
ate  photo  pages  and  blog-style  entries 
with  your  photos.  Both  options  were 
available  in  earlier  versions  of  iPhoto,  but 
they  lack  Web  Gallery’s  “wow”  factor. 

Printing  Your  Photos 

Apple  has  added  a  number  of  new  book 
types  to  iPhoto’s  printing  services, 


including  books  with  dust  jackets  or 
wire-bound  softcovers.  The  calendars 
are  larger  (10.4  by  13  inches)  than 
before,  with  the  same  $20  price.  There 
are  also  more  options  for  getting  cards, 
books,  postcards,  and  prints  from 
iPhoto’s  external  printing  services.  (I 
ordered  some  of  the  new  book  and  card 
types,  and  they  look  great.) 

For  printing  at  home,  a  welcome  new 
module  lets  you  create  and  customize 
prints  and  contact  sheets  with  borders, 
mats,  multiple  backgrounds,  and  more. 
It  would  be  nice  to  get  the  same  cus¬ 
tomization  options  for  printing  calen¬ 
dars  and  cards  at  home  that  you  get  with 
iPhoto’s  online  printing  services,  but 
you  don’t.  You  can  print  a  calendar  at 
home,  but  you  can’t  choose  a  different 
paper  size  or  orientation. 

Macworld’s  Buying  Advice 

The  average  home  or  amateur  photog¬ 
rapher  is  less  concerned  with  fine- 
tuning  every  photo  than  with  quickly 
sharing  photos  via  e-mail,  prints,  or 
the  Web.  Since  its  debut,  iPhoto  has 
been  the  product  for  that  photogra¬ 
pher,  and  iPhoto  ’08  continues  the 
trend.  While  this  version’s  improve¬ 
ments  are  less  splashy  than  those  in 
previous  versions,  they  are  substan¬ 
tial  and  helpful.  The  program  does  a 
great  job  of  walking  the  fine  line 
between  making  it  easy  to  organize 
and  present  your  pictures,  and  placing 
solid  editing  tools  at  your  disposal. 

Rick  LePage  is  Macworld’s  editor  at  large. 

He  publishes  the  Creative  Notes  blog  on 
Macworld.com. 
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Advanced  Editing  The  expanded  Adjust  palette  gives  you  added  con¬ 
trols  for  editingyour  photos,  including  tools  for  lightening  shadows  and 
reducing  noise. 
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Apple  Redesigns  and  Simplifies 
Its  Consumer  Video  Program 

mm. 


BY  MIKE  CURTIS 


With  the  release  of  iMovie  ’08, 
Apple  has  fundamentally 
changed  the  way  its  con¬ 
sumer  video  program  assembles  video. 
iMovie  now  focuses  on  helping  people 
quickly  capture,  organize,  and  edit 
movies  all  in  one  place,  and  then  readily 
share  them.  It  does  this  better,  faster,  and 
more  easily  than  any  other  consumer- 
level  application  I’m  aware  of. 

However,  many  of  the  more-advanced 
features  in  iMovie  have  been  lost,  mak¬ 
ing  it  an  inappropriate  choice  for  users 
with  more-demanding  editing  tasks. 

Fresh  Way  of  Thinking 

iMovie  ’08  is  a  fundamental  revamp, 
not  just  of  the  code,  but  of  how  to 
approach  video  editing.  The  old  iMovie 
felt  like  a  stripped-down  Final  Cut  Pro 
(MW;  macworld.com/2903)  program  in 
which  you  worked  with  timelines,  bins, 


and  filters.  The  new  iMovie  feels  a  lot 
like  iPhoto.  The  library,  with  its  new 
event-based  organization,  allows  you  to 
view,  organize,  and  work  with  your 
entire  video  collection  at  a  glance  and 
then  piece  videos  together  into  projects 
with  a  minimum  of  mouse  clicks. 

Getting  Started 

Installing  iMovie  ’08  was  a  smooth 
process.  Existing  asset  libraries  from 
previous  iLife  installs — thousands  of 
pictures,  videos,  and  audio  files — 
loaded  without  a  hitch.  I  experienced 
only  one  crash  after  several  days  of 
use.  Launch  times  increase,  however, 
with  large  media  libraries. 

Users  of  iMovie  HD  6  may  be  chal¬ 
lenged  at  first  because  iMovie  ’08  doesn’t 
look  or  work  the  way  that  version  and 
other  video-editing  programs  do.  The 
media  and  project  panes  are  in  different 


New  Look  The  main  interface  of 
iMovie  ’08  differs  significantly  from  that 
of  prior  versions.  The  program  allows 
you  to  swap  the  default  positions  of  the 
Events  and  Projects  library  windows. 

positions  (though  you  can  swap  them), 
and  clicking  and  dragging  doesn’t  drag  a 
clip  to  a  new  location,  for  example. 

Functionality:  No  Waiting 

At  first  glance,  it  would  seem  that  Apple 
just  cleaned  up  and  reorganized  iMovie’s 
interface,  but  the  workflow  and  imple¬ 
mentation  are  entirely  different. 

One  outstanding  new  feature  in 
iMovie  (and  iPhoto)  is  called  skimming; 
as  you  slowly  move  the  cursor  over  a 
video-clip  icon,  you  see  individual  frames 
from  the  video  in  sequence  without  hav¬ 
ing  to  click.  Need  to  grab  a  shot  out  of  a 
clip?  Just  skim,  click  and  drag  the  por¬ 
tion  of  the  shot  you  want,  and  then  click 
and  drag  it  into  the  project  window. 

The  new  version  also  features  addi¬ 
tional  video  format  support,  including 
AVCHD  cameras,  as  well  as  MPEG-2 
(standard  definition  only)  and  MPEG-4 
(standard  and  high  definition  video  for¬ 
mats).  For  these  new  tapeless  formats, 
a  slick  new  Import  interface  lets  you 
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Publish  your  project  to  the  Media  Browser 

The  selected  sizes  will  appear  in  the  Media  Browser  of  other  applications  such  as  iDVD  and  iWeb. 
This  also  allows  you  to  view  your  project  in  (Movie  even  when  the  original  content  is  unavailable. 
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One  Movie,  Many  Sizes  You  can  export  and  post  video  to  your  iTunes  library  or  to  the  iLife  suite’s 
Media  Browser  so  that  other  iLife  programs  can  access  and  use  it.  You  can  also  publish  online  to  a  .Mac 
Web  Gallery  or  to  YouTube  with  just  afew  clicks. 


see  thumbnails  of  all  your  shots,  and 
highlight  and  import  just  the  shots  you 
want.  This  approach  is  vastly  easier 
than  the  usual  tape-based  one. 

Unlike  in  prior  versions,  when  you 
start  a  new  project,  you  just  tell  iMovie 
’08  what  aspect  ratio  you’re  working  in: 
Standard,  iPhone,  or  Widescreen.  You 
don’t  need  to  worry  about  any  other 
technical  details. 

Effects,  Type,  and  Transitions 

iMovie  offers  quick  and  simple  ways  to 
alter  your  footage.  Is  that  shot  too  long? 
Select  the  part  you  want  to  keep,  and 
control-  or  right-click  to  choose  the  Trim 
To  Selection  command.  Is  the  subject 
too  small  in  the  frame?  Use  the  new 
Crop  tool  to  crop  the  video,  just  as  you’d 
crop  a  photo.  Is  your  footage  a  different 
aspect  ratio  than  your  project  settings? 
No  problem — iMovie  ’08  offers  multi¬ 
ple  ways  to  get  it  to  fit.  Not  happy  with 
the  color  or  exposure?  The  new  Adjust 
Video  window  lets  you  adjust  the  colors 
exactly  the  way  you’re  used  to  doing  it 
in  iPhoto.  Need  to  add  text?  New  titling 
tools  offer  good-looking  templates  with 
pleasing  fonts  already  selected  that  you 
can  alter  to  taste. 

At  a  higher  level,  however,  the  pro¬ 
gram  offers  a  variety  of  tools  and  work- 
flows  that  make  it  easy  to  quickly  piece 
together  video  content  into  a  smoothly 
flowing  final  product.  The  Edit  tool,  for 
instance,  allows  you  to  just  click  to  add 
a  preset  length  of  video  to  the  project 
from  clips  in  the  library. 

iMovie  *o8 

MM 

PROS:  Convenient  cen¬ 
tralized  video  library; 
much-improved  interface 
for  new  users;  fast,  no-render,  no-wait  per¬ 
formance;  seamless  support  of  video  formats; 
easy  exporting  and  sharing  of  movies. 

CONS:  Unfamiliar  interface  and  workflow; 
slow  load  time  for  large  media  libraries;  simpli¬ 
fication  means  the  loss  of  themes,  third-party 
plug-ins,  and  advanced  audio  controls; 
decreased  video  quality. 

OS  X  COMPATIBILITY:  10.4  (Tiger) 
PROCESSOR  COMPATIBILITY:  Universal 

PRICE:  $79  (as  part  of  iLife  ’08  suite); 
bundled  free  with  new  Macs 

COMPANY:  Apple, www.apple.com 
FULL  REVIEW:  macworld.com/3097 


YouTube,  Anyone? 

Another  major  focus  and  feature  of 
iMovie  ’08  is  the  sharing  capability. 
Besides  being  able  to  easily  publish  to 
your  own  iTunes  library,  you  can  also 
publish  to  your  Media  Browser  (the  iLife 
library  that  the  other  iLife  ’08  programs 
can  display  and  point  to),  as  well  as  to 
the  new  .Mac  Web  Gallery  and  YouTube. 
New  under  the  Share  menu  is  the  option 
to  export  your  movie  in  four  different 
sizes:  Tiny,  Mobile,  Medium,  and  Large. 

Fast,  but  a  Bit  Fuzzy 

iMovie’s  performance  on  all  kinds  of 
Macs,  and  with  a  variety  of  projects,  was 
generally  very  good,  with  only  a  few 
glitches.  High  definition  footage  played 
back  in  real  time,  in  full-screen  mode,  on 
my  Power  Mac  G5  Quad  (MM;  macworld 
.com/1736)  with  a  1,920-by-i, 200-pixel 
display.  I  stacked  several  effects  and 
modifications  on  a  clip  and  never  saw  a 
progress  bar.  Footage  played  smoothly, 
with  only  a  tiny  hiccup  from  time  to  time 
as  it  cut  between  video  and  high-resolu- 
tion  photos.  On  my  first-generation  Mac- 
Book,  however,  performance  was  less 
brisk — the  frame  rate  dropped  during 
transitions,  for  example — and  that  wasn’t 
even  with  high  definition  footage. 

That’s  the  good  news.  The  bad  news 
is  that  to  get  this  real-time  performance 
without  renders  or  progress  bars,  you 
will  sacrifice  some  image-detail  quality. 

Seeming  to  acknowledge  this  change 
and  other  shortcomings  compared  with 
prior  releases,  Apple  allows  iLife  '08 
users  to  download  the  last  version, 
iMovie  HD  6  (MM;  macworid.com/1737), 
from  Apple  Support  (macworld.com/ 
3062)  and  use  that  instead.  iMovie  HD  6 


projects  can  be  imported  into  iMovie  ’08, 
but  with  severe  limitations — all  transi¬ 
tions  become  cross-dissolves,  and  titles, 
still  images,  and  music  tracks  don’t 
import  at  all.  Third-party  plug-ins  sup¬ 
ported  in  previous  versions  of  iMovie 
don’t  work  in  iMovie  ’08;  there  is  no  API 
for  new  plug-ins  in  this  version  at  this 
writing.  Other  losses  include  the  follow¬ 
ing:  the  new  version  has  no  chapter 
markers  for  DVD  or  Web  content,  no 
Themes,  no  video  playthrough  to  a 
FireWire  device,  no  precise  audio  con¬ 
trols,  and  surprisingly,  no  export  back  to 
tape.  These  omissions  point  to  a  philo¬ 
sophical  shift  away  from  a  traditional 
video-editing  workflow  to  a  casual,  Web- 
deliverable  workflow. 

Macworld’s  Buying  Advice 

iMovie  ’08  is  a  definite  hit  for  con¬ 
sumers  who  want  quick  and  easy  edit¬ 
ing  for  a  variety  of  video  formats,  and 
quick  publishing  to  YouTube  or  a  .Mac 
Web  Gallery.  For  speed  and  convenience 
of  browsing,  simple  editing,  and  shar¬ 
ing,  nothing  in  iMovie’s  class  can  touch 
it.  While  great  for  its  intended  audience, 
the  program  has  quality  issues  and 
editing  limitations  that  make  it  a  poor 
option  for  users  with  heavier  editing 
demands.  If  you  want  third-party  plug¬ 
ins  or  better-quality  video  processing 
for  DV  or  HDV  footage,  or  you  need 
any  of  the  other  now-missing  features, 
stick  with  iMovie  HD  6. 


Mike  Curtis  runs  HD  for  Indies  (www.hdforindies 
.com),  a  consultancy  and  Web  site  focused  on  high 
definition  video  and  film  production,  with  an 
emphasis  on  HD  cameras  and  workflow, as  well  as 
postproduction  hardware  and  software. 
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One-Click  Web  Publishing 
Software  Embraces  Web  2.0 


BY  JASON  CRANFORD  TEAGUE 


he  first  iteration  of  i Web  ($Mb 
macworld.com/1738)  gave  iLife 
users  a  quick  way  to  publish  Web 
sites  through  their  .Mac  accounts.  In 
addition  to  publishing  home  pages,  Web 
novices  could  produce  beautiful,  profes- 

iWeb  ’08 

fff 

PROS:  Easytouse;new 
supportfor  Web  widgets; 
integrates  well  with  other 
iLife  programs;  newtemplates;  indexes  photo 
albums  and  videos. 

CONS:  Can  be  difficult  to  set  up  personal 
domain  forwarding;  doesn’t  support  one-click 
publishingto  personal  domains;  no  manual 
image  optimization;  lacks  some  common  blog 
options;  difficult  to  add  third-party  themes. 

OS  X  COMPATIBILITY:  10.4  (Tiger) 
PROCESSOR  COMPATIBILITY:  Universal 

PRICE:  $79  (as  part  of  iLife  ’08  suite); 
bundled  free  with  new  Macs 

COMPANY:  Apple.www.apple.com 
FULL  REVIEW:  macworld.com/3084 


sional-looking  online  photo  albums  and 
video  pages,  as  well  as  get  started  with 
simple  blogging  and  podcasting.  The  pro¬ 
gram  had  some  notable  flaws,  however. 

In  iWeb  ’08,  Apple  has  concentrated 
primarily  on  improving  its  photo 
gallery  functionality,  incorporating 
community-oriented  features  for  shar¬ 
ing  and  feedback,  and  adding  Web  2.0 
technologies  to  make  your  Web  site 
interactive  and  engaging.  But  some  old 
flaws  remain,  and  one  seems  worse. 

In  iWeb,  pages  seem  to  build  them¬ 
selves.  Choose  a  theme  and  a  page  tem¬ 
plate  (such  as  a  photo,  movie,  blog,  or 
podcast),  and  then  drag  and  drop 
images  and  other  media  into  the  tem¬ 
plate’s  placeholders,  type  in  your  own 
text,  and  you’re  ready  to  publish. 

iWeb  automates  some  more-advanced 
functionality,  such  as  image  optimiza¬ 
tion,  but  in  order  to  achieve  many  of  the 
effects  needed  for  its  page  designs,  you 
often  wind  up  with  larger  image  sizes 
and  slower  page  downloads. 


One-Click  Publishing  Just  dick 
on  the  Publish  button  in  the  lower 
left  corner  of  iWeb’s  work  area,  and 
yourWebsite  will  bevisibleonline. 

Media  Mogul 

If  you  want  to  share  more  than  just 
your  pictures,  iWeb  also  lets  you  create 
your  own  blogs  and  podcasts.  Those 
pages  are  automatically  indexed,  mak¬ 
ing  them  searchable,  and  they  include 
an  RSS  feed  that  allows  readers  to  sub¬ 
scribe.  Readers  and  listeners  can  now 
add  their  own  comments  and  images — 
but  you  can’t  moderate  comments  and 
approve  them  before  they  go  public. 
iWeb  doesn’t  include  tagging,  “e-mail  to 
a  friend,”  or  link-back  controls  to  Digg, 
del.icio.us,  or  reddit. 

If  you're  working  across  multiple 
Macs,  none  of  those  machines  will  know 
what  the  other  is  up  to.  A  workaround 
exists,  but  it  requires  that  you  manually 
copy  and  carry  your  site’s  file  around 
with  you,  or  copy  it  to  your  iDisk. 

Galleries  Galore 

The  new  version  of  iWeb  automatically 
indexes  all  of  the  photo  albums  you  post 
into  a  My  Albums  directory — and  gives 
each  an  animated  cover.  A  photo  album 
can  contain  up  to  500  images.  This  ver¬ 
sion  lets  you  turn  your  photo  albums 
into  an  online  community  area,  allow¬ 
ing  visitors  to  subscribe  to  an  RSS  feed 
of  your  gallery,  leave  comments,  and 
even  upload  their  own  photos  via  e-mail 
to  the  gallery  (with  your  permission). 

Web  Widgets 

The  Web  is  full  of  widgets — small 
chunks  of  code  that  anyone  can  use  on 
their  site  to  add  content  and  functional¬ 
ity  without  having  to  write  code  them¬ 
selves.  iWeb  ’08  lets  you  add  three 
flavors  of  Web  widgets  to  your  pages. 

HTML  Snippets  This  feature  lets 
you  copy  Web  code  (HTML,  CSS,  or 
JavaScript)  from  any  Web  site  and  paste 
it  on  your  page  to  add  a  video,  a  stock 
ticker,  a  weather  map,  or  live  news 
headlines  to  your  site. 

Google  Maps  and  Google  AdSense 
Two  of  the  most  popular  Web  widg¬ 
ets,  Google  Maps  and  AdSense  allow 
you  to  add  interactive  maps  or  rev¬ 
enue-generating  advertisements  to 
your  Web  pages. 
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Web  Galleries  You  can  publish  these 
photo  albums  or  videos  directly  from 
iPhoto  or  iMovie.  The  .Mac  Web  Gallery 
feature  lets  you  post  content  online  fast, 
without  using  iWeb.  However,  iWeb  lets 
you  add  a  mini-version  of  these  Web  Gal¬ 
leries  to  your  site  as  a  Web  widget  with  a 
link  to  the  full  photo  gallery  or  video. 
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DVD-Creation  Tool  Improves 
Despite  Apple’s  Indifference 

S  . . . 


BY  JEFF  CARLSON 
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Importing  from  iMovie  iDVD’08  can  import  iMovie  video 
shared  at  multiple  resolutions  usingthe  Media  Browser. 


Master  of  Your  Own  Domain? 

An  eagerly  awaited  new  feature  in  iWeb 
is  the  ability  to  view  your  iWeb  site  via 
your  own  registered  domain  name  (for 
example,  www .mydomain .  com).  This  new 
capability  is  disappointing,  however,  and 
can  be  hard  to  set  up.  Rather  than  allow¬ 
ing  you  to  publish  directly  to  your 
domain,  iWeb  has  you  publish  the  site  to 
your  .Mac  account  and  then  requires  that 
your  domain  registrar  set  that  as  an  alias 
for  your  domain. 

Macworld’s  Buying  Advice 

If  you  want  to  build  a  Web  site  to  share 
your  life  with  friends  and  family,  iWeb 
’08  will  do  nicely.  And  it  provides  elegant 
template  designs.  The  photo  gallery 
indexing  feature  is  sure  to  be  a  hit,  and 
you  can  quickly  serve  up  a  simple  blog  or 
podcast.  But  this  version’s  biggest  short¬ 
coming  is  its  lack  of  one-click  publishing 
directly  to  your  own  Web  server.  And  if 
you  want  to  use  your  own  domain  name 
via  .Mac's  server,  prepare  to  do  some 
research  to  get  it  all  working. 

Jason  Cranford  Teague  is  the  creative  director 
for  AOL  Red  (bered.com)  and  regularly  blogs 
about  technology  and  culture  at  webbedEnvi- 
ronments.com. 


Google  Map  Widget  A  Google  Map  Web 
widget  shows  viewers  a  geographical  location. 


Apple  seems  con¬ 
vinced  that  the 
future  of  movie  shar¬ 
ing  is  online.  Nonetheless, 
the  latest  version  of  iLife’s 
DVD-burning  program, 
iDVD  ’08,  has  gained  wel¬ 
come  new  features. 

New  Themes, 

Custom  Menus 

For  starters,  Apple  has 
added  ten  new  themes,  with 
animated  elements  and 
drop  zones  for  your  content.  These 
themes  work  well  in  standard  (4:3)  and 
wide-screen  (16:9)  aspect  ratios.  The 
new  version  is  also  much  faster  when 
switching  between  themes. 

iDVD  ’08  also  makes  it  easier  to  cus¬ 
tomize  your  DVD’s  menus.  You  can 
choose  from  several  icons  or  underline 
styles  for  when  a  button  is  highlighted. 
(You  can  apply  these  separately  to  each 
button  element.)  You  can  also  specify 
frames,  stylized  rectangles,  and  geo¬ 
metric  shapes  for  buttons. 

Another  improvement  is  the  enhanced 
Drop  Zone  Editor.  Clicking  on  the  new 
Edit  Drop  Zones  button  adjusts  the  pre¬ 
view  pane  to  make  room  for  drop-zone 
wells,  eliminating  the  old,  cumbersome 
Drop  Zone  Editor.  iDVD  can  also  import 
video  in  any  format  iMovie  supports, 
including  MPEG-2  and  MPEG-4  video. 

Professional-Quality  Encoding 

Like  iDVD  6,  iDVD  '08  lets  you  put  only 
two  hours’  worth  of  media  onto  a  single¬ 
sided  DVD,  but  iDVD  now  offers  a  new 
encoding  option:  Professional  Quality. 

The  Pro  setting  uses  two-pass  variable- 
bit-rate  (VBR)  encoding,  which  means 
that  iDVD  examines  every  frame  of  video 
twice  to  determine  the  best  amount  of 
compression  to  apply.  (The  High  Quality 
setting  uses  single-pass  VBR.)  This  takes 
more  time,  but  produces  more-attractive 
video.  The  High  Quality  version’s  colors 


appeared  slightly  washed  out  in  compari¬ 
son.  The  Pro  encoding  also  enhanced  the 
appearance  of  still  photos. 

One  complaint:  Given  that  iMovie  no 
longer  creates  DVD  chapter  markers,  it’s 
too  bad  that  the  chapter  marker  feature 
in  iDVD  hasn’t  changed:  You  can  add 
chapter  markers,  but  only  at  fixed  time 
intervals  (such  as  every  five  minutes). 

Macworld’s  Buying  Advice 

Even  if  you  prefer  to  bum  your  movies  to 
DVD  instead  of  uploading  them  to  your 
Web  site  or  YouTube,  iDVD  alone  won’t 
sway  you  to  buy  the  iLife  ’08  suite. 


Jeff  Carlson  is  the  author  of  the  forthcoming 
iMovie  ’08  and  iD  VD  ’08  for  Mac  OS  X:  Visual 
QuickStart  Guide  (Peachpit  Press,  2007). 

iDVD  ’08 

mt 

PROS:  Professional- 
quality  encoding;  ten  new 
themes;  cleaned-up  inter¬ 
face,  including  improved  Drop  Zone  Editor; 
ability  to  add  movies  to  slide  shows. 

CONS:  Limited  chapter-marker  creation. 

OS  X  COMPATIBILITY:  10.4  (Tiger) 
PROCESSOR  COMPATIBILITY:  Universal 

PRICE:  $79  (as  part  of  iLife  ’08  suite); 
bundled  free  with  new  Macs. 

COMPANY:  Apple, www.apple.com 
FULL  REVIEW:  macworld.com/3096 
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Magic  GarageBand  The  flashiest  newfeature  in  GarageBand  ’08  lets  you  modify  the  instrumenta¬ 
tion  and  arrangements  of  tunes  in  nine  popular  styles. 


each  track  individually  and  then  adjust 
the  Arrange  bar  so  it  lines  up  with  the 
ends  of  the  tracks. 

GarageBand  ’08  lets  you  apply  more 
effects  to  your  tracks.  In  the  previous 
version,  you  could  apply  two  selectable 
effects,  such  as  Chorus  or  Distortion; 
the  current  version  allows  for  four.  You 
can  also  configure  the  Compressor  and 
new  Track  Reverb  effects.  The  standard 
EQ  effect  has  been  replaced  by  Visual 
EQ,  which  lets  you  adjust  EQ  in  four 
bands — Bass,  Low-Mid,  High-Mid,  and 
Treble — by  dragging  a  bar  around;  you 
can  then  hear  the  results  in  real  time. 

The  program  also  introduces  support 
for  24-bit  recording  and  export,  notation 
printing  for  Software  Instrument  tracks, 
and  the  ability  to  normalize  tracks  on 
export  (balancing  the  volume). 


Audio  Program  Adopts 
Welcome  Musical  Refinements 


BY  CHRISTOPHER  BREEN 


he  big  news  in  GarageBand  3 
(the  version  in  iLife  ’06)  was  its 
support  for  podcasting.  With 
GarageBand  ’08,  Apple  is  shifting  the 
focus  back  to  music. 

Modestly  Magical 

The  program’s  most  obvious  new  fea¬ 
ture  is  Magic  GarageBand,  which  puts 
a  five-piece  virtual  band  at  your  dis¬ 
posal.  You  can  direct  that  band  to  play 
one  of  nine  musical  styles  (blues,  rock, 
jazz,  country,  reggae,  funk,  Latin,  roots 
rock,  or  slow  blues).  The  band  can 
play  its  prepackaged  tune  in  its  entire¬ 
ty  or  just  a  snippet.  You  can  select 
individual  band  instruments — bass, 
guitar,  drums,  keyboard,  and  lead 
instrument — to  play  or  not,  and 
replace  one  instrument  with  another 
(trumpet  for  saxophone  as  the  jazz 
lead,  for  example),  which  also  replaces 
the  part  it  plays.  You  can  then  export 
the  tune  to  the  standard  GarageBand 
view  for  further  editing. 

While  Magic  GarageBand  is  certainly 
fun  to  play  with,  it’s  not  aimed  at  real 
musicians.  Rather,  Magic  GarageBand 


acts  as  an  entree  to  the  program  as  a 
whole,  tempting  nonmusicians  to  learn 
more  about  the  interface. 

Designed  for  Musicians 

Musicians  who’ve  previously  enjoyed 
GarageBand  as  a  musical  sketchpad 
and  rehearsal  tool  will  also  find  much 
to  like  in  the  current  version. 

The  program  now  lets  you  loop- 
record  multiple  takes,  for  example,  as 
you  might  do  when  recording  several 
passes  of  a  solo.  You  can  choose  the  take 
you  want  by  selecting  the  track’s  yellow 
Take  marker  and  selecting  a  take  from 
the  menu  that  appears.  You  can  also 
combine  segments  from  different  takes. 

The  Arrange  feature  lets  you  mark 
sections  of  a  tune  (verse  or  chorus,  for 
example)  and  then  copy  or  move  them 
around  in  your  project.  This  feature 
could  use  some  refinement,  however. 
For  example,  if  you  need  to  adjust  the 
end  of  a  section — say,  to  cut  off  a  couple 
of  stray  notes — you  might  want  to  drag 
the  Arrange  bar  to  shorten  all  the  tracks 
underneath  it  by  the  same  amount.  But 
you  can’t.  Instead  you  have  to  shorten 


Macworld’s  Buying  Advice 

Magic  GarageBand  is  the  flashiest,  but 
certainly  not  the  richest,  new  feature  in 
GarageBand  ’08.  Multitake  recording, 
arrangements,  expanded  effects,  and 
automation  are  of  much  greater  inter¬ 
est  to  real  musicians,  and  make  Garage¬ 
Band  a  much  more  valuable  tool  for 
them.  While  I  found  kinks  in  some  of 
these  new  features,  overall  they’re  quite 
useful.  And  though  the  improvements 
in  GarageBand  ’08  aren’t  specifically 
intended  for  podcasters,  they  can  help 
with  the  podcast  process,  too.  Those 
improvements  alone  are  enough  to  jus¬ 
tify  iLife  ’08’s  $79  price.  S3 


Christopher  Breen  is  a  musician  and  a  senior 
editor  for  Macworld. 

GarageBand  ’08 

1 

2 

PROS:  Magic  GarageBand 
gives  beginners  a  non¬ 
threatening  introduction  to 
the  program;  includes  multitake  recording; 
supports  arrangements,  expanded  effects, 
automation,  and  notation  printing; offers 
higher-resolution  recordingand  export. 

CONS:  Magic  GarageBand’s  repertoire  is 
limited;  notation  printing  is  limited  to  one 
track  and  doesn't  support  lyrics. 

OS  X  COMPATIBILITY:  10.4  (Tiger) 
PROCESSOR  COMPATIBILITY:  Universal 

PRICE:  $79  (as  part  of  iLife ’08  suite); 
bundled  free  with  new  Macs 

COMPANY:  Apple, www.apple.com 
FULL  REVIEW:  macworld.com/3085 
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He  was  a 

hardworking  farm  boy. 

She  was  an 
Italian  supermodel. 

He  knew  he  would 

have  just  one  chance 
to  impress  her. 

(  ^ 

Introducing 

Rosetta  Stone®  Version  3. 

The  fastest  and  easiest  way 
to  learn  ITALIAN. 

v .  . . . ) 


0 

Version  3 

Arabic 

English 

(American) 

English 

(British) 

French 

German 

Italian 

Portuguese 

(Brazil) 

Russian 

Spanish 

(Latin  America) 

Spanish 

(Spain) 

Version  2 

Chinese 

Dutch 

Greek 

Hindi 

Japanese 

Latin 

Polish 

Swedish 

Thai 

Vietnamese 

Danish 

Farsi 

Hebrew 

Indonesian 

Korean 

Pashto 

Swahili 

Tagalog 

Turkish 

Welsh 

NEW  Proprietary  speech  recognition  technology  gets  you 
speaking  from  the  start  and  NEW  speech  analysis  tools  perfect 
your  pronunciation. 

NEW  Contextual  Formation™  feature  uses  real-world  simulations 
to  give  you  the  benefits  you  need  to  succeed. 

NEW  Adaptive  Recall™  Language  feature  tracks  progress  to 
reinforce  your  strengths  and  revisit  needs. 

NEW  Milestone  feature  lets  you  try  out  your  new  language 
knowledge  in  real-life  simulations. 

IMPROVED  Intuitive,  sequential  learning  makes  every  lesson 
count  and  build  progressively. 


Buy  with  confidence  from  Rosetta  Stone* 

We  offer  a  six-month  money  back  guarantee  when  you  buy  directly  from  us.  , 


Act  now  to  receive  a 

10%  discount. 


Personal  Edition.  Solutions  for  organizations  also  available. 
Offer  expires  Feb.  29,  2008. 


C2D 

Rosetta  Stone 

fTAUANQ 


Level  1 

Regularly  $£©f£T50 

now  $188.10 


Level  1  &  2 

Regularly  $33SCdO 

now  $305.10 


Best  r 
Level  1,  2  &  3 

Regularly  $4§'??00 

now  $449.10 


The  fastest  way  to  learn  a  language.  Guaranteed.7 


RosettaStone.com/ozsll7 
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Tame  Type  Troubles 

Whip  your  fonts  into  shape  with  these  strategies  by  sharon  zardettoaker 
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Solving  a  font-related  problem  is 
a  simple  two-step  process:  fig¬ 
ure  out  what’s  causing  the  prob¬ 
lem,  and  then  fix  it.  OK,  maybe  it’s  not 
that  simple:  symptoms  can  have  many 
causes,  and  causes  can  have  many  pos¬ 
sible  fixes.  But  with  this  guide,  you  can 
both  use  symptoms  to  pinpoint  a  prob¬ 
able  cause  and  find  the  cure  most  likely 
to  work.  Even  better,  you'll  learn  how  to 
avoid  some  problems  altogether. 

Problem:  Text  Is  Totally  Garbled 

You  open  a  document  and  not  just  a 
few  characters  are  wrong — they’re  all 
wrong.  The  basic  possibilities  are: 

>  You’ve  disabled  or  removed  a  core 
system  font.  Activate  or  replace  the  font 
immediately,  because  your  menus  and 
dialog  boxes  may  bite  the  dust  next  (see 
“The  Do-Not-Remove  List”). 

>  You  have  Helvetica  Fractions 
installed,  which  is  notorious  for  mess¬ 
ing  up  font  display  in  several  Apple 
applications.  Times  Phonetic  has  also 
been  implicated.  Use  Apple’s  Font  Book 
(/Applications)  to  delete  them. 

>  You’ve  opened  a  document  in  an 
application  other  than  the  one  that  cre¬ 
ated  it.  Force-opening  “strange”  docu¬ 
ments  in,  say,  Apple's  TextEdit  results  in 
what  looks  like  garbage  characters — but 
garbage  is  in  the  eyes  of  the  beholder, 
and  those  characters  are  actually  infor¬ 
mation  about  the  document  that  the 
parent  application  knows  how  to  inter¬ 
pret.  This  will  happen,  for  instance,  if 
you  try  to  open  a  PDF  file  in  your  word 
processor,  instead  of  in  a  PDF  reader. 

>  If  there’s  no  obvious  explanation  for 
the  behavior,  delete  the  system  font 
caches.  Mac  OS  X  10.4  (Tiger),  unlike  its 


OS  X  predecessors,  keeps  all  its  font 
cache  files  in  a  single  folder.  Just  drag  the 
com.apple.ATS  folder  in  /Library/Caches 
to  the  Trash  and  restart  your  Mac. 

Warning:  Don’t  skip  the  restarting 
part!  Cache-file  information  is  continu¬ 
ally  swapped  from  memory  to  disk  and 
back  to  memory.  Deleting  the  cache 
files  doesn’t  affect  what’s  already  in 
memory;  if  corrupted  information  is  in 
memory,  it  gets  written  right  back  to 
the  disk  files.  On  the  restart — which 
you  may  find  takes  a  little  longer  than 
usual — new  font  cache  files  are  created, 
so  even  if  this  doesn’t  solve  your  prob¬ 
lem,  it  won’t  hurt  anything.  It  will,  how¬ 
ever,  cause  all  your  disabled  fonts  in 
Font  Book  to  become  enabled. 

Note  that  all  of  the  files  in  the 
com.apple.ATS  folder  that  you  just 
trashed  are  referred  to  generally  as  “sys¬ 
tem  font  caches”  to  differentiate  them 
from  font  caches  that  specific  applica¬ 
tions  create.  The  folder  has  subfolders 


for  each  user  account — the  first  user’s 
subfolder  is  501,  the  next  user’s  subfolder 
is  502,  and  so  on — and  one  folder, 
named  System,  for  caches  that  all  the 
accounts  share.  They  are  all,  however, 
considered  system  font  caches. 

Problem:  Text  Is  Garbled  in  Menus 

Helvetica  is  so  important  to  OS  X  that 
your  menus  and  dialog  boxes  can  explode 
if  you  don’t  keep  a  copy  of  it  around.  It 
doesn’t  have  to  be  the  Helvetica.font 
that’s  installed  by  default  in  /Library/ 
Fonts;  any  copy  of  Helvetica,  of  any  font 
type,  in  any  Tiger  Fonts  folder  (not  a  pro¬ 
gram  Fonts  folder)  will  keep  things  from 
looking  disjointed  (see  “Gallery  of  Font 
Errors”).  Disabling  all  your  Helveticas 
has  the  same  result  as  removing  them. 

Problem:  Boxes  or  Incorrect 
Characters  Are  Substituted 

Occasional  boxes  or  substituted  charac¬ 
ters  are  due  to  the  differences  between 
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the  font  originally  used  for  the  docu¬ 
ment  and  the  one  being  used  to  open  it 
later.  (To  add  insult  to  injury,  some¬ 
times  the  document  in  question  was 
created  on  your  own  pre-OS  X  Mac.) 
Sometimes  the  font  difference  is  obvi¬ 
ous,  and  other  times  it’s  subtler: 

>  You  don’t  have  the  original  font, 
and  your  substitute  font  doesn’t  have  all 
the  characters  needed.  Get  the  correct 
font,  or  try  changing  the  font  to  one 
that  has  the  correct  characters. 

>  You  seem  to  have  the  correct  font — 
it  has  the  same  name — but  in  fact 
either  yours  or  the  originator’s  is  an 
older,  perhaps  non-Unicode-compliant, 
version.  Match  the  fonts,  or  reformat 
the  text. 

>  The  document  was  created  in  an 
application  that  can  handle  glyphs 
beyond  the  Unicode-defined  ones,  and 
you’re  viewing  it  in  a  program  that  can’t 
display  those  glyphs.  The  best  you  can 
do  here  is  ask  the  originator  for  a  PDF 
of  the  file  so  you  can  see  it  correctly. 

>  The  document  was  created  in  Win¬ 
dows  with  older  fonts  whose  character 
IDs  don’t  match  your  font-character 
IDs.  (We  inherited  this  mess  from  ear¬ 
lier  years,  when  Macs  and  PCs  went 
their  own  ways  in  regard  to  how  they 
handled  character  references.)  If  you 
know  which  characters  are  substituted 
(say,  6  for  a  curly  apostrophe  [’]),  it’s 
possible  to  perform  search-and-replace 
operations  to  make  the  document  read¬ 
able  on  your  end. 

Problem:  Standard  Option-Key 
Combos,  like  Option-V,  Enter  the 
Wrong  Characters 

Option-V  gives  you  a  checkmark  (a/ — 
OK,  it’s  really  a  square-root  symbol  in 
most  fonts),  and  option-8  provides  the 
beautifully  useful  bullet  (•).  When 
these  and  other  standard  option-key 
combinations  stop  working,  it’s  due  to 
one  of  three  problems: 

>  You’ve  chosen  a  nonstandard  key¬ 
board  layout  from  the  Input  menu 
(after  you  turned  on  the  layout  in  the 
International  preference  pane’s  Input 
Menu  tab). 

>  You’re  using  the  U.S.  Extended 
keyboard  layout,  which,  because  it  pro¬ 
vides  so  many  “dead-key”  option  com¬ 
binations  for  accents,  has  to  sacrifice 


the  input  of  many  standard  option- 
key  characters. 

>  You’re  using  a  font  that  does  not 
conform  to  either  the  old  Mac  encoding 
scheme  or  the  new  Unicode  one.  The 
biggest  sinner  in  this  area  is  the  Adobe 
PostScript  Type  1  font  Symbol,  which 
clings  to  its  always-been-different  key 
layout.  But  a  special  slap  on  the  wrist 
goes  to  Apple  for  including  the  mixed-up 
Handwriting-Dakota  font  with  iLife;  try 
typing  curly  quotation  marks  or  a  bullet 
character,  for  instance,  and  you  get 
accented  letters  instead. 

In  the  first  two  cases,  just  switch  to  a 
different  keyboard  layout  to  enter  the 
character  you  need,  and  then  switch 
right  back  to  the  layout  you  were  using. 
If  Adobe’s  Symbol  font  or  Handwriting- 
Dakota  is  the  issue  and  you  don’t  want 
to  change  fonts,  use  Keyboard  Viewer  to 
find  the  characters  you  need. 

Problem:  The  Letter  O  Followed  by 
a  Slash  Turns  into  an  0 

If  you  type  the  letter  O  followed  by  a 
slash  (/),  and  it  turns  into  the  letter  0, 
you  must  be  using  Palatino,  Hoefler, 
Chicago,  or  New  York  in  a  program  like 
TextEdit,  Apple’s  Pages,  or  FileMaker. 

In  cases  where  “smart  fonts  do  stupid 
things,”  the  helpful  technology  that  sub¬ 
stitutes  a  single-character  ligature  (/)  for 
the  letters/ and  i  or  sticks  in  swashy- 
tailed  lowercase  g’s  when  you  type  more 
than  one  in  a  row,  is  “helpfully”  substitut¬ 
ing  a  single,  different  character  when  you 
type  an  O  (capital  or  lowercase)  followed 
by  a  slash.  (You  think  an  O  isn’t  often  fol¬ 
lowed  by  a  slash?  You  forget  that  Web 
URLs  and  Mac  OS  X  path  names  both 
use  slashes  to  separate  names!) 

If  you’re  in  an  application  that  uses 
the  Font  panel,  you  can  turn  this  off: 

1.  Open  the  Font  panel  (3€-T). 

2.  From  the  Action  menu  (represent¬ 
ed  by  the  gear  icon  in  the  lower  left  of 
the  Font  panel),  choose  Typography. 

3.  In  the  Typography  panel,  expand 
the  Diacritics  section  (if  you  don’t  have 
a  Diacritics  section,  select  a  font — such 
as  Palatino — that  offers  diacritics). 

4.  Select  Don’t  Compose  Diacritics. 

This  turns  off  the  Compose  Diacrit¬ 
ics  option.  (A  diacritic  is  a  mark,  such 
as  an  accent,  that’s  placed  above,  below, 
or  through  a  roman  character.) 


Gallery  of 
Font  Errors 
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Garbage  characters  like  this  can  be  a 
simple  matter  of  having  opened  a  doc¬ 
ument  inthewrongapplication. 


This  is  what  a  Dock  item’s  pop-up 
menu  can  look  like  if  Tiger  can’t  find  a 
copy  of  Helvetica. 

e  a  0 


Palatino/  =  Palatino 

\  //  ■■ '  ■ 

Surprised  when  you  type  the  letter  O 
followed  by  a  slash  (/),  and  the  O  trans¬ 
forms  into  an  0  character?  You’ve 
encountered  a  special  ligature  included 
with  some  fonts.  A  number  of  pro¬ 
grams — TextEdit,  Pages,  and  FileMaker 
among  them — access  these  automati¬ 
cally.  If  you  don’t  want  them,  turn  the 
feature  off  or  use  another  font. 

In  some  programs,  like  Microsoft 
Word,  this  never  happens.  In  others, 
like  FileMaker,  it  happens,  but  there’s 
no  Typography  panel  or  equivalent  to 
control  it;  your  only  recourse  there  is  to 
avoid  using  certain  fonts. 

Problem:  Extra  Blank  Lines  Appear 
between  Lines  of  Text 

They’re  not  exactly  blank  lines,  because 
you  can’t  remove  them;  it’s  more  as 
though  the  line  spacing  changes  to 
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The  Do-Not-Remove  List 


These  Fonts  Are 

Absolutely  Necessary  In  j  Because 


AquaKanaBoldA,AquaKanaRegularA,  /System/Library/Fonts  The  operating  system  needsthem. 


Geneva,  Helvetica B,  Keyboard,  LastResort, 

LucidaGrande,  Monaco 

Helvetica  LT  MM,  Times  LT  MM 

/System/Library/Fonts 

Preview  uses  them  forfont  rendering. 

I  These  Fonts  Are  Important 

In 

Because 

Courier,  Symbol,  Zapf  Dingbats 

/System/Library/Fonts 

They're  used  on  the  Web  and  across  platforms. 

Comic  Sans,  Georgia,  Trebuchet,  Times 
New  Roman,  Verdana 

/Library/Fonts 

They’re  used  on  the  Web  and  across  platforms. 

‘Anecdotal  evidence  only.  BMay  be  replaced  by  another  version  of  Helvetica  in  any  Fonts  folder  the  system  can  access. 


quadruple  while  it’s  still  officially  set  to 
single.  This  is  one  of  the  many  things 
that  can  be  fixed  when  you  delete  the 
system  font  caches. 

Problem:  Lucida  Grande  Keeps 
Getting  Applied  to  Your  Text 

If  you  use  an  alternative  keyboard  and 
try  to  type  characters  not  included  in 
your  current  font,  Lucida  Grande 
jumps  in  to  save  the  day,  providing 
those  missing  characters. 

Problem:  Text  Refuses  to  Change 
to  a  New  Font 

If  the  text  includes  special  characters 
that  aren’t  included  in  the  new  font,  OS 
X  may  overrule  the  font  change,  leaving 
the  text  in  a  font  that  contains  the  char¬ 
acters  you’ve  typed. 

Problem:  The  Font  Changes 
When  Text  Is  Pasted  between 
Applications  or  Imported 

The  font  may  not  be  available  in  the 
second  application  (Adobe  applica¬ 
tions  have  a  ton  more  fonts  available 
to  them).  But  don’t  overlook  some¬ 
thing  else,  which  isn’t  a  font  problem 
at  all:  you  might  have  different  style 
definitions  in  each  place.  If  your  Body 


style  is  defined  as  12-point  Verdana  in 
the  first  document,  and  the  receiving 
document  or  application  defines  Body 
as  14-point  Baskerville,  the  font  is  sup¬ 
posed  to  change. 

Problem:  Character  Styles  Change 
When  Text  Is  Pasted  or  Imported 

This  is  most  often  seen  with  boldface 
and  italic  styling,  but  it’s  not  limited  to 
those  two.  The  changes  all  boil  down  to 
which  typefaces  are  available  on  the 
originating  and  receiving  ends: 

>  The  font  is  not  available  in  the 
receiving  application,  and  the  font 
that’s  substituted  does  not  have  the 


same  variety  of  typefaces. 

>  The  font  versions  differ  on  each 
end,  and  one  version  has  more  type¬ 
faces  than  the  other. 

>  The  same  font  is  used  on  both 
ends,  and  it  doesn’t  have  the  typeface 
in  question — but  one  of  the  applica¬ 
tions  faked  the  style.  Microsoft  appli¬ 
cations,  for  instance,  create  fake 
boldface  versions  of  boldface-less  fonts 
by  “overprinting”  the  text  horizontally, 
with  each  copy  offset  by  a  pixel  or  two 
(or  three). 

>  Special  formatting  options  are 
available  in  one  application  but  not  the 
other.  For  instance,  the  Font  panel 
shadowing  options  work  in  few  places 
besides  Apple  programs. 

Problem:  iTunes  in  Hebrew 

In  the  Oddest-of-All  category,  if  Hebrew 
appears  in  place  of  English  in  Apple’s 
iTunes,  it’s  almost  always  because  of  an 
extra  copy  of  Lucida  Grande  in  /Library/ 
Fonts  or  your  user  folder/ Library/ Fonts. 

A  single  copy  belongs  in  /System/ 
Library/ Fonts.  Q 


Sharon  Zardetto  Aker  has  written  more  than 
20  computer  books,  including  several  editions  of 
the  best-selling  compendium  The  Macintosh 
Bible  (Peachpit  Press). 

By  the  Book  This 
article  is  an  excerpt 
from  Real  World  Mac 
OS  X  Fonts,  by  Sharon 
Zardetto  Aker  (copy¬ 
right  2007,  TidBits; 
reprinted  by  permis¬ 
sion  of  Pearson  Edu¬ 
cation,  Inc.,  and 
Peachpit  Press). 
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World  of  Chorecraft 

Coaxingfamily  members,  housemates,  and  occasionally  coworkers  to  pitch  in  with 
the  chores  can  feel  like  a  never-ending  battle.  So  why  not  capitalize  on  that  with  Chore 
Wars  (free;  $10  for  a  Gold  Account;  www.chorewars.com)?  In  beta  at  press  time,  this 
cheeky  Web-based  game  lets  everyone  inyourgroup  pick  characters.  Thenyou 
define  the  “adventures”  and  wait  for  the  group’s  innate  competitive  instinct  to  kick  in. 
Characters  gain  experience  points  (XP)  for  tackling  jobs  of  different  types,  advancing 
by  levels  as  they  go.  The 
type  of  task  affects  how  a 
character  develops— you 
might  become  a  muscled 
fighter,  for  instance,  if 
you  regularly  choose  phys¬ 
ical  work  like  gardening. 

Chore  Wars  creates  a 
simple  way  to  track  every¬ 
one's  effort  and  reward 
people  for  pitching  in- 
monsters  and  treasure 
are  optional.— scholle 

SAWYER  MCFARLAND 
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TWeVKw*  jj  Character  Sheet  |  Porty  |  A<}v«w«uiy«  |  Arfnyft  f  SeBing*  |  H«4p.|N«w» 

Morgog  -  Level  1  Hunter 


today 


Morgog  earned  tQXP,  5  go.'d  and  a  gold  for  pay  blMl  (in«  day 
More) 

•It  mtgm  be  nm*  to  swnch  cell 
plans* 


Morgog  warned  4XP  and  9  gold  tor  raatock  shelv  (3  day* 
previously) 


Morgog  earned  SXP  and  2  gold  tor  clean  bathroom 
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ICON  BY  PAUL  HOW  ALT 


real  life  meets  digital  life 


"Got  an  iPod®?  Use  iTunes®?"  Then  Jax  has  something  for  you! 

Jax  is  a  plug-in  for  iTunes  that  enhances  and  adds  new  features  to 
your  iPod,  iPhone®,  AppleTV®  and  iTunes.  Jax  is  customizable  and 
its  features  can  change  to  match  your  personality  and  needs. 


Import  videos*  into  your  iPod,  iPhone  or  AppleTV. 

Get  the  lyrics  for  songs  in  your  iTunes  library. 

Research  your  favorite  songs  and  bands,  their  band 
members,  and  similar  bands.  SS2 

Go  beyond  the  standard  (or  wrong)  album  art  found,  ^ 
and  easily  replace  with  the  correct  album  covers,  you  ^ 
can  even  drag  and  drop  your  own  image  to  create 
custom  album  covers. 

Several  unique  visualizers  that  include:  Rotating  album 
art,  scrolling  lyrics  and  other  visually  exciting  features. 

On-The-Go  Features:  Sync  your  iPod  with  iTunes 
to  add  and  update  the  following  features: 

•  Movie  Times  •  Stocks  •  Gas  Prices 

•  Documents  •  Directions  •  Emails 


Video 


Music  Map 


Album  Art 


Visualizers 


News 

Weather 


Videos  supported:  Youtube,  Google  Video,  MySpace  Video,  CollegeHumor.com,  EbaumsWorld.com,  Veoh.com  and  Uber.com 
'Documents  supported:  Office9  files,  PDFs,  text  and  rtf.  Files  i 


CMimnii 
|  Sort* 
Dif«<lk>nt 


^  "I  love  Music  Map! 

I  can  search  for  my  favorite 
bands  and  find  all  kinds  of  info 
about  them  and  similar  bands 
and  their  connections" 


/  "I  love  importing  \ 
videos  into  my  video 
iPod,  AppleTV  or  iPhone 
\  to  show  my  friends."  / 


"The  visualizers 
and  song  lyrics  are  really 
cool  and  great  for 
v  parties!"  > 


A  Prosoft  Engineering,  Inc.  company 

303  Ray  Street 
Pleasanton,  CA  94566 
www.JoeSoft.com 

right*  reserved.  Mac  logo*  are  trademarks  of  Ac  - 1«  Inc. 


available  at  your  local 
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iTunes  Tags 
Demystified 

Take  advantage  of  the  music  player's  hidden  powers  by  kirk  mcelhearn 


When  you  look  at  your  iTunes 
library  and  see  the  names 
of  songs,  artists,  and 
albums,  you’re  looking  at  tags — bits  of 
information  that  are  connected  to  your 
music  files.  These  tags  are  essential  for 
labeling,  sorting,  and  finding  your 
music.  Without  tags,  your  iTunes 
library  would  turn  into  a  chaotic  mess. 

So  where  do  those  tags  come  from? 
When  you  buy  music,  videos,  or  audio¬ 
books  from  the  iTunes  Store,  those  files 
are  already  tagged.  When  you  rip  your 
own  CDs,  iTunes  checks  Gracenote’s 
CDDB  database  and  downloads  tags  to 
add  them  to  your  music.  But  certain 
types  of  files — your  videos,  for  example — 
require  that  you  tag  them  yourself,  and 
sometimes  even  tagged  files  need  a  little 
tweaking.  Here’s  how  to  do  it. 

Some  tags,  such  as  Kind,  Size,  or  Bit 
Rate,  are  immutable  because  they 
depend  on  file  characteristics  or  on  the 
music  your  files  contain.  And  others, 
such  as  Play  Count  and  Last  Played, 
you  can’t  easily  change.  But  you  can 
change  most  of  the  tags  in  iTunes,  and 
in  many  cases  you  will  want  to  do  so — 
to  better  organize  your  music,  to  set 
certain  options,  or  to  take  advantage  of 
features  in  iTunes  and  on  the  iPod. 

Here  are  several  tags  you  may  have 
missed — or  at  least  misunderstood. 

Tag  Background 

You’re  probably  familiar  with  the  basic 
tags.  If  you  choose  a  track  and  press  3€-I 


© 


Want  more  tips 
on  digital  music? 

For  iPod-  and  iTunes-related  expert 
advice  and  breaking  news,  as  well  as 
reviews  of  all  the  latest  gadgets,  check 
out  Playlistmag.com. 


©no 


iTunes 


1  UMMty 

A*  a 

§2  Movies 
(g?  TV  Shows 
ff  PodCAStS 

O 

|  (yg  Audio  books 

jVl  IPod  Carnes 

¥ 

[  STORE 

fsg  ITunes  Store 

§R  Purchased 

l  *■  SHARED 

|  *  PiAYUSTS 

Selected  Item 


THE  BRIDGE 
COLLECTION 


THE  BRIDGE  SCHOOL 
CONCERTS 


Ail  <56  Genres) 

alt.country 
Alternative 
Alternative  &  Punk 
AlternRock 
Blues 

Blues  /R4B 


■  All  (288  Artists) 

|  |  ABBA 

Alex  Flltppenko 
Alicia  Keys 

The  Allman  Brothers  Band 
The  Allman  Brothers  Band  &  Johnny  A  V 


The  Bridge  Collection  (Live) 


Built  To  Last  {Beyond  Description) 
Concert  For  George  (Disc  2) 
Crossroads  (Disc  4) 

Daniel  Johnston  Covers 
Exclusive 


. — — — • — - - - - — - — - - — - i - - - — — -  - - - -  ^ 

Time 

Artis*  A 

Album 

Genre 

0  These  Dreams 

4.49 

Ann  &  Nancy  Wilson 

The  Bridge  School  Collection. 

Rock 

0  Love  Hurts 

4:28 

Ann  A  Nancy  Wilso... 

The  Bridge  School  Collection 

Rock 

0  Carolina  Hues 

4  47 

Blues  Traveler 

The  Bridge  School  Collection.  . 

Rock 

0  Run  Around 

4:39 

Blues  Traveler 

The  Bridge  School  Collection.  . 

Rock 

0  Love  &  Mercy 

2:37 

Brian  Wilson 

The  Bridge  School  Collection 

Rock 

0  Born  In  the  U  S  A. 

3:41 

Bruce  Springsteen 

The  Bridge  School  Collection  . 

Rock 

0  American  Girt* 

5:00 

Counting  Crows 

The  Bridge  School  Collection ... 

Rock 

0  Mr.  Jones 

5:17 

Counting  Crows 

The  Bridge  School  Collection.. 

Rock 

0  Change  Partners 

3:25 

Crosby.  StHls.  Nash 

The  Bridge  School  Collection 

Rock 

0  American  Dream 

3  43 

Crosby.  Stills.  Nash 

The  Bridge  School  Collection 

Rock 

0  Our  House 

3:15 

Crosby.  Stills.  Nash. 

The  Bridge  School  Collection 

Rock 

0  Deja  Vu 

7:50 

Crosby.  Stitts.  Nash .... 

The  Bridge  School  Collection 

Rock 

0  Hands  Down 

3  21 

Dashboard  Confess.  . 

The  Bridge  School  Collection 

Rock 

0  Screaming  infidelities 

416 

Dashboard  Confess... 

The  Bridge  School  Collection.  . 

Rock 

0  Best  of  My  Love 

4:29 

Don  Henley 

The  Bridge  School  Collection 

Rock 

0  Heart  of  the  Matter 

S:S0 

Don  Henley 

The  Bridge  School  Collection. 

Rock 

0  Ghost  of  a  Dog 

1:47 

Edte  Bricked 

The  Bridge  School  Collection.  . 

Rock 

0  Woyaho 

2:26 

Edie  Bnckell 

The  Bridge  School  Collection. 

Rock 

0  Your  Song 

5:05 

Elton  John 

The  Bridge  School  Collection.  . 

Rock 

0  Alison 

3:18 

Elvis  Costello 

The  Bridge  School  Collection. 

Rock 

0  Veronica  /  The  Ways  of  Love 

4:37 

EMs  Costello 

The  Bridge  School  Collection.. 

Rock 

0  Emotionless 

4:22 

Good  Charlotte 

The  Bridge  School  Collection 

Rock 

0  We  Believe 

3:57 

Good  Charlotte 

The  Bridge  School  Collection 

Rock 

It*  ’ 

'4 


X 


a 
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Sorting  Compilations  The  Compilation  tag  helps  pull  multiple-artist  albums  together. 


- 


(or  select  File:  Get  Info),  you’ll  see  a  win¬ 
dow  with  several  tabs,  each  of  which  lets 
you  change  some  of  the  tags  related  to 
that  track  (except  for  those  that  appear  in 
the  Summary  tab).  The  Info  tab  shows 
the  most  important  tags:  Name,  Artist, 
Album,  and  so  on.  You  can  change  any 
of  these  if  your  music  is  tagged  incor¬ 
rectly  or  if  the  tags  are  incomplete — for 
instance,  perhaps  Gracenote’s  tags  don’t 
match  the  CD  you’re  ripping,  or  you 
need  to  tag  music  that  the  Gracenote 
database  doesn’t  recognize.  The  other 
tabs  let  you  change  additional  tags,  as 
well  as  add  lyrics  or  album  art. 

If  you  select  several  tracks  and  press 
8€-I,  you’ll  see  a  slightly  different  win¬ 
dow.  The  Multiple  Item  Information 
window  lets  you  change  tags  for  all 
selected  songs — useful  for  altering  an 
entire  album,  for  example — but  affects 
only  those  tags  that  you  can  apply  to 


multiple  tracks  (for  example,  you  can’t 
change  song  names).  Though  you  can’t 
change  as  many  tags  in  this  window,  it 
combines  the  basic  tags  with  some  that 
the  Info  tab  of  the  single-track  window 
doesn’t  offer.  You’d  use  this  window  to 
change  an  artist  name  from  Bob  Dylan 
to  Dylan,  Bob;  to  add  a  Year  tag  to  an 
album;  or  to  add  art  to  an  entire  album. 


Compilations  Galore 

A  compilation  album  is  one  that  con¬ 
tains  tracks  by  multiple  artists — for 
example,  an  album  from  a  benefit  con¬ 
cert  with  many  performers.  The  Compi¬ 
lation  tag  is  a  simple  check  box  named 
Part  Of  A  Compilation  (in  the  single¬ 
item  window)  or  a  Yes  or  No  pop-up 
menu  (in  the  multiple-item  window). 


For  more  tags  explained,  go  to 

macworld.com/ 
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Browse  your  iPod  and  iTunes 


m 


Discover  ewoo"  at  www.play-ewoo.com 

Apple,  the  Apple  logo,  iPod'“,  iTunes"*  are  trademarks  of  Apple.  Other  company  and  product  names  may  be  trademarks  of  their 
respective  owners.  iPod  sold  separetly. 


With  ewoo  control  your  multimedia  environment  and  control  remotely  all  your  content 
for  top  quality  broadcasting,  ewoo's  2.4GHz  technology  and  intuitive  touch  screen 
navigation  combines  free  movement  within  a  TOO  foot  radius  to  offer  the  best  user 
experience.  Both  iPod"  and  iTunes’M  compliant  (by  adding  an  optional  USB  adapter), 
ewoo  presents  the  ultimate  multimedia  management  solution. 


ewoo  navigator  for  iTunes 


PHOTOGRAPH  BY  PETER  BELANGER 


You  want  to  set  the  Compilation  tag  so 
that  you  can  work  more  easily  with  com¬ 
pilation  albums  in  iTunes,  or  on  your 
iPod  if  you  enable  the  setting.  Also, 
when  iTunes  checks  the  Gracenote  data¬ 
base  for  album  information,  this  is  one 
tag  that’s  often  set  incorrectly. 

In  the  General  tab  of  iTunes’  Prefer¬ 
ences,  selecting  the  Group  Compila¬ 
tions  When  Browsing  option  tells  the 
iTunes  browser  (the  columns  that 
appear  at  the  top  of  the  window  when 
you  click  on  the  eye  icon  in  the  lower 
right  corner)  to  show  a  Compilations 
entry  at  the  top  of  the  Artist  column. 
iTunes  then  lists  all  your  compilations 
in  the  Album  column  following  this 
entry  (see  “Sorting  Compilations”).  If 
you  don’t  select  this  setting,  you’ll  see 
tracks  listed  separately  under  each 
artist’s  name,  although  you  can  still  sort 
by  album  in  the  main  iTunes  interface. 

The  Compilation  setting  works  simi¬ 
larly  on  the  iPod.  If  you  turn  it  on  (Set¬ 
tings:  Compilations),  you’ll  see  a 
Compilations  menu  when  you  select 
the  Music  menu. 


Got  Gaps? 

When  iTunes  7  added  a  long-awaited 
gapless  playback  feature,  it  allowed  fans 
of  classical  music  or  classic  rock  to  listen 
to  albums  whose  tracks  flow  seamlessly 
together  without  hearing  a  half-second 
of  silence  between  each  track.  At  the 
same  time,  iTunes  added  a  Gapless 
Album  tag.  So  if  iTunes  already  has  gap¬ 
less  playback,  why  do  you  need  this  tag? 


It’s  there  for  only  one  reason:  to  override 
the  Crossfade  Playback  feature  in 
iTunes.  If  you  listen  to  music  in  cross¬ 
fade  mode,  in  which  tracks  overlap  for 
one  or  several  seconds  as  they  change, 
iTunes  spots  those  albums  tagged  as 
gapless  and  makes  sure  their  tracks  don’t 
cross-fade.  This  setting  does 
not  affect  iPod  playback. 

Since  you  generally  set 
this  option  for  an  entire 
album,  the  easiest  way  to  do 
so  is  to  select  all  the  tracks, 
press  3€-I,  and,  from  the  Gap¬ 
less  Album  pop-up  menu, 
choose  Yes  (see  “Gapless 
Albums”).  For  an  individual 
track,  you'd  select  the  track, 
choose  Get  Info  (3€-I),  and 
then  click  on  the  Options  tab 
and  enable  the  Part  Of  A 
Gapless  Album  selection. 


Multiple  Item  information 

Artist 

Year 

O  The  Beatles 

□  1967 

Album  Artist 

Track  Number 

Q 

□  of  □  13 

Album 

Disc  Number 

_  Sgt.  Pepper’s  Lonely  Hearts  Club  Band 

O  Of  0 

Grouping 

rpm 

n 

1 — 

Composer 

Artwork 

R  ’ 

Genre 

_  Rock 

Volume  Adjustment 

n  . . 


My  Rating 

fp  □  ***** 


Equalizer  Preset 
None 


-100* 

Com, 

No 


None  ♦100* 

Remember  Posrtion 
1  '“'  NO 


7!  C  no 


Skip  When  Shuffling  Gapless  Album 

y«s  a 


jg  ! 


(  Cancel  )  G  oiTA 

. . .  Back  to  the  Future 

Gapless  Albums  Keepconceptaibumssoundingasthe  There  are  some  kinds  of 
artist  intended,  even  if  you  use  iTunes’  cross-fade  feature.  tracks  you  might  want  to 


bookmark — so  you  can  pause  listening 
to  them  or  viewing  them  and  pick  up 
again  later  at  the  same  place.  This  abil¬ 
ity  comes  in  handy  when  you’re  listen¬ 
ing  to  an  audiobook.  The  Remember 
Playback  Position  tag  lets  you  set  any 
tracks — music  and  video — so  you  can 
pick  up  where  you  left  off. 

But  say  you  downloaded  some  pod¬ 
casts  in  your  iTunes  library  from  a  Web 
site  or  via  another  program  (those  down¬ 
loaded  through  iTunes  have  this  tag  set 
by  default).  Just  select  a  track,  press  3€-I, 
and  go  to  the  Options  tab.  There,  select 
Remember  Playback  Position  (for  mul¬ 
tiple  tracks,  you’d  select  Yes  from  the 
Remember  Position  pop-up  menu).  When 
you  play  these  tracks  in  iTunes  or  on 
an  iPod,  they’ll  remember  where  you 
stopped — the  bookmark  even  gets  synced 
between  your  computer  and  iPod  if 
you've  set  your  iPod  to  autosync.  Q 

Kirk  McElhearn  writes  about  more  than 
just  Macs  on  his  Web  site,  Kirkville  (www 
.mcelhearn.com). 


High  Sierra  Bags 


People  on-the-go  can  never  have  too  many  choices  for  iPod-integrated  bags.  To  add  to 
the  options,  High  Sierra  Sport  Company  recently  introduced  the  Groove  and  the  Audi¬ 
ble,  a  backpack  and  a  messenger  bag,  respectively,  both  of  which  carry  Apple’s  “Made 
for  iPod”  certification.  Although  listed  at  $125  each,  these  bags  are  available  for  as  little 
as  $70  through  the  links  on  High  Sierra’s  Web  site  (www.hssc.com). 

Both  backpacks  are  wired  for  iPod  compatibility  with  30-pin  connectors  and  built-in 
backlit,  BackBeat  control  switches  that  let  you  adjust  volume,  play  and  pause,  and  switch 
tracks.  You  can  run  iPod  earbud  wires  through  the  integrated  headphone  access  port. 

The  Groove  comes  in  Pacific  blue  and  charcoal,  charcoal  and  black,  or  chipotle 
and  charcoal  color  schemes.  It  features  a  large  front-loading  main  compartment 
and  a  top-loading  center  compartment,  a  multipocket  organizer  with  a  removable 
key  fob,  a  side  mesh  pocket  for  a  500ml  water  bottle,  and  padded  backpack  straps. 

The  Audible  has  a  large- 
capacity  main  compartment,  a 
shoulder-strap  pocketforthe 
iPod  (with  a  30-pin  dock  con¬ 
nector  and  a  headphone  port), 
a  protective  lid  with  straps  and 
hook-and-loop  closure  points, 
a  multipocket  organizer  and  a 
removable  key  fob,  and  a  side 
mesh  pocket  that  can  store  a 
1,000ml  water  bottle.  It  comes 
in  black,  charcoal,  and  lava 
colors.— PETER  COHEN 
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Digital  Photo 


Great  Flickr  Add-Ons 

Cool  tools  for  fans  of  the  popular  photo-sharingsite  by  derrick  story 


It’s  little  wonder  that  Flickr  (www 
.flickr.com)  has  become  the  photo¬ 
sharing  Web  site  of  choice  for  so 
many  digital  photographers.  In  a  mat¬ 
ter  of  minutes,  you  can  set  up  a  free 
account,  upload  photos,  and  invite 
friends  and  family  to  view  your  master¬ 
pieces.  Add  tags  (descriptive  keywords) 
to  those  photos,  and  anyone  can  find 
and  enjoy  your  images.  Guests  can  add 
comments,  offer  suggestions  for 
improving  your  shots,  and  even  include 
you  in  their  contacts  list,  creating  a 
social  network  of  like-minded  users. 

But  if  you  think  you’ve  seen  all  Flickr 
can  do,  you  may  be  in  for  a  surprise.  An 
abundance  of  Flickr  add-ons  and  related 
Web  sites  make  the  photo-sharing  experi¬ 
ence  faster,  nimbler,  and  more  fun. 

E-mail  Photos  to  Your  Account 

Why  wait  until  you  get  back  to  your 
Mac  to  add  photos  to  your  Flickr 
account?  If  you  have  a  camera  phone 
with  e-mail  support,  you  can  upload 
your  latest  shots  simply  by  sending  an 
e-mail.  This  trick  is  particularly  handy 
for  iPhone  and  Treo  users. 

To  set  it  up,  make  sure  you’re  logged  in 
to  your  Flickr  account,  and  then  go  to 
Flickr’s  Tools  page  (www.flickr.com/tools). 
Click  on  the  Upload  By  Email  link,  and 
Flickr  will  provide  you  with  an  e-mail 
address  specifically  for  your  account.  The 
next  time  you  capture  a  photo  with  your 
mobile  device’s  camera,  just  attach  it  to 
an  e-mail  addressed  to  the  Flickr  account. 
The  subject  line  of  your  e-mail  message 
becomes  the  photo’s  title.  You  can  add  a 
caption  by  typing  a  description  in  the 
body  of  the  message.  To  add  tags  to  your 
photo,  type  tags :  in  either  the  subject 
line  or  the  body,  followed  by  the  tags  you 
want  to  apply.  (iPhone  users  should  note 
that  you  must  add  the  caption  and  tag 
information  below  the  image  that  appears 


in  the  body;  Flickr  won’t  read  any  infor¬ 
mation  above  the  image.)  By  the  way, 
if  your  phone  automatically  applies  a  sig¬ 
nature  to  all  outgoing  e-mail,  you  may 
want  to  remove  it  before  sending  pho¬ 
tos — otherwise  it  will  be  included  in  the 
photo  caption. 

Speaking  of  using  Flickr  on-the-go,  a 
mobile  version  of  Flickr  (rn.flickr.com) 
works  great  with  smart  phones.  It  doesn’t 
load  images  initially,  but  instead  presents 
you  with  relevant  links  so  you  can  quickly 
navigate  to  the  area  you’re  interested  in — 
such  as  photos  from  your  contacts.  If 
you’re  working  off  a  cellular  network 
instead  of  Wi-Fi,  you  might  want  to  try 
this  bandwidth-saving  route. 

Edit  Photos  Online 

If  you  decide  you  want  to  touch  up 
your  photos  after  uploading  them  to 
your  Flickr  account,  turn  to  Picnik 


(www.picnik.com).  This  free  online 
image  editor  includes  essential  tools — 
such  as  cropping,  color  adjustment, 
red-eye  reduction,  and  sharpening — 
and  connects  seamlessly  to  Flickr. 

Once  you  sign  up  for  a  Picnik 
account,  you  can  access  your  Flickr 
photos  from  Picnik’s  interface,  perform 
your  edits,  and  then  save  the  corrected 
version  back  to  your  Flickr  account.  You 
can  either  replace  the  original  or  upload 
the  altered  version  as  a  new  image.  The 
whole  process  works  wonderfully.  How- 
ever,  you’ll  need  to  have  both  JavaScript 
and  Flash  enabled  in  your  browser — so 
that  means  you  can’t  edit  photos  via 
your  iPhone. 

Add  Flickr  Images  to  Your  Site 

Wouldn’t  it  be  nice  to  include  a  slide 
show  or  preview  of  your  favorite  pic¬ 
tures  on  your  blog  or  personal  Web  site? 
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Uploading  Your  Photos 

If  you’re  still  uploading  photos  to  Flickr  via  the  site’s  Web  interface,  it’s  time  to  find  a  bet¬ 
ter  way.  Here  are  a  few  of  my  favorite  upload  tools  for  Mac  users: 

From  the  Finder  Flickr  offers  its  own  Mac-compatible  upload  software,  Uploadr, 
which  you  can  download  for  free  from  www.flickr.com/tools.  Once  you’ve  installed  it, 
authorize  Uploadr  to  accessyour  Flickr  account,  and  then  start  dragging  pictures  into 
the  Photos  column.  The  program  lets  you  add  a  title,  a  description,  and  tags  to  your 
photos.  If  you’re  in  a  hurry  and  don’t  want  to  type  metadata  for  each  image  individually, 
a  Batch  function  letsyou  add  a  group  of  tags  to  all  the  images  at  once. 

From  iPhoto  For  iPhoto  users,  I  recommend  Connected  Flow’s  FlickrExport  For 
iPhoto  (£12  [about  $23];  www.connectedflow.com),  which  letsyou  upload  photos 
directly  from  Apple’s  popular  photo-management  program.  FlickrExport  will  automati¬ 
cally  turn  your  iPhoto  keywords  into  Flickr  tags,  mark  photos  to  include  as  part  of  a 
group  pool,  and  even  add  geodata  stored  within  the  image. 

From  Aperture  Connected  Flow  also  offers  two  Aperture  plug-ins  for  Flickr.  The 
Lite  version,  which  is  free,  lets  you  alter  the  image's  metadata  and  turn  keywords  into 
Flickr  tags  before  uploadingthe  images.  A  full  version,  which  costs  £14  (about  $26), 
offers  additional  features,  such  as  the  ability  to  download  photos  from  Flickr  directly 
into  Aperture  for  editing. 

From  Photoshop  Lightroom  Although  there  is  currently  no  upload  tool  designed 
specifically  for  Adobe  Photoshop  Lightroom, you  can  use  Flickr  Uploadrfor  the  task. 
Here’s  the  trick:  First,  designate  Uploadr  as  Lightroom’s  additional  external  editor  (in 
the  External  Editors  preference  pane).  Select  the  photosyou  want  to  upload,  and 
choose  File:  Export  Photos.  In  the  Post  Processing  section  of  the  Export  window,  select 
Open  In  Flickr  Uploadrfrom  the  After  Export  menu.  Whenyou  click  on  Export,  Uploadr 
willappearwithyourselected  Lightroom  images. 


One  solution  is  Admarket’s  flickrSlidr 
(flickrslidr.com),  which  lets  you  embed 
custom  Flickr  slide  shows  on  any  Web 
page.  Just  provide  flickrSlidr  with  the 
URL  of  the  photostream,  photo  set,  or 
group  from  which  you  want  to  grab 
photos,  or  enter  tags  to  create  a  thematic 
slide  show.  Then  specify  the  height  and 
width  of  the  slide  show,  and  in  return 
you’ll  receive  the  HTML  code  to  paste 
into  your  Web  page. 

If  the  slide-show  format  takes  up 
too  much  room,  or  if  you  prefer  some¬ 
thing  simpler,  take  a  look  at  Flickr 
badges  (www.flickr.com/badge.gne). 

You  can  create  either  a  static  HTML 
badge  showing  just  a  couple  of  photos 
or  a  Flash  version  that’s  in  constant 
motion.  Because  Flickr  provides  the 
tool,  you  must  be  logged  in  to  your 
account  to  create  your  badge.  You  can 
select  your  photos  by  tag  or  set,  and 
choose  the  layout.  Flickr  will  generate 
the  necessary  code. 

Strip  Out  Tags 

If  you  were  overzealous  in  applying 
tags  to  your  photos — or  later  discover 
you  misspelled  a  few  tags — you’ll  find 
correcting  the  problem  one  photo  at  a 
time  a  tedious  affair.  Thankfully,  there’s 
a  better  way.  First,  make  sure  you’re 
logged  in  to  your  Flickr  account.  Then 
point  your  browser  to  www.flickr.com/ 
p  h  otos/me/tags/tagt  odele  te/d  e  I  ete . 
Replace  tagtodelete  in  the  URL  with  the 


tag  you  want  to  strip  out.  Confirm  your 
decision,  and  the  tag  will  be  removed 
from  all  your  images. 

Create  a  Comic  Strip 

Want  to  say  something  with  your  photos? 
Bubblr  (www.pimpampum.net/bubblr) 


can  help.  This  online  tool  lets  you  cre¬ 
ate  comic  strips  using  images  from 
Flickr.  The  Bubblr  site  lets  you  pull  in 
photos  from  your  personal  photo¬ 
stream,  or  search  the  entire  Flickr  site 
via  tags.  Simply  drag  images  into  your 
comic  strip’s  frames,  and  then  add  dia¬ 
logue  or  thought  bubbles  filled  with 
your  own  text.  When  you're  done,  you 
can  publish  your  masterpiece  on  the 
Bubblr  site,  where  others  can  enjoy  it. 
To  download  the  strip  to  your  Mac, 
click  on  the  Print  link  at  the  bottom  of 
the  page  and  choose  Save  As  PDF  from 
the  Print  dialog  box. 

And  Plenty  More 

These  Flickr  tools  represent  merely  a 
fraction  of  what’s  available  to  adven¬ 
turous  Flickr  users.  For  a  list  of  other 
plug-ins  and  tools,  check  out  FlickrBits 

(www.flickrbits.com).  Q 

Derrick  Story  is  the  digital  media  evangelistfor 
O’Reilly  Media  (digitalmedia.oreilly.com).  He  also 
runs  a  camera  club  featuring  weekly  photogra¬ 
phy  podcasts,  reader-submitted  photos,  and  pro 
tips  at  www.thedigitalstory.com. 
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SECRETS 


22  Top  iPhone  Tips 

Better  browsing,  more  efficient  e-mail,  and  other  tricks 


Horizontal  Keyboard  Rotate  the  iPhone  and  tap  on  the  address  bar,  and  you’ll  get  a  wider  keyboard. 


You  can  do  a  lot  with  the 

iPhone — surf  the  Web,  send 
e-mail,  listen  to  music,  and 
(yes)  make  phone  calls — with  just  a 
touch  of  a  virtual  button.  But  dig  a  little 
deeper,  and  you  can  do  even  more.  Now 
that  we’ve  had  some  time  to  live  with 
the  iPhone,  we’ve  found  a  few  tricks 
that  help  us  get  the  most  out  of  it. 

Web  Surfing 

Get  a  Bigger  Keyboard  As  with  any 
other  iPhone  function  requiring  data 
entry,  tapping  on  Safari’s  address  bar 
summons  an  on-screen  keyboard.  If 
you  rotate  the  iPhone  horizontally  before 
tapping  on  the  address  bar,  the  Safari 
window  will  switch  to  horizontal  mode; 
then,  when  you  tap  on  the  address  bar, 
the  on-screen  keyboard  will  also  appear 
horizontally.  More  important,  it  will  also 
be  much  larger  than  the  standard,  verti¬ 
cal  keyboard,  making  data  entry  a  little 
easier.  Unfortunately,  Safari  is  currently 
the  only  iPhone  application  in  which  this 
horizontal  keyboard  appears.  (If  you  want 
to  use  the  keyboard  in  its  standard  verti¬ 
cal  orientation,  summon  it  before  rotating 
your  iPhone.) 

Create  a  Home  Page  When  you’re 
using  the  regular  version  of  Safari  that 
runs  on  your  Mac  (or  Windows-based 
PC),  setting  a  particular  site  as  your 
home  page  is  as  simple  as  going  to  the 
General  tab  in  System  Preferences  and 
typing  in  a  URL.  You  can’t  do  that  on 
the  iPhone,  but  you  can  use  this  work- 

For  more  tips,  check  out 
our  Macworld  iPhone 
Superguide  (macworld 
.com/3038),  and  stay  in 
touch  with  our  iPhone 
Central  blog  (iphone 
.macworld.com). 


around:  Add  your  would-be  home  page 
to  your  bookmarks  list,  and  then  move 
it  to  the  top  of  the  list.  Yes,  it  requires 
an  extra  tap — first  on  the  bookmarks 
icon  and  then  on  the  bookmark  itself — 
but  it  will  get  you  to  your  favorite  Web 
page  with  a  minimum  of  fuss. 

Share  URLs  If  you  want  to  send  a 
friend  the  URL  of  a  Web  page  you’re 
viewing,  tap  on  the  address  bar,  and  then 
tap  on  Share.  A  new  e-mail  message, 
containing  the  URL,  will  open  in  Mail; 
just  choose  one  or  more  recipients,  add 
your  comments,  and  tap  on  Send. 

Scroll  in  Boxes  on  a  Web  Page  If  you 
encounter  a  scrolling  box  or  list  while 
surfing  on  your  iPhone  in  Safari — 
say  you're  responding  to  a  post  at  the 
Macworld.com  forums — and  you  try  to 
scroll  with  your  finger,  you’ll  find  that 
the  entire  page  scrolls,  instead  of  just 
the  box.  The  trick  is  to  scroll  such  areas 
with  two  fingers. 

Make  a  Call  from  Safari  If  you  find  a 
phone  number  in  Safari  that  you’d  like 
to  call — perhaps  the  phone  number  of 
a  restaurant  where  you’d  like  to  make 
reservations — you  needn’t  jump  to  the 
phone  component.  Just  tap  on  the  num¬ 


ber,  and  the  iPhone  will  dial  it  for  you. 
(This  also  works  with  phone  numbers 
and  URLs  embedded  in  e-mails  and  SMS 
chats;  tapping  on  either  one  will  place  a 
call  or  open  a  Web  page,  respectively.) 

Investigate  Links  In  Safari,  if  you 
hold  your  fingertip  down  on  a  link 
instead  of  tapping,  you’ll  summon  an 
information  balloon  that  displays  the 
underlying  URL.  The  same  thing  hap¬ 
pens  in  Mail  when  you  hold  on  a  link. 
Now  when  those  “account  update” 
e-mails  arrive,  you  can  press  and  hold 
on  the  link  to  find  out  if  you’re  really 
going  to  be  taken  to  the  site  the  e-mail 
indicates  it’ll  take  you  to. 

Go  Straight  to  the  Top  When  viewing 
a  long  Web  page,  if  you  want  to  get  back 
to  the  top,  or  access  Safari’s  address 
field,  you  don’t  have  to  scroll  all  the  way 
up;  instead,  just  tap  on  the  gray  status 
bar  at  the  top  of  the  iPhone’s  screen. 
You’ll  be  immediately  transported  to  the 
top  of  the  current  Web  page. 

E-mail 

Avoid  Mail  Confusion  Don’t  give  two 
e-mail  accounts  the  same  name, 
because  Mail  will  get  confused  and 
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Just  in  Case 


While  the  iPhone’s  exterior  is  pretty  tough,  it’s  still  vulnerable  to 
scratches,  scuffs,  bumps,  and  drops.  Not  surprisingly,  a  growing 
number  of  cases  are  available  to  help  protect  your  investment. 

(Whichever  case  you  choose,  make  sure  it  doesn’t  block  the 
iPhone’s  bottom-mounted  speaker  and  microphone,  the  cam¬ 
era  lens  on  the  back,  or  the  light  and  proximity  sensors  near  the 
top  edge  on  the  front.) 

Standard  Cases  These  enclose  most  of  your  iPhone  in 
leather,  plastic,  or  fabric,  while  leaving  its  screen  and  controls 
fully  accessible.  Examples:  Case-Mate  Signature  Leather  Case 
for  iPhone  ($35;  www.case-mate.com),  Incase  Canvas  Fitted 
Sleeve  for  iPhone  ($35;  www.goincase.com),  and  Sena  Leather- 
skin  Case  for  iPhone  ($34;  www.senacases.com). 

Flip  Cases  and  Wallets  Thanks  to  a  cover  that  flips  open, 
flip  cases  offer  total  protection  without  restricting  access  too 
much.  But  they’re  a  bit  bulkier  than  most  cases,  and  they  don’t 
protect  against  the  elements.  Examples:  Case-Mate  Leather  Flip 
Case  for  iPhone  ($35;  www.case-mate.com),  and  Sena  Magnet- 
Flipper  Case  for  iPhone  ($52;  www.senacases.com). 

Pouches  and  Sleeves  These  products  encase  your  iPhone;  some  provide  extra 
padding  to  guard  against  bumps.  They  tend  to  be  relatively  inexpensive,  but  they 
also  often  limit  access  to  the  iPhone’s  screen— you’ll  have  to  pull  out  the  iPhone  to 
use  it.  Examples:  Belkin  Slim-Fit  Case  for  iPhone  ($30;  www.belkin.com),  Marware 
CEO  Sleeve  for  iPhone  ($25;  www.marware.com),  and  Sena  iPhone  Elega  Pouch 
($40;  www.senacases.com). 

Holster  Storingyour  iPhone  onyour  belt  in  a  holster  gives 
you  easy  access.  But  as  with  pouches  and  sleeves, you  need  to 
take  the  iPhone  out  of  the  case  to  use  it.  Examples:  DLO  Hip- 
Case  for  iPhone  ($35;  www.dlo.com),  Griffin  Technology  Elan 
Snap-In  ($25;  www.griffintechnology.com),  Incase  Leather 
Folio  ($40;  www.goincase.com),  and  Speck  Products  Holster- 
Pro  ($30;  www.speckproducts.com). 

Skins  Protect  your  phone  by  enclosing  it  in  a  layer  of  sili¬ 
cone  rubber.  Thinner  skins  prevent  scratches  without  adding 
much  bulk,  whereas  thicker  skins  provide  added  shock  pro¬ 
tection.  The  downside  is  that  gettingyour  iPhone  in  and  out 
of  the  case  can  be  a  challenge.  Examples:  iSkin  Revo  ($40; 
www.iskin.com),  Marware  Sport  Grip  for  iPhone  ($15;  www 
.marware.com),  and  Speck  ToughSkin  for  iPhone 
($30;  www.speckproducts.com).— dan  frakes 


copy  the  settings  from  one  account  to 
the  other.  And  you  can’t  fix  the  situation 
by  simply  renaming  one  account;  you’ll 
need  to  delete  one  of  the  accounts  and 
then  re-create  it. 

Mark  Read  Messages  as  Unread 
There  doesn’t  appear  to  be  any  way  to 
mark  read  messages  as  unread  on  the 
iPhone — but  there  is.  While  viewing  a 
message,  tap  on  Details,  which  reveals  a 
Mark  As  Unread  option;  tap  on  it,  and  the 
next  time  you  view  your  inbox,  the  mes¬ 
sage  will  display  a  blue  dot,  which  indi¬ 
cates  that  the  message  has  not  been  read. 

Recover  “Lost”  E-mails  If  you  try  to 
send  an  e-mail  but  the  iPhone  can't  get 
network  access,  you  might  think  your 
message  has  disappeared  completely. 

But  don’t  worry:  a  temporary  Outgoing 
folder  is  created  to  hold  the  message. 

You  can  access  this  folder  from  the  main 
screen  of  the  sending  account;  the  folder 
will  disappear  once  network  access  is 
available  and  the  message  is  sent. 

Create  E-mail  Folders  Well,  actually, 
you  can’t  create  e-mail  folders  on  the 
iPhone.  But  what  you  can  do  with  an 
IMAP  e-mail  account  is  create  folders 
on  the  IMAP  server — for  example,  if 
you  have  a  .Mac  account,  using  the  .Mac 
Web-mail  interface.  Those  folders  will 
then  appear  on  the  iPhone,  and  their 
contents  will — eventually — be  synced 
between  the  iPhone  and  the  server. 

Save  E-mail  Drafts  If  you  want  to  save 
a  message  you’re  working  on  so  you  can 
come  back  to  it  later,  tap  on  Cancel. 
Instead  of  deleting  the  message  immedi¬ 
ately,  Mail  pops  up  a  dialog  box  with  the 
options  Save,  Don't  Save,  or  Cancel.  Tap 
on  Save  and  the  message  will  be  placed 
in  your  Draffs  folder.  (If  your  accohnt 
doesn’t  currently  have  a  Draffs  folder, 
Mail  will  create  one.)  Don’t  be  alarmed  if 
the  message  doesn’t  appear  in  Draffs 
immediately,  however;  it  sometimes 
takes  several  minutes  for  the  draff  mes¬ 
sage  to  show  up. 

iPod 

Re-create  iPod  Audio  Controls  If  you 

listen  to  audiobooks  on  an  iPod,  you 
probably  know  that,  since  the  fourth- 
generation  iPod’s  release,  you’ve  had 
the  option  to  make  the  playback  speed 
faster  or  slower,  as  you  prefer.  The 
iPhone  shares  that  feature.  Just  tap  on 


the  Settings  button  and  then  on  the 
iPod  option;  tap  on  the  Audiobook 
Speed  entry  and,  in  the  resulting 
screen,  choose  Slower,  Normal,  or 
Faster.  Other  iPod  features  also  appear 
on  the  iPhone:  You  can  use  the  Settings 
screen  to  turn  on  Sound  Check  (to 
make  volume  more  consistent  from 
one  track  to  another)  and  to  select  any 
of  22  included  equalization  presets. 

Change  iPod  Icons  By  default,  the 
buttons  at  the  bottom  of  the  iPod 
screen  are  Playlists,  Artists,  Songs, 


Videos,  and  More.  You  can  change 
those  first  four  in  the  same  way  as  you 
would  the  commands  that  appear  on  an 
iPod’s  main  screen.  Simply  tap  on  the 
More  icon,  and  then  tap  on  the  Edit 
button  in  the  upper  leff  comer  of  the 
resulting  screen.  A  Configure  screen 
will  appear  with  icons  for  Albums,  Pod¬ 
casts,  Audiobooks,  Genres,  Composers, 
Compilations,  Playlists,  Artists,  Songs, 
and  Videos.  To  substitute  one  of  these 
icons  for  one  that  appears  at  the  bottom 
of  the  iPod  screen,  just  tap  and  hold  on 
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the  icon  you  prefer  and  drag  it  over  the 
icon  you  want  to  replace.  Tap  on  Done 
when  you’re  finished. 

Delete  Already-Viewed  Videos  Even 
8GB  can  feel  confining  when  it  comes 
to  storing  videos;  a  single  full-length 
movie  can  take  up  iGB  of  storage.  To 
ease  the  storage  crunch,  the  iPhone 
offers  to  delete  videos  after  you’ve  fin¬ 
ished  watching  them.  Just  tap  on  the 
Delete  button,  and  Pirates  of  the 
Caribbean  will  disappear  from  your 
iPhone,  freeing  up  more  space. 


Other  Programs 

Store  Files  One  benefit  of  the  iPod  is 
that  it  can  store  files  as  well  as  play 
music.  An  out-of-the-box  iPhone  can't — 
unless  you  have  the  help  of  a  Mac  and  a 
$10  utility.  The  program,  Ecamm  Net¬ 
work’s  iPhoneDrive  (www.ecamm.com), 
lets  you  view  files  on  your  iPhone  in  a 
Finder-like  interface.  You  can  copy  files 
to  and  from  your  iPhone  via  drag  and 
drop,  some  simple  buttons,  or  the  pro¬ 
gram’s  File  menu.  (For  more  on  iPhone¬ 
Drive,  see  Mac  Gems,  page  46.) 


Restaurants  to  Try 


Note  Tartine 

600  Guerrero  St.  (at  18th 
Street) 

San  Francisco 
(415)  487-2600 

Zarzuela 

2000  Hyde  (at  Union) 

San  Francisco 
(415)  346-0800 

small  plates  > 

Prices:  S12.95-S18.95 

Poleng  Lounge 
1751  Fulton  St.  (at 
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your  notes  there. 


0  ft  0  IPhoneDrive 

<  »  ■ 

N*w  folder  Copy  To  IPhone  Copy  From  iftione  Delete 


|  *  Angie’i  B-Day.jpg 
|P  Fun  Stuff 
Hotel  lnfo.pdf 
Last  Year.xls 
I  "I  Pie  Charts 

Progress  Report.doc 
Recording  l.mov 


iPhone  Connected  (1699  M8  Available) 


File  Storage  With  the  help  of  iPhoneDrive, you  can  use  the  iPhone  to  store 
and  transfer  files. 


Choose  How 
You  Listen  to 
Voice  Mail  If 

you  have  a  Blue¬ 
tooth  headset, 
incoming  calls 
get  routed  there 
automatically. 

But  that  doesn’t 
happen  when 
you  call  up 
Visual  Voice- 
mail.  How¬ 
ever,  an  Audio 
button  on  the 
Visual  Voicemail 
screen  lets  you 
specify  how  you 

listen  to  your  message:  via  a  handset,  the 
built-in  speaker,  or  a  Bluetooth  headset. 

Scroll  Through  Contacts  Another  Way 

Everyone  knows  that  you  can  scroll 
through  the  list  of  contacts  on  your 
iPhone  two  ways — either  flick  your  fin¬ 
ger  on  the  list  to  scroll  up  or  down,  or 
tap  on  one  of  the  letters  in  the  alphabet 
running  down  the  right  side  of  the 
screen  to  jump  to  contacts  beginning 
with  that  letter.  But  there  is  a  third  way: 
hold  your  finger  on  the  alphabetical  list, 
and  then  slide  up  and  down — you’ll  be 
able  to  scroll  through  your  contacts  in  a 
more  controlled  manner  than  by  flick¬ 
ing  your  finger. 

Use  Favorites  and  Recents  for  More 
Than  Calls  Favorites  and  Recents  are 
part  of  the  iPhone's  main  Phone  screen; 
Favorites  is  the  iPhone’s  version  of  fre¬ 
quently  called  numbers,  and  Recents  is 
a  list  of  the  numbers  of  people  you’ve 
called  recently  and  calls  you’ve  missed. 
You  can  tap  on  any  number  in  these  lists 
to  place  a  call  quickly.  But  this  is  not  just 
a  phone  feature:  Assuming  that  a  num¬ 
ber  or  name  in  Favorites  or  Recents 
belongs  to  a  mobile  phone,  you  can  also 
send  it  an  SMS  message.  Just  tap  on  the 
right  angle  bracket  (>)  icon  next  to  the 
contact  name  or  number,  and  then  tap 
on  the  Text  Message  button  at  the  bot¬ 
tom  of  the  contact  listing. 

Get  Driving  Directions  Fast  One  of 
the  primary  uses  for  the  iPhone’s  Maps 
application  is  to  get  driving  directions. 
Both  the  starting  and  destination  fields 
offer  a  Bookmarks  icon,  so  you  can 
quickly  use  a  bookmark,  a  recent  loca- 
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tion,  or  a  contact  when  searching  for 
directions.  The  first  thing  you  should 
do  in  Maps  is  find  your  own  address 
and  bookmark  it — this  will  make  find¬ 
ing  directions  to  and  from  locations 
much  easier. 

Sync  Notes  One  of  the  major  limita¬ 
tions  of  the  iPhone’s  Notes  application 
is  that  you  can’t  sync  it  with  data  from 
any  program  on  your  Mac.  There’s  a 
workaround,  however.  Each  contact  has 
a  notes  field.  So  you  can  create  a  fake 
contact  and  paste  any  info  you  like  in 
the  notes  field  for  that  contact  in 
Address  Book.  One  sync  later,  all  that 
information  will  be  at  your  fingertips. 

Reboot  Your  Phone  Pretend  for  a 
moment  that  your  iPhone  suddenly  stops 
responding.  Pushing  the  Home  button 
does  nothing.  Pressing  the  sleep/wake 
button  is  equally  ineffective.  What  do  you 
do?  Apple’s  first  reset  tip  is  to  press  and 
hold  the  Home  button  for  about  six  sec¬ 
onds  to  quit  any  application  that  might 
have  locked  up  your  iPhone.  But  if  that 
doesn’t  work,  try  pressing  and  holding 
both  the  Home  and  sleep /wake  buttons; 
after  about  ten  seconds  the  Apple  logo 
will  appear.  (This  reboot  trick  takes  a  little 
bit  longer  than  the  iPod  equivalent — 
holding  down  the  Select  and  Menu  but¬ 
tons  usually  restarts  your  music  player 
after  just  four  seconds.)  □ 


Macworld  Senior  Editors  Christopher  Breen, 
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84  Macworld  November  2007 


PHOTOGRAPH  COURTESY  OF  APPLE 


ON  SALE  NOW! 


Macworld 

SUPERGUIDES 


Direct  from  the  Editors  of  Macworld 

More  Superguides  Available! 

Staying  true  to  our  goal  to  offer  you  the  most 
comprehensive  coverage  of  the  most  innovative 
and  exciting  new  products,  we  introduce  the 
Macworld  Superguide  series.  These  books  are 
produced  by  the  Macworld  staff  and  are  packed 
with  practical  how-tos,  in-depth  features,  tips 
and  tricks,  and  more. 


Macworld 


APPLE  TV 

SUPERGUIDE 


Turn  your  TV  into  the 
ultimate  digital  media 
center! 


Get  the  most  out  of 
your  Mac! 


DIGITAL 

PHOTOGRAPHY 

SUPERGUIDE 


Take  home  a 
photography  expert! 


Macworld  ipod 

AND  iTUNES 
SUPERGUIDE 


■MB 


Master  your  music  with 
our  expert  advice! 


www.macworld.com/products/superguide 


Macworld  Superguides  are  available  in  3  convenient  formats:  1)  Downloadable  PDFs:  Get  immediate  access.  2)  Printed  Book:  Order 
a  full-size,  full-color  printed  book  on  high-quality  paper.  3)  PDF  on  CD-ROM:  Don't  want  to  download  the  PDF,  get  it  on  CD-ROM. 


_ 


Geek  Factor 


The  Real 
Paperless  Office 

Don't  just  talk  about  reducing  paper — do  something  about  it  byjoekissell 


000 

'  d  t. :  fUF 


Co  View 

C(  3  items  found  in  0.019  seconds 


Joe's  Data  —  "Interesting  Thing  of  the  Day"  —  "Hikaru  Dorodango"  [199%] 

iipl!  HR  :  O  [3  ^  «*  ^ 

Actions  Show  info  Croup  Rich  Text  Plain  Text  Record  Open  Croup 


CD 


; 

•nqt&JTt 


shiny 

find 


Hikaru  Dorodango 

Interesting  Thing  ot  the  Day 


Modified 


8/20/07  2:36  33  PM  ! 


K«nd 


— ,  „  Corriher's  Compendium  of  Food  Rrobiems^pdf 

— 1  ~  Cooking 

— ,  •  Ethei  Mae  MiHer's  family  history.pdf 

—  Genealogy 


6/3/07  12:46:10  AM  PDF+Text 
6/3/07  11:00:56  PM  POF+Text 


Hikaru  Dorodango 


L 


►  a 


1474  words 

Size 


78  KB 

104  KB 

a  » 


f  mud  as  something  that  could  become  shiny  or  even  smooth  Polished  rocks  are  one  thing,  but  mud  w 
ense  enough  to  be  polished  With  the  right  technique  and  a  lot  of  patience,  however,  it  can  be 


numerous  important  details,  but  essentially  (he  idea  is  this.  You  start  with  a  lump  of  mud.  squeeze  moj 
1  gently  add  layers  of  ever-tiner  dry  dirt  on  top,  all  the  while  shaping  into  as  perfect  a  sphere  as  you 
ih  spots  or  irregularities  Over  a  period  of  hours,  as  the  ball  dhe3  and  you  continue  refining  the 
the  outside.  If  you've  executed  the  procedure  just  so  and  timed  it  oorrectly,  this  surface  can  be  buffed 
'ag 


*  you  car 
!  surface, 
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i  orb  about  the  size  of  a  billiard  ball,  and  just  as  shiny,  its  color  depends  on  (he  kind  of  soil  used,  but 
eilow,  red,  and  brown,  to  nearly  black,  wilh  subtle  shadings  that  make  it  look  more  like  a  fine  marble  ca 
xture  of  dirt  and  water 


rs,  the  art  of  dorodango  has  enjoyed  a  surge  in  popularity— first  in  Japan,  and  more  recently  in  the  Unit, 

;  largely  due  to  the  work  of  a^eyelopmental  psyrj-igjqqist.al  the  Kyoto  University  of  Education  named  f  * 
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DevonThink  Pro  Office  Using  the  PDF+Text  format,  DevonThink  Pro  Office  can  search  the  content 
of  scanned  PDFs,  and  enableyou  to  select  and  copy  text  inside  them. 


Computers  were  supposed  to 
make  paperless  offices  pos¬ 
sible,  but  most  of  us  are  sur¬ 
rounded  by  more  pages  than  ever.  It’s 
possible  to  break  free  from  paper’s 
grip,  however. 

I’ve  developed  a  system  that  has 
allowed  me  to  eliminate  all  but  a  slim 
handful  of  papers  from  my  formerly 
bulging  filing  cabinets.  I  scan  my  docu¬ 
ments  and  convert  them  to  PDF  files 
that  include  both  high-resolution 
images  of  the  originals  (for  reference 
and  later  printing)  and — using  optical 
character  recognition  (OCR)  software — 
digitized  copies  of  document  text  (so  I 
can  search,  select,  or  copy  it). 

As  a  result,  I  have  more  free  space  on 
my  desk  and  in  my  file  cabinets,  and 
almost  every  piece  of  paper  in  my  erst¬ 
while  files — old  tax  forms,  letters  from 
my  bank,  and  more,  as  well  as  new 
stuff  that  still  comes  in — is  now  search¬ 
able,  easy  to  back  up,  and  accessible 
from  just  about  anywhere. 

Get  the  Right  Hardware 

The  first  key  is  a  good  scanner.  Fujitsu’s 
ScanSnap  (MM;  macworld.com/0956) 
is  my  tool  of  choice  (and  the  one  for 
which  I’ll  provide  specific  instructions 
below).  It’s  speedy  (it  can  scan  up  to  18 
pages  per  minute),  it  can  scan  both 
sides  of  the  page  at  once,  it  automatically 
detects  page  size  and  type  (color  or 
black  and  white),  and  it  includes  a  copy 
of  Adobe  Acrobat  Standard. 

While  the  ScanSnap  is  my  favorite, 
you  can  find  less-expensive  sheet-fed 
scanners.  Just  be  sure  the  model  you 
choose  has  an  automatic  document 
feeder,  bundled  OCR  software,  a  USB 
2.0  interface,  and  a  high  page-per- 
minute  rating. 

As  for  hard-drive  space,  don’t  worry: 
With  the  settings  recommended 


below,  expect  scanned  PDFs  to  occupy 
about  250KB  per  page  (or  side)  for 
black-and-white  documents,  500KB 
for  color.  In  other  words,  you  should 
be  able  to  store  up  to  4,000  pages  in 
1GB  of  disk  space. 

Get  the  Right  Software 

You’ll  also  need  two  pieces  of  software. 
First,  your  scanner  should  come  with 
some  basic  software,  including  OS  X 
drivers  and  an  application  that  lets  you 
configure  resolution,  color  bit  depth, 
file  type,  default  folders,  and  other  set¬ 
tings;  if  you  don’t  have  that,  check  the 
vendor’s  Web  site. 

You’ll  also  need  an  application  that 
can  perform  OCR  on  your  scanned  doc¬ 
uments  and  then  combine  the  text  with 
the  original  image  of  the  page  in  a  PDF 
file.  The  best  candidates  are  Acrobat  8 
Professional  (MMk  macworld.com/2400) 


Acrobat  Standard  (version  7  should 
work),  DevonThink  Pro  Office  ($150; 
www.devon-technologies.com),  or  Read- 
Iris  Pro  9  (MM;  macworid.com/3047). 

Most  of  the  free  or  less-expensive 
versions  of  these  programs  won’t  work. 
Adobe  Reader  won’t  work,  and  neither 
will  DevonThink  or  DevonThink  Pro 
(the  less-expensive  versions  of  Devon¬ 
Think  Pro  Office).  Bundled  versions  of 
Readlris  should  be  OK.  Your  scanner 
may  have  come  with  all  the  software 
you  need;  the  ScanSnap,  for  example, 
includes  a  copy  of  Acrobat  Standard, 
and  many  other  scanners  come  with 
Readlris  Pro.  If  your  scanner  comes 
with  driver  software  but  not  a  suitable 
OCR  program,  I  recommend  Devon¬ 
Think  Pro  Office.  It  produces  fast, 
accurate  OCR  results,  imports  scanned 
files  automatically  with  minimal  con¬ 
figuration,  and  provides  a  convenient 
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interface  for  storing  and  searching 
scanned  PDFs.  Because  Adobe  Acrobat 
is  so  common,  I’ll  provide  specific 
instructions  for  it  below. 

Configure  the  Software 

You  then  need  to  tweak  the  software  to 
get  the  best  results.  Again,  consult  your 
scanner’s  documentation  to  find  out 
how  to  change  these  settings. 

Resolution  I’ve  found  that  300  dpi 
yields  the  best  trade-off  between  quality 
and  convenience.  In  ScanSnap  Manag¬ 
er,  go  to  the  Scanning  tab  and  choose 
Better  (Faster)  from  the  Image  Quality 
pop-up  menu  to  get  300-dpi  scans. 

File  Type  Since  documents  ultimately 
end  up  as  PDFs  in  this  system,  I  save 
scans  as  PDFs  from  the  outset.  In  Scan- 
Snap  Manager,  go  to  the  File  Option 
tab  and  choose  PDF  (*.pdf)  from  the 
File  Format  pop-up  menu.  If  PDF  isn’t 
available  in  your  scanning  software, 
choose  TIFF. 

File  Location  Most  scanning  software 
lets  you  put  scanned  images  wherever  you 
want.  I  save  them  to  a  subfolder  named 
Scans  in  my  Pictures  folder,  so  I  can  easily 
find  scanned  documents  later.  In  Scan- 
Snap  Manager,  go  to  the  Save  tab,  click  on 
the  Browse  button,  locate  the  folder  you 
want  to  use,  and  click  on  Choose. 

Other  Settings  Turn  on  automatic 
duplex  scanning  and  color  detection:  In 


ScanSnap  Manager,  go  to  the  Scanning 
tab,  choose  Auto  Color  Detection  from 
the  Color  Mode  pop-up  menu  and 
Duplex  Scan  (Double- Sided)  from  the 
Scanning  Side  pop-up  menu.  If  you 
can,  tell  the  software  to  remove  blank 
pages  from  scans,  adjust  crooked 
images,  and  automatically  rotate 
images  that  are  upside  down  or  in  land¬ 
scape  mode.  In  ScanSnap  Manager,  go 
to  the  Scanning  tab,  click  on  Option, 
and  select  the  Allow  Automatic  Blank 
Page  Removal,  Correct  Skewed  Charac¬ 
ter  Strings  Automatically,  and  Allow 
Automatic  Image  Rotation  options. 

Automate  Your  Scans 

Next  configure  your  scanning  software 
so  it  will  send  scans  directly  to  your 
OCR  program,  save  the  document 
with  the  new  text  layer,  and  close  the 
file.  Here’s  how  to  do  that  in  Acrobat; 
you  can  follow  similar  procedures  for 
whichever  software  you’re  using. 

Start  by  configuring  Acrobat’s  OCR 
settings.  Open  a  PDF  file  and  choose 
Document:  Recognize  Text  Using  OCR: 
Start.  In  the  dialog  box  that  appears, 
click  on  Edit,  make  sure  English  (US) 
is  selected  in  the  Primary  OCR  Lan¬ 
guage  pop-up  menu,  and  choose 
Searchable  Image  (Exact)  from  the 
PDF  Output  Style  pop-up  menu. 

Next,  set  up  an  AppleScript  Folder 

Action  to  automate 
the  processing  of 
new  scans.  You  can 
download  Apple- 
Scripts  for  Acrobat 
and  Readlris  Pro 
from  macworld 
.com/3048.  (Devon- 
Think  Pro  Office 
takes  care  of  this 
process  automati¬ 
cally.  ScanSnap 
Manager  can  auto¬ 
matically  open 
scanned  files  in  any 
of  these  programs, 
but  can’t  automate 
the  rest  of  the 
process.) 

Once  you’ve 
downloaded  the 
script  you  need, 
save  it  in  /Library/ 


Find  It  Online 

To  get  the  AppleScripts  for 
Acrobat  and  Readlris  Pro  that  iglk 
we  discuss  here,  download  them  f||§^ 
from  macworld.com/3048. 

Scripts/Folder  Action  Scripts;  I  call 
mine  OCR  This.  Control-  or  right-click 
on  the  folder  you’ve  designated  to  hold 
new  scans  and,  from  the  contextual 
menu,  choose  Enable  Folder  Actions. 
Control-  or  right-click  again  and 
choose  Attach  A  Folder  Action.  In  the 
window  that  appears,  navigate  to  your 
new  AppleScript  file,  select  it,  and 
click  on  Choose. 

Now  try  scanning  a  new  document. 

If  everything  works  correctly,  Acrobat 
should  open  shortly  after  your  scan  fin¬ 
ishes,  recognize  the  text  in  the  docu¬ 
ment,  and  close  the  document  window 
when  it’s  finished. 

Set  Up  a  Workflow 

With  the  technology  in  place,  you  can 
start  scanning.  But  if  you  have  thou¬ 
sands  of  pages  to  digitize,  you’re  look¬ 
ing  at  a  long  process.  Before  you  begin, 
figure  out  a  good  strategy. 

Narrow  the  Field  Consider  culling 
documents  you  don’t  really  need,  rather 
than  scanning  everything  blindly. 

Play  the  Name  Game  Give  each  docu¬ 
ment  a  descriptive  label  as  soon  as  pos¬ 
sible,  while  the  contents  are  still  fresh 
in  your  memory. 

Devise  a  Filing  System  Make  sure 
you  know  where  you’re  going  to  store 
each  document — and  move  it  there 
immediately  after  scanning. 

Get  Rid  of  the  Paper  After  scanning 
your  documents,  decide  which  ones  you 
need  to  shred,  which  you  can  recycle, 
and  which  you  must  keep  safe  (legal 
documents  such  as  birth  certificates  and 
notarized  contracts). 

Don’t  Overdo  It  If  you've  got  zillions 
of  papers,  don’t  try  to  scan  them  all  at 
once.  Set  a  goal  of,  say,  50  sheets  a  day. 
Once  you’re  caught  up,  get  in  the  habit  of 
regularly  scanning  and  then  disposing  of 
(or  filing)  all  new  documents.  63 

Joe  Kissell  is  the  senior  editor  of  TidBits(www 
.tidbits.com)  and  the  author  of  Real  World  Mac 
Maintenance  and  Backups  (Peachpit  Press,  2006). 
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ScanSnap  Manager  The  Better  (Faster)  mode  setting  in  Fujitsu’s 
ScanSnap  Manager  software  lets  you  specify  300-dpi  scans — a  good 
compromise  between  quality  and  file  size. 
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Mac  OS  X  Hints 

The  insider  tips  you  won't  get  from  Apple  by  rob  Griffiths 


Link  Events  to  Local  Files  If  you  use  iCal  to  remind  yourself  about  projects  related  to  files  on  your 
Mac,  go  one  step  further:  link  directly  to  those  files  in  the  event  itself. 


Using  URLs  in  iCal 

It’s  easy  to  include  a  link  to  a  Web  page 
with  an  event  or  to-do  item  in  Apple’s 
iCal.  Just  create  the  event  (File:  New 
Event)  and  then  type  the  Web  address 
in  the  Info  pane’s  URL  field.  (If  you 
don’t  see  this  field,  choose  View:  Show 
Info.)  Once  you  do,  you  can  jump  to 
that  URL  from  within  the  event.  But 
that’s  not  the  only  way  to  include 
URLs — you  can  also  create  events  or 
to-do  items  that  have  a  clickable  link  as 
their  actual  title. 

Drag  a  URL  from  your  browser’s 
address  bar  directly  into  iCal,  for 
instance,  and  iCal  will  create  a  new 
event  with  that  URL  as  its  title.  When 
you  click  on  this  event’s  title  in  iCal, 
the  specified  URL  will  load  in  your 
browser.  If  you  use  Month  view,  you 
might  think  it’s  now  impossible  to  edit 
this  event,  because  anywhere  you  click 
seems  to  take  you  to  your  browser. 
Switch  back  to  iCal  and  press  3€-I  to 
open  the  Info  pane  and  then  change 
the  event’s  particulars  from  there. 

Alternatively,  you  can  create  your 
own  hyperlinked  events  and  to-do  items 
by  typing  a  URL  inside  angle  brackets 
as  part  of  the  item’s  title.  For  example: 

Have  a  hint  to 
share? 

f  Helped  the  GotoMacOSXHints.com 

help  to  submit  it.  This  column 

BE£K  was  based  on  tips  from 

Martin  Girschick,  Ryk  A. 

^  '  m  Groetchen,  Michael  Han¬ 
son,  and  anonymous  contributors. 

Each  month,  the  author  of  our  favor¬ 
ite  tip  receives  the  Help  Desk  mug. 


Meet  with  Apple  <http://www 
.  apple .  com>.  After  you  finalize  the 
event  or  to-do  item,  you’ll  see  that  the 
URL  portion  of  the  title  functions  as  a 
clickable  link  while  the  text  outside  the 
angle  brackets  does  not.  You  wouldn’t 
want  to  use  a  superlong  URL  as  a  click- 
able  link,  but  you  might  find  this 
approach  useful  if  you  have  Web-related 
events  or  to-dos.  (And  you  can  always 
use  the  TinyURL.com  site  to  shrink 
ultralong  addresses.) 

Perhaps  even  more  of  a  time-saver  is 
iCal’s  ability  to  let  you  link  events  to 
local  files,  so  you  can  easily  jump  to  a 
saved  party  invitation  for  an  upcoming 
event  or  a  document  that  you  need  to 
complete  as  a  to-do  item  (see  “  Link 
Events  to  Local  Files”). 

Before  you  can  link  to  a  local  file, 
you  need  to  know  its  URL.  The  easiest 
way  to  track  that  down  is  to  use  your 
browser.  (Don’t  use  Safari.  I  tested  this 


in  the  Camino  Project’s  Camino, 
Mozilla’s  Firefox,  and  the  Omni 
Group’s  OmniWeb.)  Type  the  follow¬ 
ing  URL  into  a  browser’s  address  bar: 
f ile :// /Users  I  your  user  name 
(yes,  three  slashes  after  the  word  file). 
Press  return  and  your  browser  should 
display  a  page  that  lists  the  content’s 
of,  in  this  case,  your  user  folder.  Navi¬ 
gate  through  the  links  until  you  see 
the  file  or  folder  you  seek. 

Once  you’ve  found  it,  control-click  on 
its  name  and  then  choose  Copy  Link 
Location  (or  Copy  URL)  from  the  contex¬ 
tual  menu.  Switch  back  to  iCal,  create 
your  event  or  to-do  item,  and  then  select 
the  URL  field  and  press  £€-V  to  paste  the 
address  into  it.  Now  it’s  a  simple  matter 
to  access  this  file  or  folder — just  click  on 
the  word  URL  in  the  Info  pane  and 
choose  Go  To  Location  from  the  menu 
that  appears.  Voila!  Easy  access  to  your 
file  when  and  where  you  need  it. 
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Control  Safari’s  Tooltips 

If  you  hover  over  a  link  for  a  second  or  so  in  Apple’s  Safari  2,  a 
small  yellow  box  (or  tooltip )  appears  that  displays  the  URL 
associated  with  that  link.  While  this  is  a  very  useful  feature— 
you  can  see  where  the  link  goes  to  before  clicking  on  it,  for 
instance— some  people  find  theyellow  boxes  distracting  or 
ugly.  Say  you’re  readinga  long  block  of  text  with  lots  of  links, 
and  you  accidentally  leave  your  cursor  over  a  link  too  long.  You 
might  find  it  annoying  to  have  to  reach  foryour  mouse  to  remove  the  tooltip. 

The  low-tech  solution  to  this  situation  is  to  press  return  to  make  an  unwanted 
tooltip  vanish.  But  you  also  have  the  option  of  permanently  disabling  Safari’s 
tooltips.  Quit  the  program,  open  Terminal  (/Applications/Utilities),  and  then  type 
the  following  command  (or  copy  and  paste  it  from  macworld.com/3074): 

defaults  write  com, apple. Safari  WebKitShowsURLsInToolTips  0 
Press  return  and  then  relaunch  Safari.  Bingo— no  more  tooltips.  If  you  ever  want 
them  back,  just  repeat  the  above  command,  but  replace  the  0  at  the  end  with  a  1 . 

If  you’re  using  the  Safari  3  public  beta  and  don’t  see  any  tooltips  at  all, you  can  use  the 
same  command  to  bring  them  back.  Just  quit  Safari  and  type  the  above  command  with 
the  number  1  at  the  end,  instead  of  0. 


Copy  iCal  Event  Information 

Have  you  ever  wanted  to  capture  the 
basics  of  an  iCal  appointment  so  you 
could  use  the  information  in  another 
program?  If  you  drag  an  iCal  event  to 
the  desktop  (or  other  location  in  the 
Finder),  you’ll  wind  up  with  an  .ics,  or 
iCal  calendar  format,  file.  While  that’s 
helpful  in  moving  the  event  to  another 
calendar,  it’s  not  so  useful  for  extracting 
text  about  the  event. 

There  are  two  simple  ways  to  get 
event  text  out  of  iCal.  You  can  select  the 
event  and  then  choose  Edit:  Copy  (3€-C) 
to  copy  it.  Switch  to  the  destination 
application — a  new  message  in  Mail,  a 
TextEdit  document,  or  what  have  you — 
and  then  choose  Edit:  Paste  (3£-V)  to 
paste  the  copied  event.  What  you  get 
won’t  be  perfectly  formatted,  but  it’s 
good  enough  for  e-mailing  to  a  friend 
or  coworker. 

You  can  even  copy  and  paste  multi¬ 
ple  events — just  hold  down  the  key 
as  you  select  the  events,  and  then  copy 
and  paste  them.  You’ll  have  to  insert  a 
line  break  between  each  event  your¬ 
self,  though,  because  this  process 
doesn’t  do  it  for  you. 

If  you’re  more  of  a  mouse  user  than 
a  keyboard  user,  try  another  trick: 

Drag  and  drop  the  event  from  iCal 
directly  to  another  program. 

Trim  Mail  Attachments 

If  you  use  Apple’s  Mail  and  are  short  on 
hard-disk  space,  don’t  forget  one  poten¬ 
tial  disk  hog:  your  e-mail  attachments. 


WHAT’S  ONLINE 


Make  .Mac  Backups  Start 
Immediately  Make  Mac 
backups  less  intrusive  with  this 
simple  Terminal  command 

(macworld.com/3024). 

Save  Large  Photoshop  Files  Faster 

Reduce  the  amount  of  timeyou  spend 
waiting  for  Adobe  Photoshop  files  to 
save  (macworld.com/3025). 

Scroll  Feeds  with  the  Spacebar 

Learn  how  to  make  Safari’s  built-in  RSS 
reader  let  you  use  the  spacebar  to 
scroll  pages  (macworld.com/3026). 


By  default,  Mail  keeps  a  copy  of  all  your 
attachments,  even  if  you  routinely  save 
these  files  elsewhere.  Over  time,  you 
can  build  up  quite  a  collection  of  old 
attachments.  On  my  Mac,  for  example, 

I  have  roughly  400MB  of  attached  files, 
even  though  I’ve  saved  all  those  files  in 
other  places. 

So  how  can  you  track  these  files 
down?  If  you’re  running  the  Mac  OS  X 
10.4  version  of  Mail,  select  Mailbox: 
New  Smart  Mailbox,  and  when  the  dia¬ 
log  box  appears,  name  the  mailbox 
Messages  With  Attachments.  Select 
Contains  Attachments  from  the  pop¬ 
up  menu  and  then  click  on  OK.  This 
mailbox  will  now  contain  a  convenient 
list  of  all  e-mail  messages  you’ve 
received  that  include  attachments. 

Leave  the  smart  mailbox  sorted  by 
date  to  see  your  oldest  attachments, 
which  might  be  good  candidates  for 
deletion  or  attachment  removal  (Mes¬ 
sage:  Remove  Attachments).  Alterna¬ 
tively,  click  on  the  Size  column  header 
to  sort  your  attachments  by  size,  and 
then  scan  the  messages  with  large 
attachments.  If  you’ve  already  saved 
these  files,  delete  their  respective  mes¬ 
sages  or  remove  the  attachments. 

You  don’t  have  to  pick  through  and 
delete  attachments  one  by  one  either. 
Remove  attachments  from  multiple  mes¬ 


sages  all  at  once  by  selecting  them  while 
holding  down  the  shift  or  Sit  key,  and  then 
choosing  Message:  Remove  Attachments. 

Rotate  Individual  PDF  Pages 
in  Preview 

Have  you  ever  downloaded  a  PDF 
brochure  that  has  a  mix  of  portrait  and 
landscape  pages?  In  Preview  you  can 
use  Tools:  Rotate  Left  (or  Rotate  Right) 
to  flip  the  pages  around,  but  the  prob¬ 
lem  with  that  command  is  that  it  flips 
all  the  pages,  not  just  the  one  you’d 
like  to  turn.  An  alternative  method  is 
to  use  the  toolbar’s  Rotate  Left  and 
Rotate  Right  buttons — you  might  have 
to  select  View:  Customize  Toolbar  to 
add  them  if  you  haven’t  done  so 
already.  However,  they  too  rotate  the 
entire  document. 

So  here’s  how  to  make  Preview 
rotate  just  the  currently  displayed  page 
in  your  PDF:  hold  down  the  option  key 
before  selecting  Rotate  Left  or  Rotate 
Right  (either  the  toolbar  buttons  or  the 
menu  commands).  With  the  option 
key  held  down,  only  the  current  page 
will  rotate.  (And  if  you  save  the  docu¬ 
ment,  it  will  be  saved  with  the  single 
page  rotated.)  Q 


Senior  Editor  Rob  Griffiths  runs  the  MacOSX- 
Hints.com  Website. 
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Mac  911 

Solutions  to  your  most  vexing  Mac  problems  by  Christopher  breen 


Give  a  Voice  to  the  Mac 

m  I  like  using  Mac  OS  X  io.3.9’s 
•  Text  To  Speech  feature  to  listen 
to  e-mail  messages  and  alerts,  but  the 
default  voices  are  not  great.  Any  idea 
where,  or  even  whether,  I  can  find  addi¬ 
tional  voices  to  install? 

Troy  Phillips 

A0  For  those  of  you  who  haven’t 
•  tried  OS  X’s  Text  To  Speech  fea¬ 
ture,  you  can  sample  it  by  launching 
Apple’s  TextEdit,  typing  a  bit  of  text, 
and  choosing  Edit:  Speech:  Start  Speak¬ 
ing.  To  change  voices,  choose  a  new 
one  in  the  Speech  preference  pane. 

This  feature  can  be  useful  and  fun,  but 
I’ve  yet  to  hear  a  completely  natural 
computer-generated  voice.  While  the 
best  voices  sound  nearly  human,  their 
cadence  is  often  off — they  emphasize 
words  in  a  sentence  in  a  way  that  no 
human  speaker  would. 

Still,  the  voice  you  pick  does  make  a 
difference.  The  easiest  way  to  improve 
your  selection  is  to  upgrade  to  Mac  OS 
X  10.5  (Leopard).  It  contains  Alex,  a  new 
and  far  more  natural-sounding  synthe¬ 
sized  voice  that’s  part  of  the  updated 
accessibility  features.  But  if  you  don’t 
want  to  upgrade,  you  do  have  a  couple 
of  third-party  options. 

Cepstral  (www.cepstral.com)  sells 
two  voices — David  and  Diane  ($30 
apiece) — that  I  find  far  less  “computery” 
than  Apple’s  Tiger  selection.  Assistive- 
Ware  (www.assistiveware.com)  offers 

Have  a  problem? 

Go  to  the  Mac  911  forum 
(macworld.com/2467)  for 
help  with  your  misbehav¬ 
ing  Mac  or  applications. 


Cepstral  Text-to- Speech 


It  Cepstral 


HOME  APPLICATIONS  COMPANY  SERVICES  SUPPORT 


Demo  Cepstral  Voices 


Cepstral  Voices  can  speak  any  text  they  are  given,  with  the  voice  you  choose.  Try  out  a  sample  of  some 
of  the  voices  that  we  currently  have  available.  We  are  building  new  synthetic  voices  for  Text-To-Speech 
(TTS)  every  day,  and  we  can  find  dr  build  the  right  dne  fdr  any  application. 

This  demo  Is  made  available  for  non-commercial  demonstration  purposes  only. 


Select  a  vole*  and  antar  soma  tax*  below... 


Hello,  my  name  is  Millie.  Some  people 
say  that  I  look  like  Elizabeth  Hurley. 


d*  ►  1 — —  —  «  »  ▼ 

Like  what  you  hear?  Why  not  download  voices  for  use  on  your  own  system! 


Ac ,  „  _ _ A _ 

There  was  one  error  opening  the  page.  For  more  information,  choose  Activity  from  the  Window  menu. 

1  .IJU  Jllllllllll.lJIIIIJIWIHHIUI!, 

Custom  Voices  If  OS  X’s  “computer/’  voices  get  onyour  nerves,  try  a  more  natural-sounding  voice 
(with  any  number  of  geographically  appropriate  accents)  from  Cepstral  (shown  here)  or  Assistive  Ware. 


a  broad  range  of  English  and  non- 
English  voices  in  its  Infovox  iVox 
sets,  which  range  in  price  from  $149 
to  $219.  These  sets  include  both  male 
and  female  voices.  Both  companies 
let  you  listen  to  voice  samples  online 
and  download  demos  so  you  can  decide 
which  voices  will  be  just  the  right  fit 
(see  “Custom  Voices”). 

Remove  Annoying  Updater 

m  The  latest  Mac  OS  X  update  I 
•  ran  included  a  SuperDrive  firm¬ 
ware  update.  The  problem  is  that  when  I 
restarted  my  computer,  the  firmware 
update  indicated  that  my  drive  was  not 
compatible  with  the  update.  Now  the 


firmware  update  starts  up  every  time  I 
restart  or  turn  on  my  computer,  and 
presents  me  with  the  same  error  again 
and  again.  How  can  I  stop  it? 

Kevin  Rutledge 

Fear  not,  even  experienced  Mac 
•  users  have  been  stumped  by 
this  one.  The  reason  the  update  contin¬ 
ues  to  run  is  because  it  thinks  it  hasn’t 
completed  its  mission.  Normally,  it 
would  do  its  job  and  then  delete  itself. 
This  hasn’t  happened  here. 

Instead,  the  troublesome  update  has 
been  designated  a  login  item — some¬ 
thing  that  runs  whenever  your  Mac 
boots.  To  make  it  stop,  you  must  dis- 
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Visit  www.macworld.com/giveaway 

to  enter  now! 


AS  A  MACWORLD  READER,  you  have  the  opportunity  to  enter  for  a  chance  to  win 

one  of  the  following  prizes: 

Best  Buy  Gift  Card  A  $500  value!  •  Treo  650  smartphone  A  $449  value! 

Dell  UltraSharp  20-inch  Widescreen  Flat  Panel  Monitor  (2007WFP)  A  $400  value! 

ATI  X800  XT  Graphics  Card  A  $400  value!  •  Video  iPod  (80GB)  A  $350  value! 

HP  Officejet  7410  All-in-One  Printer  A  $500  value! 

Canon  Powershot  A540  Digital  Camera  A  $280  value! 


No  purchase  is  necessary.  Go  to  www.macworld.com/giveaway  to  submit  your  entry. 


NO  PURCHASE  NECESSARY  TO  ENTER  OR  WIN.  The  Hi-Tech  Giveaway  begins  at  12:01  PM  Pacific  Time  (“PT”) 
on  November  16,  2006  and  ends  at  1 1 :59  AM  (PT)  on  November  15,  2007.  Sweepstakes  is  open  to  legal  residents 
of  the  50  United  States  and  the  District  of  Columbia,  age  1 8  and  older  at  time  of  entry.  Void  where  prohibited  by 
law.  Sponsored  by  Macworld,  501  Second  Street,  San  Francisco,  CA  94107. 
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Flatten  Folders  This  Automator  workflow  will  move  all  files 
from  a  folder  (and  its  subfolders)  into  a  single  folder. 


able  it.  Open  the  Accounts  preference 
pane,  select  your  user  account,  click  on 
the  Login  Items  tab,  locate  and  select 
the  update  in  the  list,  and  click  on  the 
minus-sign  (-)  button.  Finally,  look  in 
your  Utilities  folder  (in  /Applications), 
find  the  updater,  and  delete  it.  It  will 
plague  you  no  more. 

Automatically  Dismantle 
Subfolders 

^  I  have  a  folder  that  contains  many 

•  files  and  also  many  subfolders. 
Some  of  these  subfolders  contain  both 
sub-subfolders  and  other  files.  Is  there  any 
simple  way  to  “break  open”  all  these  sub¬ 
folders  and  sub-subfolders  so  that  the 
original  folder  contains  all,  and  only,  the 
files  within  it,  with  no  folder  structure? 

A1  Feldzamen 

g  You  can  do  this  easily  with 

•  Automator  (in  /Applications). 
Launch  the  program,  select  Finder  in 
the  Library  column,  and  then  drag  Get 
Specified  Finder  Items  from  the  Action 
column  to  the  Workflows  pane.  Drag 
the  folder  you  want  to  work  with  into 


the  Get  Specified  Finder 
Items  action  in  the  Workflow 
pane  to  add  it.  Select  the  Get 
Folder  Contents  action  in 
the  Action  column  and  drag 
it  into  the  Workflow  pane, 
below  the  first  action.  Enable 
the  Repeat  For  Each  Sub¬ 
folder  Found  option. 

Select  the  Move  Finder 
Items  action  and  drag  it 
to  last  place  in  the  Work¬ 
flow  pane.  In  the  Finder, 
create  a  folder  where  you’d 
like  to  move  your  files  to. 

From  the  To  pop-up  menu, 
choose  Other  and  navigate  to 
the  folder  you  just  created.  Click  on 
the  Run  button,  and  all  the  files — • 
even  those  within  subfolders — will 
be  moved  into  the  new  folder  with¬ 
out  their  enclosing  folders  (see  “Flat¬ 
ten  Folders”). 

Note  that  these  files  will  be  moved 
rather  than  copied.  When  you  return 
to  the  original  folder,  your  files  will  be 
gone — only  the  newly  empty  enclosing 
subfolders  remain.  All  the  files  now 


reside  in  the  new  folder  you  created. 
If  you  want  to  maintain  the  original 
files  in  their  folders  and  have  them  all 
in  a  single  folder,  you  should  use  the 
Copy  Finder  Items  action  instead  of 
Move  Finder  Items.  Q 


Senior  Editor  Christopher  Breen  is  the  author 
of  The  iPod  and  iTunes  Pocket  Guide,  second  edi¬ 
tion,  and  The  iPhone  Pocket  Guide  (both  Peach¬ 
pit  Press,  2007). 


Bugs  &  Fixes 

Double-Digit  Glitch  Mac  OS  X 

10.4.10  is  the  first  OS  X  update  in 
which  the  last  number  (.10)  is  two 
digits  long.  Not  all  programs  are  happy 
about  that.  Apple’s  Remote  Desktop  may 
incorrectly  claim  that  OS  X  10.4.9  is  run¬ 
ning.  More  problematic,  some  installers 
may  refuse  to  run.  If  you  encounter  any 
problems,  first  check  for  an  u  pdate  of  the 
balking  program.  If  there’s  not  one,  try  this 
workaround:  temporarily  change  the  con¬ 
tents  of  your  Mac’s  SystemVersion.plist  file 
(in/System/Library/CoreServices)  to  dis¬ 
guise  your  system  version  as  OS  X  10.4.9. 
Open  the  file  in  Bare  Bones  Software’s  free 
TextWrangler  2  (f  i  $  f  f ;  macworld.com/ 
0378)  and  change  the  two  instances  of 
10.4.10  to  10.4.9.  (You’ll  need  to  provide  an 
administrator  password.)  Finally,  save  the 
altered  file.  Afteryou’ve  finished  installing 
the  problem  program, you  can  change  the 
.plist  file’s  numbers  back.  Caution:  It’s 
always  a  bit  dicey  to  modify  System  folder 
files.  If  you’d  rather  not  risk  problems,  wait 
for  an  Apple  bug-fix  update. 


BY  TED  LANDAU 


QuickTime  Nixes  PowerPC 
Programs  After  updating  to 
Apple’s  QuickTime  7.2  on  Intel- 
based  Macs,  some  PowerPC  programs 
(such  asthose  in  the  Microsoft  Office  suite) 
may  no  longer  launch.  The  solution  is  to  go 
to  Apple’s  Web  site  (macworld.com/3012) 
and  get  the  Mac  OS  X  10.4.10  Combo 
Update.  Install  it  even  if  you’ve  already 
updated  to  10.4.10  via  Software  Update. 

iPhone  Charge  Confusion 

Whenyour  iPhone  has  finished 
charging,  the  battery  icon  in  the 
upper  right  corner  of  the  screen  should 
change  from  a  lightning  bolt  to  an  electri¬ 
cal  plug.  If  it  doesn’t,  don’t  worry — the 
device  is  charging.  You  can  tell  when  it’s 
done  by  looking  at  the  large  battery  icon 
that  takes  over  the  screen  when  your 
iPhone  is  plugged  in.  The  iPhone’s  latest 
updater  should  fix  this  cosmetic  issue.  If  it 
didn’t  download  automatically,  open 
iTunes,  choose  your  iPhone  in  the  source 
list,  and  click  on  Check  For  Updates. 


iPhone  Mail  Error  After  using 
an  iPhone  to  retrieve  mail  from  a 
POP  account, you  may  later 
retrieve  the  same  mail  on  your  Mac.  Once 
you  do,  however, you  won’t  be  able  to  view 
those  messages  on  your  iPhone  again. 
Instead, you  will  likely  get  an  error  mes¬ 
sage.  You’ll  have  to  wait  for  another  update 
from  Apple  to  fix  this. 


Silent  iPhone  Surfing  When 
you  play  music  on  your  iPhone,  it 
should  continue  to  play  even  as 
you  check  your  mail  or  work  in  most  other 
iPhone  programs.  If  you  switch  to  Safari  to 
surf  the  Web,  however,  the  music  will  likely 
stop  within  a  minute  or  so.  Apple’s  iPhone 
1.0.1  update  should  fix  this. 


SeniorContributorTed  Landau  is  the 
founder  of  MacFixIt  (www.macfixit.com),  a 
Web  site  devoted  to  reporting  Mac  problems 
and  solutions.  Got  an  issue  to  report?  E-mail 
us  at  bugs@macworld.com  or  post  it  in  our 
Mac  911  forum  at  Macworld.com. 
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>  take  our  survey 


where? 


Simply  log  onto: 


why?  Because  we’d  like  to  hear  from  fellow  Mac  users 
like  you-and  you  might  even  win  a  new  computer! 

Take  our  survey  to  join  the  Macworld  Reader  Panel 
and  enter  Macworld’s  20-inch  Intel  2  Core  Duo  iMac 
sweepstakes.  By  joining  the  panel  you’ll  be 
periodically  invited  to  participate  in  online  research. 

And  panelists  get  a  chance  to  win  every  time  they 
take  part  in  a  survey.  Participation  is  open  to  all 
eligible  Macworld  readers  18  years  old  or  over. 

Make  a  difference.  Beginners,  Experts,  Switchers  - 
let  your  voice  be  heard.  We’re  listening. 


www.macworld.com/surveys/joinpanel/ 


when?  We  need  to  hear  from  you  by  10/31/07  in  order  to 
be  included  in  the  drawing. 


>  maybe  even  win  a  new  Mac! 


NO  PURCHASE  NECESSARY  TO  ENTER  OR  WIN.  Void  where  prohibited  by  law.  Drawing  is  open  to  all  eligible  Macworld  readers 
who  complete  the  survey  and  are  18  years  old  or  over.  We  must  hear  from  you  by  1 0/31/2007  to  be  included  in  the  drawing. 
Winner  will  be  notified  by  email  approximately  three  weeks  after  survey  close,  on  or  about  11/21/2007.  For  Official  Rules, 
please  visit  www.macworld.com/surveys/panel/rules.cfm.  All  information  provided  will  be  kept  completely  confidential  and  only 
used  in  combination  with  other  respondents.  Personal  information  will  not  be  sold,  shared  or  used  in  any  way  outside  the  scope 
of  this  research.  For  more  on  privacy,  visit  www.macworld.com/surveys/panel/privacy.htm. 
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Shuffle  Songs 


Now  Playing 


n  n 
nn 


Feel  Good.  Inc. 
GoftJU* 
Demon  Days 


iPod 

Movies,  music,  photos, 
and  TV  shows  to  go 


0mm 

Gear  up  for  the  holiday  season 

Pick  a  Color,  Any  Color  £  Authorized  ReseNer 

Starting  at 

$74 

iPod  shuffle 

Wear  up  to  240  songs  on  your  sleeve 


iPod  nano 

Up  to  2000  songs  in 
five  stylish  colors 


Starting  at 

$149 


Starting  at 

*249 


Turn  Up  Those  Holiday  Jingles 

TuneCommand  AV  for  iPod 

■  Wireless  control  through  your  home 
entertainment  center 

■  View  and  navigate  photos  g 

and  videos  on  your  TV  mgS  m 

Only  $6495  #6671446 


iPOD  ACCESSORIES 


BELKIN 


Kick  Back  and  Relax 

iPod  5G  Kickstand  Case 

■  Premier  quality  leather 

■  Integrated  display  stand 

■  Form-fitting  design 

■  Lifetime  warranty 


Only 


S1795 


#6207230 


BELKIN. 

Entertain  with  Family  Time 

HomeDock  Deluxe 

■  Connect  your  iPod  to  a  home  stereo  and  TV 

■  Fully  powers  and  charges  your  iPod  while  in  use 

■  Easily  control  your  music  through  your  TV 

Only  *12995  #7496184 

800.800.3333 


Rock  Out  with  Your  Stocking  Out 

Journi  iPod  Portable  Speaker 

■  Protective  outer  cover  ■  Standup  speaker  system 

■  Includes  PowerBlock  portable  AC  adapter 

Only  *109”  #7317182 


(griffin) 


Sing  with  the  Best  of  'Em 

iKaraoke  for  iPod 

*  Sends  music  from  your  iPod  to  your  stereo 

■  Removes  lead  vocals  for  optimal  karaoke  performance 

■  Includes  reverb  sound  effects 

Only  $3995  #7116989 


(griffin) 


iPHONE  ACCESSORIES 


Acrylic  Case  BELKIN 

■  Easy  access  to  dock  connector  and  speakers 

■  Removable  belt  clip 

■  Doubles  as  video-viewing  stand 

,*n95 


Only' 


#7893614 


Slim-Fit  Case 

■  Soft,  durable  leather  construction 

■  Flexible  bottom  for  quick  phone  access 
*  Elastic  siding 

*ll95 


Only ' 


#7893657 


Sport  Armband 

■  Hand-washable,  water  resistant 

■  Flexible  neoprene  construction 

■  Screen  and  navigation  protector 

■  Includes  pocket  to  hold  your 
car  or  locker  key 

$ii95 


Only ' 


#7893649 


Headphone  Adapter 

■  Connect  any  headset  to  your  iPhone 
»  Works  with  Belkin  iPhone  cases 

Only^595  #7893665 

•Special  buy— save  $1  while  supplies  last 
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with  MacConnection  goodies 


SOFTWARE 


Side-by-Side  Availability 

VMware  Fusion 

■  Launch  Windows  programs 
from  your  Dock 

■  Use  Expose  to  switch  between 
Windows  and  Mac  applications 

■  Customizable  toolbars 


Only 


$69 


95 


' 

¥  1 


Allume 

Systems 


#7885147 


Word  on  Your  Mac 

Office: Mac  2004  Standard  Upgrade 

■  Project  Center,  Compatibility  Reports, 
and  Scrapbook 

■  Improved  junk  email  protection 

■  PowerPoint  presentation  tools 


Only 


$20995 


#4893045 


Microsoft 


Become  One  with 
Your  Computer 

Parallels  Desktop  3.0  for  Mac 

■  Run  Windows  and  Mac  OS  X 
simultaneously— no  restart  required 

■  Compatible  with  any  Windows  version 

■  Shared  folder  access  between  Windows 
and  Mac  OS  X  desktops 


Hun  Wlndows'on  Your  Mac'  | 

Parallels  OJ 

Desktop  for  Mac  •; 


Only 


NOVA 

DEVELOPMENT 


$7995 


#6921151 


For  Maximum  Viewing  Pleasure 

Crunch 

■  Convert  DVDs  and  TV  shows  into  Apple  TV, 
iPod,  and  iPhone  compatible  files 

■  Batch  converting  available 

»  Includes  both  Mac  and  PC  versions 


Only 


$3495 


#7609071 


A 


roXio 


Better  Handling  and  Storage  Boost 


MacBook  Pros  Start  at 


APPLE  COMPUTERS 


*1994 


MacBook  Pro  t 


mSSSmm 


Faster  Processor,  Same  Low  Price 


MacBooks  Start  at 

*1094 


3  MacBook 


with  Intel  Core  “2  Duo  Processor 

■  Up  to  4MB  shared  L2  cache,  2.40GHz  with  667MHz  FSB  ■  Up  to  4GB  RAM 

■  Up  to  160GB  SATA  HD  ■  NVIDIA*  GeForce*  8600M  GT  with  128MB 
GDDR3  memory  ■  Up  to  8X  slot-loading  SuperDrive  (DVD±RW  DL) 

■  New  17"  hi-resolution  matte  display  ■  Mac  OS  X  10.4.9  Tiger  ■  iSight 
camera  ■  Built-in  802.1  In  ■  FireWire  800 


Completely  Revamped 
From  the  Outside-In 


iMacs  Start  at 

$1194 


with  Inter  Core "2  Duo  Processor 

■  Up  to  4MB  shared  L2  cache,  2.16GHz  with  667MHz  FSB 

■  Up  to  2GB  RAM  ■  Up  to  160GB  SATA  HD  ■  Intel* 
Graphics  Media  Accelerator  950  ■  8X  slot-loading 
SuperDrive  (DVD±RW  DL)  ■  13.3"  display  ■  Mac  OS 
X  10.4  Tiger  and  Front  Row  ■  iSight  camera 


Authorized 
Reseller 


iMac 

with  Intel  Core  2  Duo  Processor  or  Intel  Core  ”2  Extreme  Processor 

■  Up  4MB  shared  L2  cache,  2.80GHz,  800MHz  FSB 

■  Up  to  4GB  RAM  ■  Up  to  1TB  HD 

■  20"  or  24"  glossy  widescreen  display  ■  ATI  Radeon" 

HD  2600  PRO  graphics  with  256MB  GDDR3  memory 

■  8X  slot-loading  SuperDrive  (DVD±RW  DL) 

■  Built-in  Bluetooth  and  Wi-Fi 


the  right  tools  for  the  right  brain 


MacConnectiorr 


A  PC  CONNECTION  BRAND 


The  ALL 


The  NEW  Apple  iMac  now  boasts  faster  speeds,  your 
choice  of  Intel  Core  2  Duo  or  Intel  Core  2  Extreme  pro 
cessing,  a  bigger  hard  drive,  new  graphics  and  more! 
And  it  all  comes  in  a  new  sleek  and  stylish  aluminum 
casing  that  turns  your  desktop  into  the  centerpiece  of 
your  home  or  office!  Call  MacMall  today  and  discover 
this  union  of  elegance  and  functionality  for  yourself! 


Inside  the  aluminum  and  glass 
design  of  your  NEW  iMac, 
you'll  find  faster  speeds  an 
iSight  camera,  802.11n  wireless 
and  more  powerful  graphics! 


y  MacMall  ^ 
(  Exclusive  Deals! ' 

Get  up  to  s200  cash  back!- 
Parallels  Desktop  3.0  only  s9"! 
V  HP  or  Epson  Printer  FREE!  \ 

\  See  below  for  details.  / 


The  NEW  iMac  includes  an 
ultra- thin  keyboard  with 
two  USB  2.0  ports  along  with 
keys  for  one-touch  control  of 
special  Mac  functions! 


■  NEW!  Intel  Core  2  Duo  speeds  up  to  2.4GHz 

■  NEW!  NVIDIA  videographics 

■  NEW!  Mercury-free  15"  LCD 

■  Built-in  iSight  /wireless  and  Gigabit  Ethernet 


*  1 3"  glossy  widescreen  display 

■  Intel  Core  2  Duo  processing  up  to  2.1 6GHz 

■  AirPort  Extreme  802.1 1  n  wireless 

■  Built-in  iSight"  and  Gigabit  Ethernet 


starting  at  $J994-S150-  S 7844 r  #7254324 


starting  at  st99t-s75=  $1019!'  #7248171 


8-Core  and  4-Core  Mac’  Pro 

■  Two  Dual-Core  Intel  Xeon  processors  or 
two  Quad-Core  Intel  Xeon  processors 

■  Incredible  storage  expansion  up  to  3TB 

■  1 6X  SuperDrive"  (DVD+R  DL/DVD±RW/CD-RV\ 

starting  at  2t94'-s100=  $20941  #7098933 


Faster  wireless!  Advanced  storage!  Cool  peripherals! 


Apple  iLife  '08 
#7288385 


only 

#7288386  Apple  Life ’08 
Family  Pack 


s6998! 


W 


Apple  iWork  .'08  , 

*7288383  \ 


$6998! 


only 

#7288384  Apple  iWortc  ’08 
Family  Pack 


VMware  Fusion 

vmware  for  Mac 


#728841 1 


S64*s4498! 


After  $20  mfr.  mail-in  rebate.  Price 
before  rebate  is  S64.98.  Ends  12/31/07’ 


V270  Cordless  Optical 
Bluetooth  Notebook 
Mouse 

#705299 


500GB  d2  Quadra  HD 
•  !  eSATA,  FW800/400 
and  USB  2.0 

#7185563 


s189"! 


320GB  d2  Quadra  * 
HD  eSATA, 
FW800/400 
and  USB  2.0 
#7244917 


only 


$174™!<m> 


Top  tools  for  media  pros! 


QuarkXPress  7 
#7175856 


upgrade  only 


244"! 


Apple  AirPort  Extreme 
Base  Station 

802.11  a/b/g/n 

#7288377  j- 


Apple  Final  Cut  Studio  2 
#7236215 


upgrade  only 

i 473 "j 

#7236099  Final  Cut  Studio 

Full  Package  *1199^ 


Apple  23"  Cinema 
HD  Display 

#459837 


was 


now 


$994 


fiors  mac 


v.  any  nsvi 
an  Epson 


>-6255  ( 
it  ax  Wei 


’  L  ON  ANY  APPLE  BRAND  PRODUCTS  or  competSye  promotion  on  arty  Apple  computer  We  may  requrre  proot  of  beater  s  pricing.  ContpeStor  mast  be  an  Apple  Aiitbonzed  ftesettef  Product  must  be  in  stocK  a!  ttie  competitjon  Acvertsed  rt-icrt  must  oe  idenbcai » 6ie  one  cPefBd  t?v  MacMal 
i  a  factory  seated  sox  We  w  the  ngn: ;o limit  quantity  ordered  This  offer  does  not  apoly  to  specia1.  bonus  or  free  offers  grand  openings.  special  purchases  or  special  buys,  manufacturer's  rebates,  closeouts,  clearances  or  to  Sealers'  one-of-a-foid  or  cthe'  tamted  quantity  oftersMor  does  it  app# 
?.  an .  ifsonze)  oea*  Net  sw,  tc  oesers  tod  where  prohibited  Sorry  offer  no!  valid  m  conjunction  wist  oner  rebate  offers.  On  midspe-item  quofes  -Vie  II  Seat  Any  Price'  antes  to  Cie  price  of  the  entire  order,  not  axSvtdua*  tne  Herts  Offer  applies  to  po-aec  PNga*  Oder  raw  only  a! 

■  UP  ;0  S200  CASH  BACK  OfFERGet  op  to  S200  Cash  Bacx  va  MacMa$  mail-m  rebate  with  purchase  of  select  computer  models.  Enos  187/07  ■  PARAUiES  OESwOP  OFFER-Ge!  Parallels  Oesxtop  3.0  tor  Mac  uf7257816i  for  only  S9  99  arter  $!0  mb  are)  S60  mawi  reoatt 
if- .  Msed  Apple  CPU  P*«  Wore  rebates  is  $79*  Ends  107/07. 1  FREE  PRINTER  OFFER-Get  an  HP  PhotoSmart  C3180 AR-n-One  FREE  idle* $20  Madras  instant  rebate  ano  after  $29.99  MacMaS  maPin  and  $50  mfr  maS-m  rebates  wti  purchase  of  any  Apple  computer.  Pnce  before  retatti 
StySB  Photo  R260  Pncrte*  FREE  after  516.99  MacMai:  mai-in  and  S70  mfr  ma!-:o  rebates  wifli  purchase  of  any  Apote  compute*  Price  before  rebate  -s  $89  35  Offers  may  not  be  combined.  Ends  107/07  I EREE  EHGRA’ANG  OFEER-Get  select  touch.  Pod  cassc.  Pod  nano  and  fed  shuffle  m*oeS 
«r  purease  mem  dross  MacMaS  No  *eoate  required  There  is  3  $9  99  cnarge  <w  select  Pods.  CaS  or  visit,  www.macmalf  comrmyipod  :c  pace  your  order  ■  FRE  SHIPPING  OFFER-free  UPS  ground  smppina  after  mad-m-reoate.  for  most  orders  $125  or  ewe  poi  flooding  tares  and  stvpoimg  cos 
in  address.  Tot-.:  *eoate  amou.it  not  to  exceed  $ao  je*  sh^ng  address  Valid  only  it  the  productisj  sjiurctesed  a!  tneprse  tsted  on  the  Wei  on  the  day  tie  order  is  placed  Rebate  must  oepossnarked  wdhin  20  days  of  stows  nmMei  date  ^4 

W  far  all  rotas  placed  before  11.59 p  m.  POT  at  1(V7A)7.  Applies  lb  UPS  ground  orders  only  I FR^  FM  WiSMlTTcfi  OFFER-After  $1999  Maitol  maS-m  rebate.  Price  before  rebate  is  519.99  Ends  107/07  I  Ail  OFFERS;  VAbO  OttV  WHILE  SlJPfUES  LAST  I  tFoi  rebate  terms  and  condK 
Me  bail  numpor  Download  rebate  coupons  a:  wjvw.nacmaS.com/rebates. 


eappi 


NEW  iPod  touch! 


Music!  Wi-Fi  Web!  Movies!  And  more! 

iPod  touch  features  the  same  revolutionary 
multi-touch  interface  as  the  iPhone!  Browse  the 
Web  wirelessly  and  show  off  your  videos,  music 
and  photos  in  colorful  widescreen  glory! 
m  Holds  up  to  20,000  songs  (16GB  mode!)  UM 

■  View  movies,  photos  and  YouTube  videos 
m  Wi-Fi  Web  browsing  8  Multi-touch  interface 
8  3.5"  widescreen  rotating  display 

L  8GB  iPod  touch  only 


■  f  •  #7297636 

#7297637  iPod  touch  16GB  $344 


Authorized 

Reseller 


VIEW  Mac  mini — up  to  39%  faster! 

■  NEW!  Intel  Core  2  Duo  processor  up  to  2GHz 

■  NEW!  1GB  DDR2  SDRAM;  exp.  to  2GB 

■  NEW!  Up  to  1 20GB  Serial  ATA  hard  drive 

*  iSighf,  802.1 1g  wireless  and  Gigabit  Ethernet 


#7288184 


NEW  Master  _ 

Collection  CS3! 

only  $2499!  #7228222 

NEW  Adobe  Creative  Suite  3! 

Upgrades  from  s393"! 


MacMoll  is  your  source  for  LCD 
and  plasma  widescreen  TVs! 

Panasonic 

ViewSonic*  SHARP 


■  NEW!  Intel  Core  2  Duo  processor  at  up  to  2.4GHz 
or  Intel  Core  2  Extreme  processor  at  2.8GHz 

■  NEW!  Up  to  320GB  Serial  ATA  hard  drive 

■  NEW!  Glossy  widescreen  display 

■  NEW!  ATI  Radeon  HD  video  graphics 

■  NEW!  Aluminum  casing  and  ultra-thin  keyboard 

■  iSight  ,  802.1 1  n  wireless  and  Gigabit  Ethernet 


SM4^50 


(mail-in  rebate) 


NEW  iPod  nano!  ^ 

■  NEW!  Holds  up  to  5  hours  of  TV  shows, 
music  videos,  movies  and  Podcasts 

■  NEW!  320  x  240  display  that's  65%  brighter 


NEW  iPod  shuffle — remixed  colors! 

■  NEW!  Four  soothing  colors 

■  Holds  up  to  240  high-fidelity  songs 

■  Incredibly  compact  clip-on  design 


4GB  Silver  only  IHHl  #7297625 

#7297626  NEW  iPod  nano  8GB  Silver 
#7297628  NEW  iPod  nano  8GB  Blue 
#7297630  NEW  iPod  nano  8GB  Green 
#7297627  NEW  iPod  nano  8GB  Black 


1GB  Blue  only  /O  .'#7297622 

#7297618  NEW  1 GB  iPod  shuffle  Silver 
#7297623  NEW  1  GB  iPod  shuffle  Green 
#7297624  NEW  1GB  iPod  shuffle  Purple 


New  Adobe  Creative  Suite  3! 


NEW  iPod  classic! 

■  NEW!  All-metal  design 

■  NEW!  Cool  games 

■  Holds  up  to  40,000 
songs  (160GB  model) 

■  2.5"  color  LCD 


Hot  NEW  iPhone 
accessories! 

Visit  www.macmall.com  today 
for  the  best  selection 
anywhere! 


r  rncc  \ 

Engraving, 

FM  Transmitter 
.and  Shipping! y 


80GB  Silver  only  ZHHl  #7297631 
#7297635  iPod  classic  1 60GB  Black 


MacMall  is  the  #1  Apple  Direct  Reseller! 


Visit  us  at  macmall.com 
Source  Code:  MACWORLD 


/ 

FREE 

FM  Transmitter 

r 

Vand  Engraving!) 

I  d  I  nqlt  riel  K  i  q  h  tl m  e  m  o  r>vi to  r/A  p  p  I  eltt dmpu  t e  rs: 


Mac  Pro 
^Memory 


Get  Cash 
Backfor 
Apple 
Memory 


Detail  of  Apple-Qualified  OWC  heat 
spreaders  for  Mac  Pro  Quad  Xeon 


OWC  offers  memory  trade  in  rebates! 
kSee  www.macsales.com  for  details. 


All  memory  from  OWC  meets  or  exceeds  Apple's  specifications  and  is  backed  by  a  30  day  money-back  guarantee  and  LIFETIME  Advance  Replacement  Warranty. 


Cash  Back! 


r 


HARD  DRIVE  UPGRADES 


3.5"  IDE/ATA  up  to  750GB! 

80GB  to  750GB  from  $51 .95 


2.5"  SATA  up  to  250GB! 
1 20GB  for  $74.99 


3.5"  SATA  I/ll  up  to  1.0TB! 

300GB  to  1 .0TB  from  $64.95 


www.macsales.com/harddrive 


^LAPTOP  BATTERIES  AND  CHARGERS 


/»>  neiuertectmologyf 

NewerTech® 

2-Bay  Battery 
Charger+Conditioner. 

Delivers  the  longest 
runtimes  and  extends 
lifetime  from  PowerBook®, 
iBook®,  MacBook®,  and 
MacBook  Pro  batteries, 
from  $149.95 


www.macsales.com/newertech 

NuPower9..Jbe  highest  capacity 
PowerBook  and  iBook 
replacement 
batteries  PERIOD! 
from  $99.95 


iPOD  ACCESSORIES  AND  BATTERIES) 

" - - - — — - — - ^  MVWV 

/)y  neiueptechnoioayf  Mod  YoUf  Pod  www.macsales.com/ipod 


TRAFFicJamz* 


FM  Transmitter 
+  iPod  Charger. 

Play  your 
iPod  through 
your  car 
stereo  while 
charging  it. 
Only  $34.95 


ViDEO+ 

Give  your 
5G  iPod  up 
to  16  hours 
of  video  or 
80  hours  of 
music  play. 
Only  $49.99 

iffA'i'HBH 


technology: 


Add  up  to  750GB  of  Drag-and-Drop 
data  storage/sharing  to  your  home 
or  business  network  with  the  new 

Stack  NAS. 


:  DRAG  &  DROP 

Network  Storage 

The  easiest  way  to  save  and 
share  up  to  750GB  of  digital  files. 

C  FAST  &  FLEXIBLE  C  EASY  &  COMPLETE: 


Plug  and  Play  set-up! 

Connecting  cables  included  and 
no  network  configuration  needed. 

CONNECT  MORE: 

Up  to  20  users  simultaneously** 


Fast  File  Sharing 

Share  a  50MB  file  in  5  seconds* 

Flexible  Use 

Built  in  USB  2.0  port  for  use  as 
personal  external  hard  drive. 

250GB  to  750GB  from !  _ 

ItaJMStack  v.!  FW800/400,  USB  2.0,  eSATA  250GB  to  1 .0TB  from  gflS&g® 
iMiifStack  v2  FW400/USB2.0  250GB  to  750GB  tom 


f  PCWB«Dff» 

Lindas 


'Actual  time  can  vary  depending  on  PCI  bus  efficiency  and  network  tr  jftk  ><  :lu  n  -.reus 

Write  access  for  up  to  20  PCs  is  possible.  Write  access  tor  Macs  is  limited  to  a  sing!-  //«  >  at 
a  time.  Best  perfoimance  in  PC  environment  is  obtained  with  fewest  <■  -  nee  a*  ms 


SUPERDRIVES 

www.macsales.com/superdrives 


i  Includes  the 
Award  ^  i 
^  Prosoft  Data 
i'  Backup  3! 


HMnmn 


Featured! 

MacBook 

Memory 


Memory  for  Apple's  Intel®  Macs 

Upgrade  Apple  MacBook,  MacBook  Pro,  iMac®,  and 
Mac  mini  Core  Duo/Solo,  Core  2  Duo,  and  Core  2 
Extreme.  Now  up  to  4.0GB  Available!1 
1.0GB  from 
\  2.0GB  from 

\  3.0GB  Upgrade  Kit* 

Upgrade  Kit**  ** 


Mac-V-Ar  RATED 

OOOOO 

AWESOME 


•For  all  speed  Core  2  Duo  Equipped  Models  "For  2.2GHz  and  2.4GHz  Core  2  Duo  models  tFor  Apple  MacBook  Pro  Core  2  Duo  2.2Ghz  and  2.4GHz  models  only 


from  $17.99 


2.5"  IDE/ATA  up  to  1 60GB! 

100GB  for  $57.99 


GUARDIAN  MAXIMUS 


/>>  neiuerteirtinalogyi 


www.macsales.com/storage 


PHOT' 


•  FireWire  800/400+USB  2.0 
HardwarE  RAID-1  (Mirrored) 
Data  Redundant  Solution 


•  Up  to  1 .0TB  of  storage  capacity 

•  Provides  "live  activity"  backup  of 
critical  data 


•  Plug  and  Play  simplicity  on  any 
Mac  or  PC 


250GB  to  1 .0TB  from  $3 1 9.99 
500GB  only  $419.99 


V 


EXTERNAL  STORAGE 

SOLUTIONS  (FIREWIRE^USB, y  ^ 


Rhotoihop  User  iluilftk 

MM  I  MM  ♦♦♦♦♦  <qggr 

MBcAdcflct  LAYERS 


j^gg]  www.macsales.com/storage  mm  ^ 

Performance  Plug  and  Play  FireWire  800/400,  USB  2.0,  &  eSATA 


OWC  Mercury  On-The-Go 

FireWire,  FireWire 
+USB2.0,  USB2.0, 
USB2.0+eSATA 
Solutions  up  to  250GB 
from  $87.99 


OWC  Mercury  Elite-AL  Pro 
'Quad  Interface' 
FW800/FW400/USB2.0 
300GB  to  1.0TB  (1000GB) 
from  $159.99 

'Triple'  FW800/400+USB2.0 

160GB  to  7S0GB 
from  $149.99 


OWC  Neptune 
FW400 
from  $91.99 
250GB  for  $115.99 
500GB  for  $169.99 


OWC  Mercury 
Elite-AL  Pro 
Performance  RAID 
Solutions  320GB  to 
2.0TB  (2000GB) 
from  $229.99 


Software^  Prosoft  Engineering*  Data  Backup  3,  fJT-H?Trj  SH2 
Included?  NovaStor  NovaBACKUP®,  and  Intech®  *  8:19 

SpeedTools  Utilities™  intfiCh 

...a  $200  Retail  Value  FREE!  Included  with  all  OWC  Mercury  Elite,  . 

Mercury  On-the-Go,  OWC  Neptune,  and  NewerTech  miniStack*  solutions.  °  v  A  8  T  °  " 


MM 


Build  your  own  drive 


Fire  Wire/USB2. 0/eSATA 


3.5"  Singles 
Dual  Kits 
from  $44.95 


2.5"  Portable  Kits 
from  $29.95 


800.275.4576 

www.macsales.com 

Kl®  Gfflae 

From  60x,  G3,  G4,  G5  to  Intel  Desktops,  Towers, 
Laptops,  and  All-In  One,  OWC  has  the  Goods  to 
Maximize  Your  Mac. 


USB  2<TUNI  VERS  AL 
DRIVE  ADAPTER  Macworld 

/>>  neuiertectmology)'  fW 

The  Swiss  Army  Knife  of  Disk  Connectivity 

Gives  New  Life  to  Old  Drives! 

Connect  any  2.5",  3.5",  5.25"  IDE  and  SATA 
device  to  your  computer  through  your  USB 
2.0  port.Easily  transfer 
files  from  computer 
or  notebook,  back  up 
files,  or  store  large 
file  archives  on  hard 
drives.  Only  $29.95 


PO  WER~MXCG4 
PROCESSOR  UPGRADES 

www.macsales.com/faster 


1  hboAdila  RATED 

| OOOOO 

Macworld 

MU 

Put  a  faster  processor  In  your  Mac 
for  up  to  1 8X  the  performance, 
from  $179.99 


G4/1.2GHZ  for  $199.99 
1.5GHz  $259.99 
2.0GHz  $399.99 
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Featuring  storage  appliances  by  Coraid  Inc.(www.coraid.com) 


iListen 

Speech  Recognition  for  Mac  OS  X 


MacSpeech 


C 

& 

to 


Dictate  into 
your  applications. 

Control  your  Mac 
by  Voice! 


If  you  can't  type  more  than 
100  words  per  minute, 
you  should  be  talking,  not  typing. 

Buy  now  at  www.MacSpeech.com  or  from: 

Apple  Stores 

fi'if  5  GL€CTRomcs  TE /(SERVE 


tcoRAip^  Tired  of  swapping  Firewire  drives  ? 

Centralize  your  data  with  a  Gigabit  ethernet 
SAT A-SAN  Turnkey  Storage  Solution  -  up  to 
15TB  per  unit  without  a  Server ! 

Shared  Turnkey  Storage  SAN  Solutions  from  2°Frost : 

•  For  Video  &  Audio  Editing  /  Content  Creation  /  SMB 
Work  Groups  /  Disk-to-Disk  Backup  ...&  Time  Machine  ! 

•  The  cost-effective  alternative  to  iSCSI  &  Fibre  Channel 
Now  Also  •  Unlimited  capacity  •  Rack  mount  avail.  •  SAN  Software 
Available  From 

MocMall 

The  #1  Apple  Direct  Reseller 
1-800-MACMALL  (622-6255) 


2°$ 

data  solutions 
www.2degreesfrost.com 
(360)450-2133 


morph 

Morphing  is  back  on  Mac 
Create  amazing  transitions  between 
faces  or  other  images 

mcignat 

Customize  your  movies 

Add  glasses,  hats,  pounding  hearts  and 
other  special  effects  to  your  movies 


Visit  www.cx-cinder.com/imvll.html  fora  -!()%;(  discount 


Srr  wrfrutr  for  rmnplrlr  lictxtK  Mai  it  a  rrgbfrmi  traidrmarii  of  Applf,  Inc.  Offer  expire*  November  30.  ?007 
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Introducing. 


.  _  ^  mciuaet  Aware/  winning 

TurboSketch  ^  * 

Photorealistic  Conceptual  Modeling  Tool  Set 


One  Click.  That's  all  it  takes  for  you  to  turn  drawings  created  in  Google  SketchUp 
6  into  stunning,  photographic  masterpieces.  Introducing  TurboSketch  Studio 
powered  by  LightWorks®  --  the  same  award-winning  rendering  engine  found 
in  more  expensive  (like,  thousands  of  dollars)  CAD  packages.  Only  in  this  case, 
it  takes  one  click  to  do  its  thing. 


create  this... 


...  and  render  this 


Order  Now! 

By  Phone:  1.800.833.8082 

Online:  www.imsidesign.com/sp/turbosketch 

Use  Promotion  Code:  TSKETCH  to  Receive  10%  Off  fhe 
retail  price. 


IMS] 

DESIGN 


V 


©  2007  IMSI/Design,  LLC  Ail  rights  roserverl  The  TurboSketch  -and  IMSI/Design  logos  are  trademarks  and/or 
registered  trademarks  of  IMSI/Design,  LLC  SketchUp  and  Google  are  the  trademarks  and/or  registered  trademarks 
of  Google.  Inc.  All  other  identifiable  marks  are  the  property  of  their  respective  owners.  All  rights  reserved. 


For  Windows  PC  and  Macintosh 


J 


KBOX™  -  Automate  IT  Mgt 

KBOX™from  KACE  provides  centralized  management  and 
provisioning  of  systems,  applications,  and  files.  Manage  systems 
including:software/hardware  inventory,  software  distribution, 
help  desk,  and  alerts. 

www.kace.com/macworld 


ergonomic 
computer 
desks  that 
adjust  to 
your  lifestyle 


order  at  biontorph.com 
catalog  aaa  302  desk 
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44 


Power  and  Substance 
the  oasis 

-Home  Theatre  Magazine 


m 


Self-p 

30-da 


Made  for 


iN  STUDIO  5.0 


Ready  to  replace  your  Stereo  ~  We  can’t  say  enough 
about  how  great  these  speakers  sound” 

Susie  Ochs,  MacLife  Magazine 

WWW.SIERRASOUND.COM 


Clear  protective 
film  &  microfiber 
cleaning  cloth  (included) 


Multidapt®  Clip  system 
gives  ultimate  iPhone 
mobility-  in  the  car, 
at  the  office,  on  a  bike, 
at  the  gym 

(accessories  sold  seperately) 


And,  of  course,  Marware's  lifetime  guarantee 

www.MARWARE.com 

954.927.6031 


Headphone 
cord  wrap 

(Patent  pending) 


Multidapt  360°  clip  doubles 
as  video  viewing  stand 


Available  colors 

■■■□ 
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: 


fi  Uv  '  -*1 


i360°$39.9o 


Mac 
Mania  7 


Speakers 

Janet  Hill  •  David  Pogue 
Randal  Schwartz  •  Jason  Snell 
Derrick  Story  •  Robin  Williams 
Steve  Wozniak 


www.raindesig 


Editors’ rating  iWOOfeT  $119 

Very  good 


i Lap  from  $49.90 


ninc.com  1  800  797  7321 


SAVE  20%  NOW 


rAdtech 


Promo  Code  MW1 1 7Q 


solutions  that  make  sense 


Expires  2/28/08 


Sync  Charge  Connect  Clean  Protect 


o  a 

zm 

©m§ 


NEW  APPLE  KEYBOARDS? 
NEW  KEYBOARD 
PROTECTORS 


In  Stock!  Ready  to  ship! 


new  Apple 
Aluminum  keyboards 

(wired  /  wireless) 


Constructed  with  8  mm  thin  TPU 
for  maximum  typing  comfort. 

Other  keyboard  protector  models  available! 
We  also  offer  glossy  screen  protectors, 
anti-glare  screen  protectors  etc... 

ROTA  America,  Inc. 

http://www.greenonionssupply.com 

1-888-248-2019 


reen 


O 


nions  /uppiY 

-  -  -m -  ■mr  1 
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Fine  leather  cases 
and 

accessories 

for  your  mobile  devices 


\ 


A 


IPHONE  Cases 


Custom-Made 

Cases 


<0 


•Smartphone 

•Cellular 

•PDA 

•GPS 

•Multimedia 
•Digital  Camera 

www.ebcases.com 


MAGW07 
1  O%off 


III 


.  ■  '  ' 


PROTECTION 


Our  shells  don’t  just  look  good 
they  offer  solid  protection 
for  your  investment! 


TECH5HELL 


Snap  On  Design 
Complete  Protection 
I cratch  Resistant 
ill  access  to  all  ports  info@techshell.com 
www.techshell.com 


‘ftS&r 


830* 1285 


ACHE  MADE 


modern  products 


for  a  modern 


lifestyle. 


acmemade.com 


'etch  it.  Switch! 


High  Definition 
Auto  Switcher  for  HDMI 


.‘W 


Gefen  TV  Switcher 

A  perfect  companion  to  the  Apple  TV ,M  set-top  box.  This  unique 
HDMI  compliant  automatic  switcher  allows  four  high  definition 
sources  such  as,  Apple  TV,  satellite  cable  box,  Blu-ray  and 
HD  DVD  players  or  game  consoles  to  be  connected  to  one 
HD  display.  Comes  with  IR  remote,  local  switching  and  cables. 

www.gefen.com 

‘Applo  TV  is  o  rogi&torod  trad«mwk  of  Applo  Inc. 
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Convert  your  MacBook  Pro®,  MacBook®,  PowerBook®,  or  iBook® 
into  a  desktop  in  seconds  without  misplacing  cables  or  damaging  connectors. 


*  Aluminum  Plate  helps  in  cooling  of  notebook 


•  Connectors  are  routed  to  rear  of  Dock 


17” 

PowerBook®  G4 
Docking  Station 


*  MagSafe®  Housing  prevents 
accidental  disconnect 


•  Also  available  in  Black  •  Built  in  DVI/VGA  full  size 

•  5  USB  2.0  compliant  ports  •  Gigabit  Ethernet  RJ45 

(4  port  powered  or  unpowered  hub, 

AC/DC  adapter  included) 


PowerBook®  G4 
Docking  Station 


Visit  our  website  for  latest  product  announcement  www.BookEndzdocks.com 


The  tool  every  computer  user  must  have.  Copy, 
Backup,  Duplicate,  Recover,  Repair,  Restore, 
Archive,  and  Test  any  SATA  or  IDE  Hard  Drive. 
Make  a  duplicate  copy  of  critical  data  without 
having  to  open  up  the  computer. 

USB  2.0  to  SATA/IDE  Cable...  $24.95 


Drive  Shield  Protection 


Protect  any  2.5"  and  3.5" 
hard  drive  mechanism. 
Slide  in  the  drive  and 
protect  them  from 
static  electricity, 
short  circuits, 
and  impacts. 

Silicon  Shields  2.5"  &  3.5*  Kit...  $9.95 

•  granitedigital.com  •  510-471-6442  • 


.♦XAmencasPrmter.com 


The  easiest  way  to  print  today 


OUR  NEW  STANDARD 


IN  THE  INDUSTRY 

C2S  | 


ON  ALL  HEAVY  PAPER 


PRODUCTS 


MIX'N'MATCH 

GLOSS  UV 
COATING 


BACK 

□  nouv 

□  FLOOO  UV 

□  SPOT  UV 


FRONT 

□  N0UV-* 

□  FLOOD  UV 

□  SPOTUV- 


FREE  Sample  Kit! 

2,000+  products  in  our  Price  Guide 
Great  Pricing  with  Fast  Turnaround 
15,000+  Customers  Nationwide 

Full  Commercial  Heidelberg  Printshop 
Print  &  Ship  Anywhere  in  the  USA 

>  *v» 

iccept  Preferred  Shipping  Carriers 


Federal  Express 


OUU>  J  IJv  J  toll  free 

714.521.1100  ca  |  714.521 .5650  fax 
6910  Aragon  Circle,  Buena  Park,  CA  90620 
www.AmerieasPrinter.com 


Americas 

Printer 


Presentation 

Folders 

starting  at  only 


starting  at  only 

Letterhead 

starting  at  only 

Postcards 

starting  at  only 

Business  Cards 

starting  at  only 


Doorhangers  tl70 

starting  at  only  t  ' 


All  full  color  offest  Printing.  All  premium  stock  paper. 


j  ' 

►  *  ORLCONU  n 

f  -  2006- 

Sf-  ' 

1  TU'SEKT 
VU’YDar 

m 

3 

p 

■Kfw™ 

RLutuw 
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FREE  SHIPPING 

Ground  Shipping  Only.  Expires  1 1/30/0/.  Not  Valid  in 
Hawaii,  Alaska,  or  Puerto  Rico.  US  Shipments  Only. 


(Toll  Free)  1 . 866.298.8586  |  support@wholesaleprintingdirect.com 

www.wholesaleprintingdirect.com 


sharpdots[com 

Your  Online  Resource  For  All  Your  Printing  Needs 

MACWORLD  SUBSCRIBER 

PROMOTION  RAPIDOTS 

4X6  POSTCARDS 


14pt  gloss  card  stock 
UV  coating  one-side 
Additional  products 
available  online. 

Expires  October  31,  2007 
Online  orders  only. 

Enter  coupon  code:  104607  for  discount 


.O»0  RapiDots 
Save  time  and  money! 

Bypass  digital  proof  process 
2-3  business  day  turnaround 

y  Go  to  www.sharpdots.com  or  call  877.742.7789  y 


1000 

4/4 

Business  cards 

$4(T\ 

1000 

4/4 

4x6  Postcards 

$64 

1000 

4/4 

Bookmarks 

$80 

1000 

4/4 

5x7  Postcards 

$87 

1000 

4/4 

5.5x8.5  Postcards 

$109 

I UKINAKUUINU 

Photo  Quality  Printing 
equivalent  to  450-  line  screen 


10008.5x11  FLYERS 


#100#  Glossy  Text  4/0 
with  AQ  Coating 

ci  r^\ 


PRINTING 

This  website  is  for  trade  only! 

All  trade  customers  must  qualify 
to  receive  these  prices. 

For  more  information,  visit  us  at: 

zoo  trade 

CALL  3 10.253.7751 


TURNAROUND 


10004  x  6  POSTCARDS 

with  UV  Coating  one  or  Two  Sides 

b  /TT 


TURNAROUND 
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P:  877-782-2737  F:  877-972-91 1 7  5900  San  Fernando  Road,  Glendale,  CA  91 202 
Customer  Service  Hours:  8  AM  to  5  PM  Pacific  /  9  AM  to  8  PM  Eastern 
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TechRestore 


help  is  on  the  way 


Mobile  Electronics  Repairs  &  Upgrades 

Overnight  -  Nationwide 

•  Local  Pickup  &  Delivery  J  V  \ 

•  Fast  Friendly  Service  ^ 

•  9000+  Local  fed  Kinko's  Drop-Off 


1 -888-64-RESTORE 

(1-888-647-3786) 
8am  -  5pm  PST  M  - 

techrestore.com 


3E  It 
F  ii 


Mac  Laptop  Restore  iPod  Restore  Data  Restore  PSP  Restore 


Overnight  Service 
Only  $49 

Overnight  LCD 
Repairs  From  $329 

Overnight  8x  Dual  Layer 
Superdrive  Upgrades  $229 

Overnight  HD  Upgrades 
Up  To  250gb 
From  $169 


Overnight  Service 
Only  $19 

iPod  Battery 
Upgrades  $19 

iPod  Screen 
Repairs  From  $59 

Second  Generation 
iPod  nano  Sale 
Up  to  8GB  From  $99 


Overnight  Service 
Only  $49 


Overnight  Service 
Only  $19 


Mac  Laptop  Deals 
From  $329 


Shop  for  Mac  Laptops, 
iPods,  Apple  TVs  &  Mobile 
Electronics  Accessories 


Tech  e-store 


DATA  RECOVERY:  800-440-190' 


7  great  reasons  to  choose  DriveSavers: 


■  Fast,  advanced,  proprietary 
techniques. 

■  Recommended  by  all  computer 
and  hard  drive  manufacturers. 


■  All  operating  systems;  Mac, 
Windows,  OS/2,  Netware 
and  UNIX. 


Visit  DriveSavers  at  www.drivesavers.com 

©2005  DRIVESAVERS,  INC.  400  BEL  MARIN  KEYS  BLVD.,  NOVATO,  CA  94949  INTL  415-382-2000 


■  All  storage  devices  including 
flash  memory,  MP3  players, 
SAN,  RAID  and  NAS  systems. 

■  Instantly  retrieve  recovered 
data  with  DataExpress™. 

■  Government  Contracts 
and  High  Security 
Service. 

■  Featured  in 
MacWorld, 

MacAddict, 

Forbes  CNN  www.drivesavers.com 

BBC,  New  York  Times, 

Popular  Machanics  and  more. 


“We  Can  Save  It !” 


Why  Choose  a 
ESS  Data  Recovery?  3S 

•  Superior,  24/7  Service 

» Confidentiality  Guaranteed 

•  Affordable,  Up-front  Pricing 

(no  hidden  charges) 

•  High  Recovery  Success 

■  Class-100  Clean  Room  Lab  Standards 

•  Patent-Pending  Recovery  Technology 

•  Free  Drive  Included  for  Data  Return 
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FalCow 


Original  FatCow  Web  Hosting 

-  300  GB  of  Disk  Space  for  Your  Files 

-  3,000  GB  of  Monthly  Data  Transfer 

-  Unlimited  E-Mail  Accounts 

-  Easy-to-Use  Site  Building  Tools 

-  WordPress,  phpBB,  GBook  Included 

-  ShopSite  Online  Store 

-  Friendly  24/7  Customer  Support 


only 

$8-25 

a  month* 


Enhance  your  site  with  the  latest  applications 
available  using  this  simple  installation  wizard. 


Exchange  Hosting 

Use  Entourage  to  access,  sync  and  share  e-mail, 
schedules, contacts  and  tasks. 


rnm-m 
Site* 

1 1 


fife 


Udderly  Fantsstic  Web  Hosting  for  Creative  Individudls 


the  annual  fee  of  $99,  due  at  signup. 


1 .866.544.9343 


Visit  us  today,  www.fatcow.com/macworld 


Same  Day  Shipping 

1-800-831-4569 

Mon-Fri  9am-6pmCST 


Memory  Upgrades 


iMac  Intel 


MacBook 


1  Gig  -  $55 
2Gig  -  $109 


* 


IGig 

2Gig 


-  $58 

-  $109 


Mac  Pro 

IGig  -$139 
2Gig  -  $188 
4Gig  -  $375 


MacBook  Pro 


Mac  mini  Intel 


n 


IGig 

2Gig 


-  $58 

-  $109 


G5  DDR2 


IGig 

2Gig 

4Gig 


-  $75 
-$118 

-  $275 


Speak  to  a 
Memory  Expert 


Secure  Online  Ordering  at 

WWW.RAMJET.COM 


Professional,  Fast,  Dependable 


MacHighway 

SINCE  I  997 


Mac  Powered  Web  Hosting  for  Mac  Users, 
by  Mac  Users.  Plans  for  as  little  as 

*$4.12  a  month* 


Get  a  free  month  when  you  sign  up! 

(use  coupon  code  A7643) 

i  regisiered  trademark  of  Apple  Computer  Inc  ©  Category  99,  Inc, .  Alt  rights  res 


OTHER  SIZES 


and  media 

AVAILABLE 


ti  iRNAROUNOJ 


GIOSS,  SATIN,  matte  finish  gloss,  sat*.  matte  finish 


:  Learn  more:  Call  or  visit:  BIGPOSTERS.COM 

Creative  Juices  Pitting  &  Graphics  -  96  Gm/a  &vd  Far mmoaie  NY  T173S 
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Shipping! 

...on  ALL  your 
.  online  orders! 


Students  &  Teachers 


Academic  Discounts  For  You! 


QuarkXPress  7 


NEW!  FileMaker  Pro  9 


Painter  X 


FileMaker 


Prices  may  be  subject  to  change. 

Sibelius® 

Sibelius  5 . $249 

MakeMusic® 

Finale  2008 . $259 

Propellerheads® 

Reason  3.0 .  $199 

Native  Instruments® 

Kontakt  2 . $229 

Guitar  Rig  2 . $429 

Reaktor  5 . $229 


Adobe® 

Acrobat  Pro  8 . Save  67% 

Photoshop  CS3  Ext . Save  71% 

InDesign  CS3 . Save  73% 

Flash  CS3  Pro . Save  66% 

Total  Training®  _  .  t 

Acrobat  8  Pro  Training . $89  ^ 

Photoshop  CS3  Ext.  Training  ....$69 
After  Effects  CS3  Training $89 

Microsoft® 

Office  2004  Student/Teacher . $144 

w  1-800-218-7455 


You  are  eligible  to  buy  for  all  your 
students  at  home  or  away. 


CS3  Design  Premium 


lntuos3  6x8 


“Shop  from  over 
10,000  products 
in  stock  today P’ 


K-12  to 


source  code  A1 54 


^ACADEMIC 

SUPERSTOEE  MW.AcademicSuperstore.com 


We  Ve  got  all  the  memory  solutions  you  need  for.  800-462-2160 

Mac  Pro  •  MacBook  Pro  •  MacBook  •  Power  Mac 
PowerBook  •  iMac  •  iBook  •  eMac  •  Mac  Mini 

Samsung  memory  available 


2gb  667  MHz  DDR2  ECC  FB-DIMM*  for  Mac  Pro  $189 
Igb  667  MHz  DDR2  ECC  FB-DIMM*  for  Mac  Pro  89 
2gb  5300/667  for  MacBookPro/AII  Intel  Macs  1 29 
Igb  5300/667  for  MacBookPro/AII  Intel  Macs  45 
Igb  4200/533  for  DualCore  65  45 

Igb  3200/400  For  Dual  Processor  G5  69 

Igb  2700/333  Powerbook  G4/iBook  G4  99 

*  FB  =  Fully  Buffered 


You  need  ’em? 


We’ve  got  ’em! 


Note:  Prices  are  subjecl  to  change. 

Check  our  website  for  the  most  up-to-date  info. 
b  =  Beioterta  Trademarks  cl  Apple  Computer,  la:..  Ko  aiijiiaiipn  mth  Heronr  Seditions.  Quantities  limited  to  stock  on  band.  School  P.O  's  welcome. 


SeafoodByNet.com  ( 

Fresh  from  the  sea  to  your  doorstep! 


Join  our  free 
Fresh  Club  Newsletter 
for  daily  fresh  deals! 
Visit 

www.  SeafoodByNet.  com 
or  call  815-337-4028 


Your  store  for  restaurant  quality  seafood  and  meats. 


www.macofalltrades.com 
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MEMORY! 


Pretmn* 
uu  SaJsi 


667  MHz  D0R2  ECC  lor  Mac  Pro  4gb  Kit  2x2gb  •  2gb  Kit  2x1  gb 
5300/667  -  MacBookPro/AII  Intel  Macs  2  gb  &  Igb  667  SoDiMM  ^fcfy/njte 
4200/533  For  DualCore  G5  4gb  Kit  2x2gb  •  2gb  Kit  2x1gb 
4200/533  Powerbook  G4  Hi-Res  1  gb  533 
3200/400  For  Dual  Processor  G5  2gb  Kit  2x1gb  •  Igb  Kit  2x512mb 
2700/333  Powerbook  G4  Igb  533  -  PowerMac  G4  PC133  256mb*512mb 

Click  for  Best  Prices  on  New  Memory,  Drives  &  Accessories! 


800*873*3726 
Solutions!  MacSolutions.com 


Mac*  Prices 

www.pcprices.net 


•  Exclusive  Mac  price  trackers 

•  Prices  updated  daily 

•  New  and  clearance  models 

•  Macs,  iPods,  Displays,  &  more 

Compare  at  a  glance... 
prices,  bundles,  &  availability 
from  major  Apple  resellers 


Turn  your  computer  clutter 
into  cold  cash! 


WE  BUY  Apple  Macintosh  and  other  brand  name  laptops, 
desktops  and  servers.  We  buy  from  businesses,  institutions  and 
individuals.  One  unit  or  a  thousand,  working  or  not,  contact  us 
for  a  quote.  AND... 

WE  SELL  fully  refurbished  Apple  Macintosh  computers,  providing 
you  with  a  new  computer  experience  at  a  used  computer  price. 

Call  us  today  (800)  960-1140 


www.microreplay.com 

MicroReplay,  Inc.  309  Walnut  Street,  Wellesley,  MA  02481  -  (781)  237-1 140 


Backgrounds 

lor  PowerPoint' 


TurboCAD 


Kaplan 

SAT,  ACT  and 
PSAT  2007 
Express 

$998 


Quark 

QuarkXPress  7 

with  1GB  USB  2.0 
Flash  Drive* 


SRP  $799 

$19998 

Save  $590 


SRP  $600 

$27998 


Save  $320 


/ 


*  Adobe 

Creative  Suite  3 

Design  Premium 

SRP  $->700 

CLICK! 


MakeMusic 

Finale  2007 


JMDesigns 

Backgrounds 
for  PowerPoint 

SRP  $30 

$998 

SRP  $20 


i  MSI 

TurboCad 
Mac  v2 


SRP  $69 

$4998 

Save  $20 


End  Not® 


Alias 

Maya  8.5 
Unlimited 
Bundle 

SRP  $8589 

$38998 

Save  $8199 


Pantone 

Essentials 


SRP  $299 


$169 

Save  $129 


98 


Endnote  XI 


ODD  tr.OOQ 
oil r  cit tt/y 

$9998 

Save  $199 


Corel 

Painter  X 


SRP  $429 

$9998 

Save  $329 


STUDENTS  •  EDUCATORS  •  SCHOOLS 


com 


Students  save.  Others  don't. 

Get  ready  for 

Back  ^  School! 


OFF  RETAIL  PRICING 


M-Audio 

ProTools  7.3 
M- Powered 

SRP  $299 

$14998 

Save  $150 
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By  Andylhnatko 


The  Real,  and  Fake,  Steve  Jobs 

Thinkyou  know  the  real  Apple  CEO?  You  don't. 


My  $249  Things  Have  Offi¬ 
cially  Gotten  Out  of  Hand 
Detector  from  Brookstone 
started  blinking  in  overdrive  one  day. 
Sure  enough,  moments  later  the  phone 
rang  and  I  found  myself  being  interro¬ 
gated  by  the  Wall  Street  Journal  about 
whether  or  not  I  was  blogging  under 
the  nom  de  plume  Fake  Steve  Jobs. 

As  many  of  you  know  by  now,  a  Forbes 
magazine  editor  named  Daniel  Lyons 
started  a  blog  last  year  titled  The  Secret 
Diary  of  Steve  Jobs  (fakesteve.blogspot 
.com).  It’s  a  fine  blog  with  a  huge  reader- 
ship  that  includes  both  Bona  Fide  Steve 
Jobs  and  Perhaps-Not-Interesting- 
Enough-to-Bother-Parodying  Bill  Gates. 

But  before  Lyons  was  revealed  as  the 
Fake  Steve,  many  people  guessed  that  I 
was  the  author  of  that  blog.  I  was  ques¬ 
tioned  by  the  Journal,  Forbes,  Business- 
Week,  Wired,  and  every  other  tech  news 
site  you  could  name.  I  finally  had  to  pub¬ 
lish  a  column  on  Macworld.com,  reveal¬ 
ing  the  awful  truth:  I’m  not  Fake  Steve. 

Fake  versus  Bona  Fide 

I’m  surprised  the  mystery  lasted  as 
long  as  it  did,  and  I’m  doubly  surprised 
that  anybody  actually  cared  to  dig  up 
Fake  Steve's  true  identity.  The  fun  of 
that  blog  wasn’t  in  the  guessing  game: 
it  was  in  celebrating  the  cultural  phe¬ 
nomenon  of  Bona  Fide  Steve  Jobs  as  a 
cartoon  character.  Because  the  BFSJ 
who’s  emerged  in  the  popular  con¬ 
sciousness  has  about  as  much  intersec¬ 
tion  with  the  real,  private  one  as  the 
cartoon  version  of  Optimus  Prime  has 
with  one  of  the  actual  Transformers. 

Don’t  get  me  wrong.  I’m  not  suggest¬ 
ing  that  the  CEO  of  Apple  is  actually  a 
weedy-looking  guy  from  Manitoba  and 
that  the  guy  we’ve  seen  in  all  of  the 
keynotes  is  just  a  remarkable  anima- 
tronic.  I’m  saying  that,  just  like  Fake 
Steve,  Bona  Fide  Steve  carefully  pro¬ 
tects  his  true  identity  from  public 
scrutiny.  And  any  attempt  to  under¬ 
stand  “the  real  Steve”  will  inevitably  go 
down  in  abject  failure. 


And  honestly,  the  nineties  were  chock- 
ablock  with  tech  CEOs  who  desperately 
wanted  interviewers  to  know  about  their 
kickboxing  practice,  their  collection  of 
vintage  toasters,  or  the  fact  that  they 
hadn’t  worn  anything  orange  since  they 
were  11  years  old.  And  for  good  reason. 
They  were  so  open  about  their  personal 
lives  because  they  desperately  did  not 
want  interviewers  to  ask  itchy  questions 
like  “  Why  exactly  is  the  time  right  for  an 
online  store  that  sells  only  trampolines?” 

No,  if  Bona  Fide  Steve  has  any  talking 
to  do,  he  does  it  in  his  capacity  as  the 
head  of  his  companies.  What  I  want  as  a 
journalist  and  consumer  is  an  iPhone, 
not  a  press  release  about  his  plans  to 
cross  the  Atlantic  on  an  inflatable  yak. 

And  yet  folks  aren’t  quite  satisfied 
with  Bona  Fide  Steve’s  “My  personal  life 
is  nobody's  business”  attitude.  In  fact, 
the  nerd  community  had  created  several 
different  Fake  Steve  Jobses  before  any¬ 
body  thought  to  start  up  a  blog: 

Any  attempt  to 
understand  “the  real 
Steve”  will  go  down 
in  abject  failure. 


Edison  Steve  is  the  engineer  of 
untrammeled  brilliance  who  toils  in  his 
lonely  basement  lab  day  and  night 
before  emerging,  triumphant  and 
disheveled,  with  an  iPod  Exo  prototype 
he  conceived  and  made  himself — 
including  the  chips,  which  he  made  by 
painstakingly  fusing  thousands  of  grains 
of  sand  together  using  his  heat  vision. 

Dalai  Steve  would,  like  the  Coca-Cola 
Company,  like  to  teach  the  world  to 
sing  in  perfect  harmony.  Except  that 
his  mechanism  for  compelling  the 
planet  to  commit  to  the  precepts  of 
compassion  and  empathy  involves  the 
Intel  Core  Duo  processor  and  the 
H.264  codec  instead  of  phosphoric 
acid  and  caramel  coloring. 

Emperor  Palpatine  Steve  makes  pas¬ 
sionate  public  speeches  about  main¬ 
taining  a  benevolent  and  steady  hand 
on  the  great  ship  of  industry  and  lead¬ 
ing  the  Republic  to  a  new  Enlightened 
Age.  But  as  he’s  saying  all  of  that,  he’s 
trying  to  decide  whether  the  two  Jedi 
chained  up  in  the  Imperial  barge  have 
merited  the  lightning-bolts-from-the- 
hands  treatment,  or  if  he  should  just 
eject  them  into  space  before  making 
the  jump  to  light  speed. 

And  let’s  not  overlook  the  silliest — and 
possibly  the  most  popular — Fake  Steve: 

I’m-Sure-lf-He-and-l-Ever-Met-We’d- 
Become-Like-TOTAL-Best-Friends- 
Because-Oh-My-God-We’re-So-Alike 
Steve  thinks  that  cool  tech  is  awesome, 
and  was  excited  to  be  one  of  the  first 
people  to  ride  a  Segway,  and  is  hugely 
into  U2  and  animation,  and  .  .  „ 

In  such  a  vacuum  of  personal  infor¬ 
mation,  and  with  a  public  so  eager  to 
believe  that  the  image  they’ve  conjured 
up  is  in  fact  the  real  Steve,  it  was 
inevitable  that  someone  would  lay  claim 
to  the  Fake  Steve  name  as  well  as  the 
T-shirt  revenue.  I’m  just  embarrassed  I 
didn’t  think  of  it  first.  Oh,  well.  Q 


Andy  Ihnatko  is  the  technology  columnist  for 
the  Chicago  Sun-Times  and  the  author  of  the 
forthcoming  Mac  OS X Leopard  Book  (Wiley). 
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Small  Yet  Powerful 
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miniStack  u3 


Just  like  the  humble  ant  that  can  carry  50  times  its  own  weight, 
miniStack  v3  packs  impressive  power  into  a  small,  lightweight 
body.  With  storage  capacities  up  to  1 .0TB  (1 ,000GB),  it  can  hold 
up  to  1  million  pictures  or  350,000  songs*.  And  miniStack  v3 
is  equally  nimble.. .able  to  transfer  files  at  speeds  up  to 
1 50MB  per  second  thanks  to  its  Oxford  924  based  "Quad 
Interface"  FireWire®  800/400/USB  2.0/eSATA  storage  and 
powered  hub  solution.  Combine  that  port  flexibility  with  the 
included  connecting  cables  and  you  might  get  carried  away 
moving  miniStack  v3  among  multiple  Mac®  and  PC  systems 
for  a  digital  data  feast. 

*  Capacities  based  on  1MB  per  2.4  megapixel  JPEG  photo  or  2.85MB  per  MP3  song. 

The  actual  total  capacity  will  depend  on  your  own  defined  file  settings/preferences. 


1  -  One  eSATA  port  (rear) 

2 -Two  FireWire  800  (1394b)  9  pin  ports  (fi 
3  -  One  FireWire  400  (1 394a)  6  pin  port  (side) 
4 -Three  USB  2.0/1. 1  'A'  ports  (2  rear,  1  side) 


mm 

Share  your  media  goodies  with  the  NEW  DuDQpDD^GgKcfe  /M 1£>! 


How  It  Works 

miniStack  NAS 

fad  ttr*fnet/VS8  J.o  Network  Attached  Storage  INASJ  Sokutior.  wtfh  NO  AS  I 


✓)  itmASJWISirWIP 

Data  storage/sharinq  of  up  lo  750GB 
to  your  homo  or  business  netwoik. 

(7)  hist  m£  sharing 

Share  a  50MB  file  in  5  seconds. 

7)  HJUG  AND  PLAIT  SET-UP 

Connecting  cables  included  and 
no  network  configuration  needed. 


from  $129.99 


i  ’ 1 1  m 


Ntwec  Technotoqy.  mniStacV  NrwerTech,  and  Nrwcnftch  am*  logo  arr  registered  trademarks  of  Newer  Technology,  lire.  Newer  Technology.  Inc  .  logo  Is  a  trademark  of  Newer  Technology,  Inc 
Ml  other  product  names,  brand  names,  and  marks  may  be  trademarks  or  registered  trademarks  of  their  respective  owners.  Prices,  specifications,  and  availability  are  subject  to  change  without 
nolice,  teems  returned  within  30  days  may  be  subject  toa  restocking  fee.  No  return  will  be  accepted  svilhout  Return  Merchandise  Authorization  number. 


miniStack  v3  Offers  a  Virtual 
Picnic  of  Tasty  Features 

0  Perfect  companion  for  ANY 
a^Mac  or  PC 

^Portable  to  move  among 
multiple  systems 
k0  Powered  hub  for  connecting 
multiple  desktop  accessories 
s  0  Award  winning  origins 
4  ^Compact  6.5"  x  6.5"  x  1.5"  size 
I  04-ightweight  at  2.6  lbs 
v  (pre- configured  models)' 

"  0  WKi,sper  Quiet  operation  . 

0  Audio/Video  Certified 
0  $200. soft  ware  bundle  included**  j 

In  pre-configured  solutions,  "add  your  own  hard 
dri\i%"  kits  also  avail’abteSoftwaT?  packaging'not 
included  in  BtrndIHbundle  itT^Judes  software 


■  . 

A>\  <  •  i:i  technology 

Visit:  www.newertech.com  or  Catl:81S.308.7001 
To  purchase  NewerTech  products,  visit  distributor: 

at  www.macsales.com  or  (800)275-4576 


SANYO 


stunningdesign 

stunningcapabilities 


Capture  stunning  details  with  the  new 

SANYO  Xacti  HD1000.  Capable  of  recording  full  1080i  HD 

video,  it’s  the  latest  in  the  award  winning  Xacti  line  by  SANYO. 

•  Full  1080i  HD  Recording 

•  lOx  Optical  (f/1.8)  HD  Zoom  Lens 

•  4MP  Still  Photos 

•  2.7-Inch  Widescreen  Display 

•  Advanced  MPEG-4  AVC/H.264  Format 


•  Records  Directly  to  SDHC  Memory  Cards 


WWW.  sanyodigital  .com 

©2007  SANYO  fisher  Company.  Photos  are  simulated  and  do  not  represent  actual  quality.  All  rights  reserved. 

Go  to  www.sanyodigital.com  to  learn  more.  Memory  Card  sold  separately. 


